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color co-ordinate 
clothes with basic 
hair-color types: 


over 50 beautiful guaranteed colors 


BRAND 


all-purpose cotton 


Sew-easy Indian Head brand all-purpose cottons have been famous for generations because 
they are sew easy! There’s no wrong or right side; no difference in weave, lengthwise and 
width-wise. Perfect for the beginning sewing project because there is less chance for error. 
Perfect for any sewing project, too: the fine, crisp, linen-like hand makes up very 
professionally; there’s a minimum of fraying and unraveling; launders beautifully; and 


you choose from the widest selection of colors, all guaranteed* not to fade or run, 


At right is a fashion-selected color chart to help your students plan their wardrobes to suit their 
complexion and hair coloring. Tear out the page at right and pin it up on your work-room 

or class-room bulletin board as an easy guide for reference. This chart represents but a 
fraction of the colors available in sew-easy Indian Head brand all-purpose cottons. 

And, if you haven't already, be sure to look for beautiful, new Indian Head brand 


all-purpose prints, too, with the crease-resistant, drip-dry finish. 


*Guaranter: “If any article made principally of an Indian Head Brand Cotton fails to 
give proper service because of the fading or running of its colors, or if the fabric shrinks 
more than 1%, we will make good the total cost of the article."” Make sure the name 
“Indian Head” is on the selvage or hang tag. Indian Head Mills, Inc., New York, N. Y. 
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Color selection of your wardrobe can be determined by basic hair-color types. Here you see 
a sample selection from over SO Indian Head brand all-purpose cotton colors. Use this chart 
as a guide. Check your basic hair-color type with those illustrated and select colors as indicated. 


| 
top to bottom Leaf Green, Beige, top to bottom Water Green, top to bottom Turqua, Mimosa, top to bottom § Pecan, Cadet, Steel 
Orange Sherbet Lemon Ice, _ Blue Sky on figure Gold Nugget 
on figure Lilac Mist blouse, Coral Sun on figure Cantaloupe skirt & overblouse, 
Charcoal skirt on figure Copen Blue dress, Red belt Green Olive blouse 
patiern Simplicity 2276 pattern Simplicity 2580 patiern Simplicity 2348 patiern Simplicity 2274 
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FREF! any quantity 


New 12-page booklet—How to Be an Expert 
with the Johnson’s Wax Manual of Home Care 


There are so many new kinds of surfaces in today’s homes, and such a variety 
of home care products to choose from, that even an expert needs to be 
brought up-to-date occasionally. Here is the latest information about new 
products as well as the answers to many questions about home care which 


puzzled homemakers are continually asking us. 
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Here are some of the subjects included in the new Manual: 


(1) How to take care of floors: how to choose the polish that’s 
best for your floors; which wax to use where; how to remove 
old wax. (2) How to clean rugs and carpets: how to remove 
spots and stains. (3) How to take care of furniture: how to 
choose the wax that’s best for your furniture; which wax to use 
where; how to remove blemishes from furniture. (4) How to 


clean cabinets, appliances, plastics. (5) How to take care of 
marble. (6) How to retard tarnish on metal. (7) How to clean 
Venetian blinds. (8) How to solve special household problems: 
insect problems; unpleasant household odor problems. 

To get the Manual of Home Care—free in any quantity—use 
the coupon on page 143 or write direct to me. 


Consumer Education Director 


Practical Home Economics Teacher Edition of Co-ed, published monthly, eight times during the school year in February, March, April, May, September, October, November, December. ; 
Second -class mail privileges authorized at Dayton, Ohio. Copyright, 1958, by Scholastic Magazines, Inc. All rights reserved 
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teaching guide menstrual health! 


@ Based on discussions with 
thousands of teachers. Answers to 
questions most frequently asked. 


@ Medically documented by an 
extensive, modern bibliography. 


@ Written in simple, easy-to- 
understand language which you 
can transmit directly to your 
students. 


@ A complete teaching guide...28 
TO FACT pages, liberally illustrated with 


anatomical diagrams. Companion 
booklet for students ‘‘It’s 
And Natural—It’s Normal. 


@ Covers the entire field of 
2 menstruation and menstrual 

| health, including internal 

sanitary protection. 


@ Prepared and published by 
Tampax Incorporated. 


THIS BOOK JELLS ABOUT... “What about swimming, bathing and shampooing during 


menstruation?” 


e Ancient taboos and superstitions, such as the primitive : : , 
belief that menstruating women had the power to blight crops. cycle is 
e Interesting historical facts—did you know tampons were — ed by hormones, 
used 2000 years ago? e@ What the menopause is, and how an informed, healthy 
© How to answer questions like: “Why do I feel blue when my _ttitude about it can relate to the student's own mother. 
period is about to start?” “How should I act ona date when e Plus many more facts to help you make your discussions 
I have my period?” “Why do some people have cramps?” more interesting, more informative. 


TAMPAX INCORPORATED, 161 East 42nd St., New York 17,N.Y. P-98-C 
Please send me the free material: New teaching guide, ‘‘From Fiction to Fact” and booklet 
for students, “It’s Natural —It’s Normal’’ with order card for additional free supply. 


“From Fiction to Fact’’ is 
offered to all who are help- 
ing girls grow into healthy 
womanhood—send now for 
your free copy. 


Name 


School Address 


2 


City Zone State 


2 
Teachers’ Guide on Menstrvation and Menstrual Health 
_ 
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home care 
the Hoover way 


Demonstrate fast, efficient cleaning 


with these powerful new appliances 


from the specialists in floor care 


Convertible—the cleaner with the New Constellation—the cleaner that New Polisher—gives floors a “hand- 
Automatic Shift —2 cleaners in 1. Power walks on air. Exclusive double-stretch rubbed” look without the work. Scrubs, 
gear for carpets, shifts into high for hose, only 3-wheel nozzle, full horse- waxes, polishes and buffs. Twin brushes. 
everything else. power motor. Handle switches polisher on and off. 


AND DON’T FORGET— 


Hoover also brings you the world’s you can get every one of 

these Hoover appliances at 
handiest cleaner, the world’s easiest iron 
under Hoover’s Educational 
Purchase Plan. Look for the 
Hoover coupon on pagel4l 


The Hoover Company, 
North Canton, Ohio 


HOOVER. 


FINE APPLIANCES 
-.-around the house, around the world 


New Pixie—only cleaner you can wear. Steam-Dry Iron with the first stain- 
Carrying strap slips over shoulder. less steel soleplate. Moves easiest over 
Flexible hose, wand and tools let it all fabrics. Exclusive channels spread 
clean where no other cleaner can. steam—leave no “dry” spots. 
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“A Date To Decorate” 


a% 


Exciting tips and tricks used by professional decorators are yours to help you make A DATE TO DECORATE amore educational . . . and fun, too! 
Add them to your Dow Kit of Teaching Materials (if you haven't received yours, send for it now). These additional teaching aids are all based on the idea 
that in decorating, planning ahead helps avoid mistakes and disappointments. They're sure to create extra enthusiasm for this project that puts homemaking theories 
to work... and gives each student a beautiful new room at home to show for it. So before you MAKE A DATE TO DECORATE... 
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‘Create Sa color’ scheme and room 
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...with furniture cut-outs, 


1.THE ROOM ...THE FURNITURE Moking the most 
of what you have can be the source of endless satisfaction . . . so 
start with the basics. Paste (or trace) the furniture cutouts on card- 
boord, then cut them out and assemble. For the floor, use graph 
poper to set up an actual ratio to the full size room. Use plain 
cardboard for three walls of the room (windows and doors con be 
sketched on the walls). Now you con demonstrate how a change of 
furniture arrangement will perk up a room... 


2.THE COLOR Be daring with color! Color can even tie together 
unrelated pieces to make a room more pleasing. It can create a 
room personality. Use fabric swatches for curtains, bedspreads and 


slip covers. Terry cloth and felt make excellent “pretend” carpets 


and throw rugs. The possibilities are endless when it comes to color 
selections . . . and students love this opportunity to express their 
own individualities. 


He ORV EPS 


“These furniture patterns are available in black outline on white paper, ready for students to paste on cardboard 
cut out and color to simulate their own furniture. Send in the coupon and tell us how many you need 
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arrangement in miniature first! 


fabric swatches, color and imagination 


Do as the professional decorators do! Plan the entire room in miniature first . . . walls, 
floors, furniture arrangement, curtains, bedspread, slip covers, and accessories. You'll 
make A DATE TO DECORATE the most popular . . . and most practical project 
of the year. With a little imaginative planning beforehand, your students will achieve 
delighttul results in their rooms at home now . .. and in their own homes in later years. 


Fold up on all dotted lines Fold down on all dash lines Match tabs and slots with numerals 


B. THE ACCENTS Even pictures, pillows and accessories should 
be planned and placed in miniature first. These can be cut from 
magazines or drawn to scale and colored. They're important, for 
they supply the dash of excitement that gives a room flavor. 

With the miniature room planned in detail, you're all set to make 


A DATE TO DECORATE an educational treat... 
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WITH RELATED HARMONY 

the room ocquires a subtie beauty thot uses a series of 
three adjacent colors on the color wheel. Here, basic pink 
is accented with harmonizing deeper pinks and rust in 
fabrics and carpeting. 


WITH SPLIT COMPLEMENTARY HARMONY 
mony interesting color schemes cre possible. Use any 
hue of the color wheel and the two hues to the right ond 
left of its true complement for highly dramatic effects 
in room decoration. 


They Learn Future Homemaking Today! 


Students can bring their own rooms to life quickly and easily... 


WITH COMPLEMENTARY HARMONY 

soft, cool blues are brought to life with accents in rich, 
worm red. This color pottern uses hues that are directly 
opposite eoch other on the color wheel to create a 
“friendly” room. 


WITH TRIAD HARMONY 

c cozy, cheerful room is sure to result. This color pattern 
combines three principal colors thot ore equidistont 
around the color wheel. Colors may be pure hves, tints 
or shades of the hues. 


Using the miniature room and 


its color scheme as a guide, students will find it a fun-filled task to transform 
their own rooms “to match”. 


Your kit of teaching materials for A DATE TO DECORATE can 
be of invaluable assistance to you for it gives step-by-step plans for 
conducting the project. It is complete with resources and helpful hints 
on budgeting time, money and materials. Your paint dealer too, will 
help with color chips and expert advice on painting and care of 
equipment. He'll cooperate with your project. 


Make the most of modern materials and methods . . . and even 
the painting will be a lot easier. Paints made with Dow Latex 


simplify each step from application to clean-up . . . and 

they come in a wonderful range of decorator colors, 
ready to use. 

THE DOW CHEMICAL COMPANY, 

Midland, Michigan. 

See coupon for free instructional 


cut-out furniture sheets available 
for your students! 


[ f 

| 
ae \ YOU CAN DEPEND ON 

: 


PHE 11 


Talon Educational Service presents the 


f of zipper application 


foot to left-hand side of 
and turn face-up. 


aap 
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The famous “no-pin, no-baste” way of applying zippers is now made easier than 
ever. After careful study and many months of on-the-scene testing in schools 
across the country, Talon Educational Service developed these well-organized 
efficient instructions, the A-B-C of Zipper Application. These classroom aids have 


been designed to make teaching easier and learning more effective.e There are 4 
individual student folders with large illustrations and detailed text which vividly and 
colorfully show — 


1. How to buy, how to apply zippers. 3, A-B-C of Skirt Zipper Application. 
2, A-B-C of Dress Zipper Application. 4, A-B-C of Neckline Zipper Applicaticn. 
PLUS A SERIES OF WALL CHARTS FOR EACH APPLICATION. 


TALON EDUCATIONAL £=RVICE 

41 East S!st Street, New York 22, N.Y. 7 

Replace existing Talon Zipper 
material with FREE new instruction 
4 


folders immediately...turn to 
couscen section to order. 


©1952 Donahue Sales Corporation 4 
var 


IN MEXICO, CIERRE RELAMPAGOS A DEC. V 


TALON, INC . MEADVILLE. PA 1 
IN CANADA. LIGHTNING FASTENER COMPANY. LTO 
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Two Popular Party Snacks 
Made better with Mazola® Corn Oil and Karo® Syrup 


You can give your students two big ad- 
vantages when you teach them to make 
popcorn and popcorn balls by instructing 
them to start with Mazola Corn Oil in the 
pan or popper. Mazola brings out the best 
flavor—adds real food value to these inex- 
pensive party and snack treats. 

Mazola Corr Oil is the only leading oil 
refined entirely from select corn. Fresh, 
delicate, light Mazola is ideally suited to 
modern cooking and eating habits. 

Mazola is a real help in learning to cook: 
smoke-free at temperatures used for fry- 
ing, easy to measure for baking, sparkling 
fresh for salad dressings. 

Karo Syrup is wonderful for popcorn 
balls and an essential in so many home- 
made candies. 


i) Corn Products Refining Co. 


. 


Quick ’n Easy Popcorn 


Heat 4% cup MAZOLA Corn Oil and 
1 teaspoon salt in heavy 10-inch 
skillet or 3-quart kettle over me- 
dium heat for 3 minutes. Add % 
cup popcorn. Cover, leaving small 


air space at edge. Shake fre- 
quently over medium heat until 
popping stops. Makes 2 quarts. Do 
NOT double recipe. 


Quick Popcorn Balls 


1/4 cup MAZOLA Corn Oil 
1/2 cup popcorn 


V2 cup KARO Syrup, Blue Label 
1/2 cup sugar 


1/2 teaspoon salt 


Heat MAZOLA Corn Oil ina 
4-quart kettle over medium heat 
for 3 minutes. Add popcorn. Cover, 
leaving small air space at edge of 
cover. Shake frequently over me- 
dium heat until popping stops. 
Meanwhile mix together KARO 
Syrup, sugar and salt. Add to 


popped corn in kettle and stir con- 
stantly over medium heat 3 to 5 
minutes or until corn is evenly 
coated. Form into balls, using as 
little pressure as possible. Use 
butter on hands, if desired. Makes 
6 popcorn balls about 2% inches in 
diameter. Do NOT double recipe. 
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Announcing... 


A complete library of 
color eee s from 


MUFFIN “MAKING 


3 in the making! 
of future filmstrip dates 
will help you schedule showings 
throughout the year. 


BEAUTIFUL CAKES FROSTINGS CHIFFON AND ANGEL CAKES 
Ready October 1 Ready February | Ready March 1 


“Our filmstrip program has been planned as a help to you 
in scheduling your program. A narration guide is furnished 
with each strip, explaining the step pictures and methods 
used. All filmstrips are available on a short term free loan 
basis or may be purchased for $5.00 each. To complete 
the teaching kit, 8-page “How-To” booklets covering the 
same subjects as the filmstrips are also available on 
request. Next month I’ll bring you news about our next 


new filmstrip and 8-page booklet on Beautiful Cakes.” 
(Wiis) 


py of Betty Crocker’s Good and 

k. Over a thousand ideas and recipes, 
easy. 256 pages! 32 in full color! 

to get FREE desk copy. 


cook book offers 
Text Edition) 


to Teachers : BY of Betty Crocker’s Picture Cook Book! 
» 2,227 recipes and ideas, 43 color 
hapters on Menu Planning and 
To order ond cook books, Foods are especially helpful. ont 
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Help your students start a 


Recipe Trousseau 4 


90th ANNIVERSARY 


Recipe Book 


Te help today’s brand new home- 
makers plan exciting menus, Libby 
presents a handsome, full-color reci- 
pe book—Fix-Easy Favorites. It will 
be a most important part of each stu- 
dent’s Recipe Trousseau because it 
features more than 130 quick and 
appetizing recipes using Libby's 
modern, convenient canned foods. 
START A CLASS PROJECT NOW 

Clip the special class group offer 
coupon on page 147, and collect two 
labels from any canned or frozen 
Libby product from each of your 
students. Fill out the coupon and 
send it together with two labels for 
each recipe book ordered. Soon you'll 
be able to give each girl her own 
copy of Libby's Fix-Easy Favorites 
—a key to delicious, appetizing meals 
—now and in the future! 


Favorites 


WITH TWO 
LIBBY LABELS 


e Tantalizing appetizers to make a hus- 
band proud—and bring the guests back 
for more. 


e A treasury of bright and tempting 
salads made with Libby’s wide selec- 
tion of fine fruits and vegetables. 


@ Fix-Easy main dishes that take little 
time—make hearty, good eating any 
day. 

e Wonderful variety of vegetable ideas 
—from creoles to casseroles! 


@ 29 beautiful desserts to add jewel-like color and the touch of 
fruit-sweet goodness that makes a meal complete! 


Starting with appetizers and going straight through to dessert, 
Fix-Easy Favorites will help your students solve all their meal 
planning problems quickly and efficiently. And when they see 
this attractive color-bright book, they'll want to try recipes from 
Libby’s Fix-Easy Favorites right away! 


LIBBY, McNEILL & LIBBY +» CHICAGO 4, ILLINOIS 
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from SINGER 


to help you teach sewing! 
SPECIAL 


Every year thousands of home econ- 
omics teachers enjoy these free sINGER* 
services ... and find the booklets, films 
and charts an extremely helpful supple- 
ment to their own classroom material. 


To order the supplies and services you 
want... tear out these two pages. Check 
the items (and quantity) you need. 

Then fill in the address boxes and 
mail the whole thing to: SINGER SEWING 
MACHINE COMPANY, Education Depart- 
ment, 149 Broadway, New York 6, N. Y. 


FREE 
ON-THE-SPOT 
SERVICE 


To get your sINGER Sewing Machines in 
perfect working condition for Fall, fill in 
and mail the address box below. 


Any job that can be done in the school 
is FREE... Such as removal of lint, oiling 
and simple adjustments. In cases of other 
repairs written estimates will be submitted 
for approval. 


Sew—You're a Princess. 4-color slide film pro- 
motes the fun of sewing, and encourages your stu- 
dents to enter the National Teen-Age Sewing Con- 
test. Shows last year’s winners, their awards and 
exciting places visited by the girls and their mothers. 
Excellent stimulus for the class. Runs 20 min. Will 
be shown by SINGER representative without charge 
January 1 through June 15. 


Machine Sewing. Black-and-white filmstrip for 
beginners. Illustrates how to thread machine, and 
otherwise prepare machine for sewing. Silent. . . 
captions on each frame. Comes with teaching 
guide. Specify whether you want filmstrip showing: 
15 Class sewing machine, or 66 
Class machine. Available: free, or 
on loan. 


A Tale of Two Seams. Black-and-white filmstrip 
for beginners . . . demonstrates some of the com- 
mon pitfalls in sewing, and how to avoid them. 
Silent . . . has captions on each frame. It comes witha 
teaching guide. Specify whether you want it: ___ 
free, or. on loan. 


What Makes It Sew? 4-color slide film . . . the 
first educational film of its kind. Explains the “how” 
and “why” of machine performance in easy-to- 
understand language. It runs 30 minutes. Comes with 
record and teaching guide. Specify: rental 
($2 per month), or___purchase ($5.95). Please 
enclose check with order. 


How to Use the Buttonholer. Black-and-white 
filmstrip . . . explains the basic steps of making 
buttonholes with the Buttonhole attachment. Ex- 
cellent visual supplement to your classroom instruc- 
tion. Comes with teaching guide. Purchase: $2.00. 
Please enclose check with order. 


Singer Sewing Machine Company 

Education Dept., Service Div., 95 Liberty St., New York 6, N. Y. 
Ask my local SINGER SEWING CENTER to notify me when they 

will service my machines. I have___—-machines in my classroom. 


Singer Sewing Machine Company 
Education Dept., Singer Film Library, 95 Liberty St., N. Y. 6, N. Y. 
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developing skill and understanding of speed control, 
guiding straight, curved and diagonal stitching, 
pivoting for square corners. Order | set per student. 


THREADING CHARTS. A handy, notebook size 
reference showing how the machine is threaded. 
Order chart for the type machine used in your 
classroom (one per student). See next column. 


AMT. FORM 
WANTED | NO. eM 
ep 68a | chart for No. 66 Machine 
For you, the teacher: 
1876 | ence—covers all phases of sewing machine opera- 
tion. Free to teachers. Extra copies $1.50 each. €D 1124 | chart for No. 201 Machine 
ED 113A | chart for No. 301 Machine 
NA Folder: Practical Zigzag Stitching, Con- 
3549 | struction Details. Illustrated directions for time- G18 | chart fer Ho. 401 Machine 
saving and practical uses of automatic zigzag stitch- oe 
ing. Limit order to 10. TEST CHARTS. Individual blanks for the student 
to indicate proper threading of the machine 
head. Order for the type machine used in your 
ma | Folder: Practical Zigzag Stitching, Finishing classroom . . . (order | per student). 
3557 | Details. Illustrated directions for fine finishes and 
exquisite decorative details. Limit order to 10. &D68 | chart for No. 66 Machine 
£0111 | chart for No. 15-88 and 15-91 Machines 
we Leaflet: 4 Short Cuts to Better Sewing. How 
3551 | to handle average fabrics, make a continuous bias, &D 112 | chart for No. 201 Machine 
a mitered corner, apply a skirt band. Clearly illus- 
trated. Limit order to 10. £D 113 | chart for No. 301 Machine 
£0115 | chart for No. 401 Machine 
NA Leaflet: SINGER Teen-Age Sewing Classes. 
2736 Ideas for supplementing regular classroom sewing For your classroom 
instruction. Order 1 per student. , 
WALL CHARTS. 35” x 26” charts showing step- 
by-step threading of machine head and bobbin. 
NA Booklet: The Invention of the Sewing Ma- Order chart for your classroom machines. 
3825 | chine. Fascinating story of the many men who , 
contributed to the development of the sewing ma- NA 2023 | Head chart: No. 66, No. 99 Machines (limit 2) 
chine. Handsomely illustrated. Limit order to 10. 
WA 2024 | Bobbin chart: No. 66, No. 99 Machines (limit2) 
wa | Booklet: The Machinethat Sews Everywhere. WA 2262 | Head chart: 15-88, 15-91 Machine (limit 2) 
3824 | Interesting facts and anecdotes about the SINGER 
Sening .. Ga she wa 2263 | Bobbin chart: 15-88, 15-91 Machine (limit 2) 
surprising places it turns up, all around the world. 
NA 2349 | Head chart: No. 201 Machine (limit 2) 
| we Booklet: The Story of Sewing. A charming lit- 
H $050 | tle history of sowing, and its fashionable effect on Na 2350 | Bobbin chart: No. 201 Machine (limit 2) 
i civilization. Limit order to 10. 
| WA 3405 | Head chart: No. 301 Machine (limit 2) 
| For your students: NA 3406 | Bobbin chart: No. 301 Machine (limit 2) 
! NA Student's Manual of Machine Sewing. De- 
I 1689 | tailed,easy-to-understand instructions covering use NA 3817 | Head chart: No. 401 Machine (limit 2) 
of machines and attachments. Limit order to 10. 
NA 3816 | Bobbin chart: 401 Machine (limit 2) 
- Ruled paper stitching charts (set of 4). For Singer Sewing Machine Company 
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You've told your classes about the convenience of other 
automatic home appliances . . . now tell them how the 


NEW AUTOMATIC 


introduces automatic action to vacuum cleaners 


Modern-minded teachers and homemakers have 
come to take almost for granted the automatic 
functioning of home appliances. The automatic 
toaster, range, refrigerator, iron, washer-dryer 
—these are the commonplaces of today’s living. 
But until recently one important homemaking 
tool—the vacuum cleaner—has remained non- 
automatic. To overcome this deficiency, the 
Electrolux Corporation designed the first fully 
automatic vacuum cleaner. 


Automatic shutoff. The new Electrolux Auto- 
matic is the world’s only cleaner that stops and 
opens itself when it 
needs emptying .. the 
instant a dust-clogged 
bag begins to throttle 
suction power. It is the 
one cleaner that simply 
cannot operate at less than maximum cleaning 
power. You’ll find the complete, scientific story 


of automatic action in the detailed teaching guide 
offered below to home-economics teachers. 

And you'll find that now, with the new Elec- 
trolux Automatic, vacuum cleaners, too, fit into 
the picture of modern automatic living that you 
present to your students. 


SEND FOR YOUR 
FREE TEACHING AIDS 


Anewinformation Guide 
on the Selection, Use and 
Careof Vacuum Cleaners 
of all types is now avail- 
able as a guide for teach- 
ers of homemaking. This 
helpful, comprehensive 
guide includes suggested 
activities for the teach- 
ing-learning situation. 
Simply mail the coupon 
on page 135 for your 
guide, plus copies of a 
fact-filled folder on vac- 
uum cleaners for distri- 
bution to your students. 


ELECTROLUX CORPORATION 
500 Fifth Ave., New York 36, N. Y. 


Orrectroiux corporation 


Towh no dirt! “Breathe no dirt ! 


Two tools will vacuum-clean your 
entire home. Note also the con- 
venience of the Automatic Cord 
Winder, which reels out cord as 
needed, rewinds it automatically. 


A> 
4 
| 
- 
: 
ee Made by the makers of Electrolux America’s largest-selling cleaner 
Re 


help 
you teach 
modern 
washing 


Write today for your free copy of “The Care and Washing of Woolens, 
Elastics and Fine Washables.” This informative, authoritative booklet 
was especially prepared for Home Economics teachers by our 
Educational Department. And for your students: a valuable leaflet 
entitled “You and Your Sweater and How to Give it Longer Life.” 

Order your free copies today. Use the coupon on page 161 

or write to the Educational Department, of the Woolite Co., Inc., 
10614 Riverside Drive, North Hollywood, Calif. 


As recommended by makers of fine woolens and elastic garments 


Woolite 


for pampering your most precious woolens 


Woolite was developed especially for washing even the 
most delicate woolens. Easy, safe. Just soak, squeeze, 
rinse. No shrinking, no matting, no need to block. 
Thrifty, too. You can wash your cashmeres 30 times 
for the cost of just one dry cleaning! 


Lastic Life 

the right way to wash all elastic garments 

Girdles, bras, foundation garmenis and swimsuits stay 
“alive” and keep their bright colors when washed in 
Lastic Life, the amazing new cold water soap devel- 
oped by the makers of Woolite. What’s more, Lastic Life 
preserves the original strength of the elastic! 
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For your table-top lessons... 


Towle’s Tested Teaching Aids 


THE STUDENT BOOKLET. 
“All About Sterling” (Revised Edition) 
gives the basic background you want 
your girls to have. It shows step by step 
how sterling is made. It shows when 
and how each piece is used, in table 
settings for every occasion, plus a re- 
view of good table manners. Free to 
your students. 


THE DEMONSTRATION KIT. 
58 pieces of sterling flatware, including 
place settings and serving pieces, to 
make the principles of correct table 
setting come alive in your classroom. 
With the kit are suggested lesson plans. 
You pay only forwarding cost. 


THE WALL CHART. “Serving 
Pieces for All Occasions” illustrates 
modern usage in the choice of the setv- 
ing piece which is appropriate to the 
dish. With special recipes. The reverse 
side shows a selection of flatware de- 
signs for use in lessons on table decora- 
tion and styling. Free to you. 


FILM STRIP. “Your Sterling—Start 
to Finish,” a 35mm strip in full color. 
Supplied with teacher's manual, includ- 
ing commentary to accompany film, 
material for discussion and suggestions 
for class projects. Free for your files. 


Send 25¢ in coin for handling charges. 


SEE COUPON SECTION ON PAGE 159 


Fellowships Renewed 
The General Foods Fund, Inc., has 


_ renewed, for the third consecutive year, 


24 graduate fellowships in home eco- 
nomics in 12 colleges, for study during 
the 1959-60 school year. Under the plan, 
grants of $7,000 are made to each of 
the participating institutions—$1,000 as 
a cost-of-education supplement and 
$6,000 to establish two $3,000 fellow- 
ships. The institution may grant either 
one-year fellowships to two candidates 
for master’s degrees or a two-year fel- 
lowship to one candidate for a doctor's 
degree. 


In Tribute 


Janette Kelley, until recently director 
of the Home Service Department of 
General Mills, Inc., died in May after a 
long illness. Miss Kelley guided the work 
of the famed Betty Crocker Kitchens for 
12 years. She was one of the pioneers 
in the food industry who set up test 
kitchens to develop recipes and find 
better cooking methods for the home- 
maker. 

Miss Kelley was a true leader in our 


profession. She helped to establish 


standards for food testing and recipe 
development. Her advice was sought by 
women throughout the nation. Always 


(Continued on page 22) 


DATES TO REMEMBER... . 


SEPTEMBER 
National Better Breakfast Month 
2-9 National Child Safety Week 
17 Citizenship Day 
17-23 Constitution Week 


OCTOBER 
Cheese Festival 


Rice Festival 
12 Columbus Day 
19-26 United Notions Week 
21-24 4lst Annual Meeting of the Ameri- 
can Dietetic Association, Philodelphia, 
Pennsylvania 


NOVEMBER 
4 Election Day 
2-5 National Home Demonstation Agents’ 
Association meeting, Hotel Sherman, 
Chicago, Illinois 
17-20 The American School Food Service 
Association meeting, Philadelphia, 
Pennsylvania 


30-December 4 
National 4-H Club Congress, Conrad 
Hilton Hotel, Chicago, Illinois 
JUNE, 1959 


23-26 50th Annual American Home Econom- 
ics Association meeting, Milwaukee, 
Wisconsin 
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TEACHERS..- 


Send For Your FREE Copy of 
“The Etiquette of the 
Engagement and Wedding” 


A brief, complete booklet of accepted 
customs and etiquette of the engage- 
ment and wedding, including: 


The Announcement 


Parties and Showers 


The Hope Chest and 
Trousseau 


Selecting the Ring 


Wedding Invitations 


Division of Expenses 
Gifts—Acknowledgments 


Announcements 


Published by... Wedding Ceremonial 
Etiquette 


GENUINE REGISTERED The Bride’s Costume 
eep sake 


DIAMON Dp RINGS Attendants Dress 


The Wedding Breakfast 
An exciting class-room guide, this Etiquette The Reception 
Booklet contains 16 pages of light, informative 
reading for stimulating class discussion 


on a subject that captures every 


a SYRACUSE 2, NEW YORK 
girl’s interest. 


PLEASE SEND FREE BOOKLET, 


NAME 


ADDRESS 


Send for Your 
FREE Copy—TODAY! CITY 


COUNTY 
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“Trainin 
(Continued from page 20) 
99) eager to raise the standards of food 
the Bab preparation, she worked many years 
with such.companies as General Foods, 


Lever Brothers, and General Mills to 
develop worthwhile consumer service 


Teach charming 
EW-IT-YOURSE 
Christmas 


AUTHORITATIVE, 


programs. 


Janette Kelley 


_ New Appointment 

Dr. Floride Moore has been appointed 
head of the Department of Home and 
| Family Life of Teachers College, Co- 
lumbia University, New York. Dr. Moore 
is a specialist in the supervision and 
administration of home economics edu- 
cation. Since 1951 she has been Pro- 
fessor of Education in Home Economics 
and head of the Department of Edu- 
cation in Home Economics at the Uni- 
versity of Georgia. 

She is chairman of the Home Eco- 
nomics Education Research Committee 
and secretary-treasurer of the home eco- 

. nomics education, teacher-training sec- 

Yo ur + hild- > ATE | tion of the American ~ sakes tol 
es: ciation, Her other professional organ- 
Trail ning Classes izations include the Association for 
Supervision and Curriculum Develop- 

‘oung women need help in child guidance ..among the | Ment, The National Education Associa- . 
Bs. subjects os aaa ane! “Traming the Raby,” tion, Delta Kappa Gamma, Phi Kappa Fun'n easy slip covers for 
has become # rehable guide for new mothers. It is usetulas | Phi, Kappa Delta Pi, and Phi Epsilon Kleenex tissue boxes 


a text for classroom study 


SS 


“HARLEQUIN” 
FOR SIS 


A TEACHING AID FOR... 


“FAIR LADY” 
FOR MOTHER 


Edited im cooperation with pediatricians and child spe- Omicron. 
ciahsts, its approach is direct, hu- What fun to make, what a pleasure to 
man and understanding of the give ... and what good lessons they 
mother’s and baby’s problems offer in basic sewing points. Plonned - 
These booklets are available in 
reasonable quantities without for grades 6 through 12, patterns teach 
change. Welte Boyt. FES an your measuring, basting, finishing edges, 
school letterhead or use the coupon Floride Moore 


binding. Send today ! 


found wn the coupon section of this 
magazine 


FREE—complete set 
of 12 patterns by 

Mary Brooks Picken 

Special Recognition Sa is a trademark of KIMBERLY-CLARK CORP, 


Virginia Jones Carney, home eco- ely, 


nomics director for Calgon Company, 
Pittsburgh, has been elected vice-presi- Kimberly-Clark Corp. 4 
dent of the Electrical Women’s Round PHE-96-$ 
Table. The Round Table, organized to : 
give the homemaker a better under- 
standing of electrical appliances, is made 
up of 15 regional chapters. The mem- 


models in 


plastic or wood 


Please send free master set of 12 slip cover 
patterns for Kleenex tissue boxes with order 
blank for extra individual potierns. 


Nome 
bership includes women representing (Please Print) 
public utilities, magazines, household School ———E 
‘sort WAYNE, appliance manufacturers and distribu- Street 
(Continued on page 154) City Zone State 


| 
2 
| 
— . 
THERE IS A COMPLETE LINE OF 
\PARENTS TONDEY CHILD-CARE AIDS 
( P LITTLE 
LTOIDEY 
The famed Little 
evoilable in sev- 
"Reg. US. Pat. Off. 


WHEN students 

wonder which bra 

is best for their young, 
changing figures . . . it is 

this one. A featherlight 
contour cup shapes ever 

so gently, prettily... yet 
leaves room for growing, 
natural beauty. Designed 
entirely for young figures; 
scaled, shaped to create a fine 
fit that feels fine, too. In white 
cotton broadcloth, it is Ingenue 
bra No. 121, AA 30-36, $2.95 


Complete Teacher's 
outline on Glamour 
for Teens 


HOLLY/[W@MOD 


HELP your girls realize that 
no matter how “‘glamorous”’ they 
may think it appears... a heavily 
wired or heavily padded bra is not 
for them! For posture, comfort and 
good taste, they belong in V-ette 
Vassarette bras which are specially 
designed for ‘‘growing up”’ figures. 


WHEN they need to 
know about controlling 
new curves... gently does 
it with the made-for-action 
design of this shapemaker. 
Without binding or bothering 
... it helps encourage better 
posture, and actually assists the 
figure into slender lines. This 
Pantie girdle No. 71 (or girdle 
No. 51) has seamfree edges, a 
panel front to train the tummy 
to be flat. Comes in exclusive 
Ban-Lon® PowAire fabric which 
is cool as cotton, soft as cashmere. 
In white and colors; Petite S-M-L, $3.95 


! 

WHEN a young girl , 

is thinking of choosing , 

a bra... where she wears 
it is as important as why 

she wears it. For parties and ! 

formals, this Petite Petal Shells 

! 


strapless bra is the perfect 
suggestion. Its hugging non-slip 
elastic back waltzes through any 
evening comfortably, confidently. 
Contour cups are embroidered, fine 
cotton broadcloth. Petite Petal 
Shells bra No. 122, petite sizes, 
30-36, $3.50 


HELP remind students that girdles, 
like bras, bring the most comfort and 
prettiness if they have been tried on in 
the fitting room first, to make certain 
they move... stretch... sit... bend 
exactly as they were designed to do 
when fitted properly! 


HELP your students overcome bra 
buying shyness by pointing out that 
every bra should be tested for 
security of fit. . . in the fitting room. 


FREE TEACHERS MANUAL: 


WHEN a girl asks 

about garterbelts 
Garterette No. 21 

by V-ette Vassarette 

is the very best of all. 
Smoothness, slimness, 
softness itself... actually it's 
a mild dose of control. It holds 
to the hips, never hangs 

or pulls...and a front control 
panel is an extra plus. 
PowAire fabric. White and 
colors. Petite S-M-L $2.95 


These figure facts, and many more helpful 
bits of information which you as a teacher can 
use, are available to you in a free Teacher's 
Manual. Hollywood V-ette Vassarette presents 
this material, written for you by Home 
Economist Leone Rutledge Carroll, which you 
may receive by sending in the coupon you'll 
find on the last pages of the magazine. 


HELP yourself to more 
information as to how to 
encourage young girls in the proper 

selection of underfashions! Write 
for the Hollywood V-ette Vassarette 
GLAMOUR FOR TEENS folder. 
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Bouquet for 


COMPLETE KITS UPON REQUEST 


(Use Coupon Service Section to order) 
1. USING CANNED FOODS. How to buy 
and use canned foods; guide for meal plan- 
ning; answers to common questions; menu 
suggestions. 

2. USING CANNED FOODS—CLASS AND 
HOME ACTIVITIES. One copy for the 
teacher, with motivation suggestions. 

3. NEW INDUSTRY RESEARCH IN 
FOODS. One copy for the teacher; research 
as applied to canned foods. 


4. HOW DESCRIPTIVE LABELS HELP 
CANNED FOODS SHOPPER. A guide to 
efficient buying. 

5. CANNED FOOD TABLES. One copy 
for the teacher; nutritive values; recom- 
mended daily dietary allowances; servings 
per unit for common can and jar sizes. 

6. CANNED FOOD BUYING GUIDE. 
Wall chart, 24” x 37” in color, shows actual 
can sizes, approximate net weight and cup 
content of common cans and jars, 


\ —— ids | 
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Have you ever known a food 
that is so versatile P 


: How continuous research has discovered hundreds of new 
: recipes and dozens of nutritional benefits in Knox Gelatine 


Each year new, modern salads, desserts and main versatile food substance is the key ingredient 
dishes are perfected by Knox Gelatine home in some of the most exciting new recipes that 
economists and the nation’s food editors. This have been introduced during the past few years. 


Millions have regained lovely, pliant fingernails by drinking 


More than 8 million people have been shown Knox in fruit or vegetable juice, bouillon or water . . . Many 
the way to slenderize with the help of Knox doctors now recommend Knox Gelatine in diets of convales- 
Gelatine and the FEat-and-Reduce Plan. cents, diabetics, infants, low-salt and other special dietaries. | 


Educational Division 
KNOX GELATINE COMPANY 


JOHNSTOWN, N.Y. 


P. Anox research continues 


unceasing, to discover more 
ways to help people with this 
remarkable food substance. 


Classroom supplies of booklets on the uses of gelatine 
are offered free in the Coupon Service Section, 
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With Your Editors 


E ARE very happy to tell you that 

Mrs. Iva Bennett has joined Prac- 
tical’s staff as nutrition consultant and 
will contribute a monthly article. The 
first is on page 82. Many of you in the 
New York area listen to Mrs. Bennett's 
daily radio program Listen to Nutrition 
on WNYC. A pioneer in public health 
education, she has been associated with 
the program for 15 years and has been 
its conductor for nine years. For this 


the Topeka Teachers Association as their 
choice for the Topeka Master Teacher 
award. In April of this year she was pre- 
sented with the Distinguished Service 
award by Kansas State College for her 
work in the field of home economics. 
(In 1956 she was chosen as Topeka’s 
Woman of the Year.) 

At present Miss Tucker is active in 
local and state home economics asso- 
ciations. She serves as chairman of the 
advisory board for the Topeka Public 
School of Practical Nursing and on the 
Home Safety Committee of the Coun- 
cil of Social Agencies. 

We hope Miss Tucker will find time 


do- 

when they cook with 
LEA & PERRINS 
WORCESTERSHIRE 


to write more articles for Practical. See 


Ivo Bennett Katherine Tucker 


Tell your girls this 125-year 
old secret: Use Lea & Perrins 
Worcestershire Sauce in cook- 
ing as habitually as salt and 
pepper, and even simple, 
everyday dishes will havearich, 
zesty flavor that makes them 
special with men. Lea & Perrins 
... the original, and still unique 
Worcestershire...used by good 
cooks for 5 generations. 


Available Free to teachers: 
“Dishes Men Like’. . . a pro- 
fusely illustrated 64-page 
book containing 168 recipes, 
all easy to make; illustrated 
carving instructions; suggest- 
ed go-togethers built around 
meats, chicken, fish, and cheese 
or eggs. 


WORCESTERSHIRE 


popular weekday feature Mrs. Bennett 
writes, produces, and broadcasts, as well 
as prepares food guides, menus, and 
other factual information. It is presented 
in cooperation with the Bureau of Nu- 
trition of the New York City Health 
Department. 

Mrs. Bennett has been a pioneer in 
many aspects of health education, 
having been one of the first to work in 
school health teaching shortly after re- 
ceiving a degree in home economics from 
Cornell University (and later a master’s 
degree from Columbia University). She 
also developed the Home Economics 
Bureau of the New York City Depart- 
ment of Welfare and was coordinator of 
the first National Fitness Manual for 
High Schools issued by the U. S. Office 
of Education. Prior to joining the Health 
Department's Bureau of Nutrition, in 
1943, she was supervisor of health edu- 
cation for the Baldwin (N. Y.) public 
schools. 

The 1958 New York City Public 
Health Association Award in Public 
Health Nutrition was presented to Mrs. 
Bennett in June. She is active in several 
professional organizations, including the 
American Home Economics Association, 
and the American Women in Radio and 
Television. 


Although Katherine Tucker has re- 
tired as home economics supervisor for 
the public schools of Topeka, Kansas, 
her work goes on and honors keep com- 
ing in. In March 1958 Miss Tucker was 
designated by her fellow members of 


Vera Falconer Addreen Nichols 

We have often wondered if our 
readers realize that the audio visual re- 
views by Vera Falconer are the result 
of careful selection and critical review. 
“Out of every ten films or strips which 
I screen for Practical,” Mrs. Falconer 
said, “I find two or three which are not 
good enough for even a brief review 
mention, In every phase of audio visual 
education, selection is a growing prob- 
lem. With so many films and _ strips 
available, we must be more discrimi- 
nating in our selection.” Mrs. Falconer 
spoke on the matter of selection at an 
audio visual workshop at Rutgers dur- 
ing the summer. 


In addition to teaching at the State 
College of Washington, Addreen Nichols 
is active in the field of housing research. 
She also works for the League of 
Women Voters and has just completed 
a two-year term as a member of the 
board. Miss Nichols’ article is on page 
94. 


In “Our Role in the Age of Science” 
(page 62) Rex Todd Withers stirs up a 
great deal of excitement about the po- 
tential for home economics teaching. In 

(Continued on page 55) 
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Sara Hervey Watts finds the new 
Sucaryl! bottle a decorative addi- 
tion to buffet dining as well as 
more formal dinners. Sucary] 
comes in solution and tablet form, 
and can be used almost any place 
you would normally use sugar. 


recipe for 
September 


from the Kitchen of Sara Hervey Watts 
Home Economics Consultant, Abbott Laboratories 


Calorie-shy Coffee Ribbon Mold is a welcome 
guest at any dinner. A touch of tangy coffee 
flavor gives mouth-watering goodness to all three 
layers of this unusua! coffee-flavored confection. 
When sweetened with Sucaryl, this creamy des- 
sert has just 63 calories per serving compared to 
135 calories (more than twice as many!) when 
made with sugar. And you can’t taste the difference! 


WEIGHT WATCHERS’ COFFEE RIBBON MOLD 


Ye tsp. sali 

2 strong coffee 

2 tbsp. Sucaryl solution 
1% tsp. vanilla 


3 envelopes plain gelatin 
cold water 

2 c. hot skim milk 

3 eggs, separated 


Soften gelatin in cold water. Add milk slowly to egg yolks 
in double boiler top; add salt, coffee. Cook 5 minutes. 
Remove from heat; stir in gelatin until dissolved. Let 
cool slightly. Beat egg whites until foamy; add Sucaryl 
and beat until stiff peaks form when beater is raised; add 
vanilla. Fold into custard mixture and pour into 6-cup 
mold. Chill until firm. Serves 8. 


FREE! Calorie-saving recipes with Sucaryl. 


32 pages of wonderful, kitchen-tested low-calorie recipes by 
Sara Hervey Watts. A treasure for everyone who is sensibly 
cutting calories! Clear, easy-to- 
follow instructions and color illus- 
trations make it an invaluable aid 
for home economics classes. 


Use coupon on Page 125, and order 
ample quantities of this book, plus 
free SUCARYL samples, for your 
classroom use. 


ABBOTT LABORATORIES, NORTH CHICAGO, ILLINOIS 


®Sucary!—Non-Caloric Sweetener, Abbott 
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A basic breakfast . . . ready to serve in 10 minutes! 
Orange Juice 


RICE KRISPIES 


with Sliced Bananas and Milk 
Toosted All-Bran Bread 


adj. (L. nutricius, nutritius, fr. nutrix, -icis) nourishing, promoting growth and well 
being, that which provides vitamins, minerals and other essential food values. Example: 


Kellogg’s Rice Krispies, or any of the other Kellogg’s cereals. 
Note to teachers: Do all your students know that every Kellogg’s cereal provides 


whole grain amounts of thiamine, niacin and iron? And that a delicious basic cereal 
breakfast can be prepared and served in just 10 minutes! Perhaps you'll want to remind 
them of this the next time you talk about breakfast menu planning! 


FREE FROM KELLOGG’S! For your free Kay Kellogg’s 


Memo Calendar, please use coupon on page 143 
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New, easy way to plan and present 
a complete study of fresh meats 


Up to date, authoritative, the 
ARMOUR FRESH MEAT STUDY GUIDE 
gives you all the information 
you need to prepare a study pro- 
gram covering fresh meats—the 
basic family food. 


Organized into sections for easy 
reference, this l16—page, fully il- 
lustrated booklet will prove a valu- 
able and useful text for your food 
Classes. Or it can be used as the 
basis for a more comprehensive study. 


For example, it includes four 
meat charts showing how to recognize 
more than 50 retail cuts of beef, 


veal, lamb and pork. Government in- 
spection, grading, branding, aging— 
and how to tell the quality of meat 
through its conformation, "marbling" 
and "finish"—are fully explained. 


The booklet also gives all the 
latest information about cooking 
fresh meats—covers the many varia-— 
tions of the two basic cooking meth- 
ods. A chart of cooking times and 
temperatures for every cut and weight 
of meat is included. You'll find in- 
formation here, too, about handling 
and cooking frozen meats, as well as 
how to store fresh meats—in refrig- 
erator or freezer. 


Be sure to tell us how many 
copies you'll need for your 

classes. But do it today, 
as the quantity is limited. 


TURN TO 
THE COUPON SECTION 


Fill in and mail the coupon 
for your supply of ARMOUR 
FRESH MEAT STUDY GUIDES 

for your students. 
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I'VE SPRINKLED | CAN'T HELP 
ALL THESE CLOTHES] NOW, BUT COME 
AND | JUST CAN'T SEE ME AFTER 

LEAVE THEM. SCHOOL TOMORROW. 

WHAT — NOT READY UGH! LOOK AT ALL ‘LL SHOW YOU 

FOR THE THOSE WRINKLES. HOW TO BEAT THIS 
MEETING ? I'LL BE IRONING PROBLEM. 

FOR HOURS! 


UNDER WITH 
IRONING. 


LOOK, WILMA WHY. IT EXACTLY - JUST PRESS HOW DOES \ BEAUTIFULLY! A 
GENERAL ELECTRICS \cppinkies || THE BUTTON, IT SPRAYS IT DO STEAM IRON ALONE 
NEW SPRAY, STEAM as yoy | JUST THE RIGHT AMOUNT HEAVY /CAN'TDOTHEM. YOU 

AND DRY IRON. IRON! || OF WARM WATER IN FRONT‘\| COTTONS, \NEED THE ADDED 

OF THE IRON-SPRINKLING || LINENS AND |MoISTURE THIS IRON 
STARCHED / SUPPLIES .NOW You 
THINGS ? /PRE-SPRINKLE ONLY 
IRON ! YOUR LARGEST 
PIECES 


ITS A STEAM & ORY IRON,TOO.\ wuy! GUESS WHAT ~ I'VE WELL--THIS /ATEACHERS-THiS NEW 
THE VISUALIZER FABRIC DIAL IT’S FINISHED IRONING WAY ‘\IS THE FIRST ¥GENERAL ELECTRIC SPRAY, 
EVERY FABRIC. BEST OF ALL, YOURE INVITED TO EVER GOT | EXCITING TO DEMONSTRATE, 
GENERAL ELECTRIC EVEN- \ !RONS- DINNER TO 


am MY DINNER! | Easy To USE MAIL COUPON 
FLOW STEAM 1S CONTINUOUS.) !N-ONE! CELEBRATE ! 


ON PAGE 137 FOR SPECIAL 
IT PENETRATES DEEPER FOR LOW EDUCATIONAL PRICES 


Se) 
PERFECT IRONING. —— d ON ALL GENERAL ELECTRIC 
APPLIANCES AND THE NEW 


TEACHING CHART ON 
THIS FABULOUS IRON. 


Genero! Electric Co., Portable Appliance Deportment, Bridgeport 2, Conn. 


Progress /s Our Most Important Prodvet 


GENERAL ELECTRIC 
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by Mary Alden, Director of Home Economics 
The Quaker Oats Company, Chicago, Ill. 


Time once again to ask our favorite girl some questions! She’s today’s Home Economics student 
and we'd like to know what she’s going to be when she graduates, what recipes she'd like 
from Mary Alden and so on. Each month we'll publish interviews with students selected from 
your classes.* Now—it's time to get acquainted with: 


4 
= 
of 


APPLE BUTTER COOKIES 


Helen Kruse Our newest cookie recipe, special for Helen 
Westfield, New Jersey 1 cup sifted enriched flour ‘A cup apple butter 

; Ye teaspoon soda 2 tablespoons mitk 
Some day I want a job for 4 teaspoon baking powder 1 cup Quaker or Mother's Oats 
which I can travel, like jour- Y% teaspoon salt (quick or old-fashioned, uncooked) 
nalism or foreign service. Ye cup shortening, soft ‘a cup chopped nutmeats 
Boys appeal to me who are % cup brown sugar Ye cup raisins 
interested in things around | omg 


= and who care about Sift first four ingredients into bowl. Add shortening, sugar, 

others. : E egg, apple butter, milk; mix 2 min. Stir in remaining ingredi- 
I would like something ents. Drop by teaspoons onto greased cookie sheets. Bake 

good for when I’m hungry be- at 375°F. 12 to 15 min. Makes 3 dozen. 

tween meals. 


CHOCOLATE FILLED MARSHMALLOW BARS 


For Linda, a delicious and easy snack 


e 6 cups Quaker Puffed Rice One 6-oz. pkg. semi-sweet 
é Linda Fann Ye cup butter or margarine chocolate pieces 
j Hurst, Illinois Ys cup peanut butter 4 cup peanuts 


When I graduate I would like 

to be a secretary for a lawyer Heat Puffed Rice in pan in 350°F. oven, 10 min. Pour into 

or a big firm. I admire a boy greased bowl. Melt butter, peanut butter, marshmallows 

who is well groomed and has over low heat (may use double boiler), stirring occasionally. 
a good personality. Pour over Rice, stirring until evenly coated. Pack half of 
‘i I wish I had a recipe for mixture into greased 7xll-inch pan; cover with chocolate. 
: party refreshments. Place in moderate oven 3 min. Remove from oven; spread 


chocolate; sprinkle with peanuts. Top with remaining Rice. 
Cool; cut. Makes 32 bars. 


SAUSAGE PANCAKES 


The ick, Gerry, and ood! 
Geraldine Hunt se are quic rry, and very g 


When I graduate I hope to 1 ons 1 cup Aunt Jemima Pancake Mix 


work in the homemaking field 


: . . Pan-fry pork sausage links; cut each link in half lengthwise. 
or with fashions. I admire 


Place milk, egg and shortening in a shaker or glass jar. (If 


boys with good manners and melted shortening is used, add after pancake mix.) Add pan- 
good looks. cake mix; shake vigorously 10 to 15 times or until batter is 
I would like something for fairly smooth. For each pancake place two sausage halves 
simple family dinners, as my on a hot, lightly greased griddle. Pour about 4 cup batter 
mother works and I prepare over sausage. Bake to a golden brown, turning only once. 
the evening meals. Serve with syrup or warm applesauce. Makes 8 pancakes. 


ix 
leachons| A BEAUTIFUL $10 LAZY SUZAN WILL BE SENT TO YOU IF 
* ONE OF YOUR STUDENTS IS FEATURED IN THIS COLUMN 
If one of your students is used for ‘“Time to Get Acquainted” note of about 50 words, attach a clear snapshot and mail to 
Mary Alden will send her $5 and you a beautiful lazy susan Mary Alden, The Quaker Oats Co., Box 3361, Chicago 54, Il. 
for your classroom, Also each student who enters will receive What do you want to be when you graduate? 


a new Mary Alden booklet. What famous person do you admire? 
Ask each of your girls to answer the following questions in > What kind of recipes would you like best from Mary Alden? 
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V FASHION at your fingertips! 
/ Swatches for your Selection! 
410% CASH DISCOUNT! 
DESIGNERS FABRICS 


Gives Home Economics Teachers 
and Students the unique advan- 
tage of fabric purchases from a 
complete Fashion-Folio of the new- 
est IMPORTED and DOMESTIC wool- 
ens, cottons, silks, rayons and all 
synthetics... skillfully presented by 
your own Fabric-Fashion Director, 


Janet Gaines. 
Fabrics of Distinction! 


10 mailings yearly—over 100 
generous-sized swatches you can 
actually feel! Complete fabric 
information. Professional advice 
on colors, styles and proper care 
and use of fabrics. Also 300 basic 
staple fabrics to select from at 
10% cash discount! 


Savings! 10% CASH DIS- 
COUNT on all fabrics purchased 
and .. . WE Pay the Postage! 
Quality fabrics—sensibly priced 
—AND .. . Semi-annual ware- 
house clearance sales . . . True 
values and honest savings! Time 
payment plan easily arranged! 


Speedy Service! orders 


and shipped promptly. As service 
extras . . . all nationally adver- 
tised patterns available. AND 

. covered belts, buttons and 
all sewing notions! 


You'll be in 
FASHION when you 
BUY-BY- MAIL 


from... 


DESIGNERS FABRICS 


2221 W. Howerd St. (PH 258) Chicago 45, Hil. 


Join Today! Annual subscription 
is $3.00 . . . or send 25¢ for your 
introductory Fashion Folio. 


Bh 


Fee is enclosed. 
CHECK 


Fashion Folie. 
MONEY ORDER 


NAME 


| ri 
ADDRESS 


city ZONE STATE 


New Books 


Homemaking for Teen-Agers, Book 2, by 


IRENE E. McDERMOTT and FLOR- | 
ENCE W. NICHOLAS, 708 pp., $4.96, | 

Chas. A. Bennett Co., Peoria, Illinois. 
| This is a sequel to Homemaking for | 
| Teen-Agers, Book One, which was pub- | 


lished previously for junior high school 


| students of homemaking. This second 
_ volume is a continuation of learning | 
experiences in the field of homemaking | 
_ which introduces new concepts to meet | 
| the needs and interests of senior stu- 


dents. 
The book comprises three major sec- 


| tions, on housing, clothing, and foods. | 
Individual topics in each section are | 


thoroughly investigated and discussed. 
Personal adjustment and family rela- 
tionships are stressed throughout. Many 
illustrations and a friendly style of writ- 
ing will appeal to students. 


Management for You, by CLEO FITZ- 
SIMMONS and NELL WHITE, 422 
pp., $4.20, J. B. Lippincott Company, 
New York. 

An excellent text on home manage- 
ment with particular emphasis on per- 
sonal and family adjustment. Three 
parts: Management of Ourselves, Man- 
agement in Homemaking Activities, and 
Management in the Family make up 
the text. Well written and illustrated; 
students will enjoy using this text. 


Nutrition in the Elementary School, by 
FRANCES R. GODSHALL, 112 pp., 
$2.75, Harper & Brothers, New York. 

This is a simplified text on nutrition 
for the nonhome-economics major who 
plans to teach in elementary schools. 
The information is presented in a pleas- 
ant, readable style. Its contents include 
discussions of the role of nutrients in 
the health of the child, and of class- 
room problems in nutrition that may 
occur; also valuable food-value charts. 
Fine lists of resources are given at the 
end of each chapter. 


Home Economics Careers for You, by 
VELMA PHILLIPS, 278 pp., $3.75, 
Harper & Brothers, New York, N. Y. 

Designed for the freshman college 
student, this book will serve to acquaint 
the reader with the many careers in 
this field. According to the author, this 
book “will open up new vistas for the 
young home economist.” It will inter- 
pret the present in light of past accom- 
plishments and point the way to new 
developments in vocations. It is also 
planned to help the student make her 

(Continued on page 34) 


teach sewing 
THE MODERN WAY 

| with 
DRITZ SEWING AIDS 


By using each of the following 
heipful sewing aids, you will make 
home sewing more interesting, 
quicker and more professional 


DRITZ COVERED BUTTONS (NO 
TOOLS): Make your own perfect 
covered button without any tools, in 
about 30 seconds. This easy-to-make 
button is fool-proof and works like 
magic. The secret is in the self-sticking 
aluminum foil pattern. Available in 
sizes 24-30-36. 29¢ 


DRITZ SEWING GAUGE: New full 
6” metal gauge with engraved mark- 
ings in Black for measuring tucks, 
pleats, hems or spacing buttonholes. 
Double pointed gauge may be set ot 
ony point for accurate marking. Small 
holes are set \2" apart along gouge 
for marking circles, scallops or curves. 
25¢ 


DRITZ TRACING WHEEL and 
TRACING PAPER: Be sure of accu- 
rate transferring of pattern markings 
with new Dritz swoged wheel. Scienti- 
fically engineered to mark all types of 
fabrics. Tracing Wheel 69¢; Tracing 
Paper 35¢ 


SPECIAL 
EDUCATIONAL DISCOUNT...25% 


See offer in coupon section 


JOHN DRITZ & SONS 
1115 Broadway, Y. 10, ¥. 
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These “helps” make it easy to 


answer questions on erowing up 


Complete Menstrual Education Program Free: 


Many teachers find this program, from the makers of 
Modess”* Sanitary Napkins, Belts, and Teen-Age by 
Modess, of distinct help in answering questions girls 
ask about menstruation. 


If you would like any or all of these excellent “helps,” 
fill in the coupon below, checking the items you want 
and the quantity of copies required. The makers of 
Modess will be happy to fill your request. 

New Edition! “Growing Up and Liking It”—explains the 
“why” and “wherefores” of menstruation clearly, sim- 
ply... and in language your girls can easily understand. 
Cram-packed with friendly, helpful advice on health 
and good grooming, it’s a wonderful supplement to 
classroom discussions. 
“How Shall I Tell My Daughter?” — valuable booklet for 
mothers . .. specially good for P.T.A. meetings. 
“Educational Portfolio on Menstrual Hygiene”—in- 
cludes large anatomical wall chart, a general teaching 
guide, and copies of above booklets. 
“Molly Grows Up”—award-winning movie for girls 9 to 
14... also excellent for showing mothers. 16 mm. black 
and white, sound, runs 15 minutes. (On free loan.) Com- 
plete with Teacher's Guide prepared by McGraw-Hill. 
“Confidence Because ... You Understand Menstruation” 
-color filmstrip for girls 14 and older—first on mens- 
trual hygiene. May be stopped for questions, 35 mm. 
with or without 15-minute sound record. (Yours to 
keep.) Teacher's Guide prepared by McGraw-Hill in- 
cludes script. 


Director of Education, Personal Products Corporation 
Box 5854-9, Milltown, N. J. 
Please send me /ree: 

copies of “Growing Up and Liking It” 

copies of ‘How Shall I 'Tell My Daughter?” 

16mm. movie, Molly Grows (on free loan). Allow 4 weeks 
for delivery. Date wanted___mtm__.§___ Alternate date 

35 mm. filmstrip, ‘Confidence Because . . . You Understand 
Menstruation” with sound without sound. Record: 
16", 12” Univ. 12’. Circle speed desired: 334, 45, 78. 
Date wanted (Yours to keep.) 

.one ‘‘Edueational Portfolio on Menstrual Hygiene” 


Name 


( PLEASE PRINT ) 
School Course. 


School address. 


City Zone State 
(OFFER GOOD ONLY IN U.S. AND CANADA) 
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You’re an angel everytime 


you start someone on 


Cuticura improves the skin as it quickly helps clear it up— 


establishes proper complexion care habits— 
changes hurt to happy personalities 


If you could see some of the thousands 
of letters from grateful boys, girls, men 
and women, you'd know how much 
good you do when you suggest Cuticura 
to someone with a skin problem. 


Cuticura is unique among blemish 
preparations. It beautifies as it heals— 
makes the skin softer, smoother, 
fresher, more radiant as jt quickly helps 
relieve troublesome pimples, rashes 
and blackheads. 


Doctors praise Cuticura. Hundreds 
use these time-tested, world-renowned 
preparations in their practice, call them 
“excellent,” “very satisfactory,” “the 
best” because they're so gentle yet effec- 
tively antiseptic. Never merely covering 
up. Never resulting in skin allergies. 
Never drying. 


Get the full treatment. For softer, 


smoother, lovelier skin usually within 
5 days get all three— 


1. Gentle, superemollient Cuticura 
Soap for daily lather-massage. No other 
soap contains its remarkable skin-soft- 
ening, skin-smoothing ingredients that 
do so much, much more to help and 
beautify the skin. 


2. Soothing, creamy Cuticura Ointment 
for use nightly. It softens, stimulates, 
improves the skin as it helps clear it up 
in record time. 


3. Greaseless, fast-acting, invisible 
Cuticura Medicated Liquid for daytime 
use—to cleanse antiseptically—-remove 
excess oiliness—check blemish-spread- 
ing bacteria—speed healing—cool and 
refresh the skin. Get all 3 and see! At 
leading drug counters. 


New Books 
(Continued from page 32) 


investment in a college education valu- 
able to herself and to society. 


McCall's Treasury of Needlecraft, 368 
pp., $4.95, Simon and Schuster, New 
York. 

Directions and patterns are given for 
the arts of embroidery, knitting, cro- 
cheting, quilting, tatting, needlepoint, 
applique, and other fancy work. Sketch- 
es and photographs are used through- 
out the book. Those interested in nee- 
dlecrafts will find this book continually 


useful. 


Costume Selection, by HARRIET T. 
McJIMSEY, 143 pp., $3.00, Burgess 
Publishing Company, Minneapolis, Min- 
nesota. 

This is a combination textbook and 
laboratory manual for the beginning 
students. Design, personality types, 
complementary colors, and style trends 
are discussed. Many sketches and charts 
add to the usefulness of the book. 


At Work in the Kitchen, by LAURETTA 
LARSON WIELAND, 218 pp., $2.68, 
D. Van Nostrand Company, Inc., Prince- 
ton, New Jersey. 

A hand workbook for junior and 
senior homemaking students. It should 
be helpful in establishing laboratory 
routine and teaching homemaking skills. 
The use of equipment is described in 
detail along with other kitchen tech- 
niques. Study habits are also discussed 
in several chapters. 


Home Economics Careers and Home- 
making, by OLIVE A. HALL, 301 pp., 
$4.25, John Wiley & Sons, Inc., New 
York, N. Y. 

This is a good introduction to home 
economics for the college student. The 
first part of the book is given over to 
the history of home economics and its 
application in today’s field. All vocations 
within the field are discussed in a 
manner to help the student find her own 
interests and career. 


The Story of Bread, by RONALD 
SHEPPARD and EDWARD NEW- 
TON, 189 pp., $3.75, Charles T. Bran- 
ford Co., Newton Center, Mass. 

The history of bread is presented in 
detail. The authors describe how the 
baker's art and trade have developed 
through the ages and give an account of 
the modern methods of bread-making. 
Well illustrated and written, the book 
should serve as a good reference in 
home economics libraries. 


The Gourmet Cookbook, Volume 2, 753 
pp., $12.50, Gourmet Distributing Cor- 
poration, New York, 

(Continued on page 52) 
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Fashions 
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Today's 
Teens* 


McCall's 4677 


A 
a 
iJ 
t 
at 


The scenery's constantly 
changing when a chemise is a 
jumper. Wear it bare or with 
its companion: a Peter Pan 
blouse; add a belt for variety. 
And here’s a similar switch 
with the newest look of all, 
trapeze. These separates 
go as-is to parties, take on a 
blouse during the day. The 
3-piece outfit is McCall's 
4677, Misses’ and Juniors, 
50¢. The chemise jumper and 
blouse are both in McCall's 
4599 in Misses’ sizes, 65¢. 


McCALL’S 


4599 


q 
= 
2. 
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More mileage than a sportsca’: E 
a shirtwaist chemise with i's 
own cover-up companion, a slii) 
skirt. The skirt does double-du' / 
when it’s teamed with an ove'- 
blouse such as this one. Che- 
mise and skirt are both McCall’; 
4630 in Teen and Junior sizes, 
50¢ .. . the blouse is McCall's 
4624 in Misses’ sizes, 45<. 


McCALL’S 


4630... 


I's 


jal 


A middy with a neat nautical tie 7 
plus a pleated skirt provities an. 

other variation on the chemise | 
theme. Produce .a double-take 


when you pop on a trapeze over. 
blouse and create an entirely 
new silhouette. Chemise sepa- 
rates are McCall’s 4631, Teens, | 
Juniors, 50¢; blouse is McCall's 
4718-in Misses’ sizes, 45¢.7 


4 

4 

2 
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MicCALL’S 


7 
ek. 


Mate-for-each-other but des- 
tined to live separate lives ... 
this tuxedo-like overblouse atop 
a straight skirt, together regis- 
ter complete accord. On its 
own, the skirt takes up with a 
smart, scooped neck, hip length 
blouse. Both in Misses’ sizes. The 
two-piece chemise is McCall's 
4669, 50¢; the separate 
blouse is McCall's 4605, 45¢, 


2 
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Satellites, 
Space and silhouettes 


Ever since the launching of Russia’s Sputniks and our’ 
own Explorer satellites, the world’s thoughts have turned 
in earnest to the outer realm — the space world. New sci- 
entific developments have colored every facet of our ex- 
istence, including (naturally) fashion! 

Silhouettes have been strongly influenced by the ac- 
cent on space. The chemise, the trapeze, the overblouse, 
the balloon skirt, the bubble silhouette — and the new, 
short hemlines — all are products of the space age. The 
freedom of movement, the graceful, swinging lines, and 
the unconventional approach to fit could only have come 
about in an era of experimental! thinking. 

Fabrics look as though they'd been put through a 
space machine, they're so revolutionary. Texture is all- 
important. You'll be seeing lots and lots of “lighter than 
air” wools and synthetics that have been brushed, curled 
and looped; they're called Souffles. Soft, fluffy mohairs 
will be making fashion headlines this fall, too. In addition, 
in this age of the constantly changing, you'll be seeing 
woven fabrics that look like knits and knits that look woven. 
The seasonal calendar is being disregarded, too . . . you'll 
see sO many prints (especially rose prints) that it might 
as well be spring. 

Color, of course, is also making big news in fabric. 
The conquest of space reveals itself not only in the vibrant 
intensity of colors, but in their names. There are the 
“Rocket” colors — bold, brilliant and loud: Venus Pink, 
Stratosphere Blue, Strontium Green, Orion Orange. Then 
come the “Satellite” colors, a little more subdued: Red- 
stone Rust, Galaxy Green, Gravity Gold, Celestial Magenta 
and Moonwatch White. Even old stand-by colors have been 
re-christened. They've named the familiar royal blue 
“Solar Blue,” the deep, rich red that was once called 
maroon or wine is now “Cosmic Red”; even black hasn't 
escaped the spatial influence . . . it’s now “Pluto Black.” 

To get back down to earth again, this season should 
provide more fabric and fashion fun than anyone would 
have thought possible. And don’t think that everything is 
unfamiliar, either. The fabrics and colors you've always 
liked are all still very much in favor. Plaids — tremendous 
and colorful or small and muted — will be seen everywhere. 
Corduroys — plain, printed, striped or plaid — are back in 
even greater variety than last year. Winter cottons, excit- 
ing new synthetics and blends, woolens in every possible 
weight and texture, and a great deal of velvets and vel- 
veteens for dress-up wear will give you all the opportunity 
you need to venture into the exciting new world of today 
— the space world. 
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4631 blouse 
4630 skirt 


4630 entire 


4677 blouse 
4631 skirt 


4677 entire 


Start 


An expansive wardrobe needn't 
be expensive, especially if you 
sew-it-yourself. Just look how 
many variations you can get 
from the wonderfully mixable 
clothes shown on the reverse 
side. Don’t forget the clothes 
you already own will add even 
more mileage to your wardrobe. 


a 
(with FASHION MATE'S 
for 
4624 blouse 
a“ dress-up daies, 
mix-match: 
a 
a 
a 
4, 
4 
a 
4718 blouse 
4677 skirt 
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Anno Marsh 
Loretta McFarland 
Marilyn Soris 
Susan Austin 
Mary Carlson Reidy 
Gwen Glenn 
Carole Campbell 
Gracie Tolls 

Darla Hensley 
Renee Clinton 
Yvonne Bucbee 
Jill Pinnell 
Jeanette Gramanco 
Fay Baillie 

Sarah Reid 

Ruth Ann Omdoll 
Doris Vanslow 
Carol Hermanson 
Marla Lehmann 
Joy Miller 

Margie Griffin 
Pat Max 

Mavis Giddens 
Melinda Flint 
Shirley Powell 
Nancy Plowman 
Loyanne Ward 
Darlene Fine 
Linda Harrison 


Deborah Smith ; 


Priscilla Marshall 
Danla Wright 
Janis Miller 

Pat Duff 

Lorna Brooks 
Barbora Conner 
Gail Rosenberger 
Lynette Giere 

Sue Dolenberg 
Laverne Etcheverry 
LaVonne Peterson 
Betty Springgs 
Marilyn Green 
Jocie Joy 

Mary Tidemann 
Carolyn Miller 
Rose McGhee 
Pattye Harris 
Lindo Kehrli 

Jane Carley 
Margot Tranten 
Alice Karneli 
Myrna Hendran 
Donna Kay Quinter 
Carolyn White 
Stella Dombrowski 
Eleanor Eanes 
Patricia Holiman 
Jeanette Webb 
Kathlene Rasmussen 
Lueda Eiffert 

Betty Adams 
Suzzette Vedra! 
Judy Armit 
Kathleen Mack 
Marie Cogburn 


63 
64 
65 
66 


Marshville School, Marshville, N.C. 
Arkansas City H.S., Arkansas City, Kan. 


New Lothrop Area School, New Lothrop, Mich. 


Wallace H.S., Wallace, idaho 

Central Catholic H.S., Great Falls, Mont. 
Elimwood H.S., Ellmwood, Kan. 
Morristown H.S., Morristown, Tenn. 
County Training School, Andalusia, Alo. 
Kimball H.S., Kimball, Nebr. 
Trumansburg Central, Trumansburg, N.Y. 
Wilton H.S., Wilton, N.H. 

Roosevelt School, Ypsilanti, Mich. 

Baton Rouge H.S., Baton Rouge, La. 
Mitchell H.S., Mitchell, Ont., Can. 
Charleston H.S., Charleston, S.C. 
Palmyra H.S., Palmyra, Wis. 

So. Milwaukee H.S., So. Milwaukee, Wis. 
M H.S., M , Mass. 

Danville H.S., Danville, ill. 
Franklin-Monroe School, Laura, Ohio 
Cheyenne Sr. H.S., Cheyenne, Wyo. 


Burlington H.S., Burlington, lowa 
Baldwin County H.S., Bay Minette, Ala. 
Ross H.S., Fremont, Ohio 

Joh ille H.S., Joh ille, S.C. 
Montgomery H.S., Rockville, Md. 
Palisade H.S., Palisade, Colo. 

Hillcrest H.S., Springfield, Mo. 

Temple H.S., Temple, Tex. 

Hilton Central, Hilton, N.Y. 

Blakely H.S., Blakely, Ga. 

e H.S., Cashmere, Wash. 

Madi H.S., Madison, Tenn. 

Miami East H.S., Casstown, Ohio 

..C. H.S., Vanceburg, Ky. 

Aater Dei H.S., Evansville, Ind. 

ady of Peace H.S., St. Paul, Minn. 
School, Good , Wis. 
dinsdale Twp. H.S., Hinsdale, Ill. 
DeBeque H.S., DeBeque, Colo. 
Polytechnic H.S., Sun Valley, Calif. 
Santa Paula H.S., Santa Paula, Calif. 
Buda Co. Line School, Buda, Tex. 
Bonne Terre H.S., Bonne Terre, Mo. 
Baltic H.S., Baltic, S$. Dak. 

St. Joseph Academy, New Roads, La. 
Lincoln H.S., Camden, Ark. 

Vancleave H.S., Vancleave, Miss. 
Westfield H.S., Westfield, 

Broken Arrow H.S., Broken Arrow, Okla. 
Villa de Chantal School, Rock Island, Ill. 
Cedarburg H.S., Cedarburg, Wis. 
Cleveland H.S., Cleveland, N.C. 
Pottstown H.S., Pottstown, Pa. 

Conway School, White, Ark. 

Almont H.S., Almont, Mich. 

Gretna H.S., Gretna, Va. 

Baker H.S., Columbia, Ga. 
Montgomery Co. H.S., Mt. Sterling, Ky. 
North Sanpete H.S., Mt. Pleasant, Utah 
Parkview H.S., Springfield, Mo. 
Coolidge H.S., Coolidge, Ariz. 
Shamokin Joint H.S., Shamokin, Pa. 
Central H.S., Rochester, Minn. 

Locli H.S., Locli, Ohio 

Artesia H.S., Artesia, N. Mex. 
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McCall's 
teen 


fashion board 


members 
are 


Turn to the coupon section of this magazine and nominate 


a senior girl to represent your high school. 


Annette Fraizer 67 Atlantic H.S., Atlantic, lowa 


Barbara Allen 68 Inez H.S., Inez, Ky. 


Claudia Peterson 69 Adrian H.S., Adrian, Ore. 
Marjory Cox 70 East Central H.S., Tulsa, Okla. 
Kay Burmingham 71 Borok H.S., Boise, Idaho 
Sandra Londquist 72 Lake Wood Sr. H.S., Kirland, Wash. 
Sue Ann Chaney 73 Hurricane H.S., Hurricane, W. Va. 
Nina Carpenter 74 Collierville H.S., Collierville, Tenn. 
Sharon McWilliams 75 El! Segundo H.S., El Segundo, Calif. 
Judy Hohmann 76 Lone Wolf H.S., Lone Wolf, Okla. 
Judy Carver 77 Rockland H.S., Rockland, Me. 
Sammy Myren 78 Selah H.S., Selah, Wash. 
Jo Ann Morris 79 Lincoln H.S., Cambridge City, Ind. 
Margoret Caldwell 80 Lawrence Park H.S., Erie, Pa. 
Lafargne H.S., Effie, Lo. 


Rose Hathorne 81 
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Two new silhouettes are on the fashion 
scene, and fortunately both are easy to fit. How- 
ever, the points of fit are different from the 
more conventional types of dress (sheath, shirt- 
waist, etc.) 

Let's take them one at a time and see what 
has to be done to make each fit for fashion. 
The chemise has two focal points: the hipline 
and hemline, and if these aren’t fitted cor- 


rectly, the whole garment wil! be out of propor- q f 
tion. it will look like a sack, not a chemise. The mat 


hip must be fitted snugly, with no more than 2” 
ease. Incidentally, that’s the reason why you = 
should either use a fairly firm fabric or other- Er i 
wise line the skirt. From the hip to the hem, 
there should be a gradual but definite tapering, ¢ 
as illustrated, and the hem should be just below - 
the knee. Shoulder treatments of chemises vary: 
sleeves can be set in, kimono or dropped shoul- 
der. The ease at the bustline is about 4” over 
the actual body measurements—about the same } 
as for a sheath dress — and the dress should A 
hang straight from the bust to the hip. 

To really complete the chemise look, add 
the right undergarments: a flat-fitting bra and 
a short, chemise slip. 

The trapeze silhouette is fashioned after 
the trapezoid, which immediately shows you 
what the major points of fit are. The shoulders 
are narrow, the bust fitted, and from there the 
dress flares continuously to the hem. With this 
fashion as well as the chemise, the hem must 
be short — just below the kneecap. Sleeves on a 
trapeze, whether short or long, should be quite 
tight. The trapeze silhouette generally needs 
some reinforcement in order to get the desired 
effect. You can shape it with interfacings (either 
woven or non-woven types) or you can prop it 
with a trapeze petticoat. 

The important thing to remember is that | ' ne 
while both silhouettes by-pass some of the fem- 
inine form, they still need to be fitted properly 
or you'll end up with a sack or tent instead of a | \ 
chemise or trapeze. / \ 
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You can discard almost everything you own and start from 


scratch. (Highly impractical, if not downright silly!) 


2. You can blithely ignore the new trends and continue wearing 
the styles you're used to. (That's a more economical way of cop- 
ing with the problem, but you'll certainly be missing out on a 


lot of fun, and let's face it—nobody likes to be behind the times. 


3. You can be practic&l and fashionable at the same time, sim- 
ply by being creative. (This seems to be the ideal way to meet 


the challenge of changing styles.) 


If the last approach appeals to you, here are 
a few tips on how to break the style barrier. 

First of all, develop an objective eye. Look at 
today’s styles; see what the important lines are; 
what the major colors and color combinations are; 
what forms of trim are most commonly used. Then 
pass a critical eye over your present wardrobe and 


re-doing and which need only minor touches? 
Start with the easy things first — it will give you 
courage to go on. 

The one essential thing you must do to every 
single skirt or dress you intend to wear this fall is 
shorten the hem. It’s an annoying job — there’s 
no doubt about it — but that one step will accom- 
plish more than anything else you could possibly 
do to bring your clothes up-to-date. There's a dif- 
ference of 3” between last year’s hemlines and 
today’s, you know, and even the most fashion- 
able dress will look old-hat if the hem isn’t where 
it should be — just below the knee cap. 

Another hemline tip...this time for jackets 
and overblouses. The fashionable length this fall 
is right at the top of the hip, commonly referred 
to as hip-tip. Of course, it isn’t always possible to 
lengthen or shorten jacket hems, especially if it 
would interfere with a design line, but if you can 
adjust your blouses and jackets to this new length 
you'll have accomplished another fashion victory. 


The nautical look is in high favor this year. The. 


simple addition of a sailor collar will give a plain 
basic dress a Salty look. Or invest a little of your 
new-clothes money in a middy top, to wear over 
your straight and pleated skirts. 

If you’re really ambitious, take in your full, bias 
skirts so the flare is less pronounced. Add a hip- 
length blouse or jacket to it and you're right in 
Style with the newest look of all — the trapeze. 


Sheath dresses are very much in style (it 
would be a pretty sad state of affairs if a girl 
couldn't wear a sheath), but if you want to give 
your dress a bit more '58 emphasis, add a co- 
ordinating or contrasting top. It could be either 
a jacket or an overblouse, a trapeze or chemise 
design. 

These are but several of many suggestions. 
Once you get in the spirit of things you'll think 
of innumerable ways to up-date your wardrobe, 
creatively and inexpensively. 


~ 

make some decisions. Which items can be adapted ‘ 

AS and which are better left alone? Which need major | 
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Sewing, like everything else, ‘is easy when you 
know how. And the best way to learn how to do 
something is to actually see it being done. That's 
why all the instruction books in the world aren't 
anywhere as helpful as an actual how-to-do-it dem- 
onstration. When you see how something is done, 
it becomes far simpler to do it yourself. 

This all leads up to the fact that we’re very 
excited about our newest, most wonderful sewing 
help: a set of 7 full-color filmstrips, guaranteed, 
to make sewing easy because you see what to do. 
These filmstrips, based on McCall’s Easy Sewing 
Book, are unusual and unique. They cover just 
about everything, from the history of fashion to 
intricate details such as pockets and buttonholes 
to the process of making a complete dress. 

The best thing about the filmstrips is that each 
sewing step, clearly illustrated and easy to under- 
stand, can be projected so the whole class can see 
it at the same time. And each filmstrip is accom- 
panied by its own separate instruction manual, 
which means there’s no set procedure for using the 
set. The subjects covered are listed briefly here: 


SO easy when you see 


1. Historical Highlights and Contemporary 


Clothes (The reasons behind fashion 


2. Starting fro 
The primary 

3. Constructio 
(The process c 
4. The Inside 

(Basic stitches 
5. Essential Ex 
(Facings, colle 
é. Priceless Pe 
(Details that 
7. How to Use 


Also included 


the following 


1. A copy of t 
Today's Teens 
2. A copy of / 
3. A filmstrip 

on Spring Fas! 
4. A filmstrip 

pared in coop 
on Fall Fashio 


5. Two other i: 


n Scratch 


steps to successful sewing 
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naterials: 
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be released in January) 

ns for 1959 

4d teacher's manual, pre- 

ttion with The Cotton Council, 
of 1958 


uctive films on special- 


For even greater use of the 
filmstrips, you might be interested ized sewing tec *1iques 
in obtaining copies of McCall's Easy 

Sewing Book — the comprehensive 
magazine on which the filmstrips 
are based. It's available to 
schools at the half-price 

rate of 25¢ if 20 or more 


copies are ordered. 


The complete set of six filmstrips and instruction manuals 
packaged in a ‘Book Box,’ may be ordered for $15.00 


Turn to coupon section of this magazine for ordering. 
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Specialized library of material for 


teachers of money management 


The curriculum of more and more schools includes 12 illustrated booklets— 
instruction in the wise handling of money. Teachers 5 dramatic filmstrip lectures 
realize that an understanding of the principles of - SS —dealing with the basic 
sound money management is valuable to students ‘9 areas of spending 
both during school years and in the adult years ahead. 
A complete library on the subject is now available. 
The Money Management Institute of Household 
Finance Corporation has published 12 booklets 
which cover all areas of individual and family spend- 
ing. These booklets are being used as basic texts 
and reference material in thousands of classrooms. 
The Institute has also produced a series of film- 
strips covering five of the same subjects. These 
35mm films, complete with lecture scripts, are loaned 4, NEW 1958-59 PROGRAM FOLDER 
without cost to supplement your teaching. | MONEY MANAGEMENT INSTITUTE 
FREE PROGRAM FOLDER HOUSEHOLD FENANCE CORPORATION, DEPT. PHE.9-58, 
You are invited to send coupon today for the Money 
Management Institute Program Folder which de- | Please send me free copy of pet Folder describing 
scribes all the booklets and filmstrips in our library. , Bt RS aa 


This material is offered by 
Household Finance Corporation as part of 
its public service program to provide expert 
financial guidance to American families. 
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Lippincott published three new 
Home Economics texts this year 
for the junior and senior high 
school level. All are student-orient- 
ed; all are completely up to date; 
all have received an enthusiastic 
endorsement throughout the coun- 
try. Have you tried them? 


JUNIOR HOMEMAKING 
by Jones ond Burnham 
. @ family-centered homemaking 
program for the introductory home 
economics course, junior high level. 


MANAGEMENT FOR YOU 


by Fitzsimmons and White 
. . « for the high school home man- 
agement course: self-management, 
home management, family manage- 
ment. 


LEARNING ABOUT 
CHILDREN 


by Shvey-Woods-Young 
.. . for the high school child develop- 
ment course—growth and personality 
development. 


— Fall 1958 — 


TEXTILE FIBERS 
AND THEIR USE 


6th Edition 
by Hess 
. primarily intended for college 
classes. A definitive introductory text, 
it contains the latest material on tex- 
tile research, synthetic fibers and 
fabric finishes. 


LIPPINCOTT COMPANY 


Chicago Philadelphia 


New Books 
(Continued from page 34) 
This book features a wonderful col- 


lection of gourmet recipes, with many 
color photographs. Although recipes are 
predominantly of French origin, there 
is a good selection from other European 
countries. All types of dishes are in- 
cluded from the simplest to the most 
complicated. A fine book for any one 
who enjoys cooking and serving good 
food. However, this should not be rec- 
ommended as a basic cookbook for the 
student or young bride. 


Stay Slim for Life, by IDA JEAN KAIN 
and MILDRED B. GIBSON, 216 pp., 
$3.95, Doubleday & Co., Inc., Garden 
City, New York. 

An informative book on weight con- 
trol written for the lay person. Slimming 
menus and low calorie recipes are fea- 
tured. Helpful suggestions for establish- 
ing good foods habits and maintaining 
optimum health are given. 


The Complete American Cook Book, by 
STELLA STANDARD, 512 pp., $3.95, 
The World Publishing Company, Cleve- 
land 2, Ohio. 

The author presents a wide variety 
of recipes for everyday use. Ingredients 
and directions are clearly given. Intro- 


duction to each section is informative | 


and pleasant to read. 


Foreign Cookery 
A Belgian Cookbook, by JULIETTE 
ELKON, 244 pp., $3.95, Farrar, Straus, 
and Cudahy, New York. 

Interesting recipes culled from the 
various regions in Belgium. Introduc- 
tion to each section is informative and 
amusing. Recipes are clearly presented 
and appear to be authentic. 


German Cookery, by ELIZABETH 
SCHULER, 224 pp., $3.00, Crown 
Publishers, Inc., New York. 

Translated from the German, this 
book features 500 recipes. It includes 
appetizers, main dishes, vegetables, 
bakery goods and sweets of German 


| origin. 


| Jewish Cookery, by LEAH W. LEON- 


ARD, 498 pp., $3.00, Crown Publishers, 
Inc., New York 

Contains traditional recipes of the 
Jewish people. Presents full informa- 
tion on holiday meals and dietary laws. 
An interesting book to own and use. 


The Chinese Cook Book, by WALLACE 
YEE HONG, 214 pp., $3.00, Crown 
Publishers, Inc., New York. 

Many popular Chinese recipes are 
offered from different areas of China— 
Canton, North China, etc. Ingredients 
and utensils suggested are readily avail- 
able and measurements are American. 


IN COLOR 


for units in 


HEALTH 
AND 


HYGIENE 
“HOW TO CATCH A COLD” 


Keeping the common cold from spread- 
ing to family and friends. 
10 mins. Technicolor 


“BATHING TIME FOR BABY” 


Helpful hints for mothers, sisters and 
sitters, too! 
13 mins Color 


“WHITE MAGIC OF MILK" 


Nutritional value of milk for the family. 
12 mins. Color Animated 


“THE STORY OF MENSTRUATION” 


Recommended for girls, 5th grode 
through high school. 
10 mins. Color 


Animoted 


Animated 


Animated 


“A MATTER OF TIME” 


Facts about the heart. 
13'/2 mins. 


“COMMON ENEMY” 


Humorous history of the cold; how sci- 
ence relieves symptoms. 
26 mins. Color 


“YOUR SAFETY FIRST’ 


How manufacturers make family driving 
safer. 
12'/2 mins. Color 


© 


Animated 


ASSOCIATION FILMS 


INC. 


347 MADISON AVENUE 
NEW YORK 17,N.Y. 


Branchés: 


Ridgefield, J. LaGrange, Il. 
Brood at Eim 561 Hiligrove Ave. 


San Francisco 3, 2, 
799 Stevenson St. 1108 Jackson St. 
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More new teaching aids 


FREE from Pineapple Industry 


Colorful new banner and big posters for bulletin 
board set the “creativity” theme, 


4 new Study Sheets put “creativity” to work in 

an intriguing way—for —_ planning. (Study Sheets 
available in quantity for student use. Order blank 
included in kit.) 


4 new Recipe Sheets featuring party recipes and 
discussion questions to highlight “creativity” in planning 
party menus, (Also available in quantity.) 


Fact Folio gives you background material for class 
discussions, set up in handy question and answer form. 


Handy, file-size Kit holds material, includes discussion 
of teaching objectives. 


This year’s completely new Teachers’ Kit continues to 
emphasize Creative Cookery—based on a new “Party” 
theme. The material is colorful and practical and may 
be used for individual class sessions or for an extended To order your Teachers’ Kit, use the coupon on 


Pineapple Party Project. Pagel55.Or write: Pineapple Growers Association, 
215 Market Street, San Francisco 5 
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a quick and lasting energy breakfast* 


isa BETTER BREAKFAST 


The fast tempo and strenuous demands 
of modern life demand quick and lasting 
food energy. The lowa Breakfast Blood Sugar 
Studies proved that a basic cereal and milk 
breakfast providing about 20 gm. mixed plant 
and animal protein (cereal and milk) provided 
quick and lasting energy throughout the early 
and late morning hours. This quick and lasting 
energy basic breakfast pattern consists of the 


*What is meant by “Quick and Lasting Energy’’? 
It is a prompt “lift” due to a quick rise in blood 
sugar—a lasting “lift” due to the fact that the 
blood sugar remains up and falls only gradually 
during the late morning hours. The lowa Breakfast 
Studies demonstrated that the basic cereal and 
milk breakfast provided Quick and Lasting Energy. 


following: orange juice, % cup; cereal (dry 
weight), | oz.; with whole milk, 4% cup; and 
sugar, | tsp.; bread, white enriched, 2 slices 
toasted ; with butter, | tsp.; whole milk, | cup, 
and coffee. It provides, for most adults, about 
one-fourth of the day’s requirements of 
protein and calories and contributes a good 
share of essential vitamins and minerals. 


COMES 2 


FOOD COMES FIRST iy 
AT BREAKFAST 


At the National Food Conference held in Wash- 
ington early this year it was reported that about 
one-half of the population ate inadequate break- 
fasts. The need for better breakfast eating habits 
was emphasized. In this 8th September nation- 
wide Better Breakfast Month the Cereal Institute 
invites you to become a Better Breakfast Booster 
in your community. 


See Coupon Section for Better Breakfast teaching materials. 


Reference: A Summary of the lowa Breakfast Studies. Chicago: Cereal Institute, Inc., 1957 


CEREAL INSTITUTE, INC. , 135 south street, Chicago 3, Illinois 


A research and educational endeavor devoted to the betterment of national nutrition 


54 PHE | 
~~ 
ereae 
=~ 
CEREAL 
i 
° 
; 


TEXTILE 
and CLOTHING 
TEACHING AIDS 


1. SYNTHETIC FIBER TABLE CHART— 
(“Textile World”) $1.00 each 
Micrograph cross sections of all fibers. 

Terminology and Reference sections. Excel- 

lent for display purposes. 


2. TEXTILE FIBER COLLECTION — 
Natural and Man-Made Fibers 
$3.00 set 
Twenty-seven varieties—vegetable, animal, 
mineral, and synthetic. Each in cellophane 
envelope with information sheets. 


3. TEXTILE YARN COLLECTION 
Spun and Filament Yarns 
$3.00 set 


Thirty-four varieties—wound on cards. The 
most important notural, synthetic fiber yarns, 
with information on each. 


4. “30 STAPLE COTTONS” BOOKLET 
$3.00 each 
Swatches, 244” x 1%" each, mounted, of 
important cottons with descriptions, uses, and 
finishes of each. 


5. “30 SYNTHETICS” BOOKLET 
$3.00 each 


Swatches, 2%" x 1%" each, mounted, of 
the newest filament, staple, and blended fiber 
fabrics with information on each. 


6. STUDENTS’ “MAKE -IT-YOURSELF” 


40 FABRIC COLLECTION KIT 
$2.50 set 
Includes 20 natural and 20 synthetic fabric 
swatches, each 24" x 134" arranged in sec 
tions; loose-leaf sheets for mounting, with in- 
formation including description, finishes, uses 
of each fabric, with loose-leaf folder. 


7. CLOTH COUNTING GLASS — 


Linen Tester 
Folding type in leather case. For thread 
count, finish, and weave of cloth. 
x Eight Power Magnification 
@ $1.85 each 
1 x 1” Five Power Magnification 
@ $2.50 each 


8. LOOSE LEAF, LARGE 
SWATCH COLLECTION 


60 fabrics arranged in two books. Approx. 
11” x 18” swatches of natural and synthetic 
fiber fabrics mounted on 3 screw binding 
posts with information cards giving descrip- 
tions, weaves, uses, core. New fabrics will be 
offered os soon as available. 


Price $30.00 complete 
See coupon section for ordering 


HOYE 


TEXTILE PUBLISHING CO. 
66 Leonard St., New York 13, N. Y. 


With Your Editors 
(Continued from page 26) 


talking with Mrs. Withers recently, we 
mentioned teaching problems. “Prob- 
lems?” Mrs. Withers asked. “We have 
no problems; we have opportunities.” 
To us, this summed up her feeling about 
the new horizons in teaching which are 
opening up in home economics. 

In her position as Chief of the Divi- 
sion of Homemaking and Family Life, 
for the Office of Vocational Education in 
Michigan, Mrs. Withers is no mere desk 
executive. Her work embraces a wide 
range of interests and activities. She 
serves as state advisor for the Future 
Homemakers of America and in that 
capacity works with both local advisors 
and state FHA officers and members. 
At the other end of the scale she works 
with colleges and universities on cur- 
riculum planning, teacher education, se- 
lection of centers for directed teaching, 
and with institutions that are eager to 
develop a college program of teacher 
education which could be approved for 
the training of vocational homemaking 
teachers. Mrs. Withers and her staff of 
consultants hold statewide conferences 
for homemaking and family life educa- 
tion teachers, prepare materials, help 
plan new homemaking departments, and 
assist in program development. 


“My chief goal is to be a good teach- 
er,” Marilyn Richardson told us, “and I 
always like to try new methods. The 
use of television and radio, as I de- 
scribed in my article, has been a ven- 
ture that worked very well. It readily 
combines pleasure and homework. It 
also helps to make parents aware of a 
family relations unit at school.” See 
Miss Richardson's article on page 93. 


Your answers to the questionnaire on 
page 166 are very important to the edi- 
tors. To check these questions means 
just a few strokes of the pen for you, 
but for us it is the framework for a 
whole year's planning for both Co-ed 
and Practical. When we receive your 
answers they are carefully analyzed and 
become guide lines to help us give you 
the most useful material in both maga- 
zines. 


McKNIGHT 


PUBLICATIONS 
© ALWAYS PRACTICAL 
INFORMA 


EASY TO READ 


GENERAL LEATHERCRAFT 


REVISED 1955 
* By Raymond 
Cherry 
Cortes by 


Ken G 
A completely rewritten 
book with over 365 en- 
tirely new illustrations. 
A must for the begin- 
ner who wants to work 
| with leather for fun or 
Complete step-by-step instructions 
‘or making over 35 useful articles: billfolds, 
purses, bookends, belts and the like. $1.50 


@ WEAVING HANDCRAFT 


* By Marthann Alex- 
A picture presentation 
of 15 simple ways 
or old can weave 
useful articles with in- 
expensive, easy-to- 
build tools. Creates an 
understanding of cloth 
structures and fabric 
qualities. For schools 
or individvals—includes 
instructions for making 
e belts, purses, rugs, pot 
holders, place mats, etc. 96 pages. $1.50 


@UNDERSTANDING OURSELVES 


* By Helen Shocter 


Gives young people a 
better understanding of 
themselves. Explains how 
to be more effective, 
more successful .. . how 
to meet, not evade prob- 
iems. Discusses personal- 
| ity and how to improve 
it. Tells about basic 
| wr ae needs and gives 
al principles of 
personal and group relations. 124 s. 


AS OTHERS LIKE YOU 


* By Margaret Stephenson 


youn 


A completely up-to-date 
discussion of selected eti- 
quette and social customs 
for young people. Written 
ino informal, easy- 
to-read manner and illus- 
trated with numerous clever 
drawings. 


* TESTS ON SOCIAL USAGE 


to be used with “AS OTHERS LIKE YOU”. 
Two forms: A and B. Can be used as a pre- 
test and achievement test. Each form 10c, 
or 1 to3 packages of 25, $2.00 per package. 


EVERYDAY GROOMING 


* By Helen Livingstone 
Specific instructions on 
what to do, and how to do, 
the many things necessary 
to keep one’s appecrance 
smart and modish. Detail 
drawings and simple text 
show and tell how to per- 
each detail of 
g, how to select make-u; 
@ hair style, etc. $3. 


@ PRACTICAL PARLIAMEN- 
TARY PROCEDURE 


By Cruzon. 220 pages of complete, accu- 
rate, easily read and understood informa- 
tion. 


Use coupon to order copies 
on 30 day approva 


McKNIGHT 


PUBLISHING COMPANY + BLOOMINGTON KIL 


Dept. 631, o's 
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Home economics teachers tell 


Last spring the editors conducted a 
contest. We asked home economics 
teachers to tell us how they used Co-ed 
in the classroom. Seven prizes were 
awarded. Here are some of the winning 
letters. Others will be published later. 
The announcement of another contest 
will be made soon. Watch for it. 

The “Going Steady” Problem 

In our school, a program is under way 
designed to help students develop abil- 
ity to meet problems of everyday living 
intelligently and on a high moral plane. 
Co-ed has helped me to instrumentalize 
my particular share in this activity. 

‘When my seventh grade class ex- 
pressed interest in the problem of 
“steady dating,” a chairman and panel 
were chosen to explore its advantages 
and disadvantages, the age factor, and 


us 


"How Use Co-ed 


parental views. But they did not get 
beyond the advantages and disadvan- 
tages to themselves personally. Then 
we read Co-ed’s short story, “The Apple 
Tree” (February issue) in class, and for 
the first time the girls became aware 
that more was involved. 

They were led to a consideration of 
how the other person might feel if and 
when they decided to “break off.” This 
gave them an important insight into 
honorable behavior toward others, which 
they had not thought of before, and had 
not received from any other source. 
They suggested that the boys might also 
enjoy the story and lent them their 
copies. This resulted in a second panel 
discussion, at which I felt the entire 
class reached a higher level of human 
understanding, and of consideration for 
others. 


SELLING CHRISTMAS 
CARDS LIKE THESE 


You Can Make Almost ; 
On Every Deluxe Box!’ 


Just Ask Your Friends, Neighbors, 
Relatives, to Look at Them and SEE! 


Just show these smart new Christmas Card “Personals” 
to the folks in your neighborhood. You'll be amazed at 
the orders they'll be glad to give you. That's because 
today it’s considered chic to mail “ Personal” Christ- 
mas Cards—the kind with the sender's name printed on 
eachone That's why these “Personals” sell so fast— 
why it’s easy for you to make up to $6 an hour inspare 


FREE! tor ravorrres.. 


Coupon at right entities you to 


receive, absolutely FREE, 42 of 
these smart Christmas Cards— 
all exclusive—all different! Along 
with these we will also send oul 
FREE Catalog of Persona! Sta- 
tionery, Gift Wrappings,Christ- 
mas Decorations and Everyday 
ene Cards, as well as 2 big 
rist- 


money - making 
CAND C8. 


Exclusive *‘Personal"’ Christmas ds — 


Addreas 


City 


I am grateful to Co-ed for making 
these character-building concepts avail- 
able in a form which students can read 
and understand, and with which they 
can readily identify themselves. For only 
as these juniors can relate a concept to 
themselves does it become real, and 
break through to the emotional accept- 
ance which resuits in changed attitudes 
and behavior. 

Your stories center around problems 
close to the hearts of boys and girls. 
They are written in a style easy to 
understand, and lead to sound and moral 
conclusions. With specific guidance for 
developing discussion, they are valuable 
aids to teachers trying to reduce intan- 
gible moral and spiritual values to a 
concrete form. 

—Margaret Virginia Downey 
Home Economics Teacher 
Hawthorne Junior High School 
Yonkers, New York 

Editor's Note: For another short story 
about the “going steady” problem, see 
“Sweet Lorraine,” by Sylvie Schuman, on 
page 20 of this issue of Co-ed. 


A Dependable Guide 


Students in my classes have read 
Co-ed since it was first published, and 
have seen it grow to fit our needs. It is 
our guide and reference, to which we 
turn many times. 

On “Inspiration Day,” when the girls 
can choose or create their own recipes, 
those in the magazine are very popular. 
When a student’s copy has been read 
and studied, it goes home to her mother, 
who also finds it good reading. 

The articles help the girls to build 
higher moral standards and establish 
good rules for social behavior. On 
“Question Box” days, when we are dis- 
cussing an adjustment problem, some- 
one usually says, “Let’s see what Co-ed 
says about it.” A copy is always kept on 
my desk so that we can refer to it. 

Long ago | wished for a girl's maga- 
zine for homemaking students. I find 
Co-ed the answer to this dream. Now 
girls who are searching for assurance 
and dependable knowledge can lay aside 
sensational magazines and find in their 
reading a true way to a man’s heart— 
the knowledge of homemaking. 

—Maryetta Bowyer 
Home Economics Teacher 
Defiance High School 
Defiance, Ohio 
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't Improves Class Attendance 


Co-ed magazine day is come-straight- 
to-class bait! As honey attracts bees, 
Co-ed attracts a class, for it always con- 
tains features of interest. 

The entertainment committee use the 
party-making ideas, and they come up 
with ice-breakers deluxe that transform 
iagving parties into rave-overs. 

»*9-ed gives us many an idea that has 
a project ready in jig-time. On our good 
grooming unit, for example, we used 
“Skin Care” and “Figure Control” from 
the November issue, plus articles from 
previous issues. 

A few minutes with Co-ed makes you 
‘a jitterless teacher! I file (don’t pile) the 
magazines by months, with a card in- 
dex by subjects. 

After a day with Co-ed, teacher and 


the 


pupils have that glorious alive-at-five 
feeling, and all go home with ideas to 
be tried for themselves, their homes, 
their community. 
—Mrs. C. E. Gray 
Homemaking Teacher 
Beggs, Oklahoma 


Useful in Other Classes 


Co-ed is used in preparing demon- 
strations for homemaking classes. The 
March issue had excellent materials on 
“How to Master the Art of Biscuit 
Making.” As soon as the magazine ap- 
pears, we read articles pertaining to our 
immediate study and others that inter- 
est us. 

In addition, I use Co-ed in my Eng- 
lish classes. We read all the etiquette 
features. Even the boys and girls not in 


homemaking enjoy the articles. We al- 
ways check the features on “You and 
Your Dates,” “You and Your Looks,” 
and “You and Your Family.” Then we 
read the fiction and career material. 

Just recently in a career unit my 
sophomore English class used pictures 
from Co-ed and other magazines to illus- 
trate career assignments. They selected 
various professions and then captioned 
each picture with lists of ways that oral 
and written English are used in that 
type of work. Careers chosen included 
doctors, teachers, scientists, secretaries, 
and so on. Some used the feature “You 
and Your Career,” as resource material 
for this project. 

—Mrs. Fred M. Nelson 
Home Economics Teacher 

Taloga Public School 
Taloga, Oklahoma 


Right... 


From the 


Start Her first bra... and 
her second...and third are the most 
important ones in shaping ahealthy, 
wholesome future for her. Peter Pan 
Heaventeen bras were designed with 
this thought in mind. Heaventeen 
bras are carefully and correctly 
made (they’re pretty, too) for grow- 
ing figures. To help you help her start 
right, Peter Pan has prepared a 
display chart, “Form-al Education.” 
It demonstrates how to: measure 
size correctly, determine figure type, 
and wear and care for foundation 
garments. rree. See coupon section. 


PETER PAN 


PETER PAN FOUNDATIONS, INC., NEW YORK + MONTREAL 
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‘Teach the 


of better 


LOOKING 
cooking, with 


bright red 


PIMIENTOS 


Add plenty of red 
pimientos — 
chopped or in 
strips—to soups, 
salads, casseroles, 
vegetable and 
meat dishes to 
improve flavor 

and looks. 


Breads are delicious 
when you add 
pimientos. Mix 

your own pimiento 
cheese, with 
generous 
proportions of 
pimiento. 


Cauliflower, corn 

and other vegetables 
are more flavorful, % 
more appetizing 

when served as 


stuffing in a bright, itll 
red pimiento pod. 


The rest from D to Z is contained in a help 
ful little book, ‘Add a Flair to Foods with 
PIMIENTOS.” Send in the coupon from the 
special coupon section now for your FREE 
recipe booklet. 


GRIFFIN 
GEORGIA 


} 


ideas 


W hat aids and devices have proved successful in your teaching? 


Here are techniques that have worked for others. 


Let's have your ideas, 


Valuable in Our “Sewing Library” 


One of the most colorful sources of 
visual aid materials for our clothing 
classes is the mail-order clothing cata- 
logue. Quite often this book presents 
to beginning sewers the opening of 
broader horizons for making their own 
clothing. 

Teachers may allow a_ profitable 
class period for delving into the cata- 
logues. Colorful fabric pictures ac- 
quaint students with both fabrics and 
designs. Some of these pictures make 
ideal charts and poster material. 

Facts about styles, sizes, and body 
proportions and measurements, are 
available in the catalogues. Diagrams 
are clear and specific, and explain the 
importance of body proportions in 
clothing selections. As students study 
the charts they become aware of the 
importance of the proper size and fit 
in a dress. 

The mail order catalogues keep stu- 
dents informed of style trends. For the 
clothing teacher, the catalogue pro- 
vides a familiar, resourceful means of 
groundwork in clothing facts. It makes 
a good point of departure for pattern 
selections, material choices, and actual 
sewing-for-self activities. 

—HOMEMAKING TEACHER 
Cockeysville, Maryland 


This Method Worked! 


One semester it seemed that the 
students were making very inferior 
buttonholes. The method used was the 
tucked-strip which usually gets excel- 
lent results. In puzzling over how to 
get better ones, we decided to collect 
some trial buttonholes made in the 
groups; classify them and analyze the 
qualities that caused them to be rated 
as excellent, good. fair, or poor. They 
were analyzed and placed on the bul- 
letin board. The students were inter- 
ested; they carried their products to 
the board for comparison. Buttonholes 
improved! 

The results were most encouraging. 
The students seemed to be stimulated 
to greater effort by being able to 
evaluate their buttonholes by having 


standards available. It seemed wise 
to put this proven teaching aid into 
permanent form. 

We prepared posters to show the fi- 
nal form. The title, “How Good Are 
Your Buttonholes?” attracted students 
and they compared their work with these 
evaluations. The posters were labeled 
“Very Good” and “Good because—” 
They had an analysis beside each 
buttonhole naming such points as: 
edges lie together; ends are square; 
sides are of equal width. The ones 
labeled “Fair because—” had attention 
called to such items as: width of 
tucked strip is uneven; ends are not 
squared; edges do not meet. Samples 
of poor ones, too, were available! The 
examples of poor ones had such char- 
acteristics as: “gaposis”; uneven width 
of sides; corners fraying; corners not 
square. 

In addition to the fact that this is 
an excellent means of motivation and 
evaluation there is another point in its 
favor. It does not require as much 
time to prepare as most teaching ma- 
terials do. 

—GENE SHELDON 
Texas Technological College 
Lubbock, Texas 


A Line a Day 


I have devised a form for student 
evaluation. There is space for the date. 
what was done today, what is planned 
for the next day, and references to 
read, Although I use the form in my 
home economics classes, it can also be 
used by pupils in other classes. Such a 
daily progress sheet gives pupils a 
chance to evaluate what they learn day 
by day and gives them a feeling of re- 
sponsibility for their own learning. 

STANFORD ... 
Garnett High School 
Kent County, Maryland 


Proctical Homemaking Projects 


Real experiences in consumer edu- 
cation prepare our homemaking stu- 
dents for their future roles as home- 
makers, Visits to local home appliance 


B 

| 

¢ 

‘ 

a 

> POMONA 

COMPANY 

ros 


dealers gave them information for a 
comparative study. Their choice of 
each item as a “best buy” in its cate- 
gory had to be justified on the points 
of service, efficiency, durability, ap- 
pearance, and economy. 

Another consumer education project 
was carried on by a group of ninth 
graders. Their problem was, “Which 
frozen orange juice shall I buy?” Com- 
parison tests were made on several 
brands’ for flavor, color, pulpiness, 
quantity, and relative cost. Frozen 
juices were then compared with fresh 
orange juice. The results were of value 
not only to the girls, but also to their 
mothers. 

—CLaRA MINK 
Bloomfield Junior High School 
Bloomfield, New Jersey 


Simple Logic 
Do you have a student who is remiss 
in bringing in fabrics to sew? Then as- 
sign such a girl to help another who has 
all of her materials at hand. After a few 
days of working at pinning, cutting, and 
so forth, on another person's garment, 
the recalcitrant Miss will soon be in- 
spired to bring in her own working 
materials, 

—Dorotny Day 
Wingate High School 

Brooklyn, N. Y. 


A Friendly Welcome 


I send a letter, two weeks before 
school opens, to each freshman girl. The 
letter welcomes her to the homemaking 
department and lets her know she could 
have a good year and a lot of fun in 
homemaking classes. As a result I have 
a friendly group of girls. 

One parent told me it was the first 
time this approach had been used and 
felt it was very good. The daughter's 
interest in going to high school was 
increased. 

The girls’ reaction—“We wanted to 
come and were not afraid of that old 
freshman initiation because we felt we 
had a friend.” 

—Mars. GLennys PacsMac 
Homemaking Teacher 
Napavine (Wash.) School 


Discussion Groups 


Once a month tenth grade girls in our 
school meet to discuss problems related 
to popularity, dating, personality, ca- 
reers, family relations, health, and mar- 
riage. Each session is devoted to hearing 
a person who is already a successful 
homemaker or career woman. The stu- 
dents are then given an opportunity to 
review the discussions in a follow-up 
panel made up of students and adults. 

Problems of going steady, budgeting, 
and personal hygiene are most signifi- 


cant to teen-agers in this group of soph- 
omore girls. 
—HeELEN Cooke 
Nyack High School 
Nyack, New York 


Baby Sitters Available 


Following the completion of a home- 
making unit on babysitting, our eighth 
grade girls prepared a news article de- 
scribing the course. This was printed in 
the weekly bulletin which is sent to 
parents and was accompanied by a list 
of girls who would be available for 
babysitting jobs. 

—NEWFIELD CENTRAL SCHOOL 
Newfield, New York 


Experience in the Field 


An opportunity is given to high school | 


seniors who are particularly interested 
in style, textiles, or merchandising, to 
get some first-hand experience in the 


field. A leading department store in the | 


area cooperates with a number of high 


school home economics departments to | 


provide this varied and valuable ex- 
perience. 

A junior fashion board, composed of 
representatives from a number of high 
schools in the area, meets the first Sat- 
urday of each month. 

The main feature is a fashion show 
done by four members of the student 
group—two boys and two girls. During 
the week prior to the show, the panel 
members go to the store to select cos- 
tumes they consider appropriate and 
becoming. Each one selects three or 
four complete outfits for special occa- 
sions such as for active sportswear, for 
spectator sports, for leisure wear, and 


for street wear. In addition girls select | 


one costume for evening wear. 

During the fashion show, students 
decide if each costume is becoming to 
the individual, is correct for the occa- 
sion, and is satisfactory for the age- 
group. 

Through this project students get 
training in some of the social skills, 
learn the importance of good grooming, 
and develop good taste in selection of 
clothing. 

—Rutu SHeParp 
Grover Cleveland High School 
Caldwell, New Jersey 


Toy Project 
Prior to the holidays my students 
make children’s toys as home projects. 
First they discuss suitable toys for vari- 
ous age groups. On a specified date, 
they bring the toys to class for criticism. 
Then a children’s home is selected to 
receive the toys. 
—Dorotny Levy 
Sewanhaka High School 


(Continued on page 163) 
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Beaded Far Fen 


5 informative issues 
published each year 


HOME SEWING NEWS is 
full of interesting class proj- 
ects! Keeps you up-to-date 
on the newest styles, prod- 
ucts and fabrics, too. Con- 
tains loads of sewing hints 


and trimmings ideas to make 
your job easier . . . and 
your classes more fun! 


SEE COUPON SECTION 
FOR FREE SUBSCRIPTION 
Distributed through the courtesy of 


WM. E. WRIGHT & SONS CO. 


WEST WARREN, MASS. 


A 
PHE 59 
| 
| 
SS 
en 
‘ 
S 
~ 
~ 
= 


Use Marie Gifford’s 
famous 5-minute 
recipe for perfect 
pie crust your 


The pie crust of champions ! The final test of a pie is the crust. And you can teach 
j 


your students to turn out melt-in-the-mouth crust 
every time with the use of Marie Gifford’s pie-crust 
secret, plus, of course, Armour Star Lard. 


Here is how Marie Gifford, Armour’s 
Home Economist and pastry author- 
ity, makes tender, flaky pie crusts in 
just five minutes: 


3 cups all-purpose flour 

1% teaspoons salt 

1 cup of Armour Star Lard (% pound) 
Ys cup water, not iced 


Measure flour without sifting. Add 
salt and sift. Have lard at room tem- 
perature. Blend into flour with pastry 
blender or fingers until size of small peas. Add water 
all at once. Press together with knife. Shape into 3 balls 
and roll out on lightly floured board or pastry cloth. 


TO BAKE SINGLE CRUSTS: prick with fork and bake 
in 425° F. oven for 15 minutes or until lightly browned. 


TO BAKE DOUBLE CRUSTS: bake at 425° F. for 30 
minutes or until crust is browned and filling is cooked. 


F R E E ! New picture pie booklet to 
help you plan your lessons in pie making. 
32 new pie recipes. How-to-do-it 
illustrations. For your copy, write: 

Marie Gifford, Consumer Service Dept. 


Armour and Company, P.0. Box 5208 
Chicago 77, Illinois 
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Educating 


or lomorrow 


HE 49th Annual Home Economics Association meeting 

bounced into action with a spirited opening speech by 
Eric A. Johnston, president of the Motion Picture Associa- 
tion of America. He held his audience spellbound while 
he lashed out against two “alarming trends” in America— 
conformity and a growing economic “giantism.” 

“We must be alert and vigilant if we are to preserve our 
freedom,” he said. “Our forebears fought for the rights of 
tree speech and a free press. Today books, plays, movies, 
and even our schools are subject to censorship, direct or 
indirect. We talk about safe schools. What is a ‘safe’ school? 
I say it’s a school where independent thinking is an offense, 
where dissent and protest are throttled. It’s not a school 
at all. It's a mausoleum!” 

In urging us to preserve our free, democratic way of 
life, Mr. Johnston said, “The United States is engaged in 
a world contest with a power that enshrines conformity 
and holds it up as a great ideal, convinced that the society 
of slaves will crush the society of free men. The overriding 
issue is whether the slave nation, based on conformity, can 
isolate and penetrate the free nation, founded on the’ prin- 
ciple of non-conformity.” 

Warning that free enterprise is in danger of being killed 
by economic “giantism,” Mr. Johnston cited some alarming 
figures. Family businesses are disappearing, he pointed out. 
In 1957, there were 900 “significant” mergers of American 
companies and corporations, while 13,739 small businesses 

(Continued on page 119) 


Our Role 


the 
Age Science 


By REX TODD WITHERS 


OTHING is more likely to threaten our national security, 

to shake the foundations of our democracy, to destroy 

our way of life than our inability or unwillingness to see the 
full nature and extent of the problems we face. 

Archibald MacLeish said: “We have learned the answers, 
all the answers. It is the questions that we do not know.” 
There have been times, perhaps, when as educators, our 
answers have been much too firm. Today with all of the 
scientific discoveries, with all of the cultural changes in 
society, we run that danger. 

We should ask ourselves some searching questions about 
our beliefs and practices concerning home economics and its 
role—educational and social—in an age of science. 

The major fact or condition which affects educational plan- 
ning today is “growth.” There are simply more people, more 
things, and more ideas. There are more people to be edu- 
cated, more things to learn about, and more ideas to stretch 
human understanding. The rapidity of growth in these direc- 
tions has spelled an urgency which reverberates through 
every level and facet of the educational system. Add the ac- 
cents of an international struggle for survival, with its military 
challenge and its varying patterns of civilization, and the 
backdrop for contemporary educational planning falls into 
place. 
Mrs. Withers is Chief, Homemaking Education, Division of 
Vocational Education, Lansing, Michigan. 
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How is our rapidly changing world affecting 


homeeconomics education? Do we plan with 


“yesterday” minds or “tomorrow” minds? 


I have selected four trends affecting education to discuss 
with you. In each of them, there are two sets of persistent 
problems—quantity and quality. Quantity: How can we get 
enough institutions, enough teachers, enough classrooms, 
laboratories, and enough dollars to provide for the numbers 
of young people who either will, or should, attend schools 
and colleges in the years ahead? Quality: How can we be 
sure that educational programs will be of such intellectual 
strength that they will stimulate the fullest development of 
human promise and match the needs and requirements of an 
increasingly complex and changing society? The quality and 
place of home economics in our schools and colleges has 
been questioned. 

These problems of quantity and quality both need re- 
search to provide us with guideposts. Although American 
education in 1958 has its pressing problems and needs, these 
are exceeded by its opportunities. 

The four trends are: (1) population and other changes, 
(2) emphasis on materialism versus human resources, (3) 
rapid social, economic, and technical changes affecting homes, 
(4) peoples of the world and basic needs. 

1. Population and other changes: The other day some 
children playing in the yard made these significant remarks: 
“We are going to have a new baby in our house” . . . “My 
daddy has a new job—we’re going to move away from here” 
... "My mother’s going back to work” . . . “Our grandmother 
has come to live with us.” 

What do these changes mean to us in home economics? 
Do they have any implications for our program? We are 
familiar with the rapid growth in population, the large num- 
ber of babies, the mobility of people, the change from rural 
to urban living. We know, too, that as persons are living 
longer, the proportion of older people in the population is 
growing. But have we translated into action and modified 
our home economics education to care for these changes? 

Now that families no longer are burdened with producing 
things, they are free to devote themselves to the development 
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of themselves and their children to the job of family living. 
This calls for more skill and better preparation for home- 
making than once was necessary. It is harder to help develop 
a fine person than to bake a good cake! 

There is no question that families have changed. By choice 
or from necessity a larger number of girls will take jobs both 
before and after they marry—and at a younger age than did 
their mothers. Families live in closer proximity to each other. 

The increasing participation of women in community and 
national affairs, their major role as consumer goods pur- 
chasers, the importance of the family to society, and the 
equal-partners pattern of modern marriage highlight the 
importance of education which contributes to strong, effec- 
tive homes. 

In what ways have families changed? What can we do 
about educating our young people for these changes? 

I would like to raise a few questions about this trend. 

How can families develop techniques of human relations 
that will enable them to live pleasantly with their neighbors, 
even in close quarters? How can we help families accept 
responsibilities as community members? How can we in- 
crease the effectiveness of our teaching even though classes 
grow larger? How can we help young people to feel at home 
in a new environment, in a different part of the country? 
What have we to offer the aging population that will enable 
them to continue as creative, contributing members of 
society? 

2. Emphasis on materialism versus human resources and 
values. 

To a large extent, the development of the individuals who 
are future citizens of the various countries around the world 
is dependent upon the kind of homes they grow up in and 
the homemakers who are responsible for their health and 
well-being. 

Home economics has as its purpose to provide the facts, 
knowledge, and understanding which help families make 

(Continued on page 148) 
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New audio-visual aids on foods and nutrition, clothing, 
entertaining, grooming, decoration, home care, and careers By VERA FALCONER 


C CREENING new films and filmstrips is always interesting, 
~ but this season's crop is exceptional. The spread of sub- 
ject matter and treatment is amazingly wide. The new film- 
strip releases are particularly well done—interesting, teach- 
able, with unusually good content. There are several which 
are concerned with topics not often treated in the visual 
medium. (For address of sources see end of article.) 


Entertaining, Foods, Nutrition 


How to Be a Successful Hostess (28 mins., color, spon- 
sored by Reed & Barton, free loan from Association Films). 
This film contains so much that second and third showings 
would be profitable. Dealing with entertaining in the home, 
it shows that such entertainment can be as much fun for the 
hostess as for the guests. 

Seven different situations are dramatized. Each of these 
could well be shown separately. Careful preparation and 
planning, in each case specifically outlined, are stressed. 
Table settings for varied occasions and the kinds of equip- 
ment required are pointed out within the framework of each 
little story. Incidentally, the picture was made in actual 
homes with real hostesses. 

The seven occasions are a Thanksgiving dinner for a tamily 
gathering, an exotic dinner for six, informal outdoor bar- 
becue, dinner for an unexpected guest, informal afternoon 
tea, a wedding reception, and a simple everyday family din- 
ner. The dinner party, the unexpected guest, and the wed- 
ding reception are more fully detailed than the others. 

All seven are full of helpful hints and ideas: Bake pies 
well ahead of time and store them in the freezer—have an 
emergency food shelf—store tablecloths unironed so they are 
fresh and creaseless—have a specialty you can prepare on 
short notice. Hints on the selection of appropriate menus 


From the Reed and Barton film, How to Be 
a Successful Hostess. Formal and informal 
entertaining is shown in seven situations. 


Mrs. Falconer is director of the Scholastic Magazines Film 
and Filmstrip Awards Program. 
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and arrangement of centerpieces in keeping with menu and 
guests are included. 

Many handsome sterling pieces—tea service, coffee service, 
bowls, dishes, pitchers—are shown in different table settings. 
The versatility of sterling for all occasions is pointed out both 
on the screen and in the narration. The conclusion sum- 
marizes the importance of fine possessions and the use of 
appointments and decoration, In addition, it is shown how 
careful planning and preparation make it fun to be a hostess. 

Your students will be intrigued by the varied uses of the 
sterling pieces shown. They will come from the screening 
impressed by the excellent ideas on entertaining, eager to 
try planning similar affairs themselves. Incidentally, you can 
get free copies of a booklet (also titled “How to Be a Suc- 
cessful Hostess”) for your students. This reference guide for 
beginning hostesses is available from Reed & Barton Silver- 
smiths, Taunton, Mass. 

To Make the Best (14 mins., color, sponsored by Campbell 
Soup Co., free loan from Association Films). This is a product 
film. We are shown the processes of soup-making from 
growing vegetables to shipping of finished product. Emphasis 
throughout is on “quality control.” Comparison is made with 
soup-making “in grandmother’s day.” Tucked in near the 
end is a good sequence on ways to use canned soups in 
cooking—as in sauces, in molded salads, in souffles, and in 
baking. The film also shows, in an animated section, distribu- 
tion of each earned. dollar—to farmers, merchants, workers, 
marketing, taxes, etc., as an example of “free enterprise in 
American economic life.” 

Something You Didn't Eat (10 mins., color). A delightful 
cartoon which is also a factual study of the vitamin defi- 
ciency diseases, the discovery of vitamins, and the constant 
need for the daily Basic Seven. A sound, practical plan for 
balanced diet is preceded by clear, well-organized informa- 
tion showing the necessity for proper food planning. Origi- 
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nally produced for the U. S. Department of Agriculture, it © 
is now available from Walt Disney Productions. 

Let's Have Lamb (14 mins., color, sponsored by American 
Sheep Producers, free loan from Free Film Dept., United 
World Films). Full of ideas on cooking and serving lamb, 
with a story device I wish would happen to me. We open 
on a dise jockey contest. Clever sequence here of housewife 
answering question on phone correctly and winning (of all 
things!) a 30-day supply of lamb. After a bit on the problem 
of cutting up and storing, this becomes a festival of lamb 
dishes, as mother and teen-age daughter prepare the meat 
cuts, cook, and serve. Even Dad cooks shish-kebobs outdoors. 
No actual recipes, but many tips on proper cooking methods. 
A fun film with good teaching material on ways to include 
lamb in your menus. 

A Message to Sir Walter (27 mins., color, sponsored by 
California Long White Potato Advisory Board, free loan 
from Modern Talking Picture Service). Partly another product 
film, partly historical, and partly down-to-earth practical, 
this film gives many facts about the potato. Both the first 
historical section and the last research kitchen sequence have 
value. The history of the potato from its experimental intro- 
duction by Sir Walter Raleigh through the Potato War is 
fascinating. It will, among other things, show your class that 
new foods are not always easily accepted. 

In the research kitchen sequence, we learn a great deal. 
The calorie content of the potato is compared with that of 
other foods. There are some surprises here for your students, 
if they believe potatoes are fattening. Then terse, clear, and 
appetizing ways of preparing this vegetable, without adding 
to its calories, are shown. The sequence closes with prepara- 
tion of some dishes from a new recipe booklet shown in 
detail. There is enough of this, plus the history, to make use 
of this film worthwhile. 

(Continued on page 136) 


Color filmstrip series by McCall’s Patterns shows clothing 
construction and history of fashion; Cretan woman, 2000 B.C. 


“Something You Didn‘t Eat’ is a factual film on nutrition 
and food planning; in cartoons, by Walt Disney Productions. 
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WARDROBE 


Past, present, future 


6 patterns specially chosen to make 


12 wardrobe changes 


CHANGE of season means it’s time to start 

planning wardrobes again. For best results, 
these questions should be answered. Can items from 
previous seasons be used? Are there sweaters, skirts, 
or jackets that fit in with the season’s new silhouettes? 
Are the designs you select capable of being inter- 
changed with one another and with last year’s clothes 
to make many different costumes? 


With a “yes” to these questions, the past, present, 
and future wardrobe is spanned with a minimum 
of effort. 

Consider silhouette, color, and fabric in making 
a wardrobe plan. Silhouette news is still made by the 
chemise in its many variations, The influence is evi- 
dent in coats, suits, dresses, and sportswear. 

Another important silhouette is the trapeze. The 
double-trapeze can be the basis for many changes 
and combinations in planning a wardrobe. The jump- 
er, too, is a perfect wardrobe spanner. Worn with a 
blouse or sweater, it’s a daytime costume; worn 
alone, it’s a date dress. 


Colors are bold and brilliant—blending pertectly 
with silhouette and fabric. Newest “red” is magenta, 
a pinky-blue red. Blues are bright and flattering. 
There is a beautiful rich, reddish-brown this year. 
The other favorites for fall are brass-gold and bronze- 
green. 

Fabric treatments are the most fanciful seen in 
many a season, They are thick and bulky, but light, 
soft, and airy. Hairy and fur-like surfaces are added 
to all kinds of tabncs, both the natural and synthetic 
fibres. Both solids and plaids feature mohair or other 
hairs, either brushed. looped, or curled. Almost all 
fabrics have a third-dimensional quality. 

Considering fabric, color, and silhouette, new gar- 
ments can be combined with old ones to make a 
long-span wardrobe that will serve for many a season. 

* Shown on these pages is a collection to inspire you. 


Two-piece trapeze as shown on cover, McCall's 4677 
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Middy and straight 
skirt in bronze-green 
sheer wool, McColl’s 
4631, teen and junior. 
Combine it with the 
trapeze over-blouse, in 
brass-gold, No. 4677. 


The skirt of the brass- 
gold trapeze dress 
combines with the 
bronze-green middy 
blouse for another 
trapeze costume. The 
useful middy is now 
combined with three 
different types of skirts. 


6) 


Middy outfit includes 
alternate pleated skirt, 
McCall's 4631. Smart 
combination: wear the 
pleated skirt in bronze- 
green with the brass- 
gold top, No. 4677 


Short jacket isin green 
and gold check, Mc- 
Call's 4459, in misses 
sizes. Wear it with 
brass-gold trapeze 
skirt or with the 
bronze-green jumper; 
see jumper, next page. 


Reddish-brown suit in 
Dacron and wool Mc- 
Call’s 4642 in misses 
only. Use it with the 
trapeze top, combin- 
ing reddish brown and 
brass-gold. Turn page 
to see idea for jacket. 


For country wear and 
another outfit, fringe a 
brown or green sweat- 
er in matching gold 
wool and wear it with 
brown suit skirt, brass- 
gold trapeze skirt, 
or with the bronze- 
green middy skirt. 


as 
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WARDROBE Past, Present, Future 


Jumper Date Dress 


The bronze-green corduroy 
chemise jumper, which looks 
so attractive on the cover 
with a blouse, is transformed 
into a date dress by wearing 
it without a blouse and add- 
ing some ropes of beads. 
Model is wearing a matching 
headband. McCall's 4671. 


Versatile Jacket 
Wear the jacket of the brown 
suit with Cover-all Coat 
i i i louse 
For instructions on embroider- basketweave material will ge 
ing hip band, write Marian over everything. Accessorize 
Rom, Singer Sewing Mashinn it by matching or contrasting 
: cea scarf, hat, handbag, or gloves 
Co., 149 way, N.Y. C. with the green, gold, and 
brown colors of the fall ward- 
robe. McCall's pattern 4410. 
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Under 


Construction 


Important to keep new fashions in shape 


THE NEW silhouettes need careful attention to 
“under construction.” Depending on fabric and 
style, most of the new designs need lining at one 
point or another. The trapeze silhouette must be 
fully lined to maintain the look of the geometrical 
form of the trapezoid—narrow at the shoulder and 
jutting out to a widened base. 


Trapeze Skirt 


(a) Pin lining to wrong hide of corres- 
ponding skirt sections, matching notches 


with lower edge of lining along hemline i 
on shirt. Beste together clong outer (b) Stitch darts in front. Slash down y 
edges ond dort lines. center fold of darts to about 4 inches 


= from the point. Press seam open. Press 
= 
\\ BY, point of dart as illustrated. 


; \ \\ (c) Stitch darts in back skirt and press 


folds toward center back. Stitch center 
back seam closed from circle to hem. : 
Stitch side seams and center back seam. i é 


om 


(a) Mark slash positions on lining front, 
dart and seam the lining the same as 
the overblouse. Turn down seam allow- 
ance on shoulder edges of lining; baste. 


Trapeze Top 


(b) Baste lining to armhole and lower 
edges of overblouse, RIGHT SIDES TO- 
GETHER, matching seams and slash mark- 
ings having basted shoulder edges of 
lining % inches down from raw shoulder 
edges of the overblouse and back edges 
of lining along ‘facing line’ on back 
edges of overblouse. Stitch armholes and 
along lower edge, stitching around slash 
markings. Cut along slash markings to 

point of stitching. Trim seam edges and 
clip armholes curves. (d) Join shoulder seams of overblouse, 
leaving lining free. Crease seams open. 
Slipstitch the turned-in shoulder edges 
of lining together. Baste neck edge of 


(c) Turn right side out. Baste close to lining to neck edge of overblouse. 
seamed edges, continuing to turn under McCall's Pattern 4677 was completely 
and baste lower back edges of over- lined in heavy-weight Siri. 


blouse beyond lining. Baste back edges 
of lining along “fold line’ on back 
edges of overblouse. 
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Teaching Aids in Action 


We visit classrooms and show you how other teachers use 
business-sponsored aids. This month we interview Miss 
Carina Heinzman at Woodruff High School, Peoria, Illinois. 


Students cooperate in this unit on 


Health and 


i. grand week we'll start on Good Grooming.” This an- 
nouncement is guaranteed to spark interest. Here is 
a subject that every girl wants to know more about, and, 
more importantly, needs to discuss in terms of her own 
appearance. 

Miss Carina Heinzman, homemaking teacher at Woodruft 
High School in Peoria, Illinois, has always considered the 
subject of good grooming an important part of her course in 
clothing. In order to vitalize the teaching of good grooming 
techniques and help girls develop routine grooming habits, 
she has carefully selected a variety of business-sponsored 
teaching aids. These include material on the care of hair 


and hands, make-up, care and selection of clothing, and the 


right undergarments. 

Woodruff High School is a four year school of about 
1,200 pupils. Approximately half of all girls are enrolled 
in hornemaking classes. All home economics work, except 
one semester in ninth grade, is elective. The good grooming 
unit is presented near the end of the first semester of the 
beginning clothing course. 

“We prefer this time for several reasons,” said Miss Heinz- 
man, “During the semester, the girls become better ac- 
quainted and develop a friendly and cooperative attitude 
toward each other. A friendly environment is necessary if 
we are to achieve the goals of this unit. 

“The construction of a blouse and skirt is our first 
project. As the girls work on this, they become aware of 
fitting problems which may be helped or eliminated by im- 
proving their figures. They are more aware of the importance 
of correcting figure faults when we get to good grooming.” 

In giving details on the actual working of the good groom- 
ing unit, Miss Heinzman mentioned the importance of a 
class figure clinic. “One of our first approaches is to take 
a good look at ourselves to determine what we need to do 
to improve our appearance.” 

The figure clinic is conducted by the students under the 
direction of Miss Heinzman. Each girl has the opportunity 
to stand before the class in front of a triple, full-length mirror 
and have a figure check by her classmates. 

The use of such a mirror helps each girl to see herself 
literally as others see her. The Formfit posture booklet, “Ten 
Ways to Improve Your Figure” is used as a guide in this 
figure clinic. Miss Heinzman pointed out that the girls are 
eager to be studied because they enjoy the comments of 


their classmates. However, any girl may be excused if she 
wishes. 

After the mirror analysis, there is a class discussion on 
ways to achieve a better figure. This includes information 
on proper exercise, well-balanced meals, and the right under- 
fashions to correct figure faults. 

The need for wearing the correct foundation garments is 
further emphasized by having a student model the blouse 
and skirt she has made with and without the proper bra 
and girdle. 

In discussing business-sponsored teaching aids, Miss 
Heinzman said, “From business, we have obtained attractive 
booklets and interesting information, including filmstrips, 
on many phases of good grooming. The girls especially en- 
joyed reading and discussing the Formfit booklet and wall 
chart. 

Miss Heinzman used the Formfit filmstrip, “Make the 
Most of Your Figure”—an aid to understanding the selection 
and fitting of bras and girdles for the young figure. 

The success of her good grooming classes is clearly indi- 
cated by the comments of students after seeing and discuss- 
ing the filmstrip. 

“One of the reasons I don’t wear a girdle is that mine 
is not comfortable. The next time I buy one, I am going to 
have it fitted.” 

“I always thought that no one would ever get me into 
a fitting room where the clerk could look at me, but | 
would not hesitate to have my foundation fitted now.” 

After viewing the filmstrip, the girls are eager to see all 
types of under-fashions, Miss Heinzman told us. She went 
on to explain that the usual procedure is for a group of girls 
to volunteer to arrange an exhibit for the class. “Through 
cooperation of one of the leading department stores, the 
class is able to borrow all types and styles of underfashions, 
so the exhibit is really effective.” 

As a final phase, classes discuss the care of foundation 
garments. This includes all the up-to-date information on 
laundering and drying. Proper procedures are demonstrated 
by members of the class. 

Evaluation of the good grooming unit is based on the 
increase in the number of girls who wear correct under- 
fashions, their improved posture when sitting, standing or 
walking, more attractive hair styles, appropriate make-up, 
and the over-all improvement in their appearance. 
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Students in good grooming class are taught 
that selection of proper foods is important. 


In front of a triple mirror, each girl has her figure 
checked by her classmates in special fiaure clinic. 


By using wall charts, cut-outs and other 
aids, girls test hair styles and make-up. 


Students give class demonstration to show the 


points to remember in care of gar 
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By SAMUEL T. PRICE 


HE texturing of filament yarns is a development which 
opens new horizons to the textile industry. Textured 
yarns have already seen marked successes in such knit- 
ted applications as hosiery, underwear, and sweaters, and 
are expected to be used widely in both woven and tricot 
tabrics. In the latter category, women’s blouses and men’s 
shirts have met with considerable acceptance. 
Textured filament yarns are continuous filament yarns in 
which the filaments are deliberately distorted to give the 
yarn increased cover, bulk, stretch, or surface effects not Armchair and fabrics in Tasian; Boris Kroll. 
characteristic of the original varn. In continuous filament 
varn, the filaments lie parallel and close together and give a 
smooth, slick surface to a fabric. When this yarn is textured, 
the filaments are crimped, coiled, looped, or curled, giving 
a fabric a softer, dryer, bulkier feel and increased covering 
power, yet maintaining the performance features of continu- 
ous filament yarns. 
There are currently four basic types of textured filament 
varns: twist textured, crimp textured, “knife edge” textured, . he es Tycora yarn 
and loop textured. The first type—twist textured—is made by ~ overblouse 
twisting the yarn, heat-setting the twist, then untwisting. This a . a by Talbott. 
produces a coil-like distortion of the filaments. The trade- 
marks for these yarns include Helanca, Fluflon, Superloft, 
and Saaba. 
The second type—crimp textured—is produced by passing 
the yarn through a heated stuffer box and distorting the 
filaments into a saw-toothed pattern. The trademarks for 
these yarns include Ban-Lon and Tycora. 
The third type—“knife edge” textured—is made by pulling 
the continuous filament yarn over a hot, sharp edge. This 
procedure curls the filaments in much the same way that 
gift package ribbon is curled by running it over the sharp 
edge of a pair of scissors. Agilon is the trademark for yarns 
produced by this process. 
The first three types of processing require a heat settable 
hase yarn such as nylon or Dacron polyester fiber. The fourth 
type—loop textured—can successfully be performed on all 
types of continuous filament yarns. Loop texturing is done 
by blowing loops into individual filaments along the yarn 
bundle, The du Pont registered trademark for yarns pro- 
duced by this process is Taslan. 
(Continued on page 107) 


Mr. Price is in the new products program of the textile fibers 
department, E. 1. du Pont de Nemours & Co. 


Helanca yarn sport stockings; Fun ‘n Fancy. 


New concept in the textile industry 


Textured Filament 
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This technique will produce ideas for a 


OW can we strengthen public confidence in home eco- 

nomics? Do we interpret and communicate our protes- 
sional philosophy, our short- and long-range goals, our needs, 
so clearly that we actually build better public relations tor 
home economics education? 

These questions are not new ones, nor are they limited 
to any one particular section of the country. Throughout the 
nation, home economics associations and teachers are search- 
ing for a program otf action to earn better public under- 
standing and acceptance for our profession. 

The Association of Home Economics Teachers of New 
York City is aware of the need for creating better public 
relations within their community and their association. 
Realizing that group participation stimulates creative think- 
ing they investigated “brainstorming,” the technique in 
which a group “storms” a problem. It accomplishes three 
things: It helps to solve problems, involves members in 
group participation, and adds a dynamic torce to meetings. 


Why Brainstorming? 


This method of applying spontaneous thinking to the 
solving of problems has proved a practical and workable 
way to produce new ideas. It telescopes the time element 
and enables a group to produce many ideas in a very short 
time. Brainstorming has a backlog of successtul case his- 
tories. Top U. S. companies use it to uncover a gold mine 
of ideas. It is used by the Government, by the Armed 
Forces, by church groups, by hospitals, and by educators. 
It is simple to learn, fun to do, and profitable for anyone 
building up an idea bank of possible solutions to a problem. 

Recently a workshop was held at the University of Buffalo 
to consider “In what ways can American history be taught 
more creatively?” In just thirty minutes, five separate groups 
of twelve teachers brainstormed different phases of the 
problem. In thirty minutes these sixty teachers produced 
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better interpretation of your program 


over 500 ideas. President Harvey M. Rice of the State 
University of New York College tor Teachers wrote that 
“approximately 250 of the ideas are of usable quality, and 
many of the others can serve as helptul stimulants to any 
teacher who wants to teach more creatively.” 


Where Do You Start? 


Choose one of your problems which is specific, not one 
which is overly general. The problem “How can a home 
economics teacher sell her profession to her public?” is too 
general to brainstorm successfully. The Association of Home 
Economics Teachers of New York City identified their pub- 
lies specifically and attacked the problem as it applies to: 
students, parents, faculty, principal, grade advisors and 
guidance personnel, program committees, professional or- 
ganizations, supervisory personnel, college students. Each 
section of the problem was treated separately, 

(Continued on page 116) 


| 
a 


Check 


Is it planned to meet 
new trends in family living? 


K EEPING foods classes up-to-date requires a continuous evalua- 
tion of the curriculum. As patterns of living change, we must 
adapt our program to suit the needs of students. Trends can be 
discovered by exploring newspapers, periodicals, and community 
resources. 

A foods teacher might start her evaluation by asking herself these 
questions: (1) What are the present trends? (2) What implica- 
tions do these trends have for the foods curriculum? (3) How can 
I keep my curriculum abreast of the times and challenging to my 
students? 


The Physical Plant 


Trend: In many homes the kitchen includes a family area. Few 
new homes have formal dining rooms. The fireplace and television 
make centers for family living and frequently food is served around 
them. There is often a patio, and outdoor cooking and eating is the 
rule in summer weather. 

Much drudgery has been taken out of the kitchen. Automatic 
appliances take the guesswork out of many kitchen skills. Top 
burners and wall ovens permit better organization of work areas. 
A laundry unit is often an integral part of the kitchen. 

Application: Foods laboratories must be as homelike as possible 
if there is to be the proper carryover of school learnings into the 
home. It should be possible for girls to work in convenient, well 
equipped, attractive unit kitchens. They should have opportunity 
to learn the use and care of all home equipment. 

Many equipment companies have school purchase plans whereby 
large equipment is replaced at little or no cost when new models 
are introduced. Small equipment can be purchased at special dis- 
count. Well organized field trips and demonstrations can be used 
to supplement experiences in the school laboratory. 


Family-Centered Curriculum 


Trend: More emphasis is being placed on the family-centered 
curriculum. In the foods class, meals are prepared in relation to 
family needs. Experiences are provided in meal planning, analyzing 
foods costs, marketing, care, and storage of foods. 

Application: The class may be organized in family groups with 
each girl assuming the role of a family member. This provides 
experiences in group living and the division of responsibilities. It 
places emphasis on family relationships and provides for a realistic 
approach to management of time, money, and human resources. A 
study of the families represented in any foods class will reveal 
many customs regarding food preparation, selection, and service. 


Miss Tucker was formerly Consultant in Home Economics, Topeka 
Public Schools, Topeka, Kansas. 


FAMILY AREA 


IN KITCHEN 


TELEVISION 
TRAY DINNERS 


AUTOMATIC 
APPLIANCES 


MANY MORE 
WORKING WIVES 


SHARE 


HOME CARE 


PHE TEACHER EDITION OF CO-ED 


2 
74 PHE 
i 
| 
° 
\ 
INFORMAL OUTDOOR 
COOKING 
ake 
& 


Your Foods Program 


By KATHERINE TUCKER 


In the family-centered curriculum foods are taught on a 
meal-planning basis with emphasis on the family breakfast, 
lunch, and dinner. Girls will enjoy a homelike breakfast pre- 
pared at the table with electrical appliances. Patio cookery 
is a good unit to capture the attention of the student. Tray 
meals can be practiced for TV entertaining. Broiler and oven 
meals give experience in using equipment and are time-and- 
labor savers. 


Husband-Wife Partnership 


Trend: Statistics show that many girls are married within 
a few years after high school graduation, and continue to 
work after marriage to supplement the family income. 
Apartments are small and families large. We are moving as 
a society toward less emphasis on masculinity and feminin- 
ity. This enlarges the activities of both men and women. 
Men help with the meals, care of the home, laundry, and 
baby. Women don jeans, wash the car, work in the garden, 
help earn the living, and participate in many activities 
formerly reserved for men of the family. Division of labor 
is to meet specific needs rather than to follow a set pattern 
of responsibility. Thus, every aspect of family living be- 
comes a partnership and succession of shared experiences. 

Application: A class organization of realistic family 
groups makes possible experiences in democratic home liv- 
ing—sharing responsibilities, and working cooperatively for 
the good of the group. 

A special unit might be “Cooking for Two.” This would 
present such practical problems as how much to buy, how 
to plan for variety, and how to use leftovers. In one Mid- 
western town there is a “Couples Class” in which boys and 
girls work together on meal preparation and serving. They 
study budgeting, selection of inexpensive dishes and prepa- 
ration of simple meals, table setting, manners, and groom- 
ing. This is a recognition that boys, too, are homemakers. 
It ind‘cates a trend toward the lifelike situation of mixed 
homemaking classes for boys and girls. 


New Emnhasis on Management 


Trend: Casual family living and work outside the home 
make homemaking a matter of management activity. 

Application: A short unit on kitchen planning provides 
a good experience in arranging equipment for efficiency and 
developing proper work centers in relation to various activi- 
ties. Units in foods classes should emphasize managerial 
skills and the necessity to use the family’s money, time, 
energy, equipment, and abilities to the best advantage. 

Work simplification methods and time-and-motion studies 
should be applied to homemaking. There are traffic prob- 
lems to solve and areas to be organized. Sitting while work- 
ing, eliminating: waste motions, improving routines, using 
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proper tools, and planning storage areas are just a few of 
the practices that may be included. 


Nutrition Is Stressed 


Trend: Emphasis on good standards of nutrition achieved 
by proper food selection, meal planning, and preparation. 

Application: Optimal nutrition and good food habits 
should be stressed continually in the foods classes, It is not 
enough just to talk about nutrition. Recipes must be found 
for nutritious foods which not only satisfy bodily needs but 
are interesting enough to be accepted by teen-agers. Low 
calorie recipes, health drinks, attractive vegetable dishes, 
recipes that include milk, and recipes rich in minerals and 
vitamins should be featured. 

With fewer foods being prepared and served at a meal 
emphasis must be on nutritious, palatable, interesting meals, 
perfectly prepared and served. Attitudes toward dieting are 
particularly important in the teens. Girls in foods classes 
should be helped to develop a scientifically questioning 
mind and a sane attitude toward fad dieting and food 
superstitions, 

Food curriculums are being influenced by conditions in 
this technological world and an age of speed. Every offering 
in the school curriculum is being scrutinized and evaluated 
by the public and leading educators. We are challenged to 
do a better job than in the past and to gear our teaching 
to scientific information. The importance of family meals 
to a satisfying and happy home life and to healthy and effi- 
cient individuals points to the importance of foods instruc- 
tion. The greater the pressures, the more is physical and 
mental health of individuals vital to national well being. 

In summary, to make our teaching most effective we 
should: 

1. Consider the physical plant in which girls work and 
make the laboratory homelike and attractive. 

2. Provide a family-centered curriculum. 

3. Organize the class into family groups to provide for 
experiences in family relationships and management of 
time, money, and human resources. 

4. Stress good management in every lesson. 

5. Accept and evaluate new products and methods; 
weigh their values to choose those which best meet the 
family’s needs and desires. 

6. Select topics taught in the curriculum on the basis of 
the specific needs and customs of the community. Teacher- 
pupil and teacher-pupil-parent planning help in determining 
needs and in setting up objectives. 

7. Emphasize high standards of quality. 

8. Stress optimal nutrition through emphasis on food 
values and proper methods of food selection, storage, and 
preparation. 
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THE HISTORY MIXES 


Ten-Year Success Story 


ORATIO ALGER himself could not have written a 

more fascinating success story than the real-life adven- 
ture of mixes in the past ten years. Of the many changes in 
the food field during this period, the increase in packaged 
mixes and their use have been most amazing. 

In 1889, the first commercial mix appeared on the mar- 
ket—a pancake mix combining hard-wheat flour and corn 
flour in a one-pound package. From then until after the 
outbreak of the first World War there was little change in 
the mix market. At that time, to facilitate the feeding of 
servicemen, the War Department with industrial food pro- 
cessors developed prepared mixes with simple instructions 
for baking them. 

More than forty years after pancake mix appeared on 
the grocer’s shelf, two new mixes were introduced—cake mix 
and biscuit mix. In October, 1931, the first biscuit mix was 
tested and has been on the market ever since. The same year 
the first cake mix, gingerbread, was introduced. Nothing 
much happened after that until World War II, when labor 
problems and food distribution problems spurred the indus- 
trial use of mixes. The homemaker accepted mixes slowly 
until wartime living made its impact. Then she began to 
use mixes in a big way. 

Ever since then the growth and use of mixes have been 
sensational, particularly in the cake mix field. At the present 
time, cake mixes represent 52.8 per cent of the total mix 
market; pancake and waffle mixes, 18 per cent, biscuit 
mixes, 10.6 per cent; pie crust, 5.7 per cent; cookies 4.7 
per cent; and miscellaneous mixes, 8.2 per cent. 

The great variety of mixes introduced in recent years 
has revolutionized baking habits. Angel food cakes account 
for 14.5 per cent of the total cake mix market. This is 
phenomenal, since before the advent of mixes only 2 to 3 
per cent of cakes made in the home were angel food. 

In 1953 cake mix sales were seven times what they were 
in 1945, and by 1954 they had increased to eight times. 
In 1950, less than one-fourth of all cakes made in the home 
were made from mixes. In 1957, one-half of all cakes made 
in the home, or approximately 5% million, were made from 
a mix. 

There are a number of reasons for this sensational rise 
in their popularity: 

1. More people: There has been a 2% million increase 
in population since 1947. 

2. More money: Personal income (after taxes) is twice 
what it was in 1932 and almost 50 per cent higher than in 
1940. This increase is distributed so that now there is a 
much larger group at the middle income level than before. 


Almost 15 per cent of mixes sold today are angel food 
cakes. Before the mix was introduced, only 2 to 3 per 
sent of cakes made by homemakers were angel food. 


8. Migration to suburbs: Packaged foods of all kinds have 
increased by leaps and bounds because more people are 
selecting more of their own purchases in fewer store trips 
per week. 

4. Working women: By March, 1957, more than 12 mil- 
lion married women were working outside the home. For 
these women there are untold advantages in using mixes. 


5. Women’s new home life: More children and less domes- 
tic help make even the stay-at-home wife busier. She is also 
playing a more important part in community activities. 

6. Quality: People are willing to pay for convenience if 
there is no sacrifice in quality. 

Since the first cake mixes appeared, the number and vari- 
ety of all mixes have increased by leaps and bounds. Butter 
type, angel food cake mixes, yeast bread or hot roll mixes, 
pie crust, cookie, frosting, cream puff, and muffin mixes are 
just a few of the increasing number of convenience products. 

The story behind the development and marketing of every 
mix differs. At General Mills, before a Betty Crocker mix is 
offered to the homemakers of America, it has to answer the 
following questions: 

1. Is is a popular type of cake? 

2. Is it easily prepared—a time saver? 

3. Does it provide a convenience? (One which the woman 
is not likely to have at home or which can be obtained only 
by using this product.) 

4. Does it cost about the same as homemade? 

5. Is it as good as (or better than) homemade? 

Research panels skilled in evaluating flavors and aromas 
determine whether differences in flavor, eating quality, or 

(Continued on page 160) 
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Butterfly shape is achieved when two Betty Crocker cake mix 
layers are cut in half and placed with rounded edges together. 


LAIN, fancy, or festive cakes may all be made from 

mixes. Variety is achieved by simple changes in the 
shape, frosting, or filling. With an individual touch here and 
there, the cake mix becomes the homemaker’s creation and a 
family specialty. 

Of course, directions for mixing and baking must be fol- 
lowed for the best results. At mixing time, nuts, fruits, choco- 
late pieces, or food coloring may be added without altering 
the basic proportions of the mix. A different shaped pan 
may be used as long as it is filled to the proper depth and 
the baking time adjusted. 

Many variations are possible after the cake is baked. One 
of the nicest is a broiled frosting or meringue topping. This 
is applied before the cake is allowed to cool. The frosting 
or meringue is spread on and the cake returned to the oven 

“for 10 or 15 minutes until the topping is browned. 

An angel cake is particularly appealing when the center is 
filled with whipped cream and fruit. Or the cake may be 
sliced into layers and filled with fluffy frosting. A chocolate 
or white cake takes on new meaning when the layers are 
filled with vanilla pudding and the top spread with chocolate 
glaze for a Boston Cream Pie. 

Gay petit fours and decorative cake squares are made by 
baking the mix in an oblong pan and cutting the cake into 
any desired shapes. Decorated with tinted frosting, bits of 
candy or fruit, these make fine party fare. 

One box of mix yields about two dozen cup cakes. The 
batter may be divided into three parts and each tinted a dif- 
ferent color. Or two colors may be swirled together for a 
marbled effect. 


(Continued on page 160) 
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Bits of bacon, oni n, cheese, or garlic salt may be added to 
Aunt Jemima’‘s Yellow Corn Bread Easy Mix just before baking. 


Crispy frosting of Baker's Angel Flake coconut and honey is 
spread on just-done orange coconut cake and baked 15 min. 


Boston cream pie is made with Pillsbury’s Loaf-size cake mix 
baked in pie pan, split, and filled with cold vanilla pudding. 
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A‘ A RECENT Teachers’ Institute held in New Jersey a 
lesson for a 40-minute class was presented to illustrate 
the breadth of program and variety of techniques possible 
in a single-period class. Planned as a review at the end of a 
unit, the lesson featured home canning methods. More than 
a food preparation demonstration, it illustrated the following 
points: 
I, Content 
Nutrition 
Food Preservation 
Variety of uses for local or home-grown foods 
Correct form for writing recipes and menus 
Economy of preserving and using home-grown or local 
foods 
Actual cost of food prepared 
Time management 
Attractive and suitable service (dishes, linens, etc.) 


Quality Teaching 


in a single period foods class 


A demonstration reported by EVELYN CRAIG 


Standards for evaluation of food preparation, suitable 
dress, good work habits, and meal planning by use of 
of score card 

Il. Learning Experiences 

Reading and study to prepare for pupil presentation 

Demonstration 

Organization of material 

Analysis and summary of preceding lessons in the unit 

Preparation of lesson—introduction and summary 

Preparation of good illustrative material 

Food Preparation—Canned peaches and tomatoes 

Dishes using canned peaches and tomatoes 

Menu Planning 

Recipe Writing—Distribution of recipes 

Integration with club programs—this unit gave prepara- 
tion for participation in State FHA Scholarship Project 

As an introduction, a student briefly described the agri-- 


United Fresh Fruit & Vegetable Association 
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cultural assets of the State of New Jersey. She reported that 
the Garden State has 25,000 farms producing over 60 types 
of fruits and vegetables—the tomato being one of the most 
important crops. Since the economic stability of the state 
rests upon the consumption of its products, the residents, 
including students, can help to create a demand for this 
product by utilizing it in every way possible. 

The demonstration was presented by students of the New 
Brunswick Senior High School foods class. Participants were 
Judy Toth, Nancy Baylis, Barbara Smith, and Mildred 
Doosey. 

Jupy: Hello, Nancy and Mildred. Welcome to our demon- 
stration dress rehearsal. As individual projects in our foods 
class, each two students select subject matter on which they 
would like to do further research. Then they prepare a dem- 
onstration to give the class. Barbara and I chose canning. 
You see, we believe in using our backyard tomato crop to 
best advantage. 

Barsara: Mildred, you've done 4-H demonstration work 
in your cooking club. Would you go over the points on your 
score card for a good demonstration? 

Mitprep: I'd be glad to. There are five basic rules. 

Personal appearance comes first. A demonstration is a sell- 
ing job. Much depends on the girl giving it. 

Second, cultivate efficient work habits. Be safe, not sorry. 

Third, use the right equipment for the project you select. 

Fourth, know the whys behind the cookery techniques 
you use. 

Last, use a score card to evaluate the finished product. 

Tupy: What points do you emphasize under good personal 
appearance, Mildred? 

Mi_prep: Do you dress appropriately for the job? Wear a 
short sleeved wash dress with a pocket for a handkerchief? 
Do you wear low heels and hose? Do vou arrange your hair 
neatly and securely. then keep your hands away from it? 
Are vour hands and nails well-seruhbbed? Do you leave the 
bangle bracelets in the jewelry box? 

Jupy: Richt. Now let’s consider efficient work habits. 
Nancy, you're envaged. and as a prosnective homemaker 
you realize work habits can do a lot to make cooking a real 
pleasure instead of three-meals-a-dav drudgery. Your bonus 
comes in the nleasure you take in doing a job well. Here are 
the work habits we consider a must. 

First, read your recipe and plan your direction of work. 

Second. vre-position all ingredients and eauinment. 

Third. keep your work table and range orderly and clean. 

Fourth, use different spoons for tasting and stirring. 

Fifth, use pot holders, not towels, for hot dishes. 

Barsara: We follow safety-first habits in our canning 
techniques also. Remember to work carefully. Hot water, hot 
fruits. hot svruns, and utensils can cause bad burns. 

Work with small quantities of fruits. 

Use a good jar lifter which will grip the jar securely. Then 
when you remove the jars from hot water to a tray or table, 
grip the jar with a jar lifter in one hand. With the other, 
using a pot holder. steady the jar from the bottom to help 
prevent it from falling. Use firm, dry pot holders. 

Tip the canner cover away from you when lifting it from 
the canner. This prevents steam coming up on the face or 
arms. 


Miss Craia is a home economics teacher at New Brunswick 
Senior High School, New Brunswick, New Jersey. 
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Avoid sudden changes in temperature with glass jars. Set 
them on wood or cloth to cool, with a space between jars, 
away from drafts. 

Jupy: That brings us to the right equipment for the project 
selected. I have a diagram here of the equipment lined up 
in the order in which I will use it for my canning: 


measuring spoons 
paper napkins 


wire basket, with tomatoes 
kettle 


paring knife spatula 

canner rack, canner lid and screw band 
quart jar, tablespoon holder 

funnel tongs 


bread board 


custard cup with salt 


quart measure 


Now the method for water bath canning. We want no jars 
with evidence of spoilage on the shelf, so these points are 
most important. 

Use only jars free from cracks and nicks. 

Wash jars in hot, soapy water and rinse in clear, hot water. 

Pick out and use only firm, ripe tomatoes; 

Wash tomatoes clean. Place in colander and dip in boiling 
water for about one minute. Plunge immediately in cold 
water and with sharp paring knife, cut out stem ends. Skins 
slip off easily. 

Cut tomatoes in quarters and heat these in their own juice. 
This helps to shrink them. Also more tomatoes are packed 
per jar. 

Remove and pack tomatoes in jars. 

Add one tablespoon salt to each quart. 

Work out air bubbles with a spatula. 

Wipe all food away from the rim of the jar. 

Dip lids in boiling water. Place carefully on jar. Add ring. 

Place each jar on rack in water bath. Add enough water 
to cover jar one to two inches. 

Put on canner lid. Start counting time when water boils 
briskly. Process 15 minutes. 

Remove jars at end of processing time. Complete sealing 
if necessary. 

Cool jars for 24 hours on racks away from drafts. 

Wipe jars; label; store in cool place, away from drafts. 

BarsBara: Now it’s Mildred’s turn to give us the score 
card for canned foods. 

Mitprep: These are the points listed on the 4-H score 
card. 


Arrangement 

Uniformity of size and shape 

Condition and color 

Natural color 

Fullness of pack or proportion of 
liquid to product 

Neatness 


Label 


Product 60 points 


Liquid 30 points 


Jar 10 points 


Any jar that shows evidence of spoilage is eliminated. Here 
is the check list on the jar. 

Is the jar clean, free from flaws, and a recommended jar? 

Are the rings loosened or removed, if lids on canning jar 
are the two-piece type? 

Is the jar properly sealed? 

Is the jar a full pack with good proportion of solid to 
liquid? 


(Continued on page 104) 
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By FLORENCE STASSEN 


URING a recent conversation, the supervisor of home 
D economics for a large city told us that her schools were 
“going electric.” Our immediate thought was of a complete 
renovation and the installation of major electrical equipment. 
But no, these city schools are starting their modernization 
programs by supplying a variety of small equipment for stu- 
dent use. 

This indicates an important trend. More and more schools 
are teaching students about controlled cookery through the 
use of portable electrical appliances. Throughout the nation, 
this type of equipment seems to be the answer to Jarge classes 
and limited budgets. Portable appliances are used to supple- 
ment existing major equipment and to provide new experi- 
ences in tood preparation. 


Importance of Small Appliances 

It is the aim of every homemaking teacher to provide expe- 
riences that will be useful to students in their homes. For 
teaching skills, the department should be as homelike as 
possible. Top level methods of food preparation and home 
care should be taught so that girls will be able to establish 
their own high standards of skills at home. 

Keeping laboratory equipment up to date is often impos- 
sible due to rapidly changing styles in major appliances and 
interior decoration. Unless equipment appropriations are very 
generous. schools have to work with the material at hand or 
supplement it in some way. 


; Fortunately the low price of small electrical appliances 
solves the problem of limited and outmoded equipment. 
Giving students experiences with the use of electric frypans, 


SMALL APPLIANCES 


Cut the cost of teaching controlled cookery 


saucepans, rotisseries, roaster ovens, pressure cookers, grid 
dies, blenders, mixers, cofteemakers, and toasters is in keep 
ing with modern teaching methods, After learning how to 
use this equipment in school, students will be able to select, 
use, and care for their own appliances properly. 


Types of Equipment 

Atter the proper authorities have been convinced of the 
need for portable appliances in the department, the equip- 
ment must be selected. To determine the type and quantity 
needed, a careful study of the existing equipment should be 
made in relation to the curriculum and number of students 
served. If these first purchases are experimental, then a.rep- 
resentative selection should be made. 

There are about 20 kinds of portable appliances on the 
market and many variations of each tvpe. Newest are the 
completely immersible models which have removable thermo- 
static controls and sealed units. These products include fry- 
pans, saucepans, griddles, and coffeemakers, but not all 
models are immersible. Those without sealed units and 
removable controls should be washed with sudsy water and 
rinsed, but never placed in water. If the electrical unit gets 
wet, the appliance should be allowed to dry tor several days 
before re-use. Even then, the unit may have been damaged 
by water. Other models have thermostatic controls mounted 
at the end of the handle. These can be immersed up to the 
handle for thorough washing. 

Although immersible models have many advantages, cer- 
tain procedures must be followed to insure absolute satety in 
use. The control, commonly called the probe, should be 


Hamilton Beach 


Mirre 


= 


General Electric 
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inserted in the appliance and then the plug placed in the 
outlet. After use, the plug should be disconnected first and 
then the probe removed. 

Here ure brief descriptions of versatile appliances on the 
market: 

Blenders: Many brands are available in colors, chrome, 
copper, and brass. One manufacturer offers a stainless steel 
container, others have glass containers. Blenders will blend, 
liquify, shred, chop, or puree foods. This is done by cutting 
blades which revolve rapidly. High and low speeds are avail- 
able on most models. 

Coffeemakers; One or two models have sealed units so 
that they can be washed in the dishpan. Others must be 
cleaned by rinsing. The percolator method is the most popu- 
lar; a few are of the vacuum type. They make from two to 
nine cups in 10-15 minutes and keep coffee at serving tem- 
perature after brewing. Many shapes and colors are available. 

Fryers: These were among the first temperature-con- 
trolled cooking appliances to be introduced. They have large 
_capacity and are useful for deep frying, stewing, braising, 
and steaming. All are equipped with covers and side han- 
dles. Similar models are called Dutch ovens by some manu- 
facturers. 

Frypans: There are round and rectangular shapes in all 
sizes. Some have removable controls; others do not. Most 
have vented iids. The trypan is a versatile appliance that 
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can be used for frying, deep frying, sauteing, pan broiling, 
simmering, braising, and baking. 

Griddies: Many shapes and sizes are made. Newest are 
large enough to cook six to eight pancakes. Thermostatic con- 
trols provide accurate cooking temperatures from 425° F. 
for steaks to 220° F. for keeping foods warm. Those with 
removable controls can be washed in the dishwasher or dish- 
pan. 

Mixers: Standard and hand mixers are offered in many 
styles. Standard mixers are equipped with a stand and two 
bowls and a fruit juicer. Hand mixers will do a satisfactory 
job on all but the heaviest batters. Some have detachable 
cords and can be hung on a wall bracket for storage. Hand 
mixers have from one to five speeds while standard mixers 
have a range of ten speeds. 

Pressuie Cookers: Several are on the market in different 
sizes. They have automatic thermostats, 5, 10, and 15 |b. 
pressure, and automatic air vents. Pot watching is not neces- 
sary since the thermostat cuts back the heat when necessary 
and pressure is automatically vented. Timing must be done 
by the user and the pan is cooled by holding under running 
water. 

Saucepans: These are a new addition to the field. Most 
have removable controls for easy washability. Excellent for 
cooking such foods as custards, sauces, ‘nd candies where 

(Continued on page 108) 
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you may neglect 
your own needs. 
Your frank answers 
to the questions 

in this article 


may surprise you. 


YOU 
PRACTICE 
GOOD 


OME ECONOMISTS have long been alerted to the spe- 
cial nutritional needs of the teen-agers in their classes. 
We have all been impressed with the need for teaching our 
girls the importance of adequate breakfasts, and seeing that 
they make wise selections from the school lunch menus. We 
know that they must get enough nourishing food to provide 
tor their rapid growth and development during adolescence, 
and to furnish the energy needed for their many sports and 
other activities. 

We know that, tollowing the current trend, many of them 
will probably marry and become mothers in their early 
twenties. Therefore they should be storing up nutritional 
reserves against the time when they will need such a sur- 


By IVA BENNETT 


plus for the period of pregnancy and lactation. The type of 
foods eaten while they are in high school is very important, 
not only for their present health but for later demands. We 
stress the importance of eating adequate amounts of the 
protective foods each day, and warn them that dieting to 
wear a size seven or nine dress may be dangerous. 

We are careful, too, to give them the reasons for the right 
choice of foods—explaining that if the foods eaten daily are 
not sufficient in calories to satisfy their energy demands, 
the protein from these foods will be used for fuel or energy, 
and that this robs the muscles and other tissues of their full 
protein quota. We call attention to the fact that a diet which 
may appear to include ample food can yet be woefully 
inadequate nutrition-wise. It may, for example, lack thia- 
mine or vitamin B,—a shortage which often occurs when 
bread and cereals are omitted from the diet. Many teen-age 
girls eliminate bread and cereal] entirely in an effort to keep 
slim, and we point out to them how unwise this is. 

But in the effort to protect these young people from 
the dangers of malnutrition, do we perhaps neglect our own 


idiet? Let’s look at ourselves objectively, without minimizing 
‘or condoning what we see. I suggest that you ask yourself 


these questions: 

Can I wear clothes in my correct size without expensive 
alterations? Have I enough natural fat padding to provide 
curves in the right places, without making me overweight? 

On the other hand, have I been experimenting with fad 
diets? Have they made me over-thin? Does my face have 
a strained expression? Do | often feel that I lack energy to 
carry my work load? 

Pleased with your answers? It not, let me tollow them 
up with a few others. 

Have you put the spotlight on your own food selections 
recently? It’s time to do that right now, and check up on 
your own persong! nutrition. Keep track of everything you 
eat and drink for two or three days. How well balanced 
have the menus been? Are they representative of your usual 
diet? 

What tood patterns do you follow? Will the toods you 
choose regularly help to give you a better figure? You know 
hat if your diet contains too many fat-rich foods, you can 
expect to see your weight increase. As Dr. Norman Jolliffe* 
points out: 

“A calorie is the unit of heat—a definite amount of heat 
just as an inch is a definite amount of length, or a pound 
is a definite amount of weight—that is required to raise the 
temperature of 1 pint of water 8 degrees Fahrenheit. That 
is a lot of heat. For example, there is enough heat released 
in the burning of a level tablespoonful of butter to bring 
2% pints of room-temperature water to a boil.” 

All foods have calories, but the amounts differ with the 
various types of foods. One gram of fat has more than twice 
the calorie content of one gram of either protein or carbo- 
rydrate food. Therefore, foods rich in tat are high in calories. 

Probably you think you are eating the foods you like 
best. and for that reason resist any change. But actually, we 

(Continued on page 115) 


Mrs. Bennett is a nutritionist, Bureau of Nutrition, New 
York City Department of Health, and nutrition consultant 
on Practical’s staff. 
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Drying Off Can Be Fun if 
game! Wrap yourself in a lu 
terry cloth towel that blots u 
drop of water. Pat yourself bri 
begin to tingle all over with th 
“Great-to-be-Alive” feeling. A 
splash yourself with cool, reft 
from head to toe. 

Neat Trick: When dry, put 
body powder. Clothes will sli: 


The Well-Scrubbed Look doesn’t just 
come from wishing! Fill your tub or run your 
shower with warm water. Grab yourself a 
nice rough washcloth. Then lather yourself 
generously from head to toe with scented 
soap. While still soapy, use a pumice stone 
to soften rough heels, elbows, calluses. Rinse, 
and you emerge a fresh, clean, sweet you! 
Neat Trick: Sweeten your bath with a few 
drops of your favorite cologne. ; 


Be Dainty From The Skin Out. You may 
think that no one knows what goes on under 
your pretty dresses—but, the undercover 
story is of vital importance. To be your dain- 
tiest on every occasion, make a clean start make sure it’s all on, or all off. 
each day with sparkling fresh lingerie, ho- shining with a weekly shamp« 
siery and bright cotton gloves. You'll feel so tite accor’ sparingly—and put it on fr 
much better when you do! Touchups never look quite rig 
Neat Trick: A sachet, or cake of scented Neat Trick: Smooth lotion o: 
soap keeps your dainties sweet and fragrant. heels to keep you satin smoo' 


Those Finishing Touches 
first impressions! Hands shou 
smooth, nails evenly trimm«e 
And no hangnails, please! If y 
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Clean reugh washcloth 
Both oil or bubbles 
DON’T BE HALF SAFE! BE COMPLETE 
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Fun if you make it a 
in a luxuriantly thick 
blots up every single 
self briskly and you'll 
with that wide-awake, 
ling. As a final touch, 
ol, refreshing cologne 


ry, puff on clouds of 
will slide on so easily. 
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ches make the best 
s should be kept satin 
rimmed and shaped. 
e! If you wear polish, 
all off. Keep your hair 
hampoo. Use makeup 
on fresh each time. 
ite right. 

tion on hands, elbows, 
smooth all over. 


 Abig, thick terry towel 


Scented body powder 


Big soft puff 
Ceol, fresh cologne 


WHAT YOU'LL NEED: 
Hand lotion 
Emery board 


Orange stick 
Shampoo 


Fresh powdor puff 


Stay As Sweet As You Are with a cream 
deodorant that works deep in the pores where 
perspiration and odor start. For lively, active 
girls like yourself ARRID CREAM Deodorant 
belongs at the head of the class. For when 
you rub ARRID in, you rub in the magical new 
ingredient, Perstop*, that stops perspiration 


stains and odor. 


Neat Trick: On hot days, rub ARRID on the 
soles of feet to protect shoes and stockings. 


YOULL NEED: 
Jar of Arrid— 
America’s largest 

selling deodorant. 


Guard against both kinds of perspiration 


@ DATES: 


@ SPORTS: 


@ FITTINGS: 


Most smart girls know there are two kinds of 
perspiration, physical and “emotional.” Physi- 
cal perspiration comes from work and exer- 
cise; “emotional,” from excitement or tension. 
Yes, even in a tender moment with that special 
“date” a sudden gush of “emotional” perspir- 
ation can embarrass you—ruin your pretty 
dress. Used daily, ARRID CREAM Deodorant 
with Perstop* protects you against both kinds 
of perspiration. 


When you're nervous and anxious, your glands 
work extra hard, producing a betraying flow 
of “emotional” perspiration. Roll-ons and 
sprays are easily washed away by perspira- 
tion. But, because ARRID contains the amaz- 
ing ingredient Perstop, it works deep in the 
pores to stop perspiration stains and odor. 


When you're playing hard, naturally you'll get 
overheated and perspire. But why be offen- 
sive? ARRID CREAM Deodorant keeps you safe. 
The longer it’s on...the better it protects. 
That's because ARRID’s effectiveness increases 
hour after hour. Yes, hours later—when you 
need protection most—you are actually 3 times 
safer from perspiration stains and odor. 


If you don’t use a dependable deodorant you'll 
make life miserable for your teacher, tailor, 
or.anyone close to you. Doctors have proved 
ARRID CREAM Deodorant is 1 2 times as effec- 
tive as all other leading deodorants tested. 
Remember-—nothing protects you like a cream 
—and no cream protects like ARRID CREAM 
Deodorant with Perstop. 


*Carter Products Trademark for sulfonated hydrocarbon surfactants 
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She may want to look like one, but she’s not a doll. She’s human. 
If she’s human she perspires. Nobody believed today that nice girls 
don’t sweat. It’s merely that lovely girls try to look as if they don’t. 

This business of perspiration is a personal problem in classrooms, 
on campus, at school dances. It crops up unpleasantly during fittings 
in clothing classes. 


Much perspiration is inoffensive, evaporating immediately so that it 


is invisible. It is the specialized type that makes trouble. This is the 
kind that occurs under the arms, in the areas of feet and scalp. 

There are two types of sweat glands, the eccrine glands and the apo- 
crine glands. The first type is found all over the body. The second is 
found mostly in hairy areas of the body, particularly under the arms. 

These glands secrete perspiration and odor which are increased by 
various factors—sometimes by the emotions, sometimes by exercise, 
sometimes by other conditions such as fatigue, tight clothing, warm 
temperatures, embarrassment, excitement, nervousness. 

Perspiration is powerful stuff, chemically speaking. It’s strong 
enough to peel paint off a product, to etch the hardest metal and to 
make a student request permission to change her seat. It wrecks clothes 
and defies expert cleaners. Somebody analyzed perspiration and found 
that it is composed of 92% water; 7/10 of 1% salt, traces of acetic 
acid, which is merely vinegar, and caprylic and caporic acids, the 
essence of goat odor. 

The purpose of perspiration is threefold. It helps to regulate body 
temperature to about 98.6 degrees. It acts as a means of keeping the 
skin moist and soft. It aids in getting rid of body wastes. 


A TRICKY AND UNRELIABLE BAROMETER 
The apocrine perspiration doesn’t rear its malodorously ugly head 


until sometime during adolescence with the appearance of hair under. 


the arms. At this crucial age, it can be acute due to the general glandu- 
lar imbalance frequently present. 

The sense of smell is a tricky and unreliable barometer in such mat- 
ters. Unfortunately, people quickly adjust to their own odors to the 
comfortable point where they no longer detect them. But alas, 
others do! 

The solution to the problem of body odor is built on absolute body 
cleanliness. Daily bathing is a “must,” for only soap and hot water 
will remove the culprit. Hot water is as necessary to remove this fatty 
substance as it is to clean a greasy dish. 


to 
ar 
| It 
| co 
T 
di 
lo 
| 
| 
HOW THE RIGHT CAMPAIG" 


Control depends on deodorants used every day. It is completely safe 


to check perspiration in small areas with an anti-perspirant. The mois- 


ture is merely diverted to another spot where it evaporates harmlessly 
and without social offense. — 

Perfume by the dram and all the scrubbing and tubbing in the world 
will be for naught if adequate attention is not paid to clothing. Clean- 
liness is a total thing, proceeding from the body to the.outer garments. 
It is surprising how a dress or slip, a boy’s jacket or undershirt can 
collect body odor and store it up in the fibers of the cloth—haunting 
them every time they are worn. 


THE ONLY ANSWER TO THIS PROBLEM 


Another form of odor is associated with hair on the scalp. Hair both 
gives off and holds odor. Again soap and hot water is the only answer. 
The glory of a gleaming head of hair comes from sound health, good 
diet (for hair is fed by the blood stream), and squeak-clean tresses. 
The hair should be shampooed at least once a week, more frequently 
if it is too oily. It should be washed as soon as dandruff becomes ob- 
vious. Dandruff is again part and parcel of being plain human. But 
powdered over a collar it is hardly an asset to grooming! 

The feet are another problem area which requires scrupulous atten- 
tion to cleanliness. Perspiration output here is apt to give off an un- 
pleasant, pungent odor. Feet should be dusted with a deodorant pow- 
der right after bathing. 


AN IMPORTANT PART OF THE FAMILY ROUTINE 


Hand washing and hand care are a routine part of the immaculate 
look, too. The hands should be scrubbed many times with a brush to 
keep the nails shell-like clean. Nails should be filed short. Nail polish 
is no camouflage for half-moons of dirt imbedded under fingernails. 

The ideal look on young faces is the clean, scrubbed glow. When 
it comes to make-up that takes learning. It’s like baking a cake. The 
right measure of ingredients gives delicious results. 

The beauty regime for the girl who would be beautiful and the lad 
vho would be well-groomed calls for: A daily bath. Daily use of deo- 
lorants. A soap-and-water face wash two to three times a day. A vig- 
rous tooth brushing after meals as a protection for breath and teeth. 
Hand washing many, many times, A weekly shampoo to maintain a 
vlossy crown. And fastidious attention to clothing care. 

This is a grooming regime that gets results. 
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Brush soiled areas with suds. 


BASIC RULES tor 


Avoid creases, never crowd washer-dryer. 


WASH-and-WEA 


What “minimum” care really means 


ASH-AND-WEAR is a relatively new phrase—coined 

to emphasize the easy upkeep qualities of modern 
fabrics. Basically, all wash-and-wevr materials come clean 
in soap or detergent suds. What me¢-hod to use, what degree 
of heat each can stand, how each should be dried and 
ironed (or not ironed) depends on the blend of fibers and 
the finishes. As vet only a small portion of wash-and-wear 
is automatic, but all of it is easy to wash. 

All these new fabrics are engineered in one way or another 
for their wash-and-wear-ability. The term “engineered” 
applies to synthetic fibers in the sense that they have been 
planned in the laboratory tor serviceability. It also applies 
to finishes that give both synthetic and natural fibers new 
dimensions in wear and care—mainly washability. 

The natural fibers—such as cotton and wool—depend on 
these special finishes to give them a modern wash-and-wear 
role. They have introduced a whole new functional era tor 
cottons. Even wool-like cotton tweeds and shape-holding 
knits can be washed as easily as any synthetic. 

The synthetics—such as Acrilan, Arnel, Dacron, Dynel, 
Orlon, nylon, and their blends—have many service features 
built right into their fibers, For example, “dope-dyeing” 
makes fabrics more colorfast and washable because the color 
is added to the chemicals while still in liquid state. 

Synthetics are also often treated with special finishes to 
improve their hand, reduce static electricity, increase ab- 
sorbency, and impart crease resistance and other desired 
qualities. 

Blends of synthetic and natural fibers take on the per- 
formance characteristics of the fiber which comprises more 
than 50 per cent of the finished fabric. They give the wearer 
the best of both fibers. 
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To drip-dry dresses, hang up immediately. 


Laundering these easy-upkeep fabrics is simple, if certain 
rules are followed. Since synthetics generate considerable 
static electricity, they tend to attract surface dirt. Too, these 
engineered fabrics are not very absorbent. Soil usually stays 
on the surface and is released easily. : 

Suds them frequently to prevent dinginess. But don’t soak 
a fabric with a permanent finish, for this tends to break 
down and soften the finish. Instead, pre-treat soiled areas, 
such as collars, cuffs, and hemlines, by massaging with soap 
or detergent lather, using your fingers or a soft brush. 

Whether you launder by hand or machine, use warm—not 
hot—wash water and rinses on all synthetic fabrics or blends. 
Synthetics are thermo-plastic in origin. This means that they 
soften under heat, tending to set wrinkles and creases that 
cannot be removed by ironing. 

Machine washing and drying is safe for all wash-and- 
wear, with one exception. Permanent pleats should be 
dripped dry. Synthetics require only short sudsings and 
rinsing cycles in the washer. Many of the newer automatic 
machines can be set at the correct water temperature and 
length of time for each type of fabric. Other automatic 
conventional wringer washers should be 

(Continued on page 106) 
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By ADELE SMALL 


\\y LOVE CHILDREN, Miss Small. May I join your Child 
Care class?” Janet asked. “You should see my little 
sister,” said Eileen. “She's really clever, but she can be a 
brat at times. I'd like to learn how to manage her the right 
way.” Madeleine whispered, “I baby sit now and then for 
a difficult child. He’s usually pretty good, but maybe you 
could give me some ideas for the times when he isn’t.” 

Here I was, in a brand new beautiful school, with a new 
subject to teach—Child Development—and searching for 
the best and most modern way to present it. How could 
I help guide and shape that bubbling mass of emotion, the 
junior high school girl—who at this very moment was clamor- 
ing for my guidance? 

First, I decided to set up a compact library of the latest 
books on Child Development, pamphlets prepared by mak- 
ers of baby food, children’s clothing and equipment, and 
an assortment of Government publications and public health 
booklets. All these, with some excellent reports from various 
colleges, made our Child Care shelves a source of fascina- 
tion for every girl. 

We also ordered several excellent filmstrips dealing with 
various phases in the growth and development of young 
children. Next to having an actual child present, these are 
most successful in evoking interest and discussion. 


We Began with “Findings” Booklets 


Far from being considered chores, assignments are award- 
ed as commendations to girls eager to work on a special 
committee. As the term progresses, they do research in all 
the important phases of child development, and present 
the results to the class in a “Findings” booklet. 

In preparing these, the girls display remarkable imagina- 
tion and talent. They are real sleuths—collecting informa- 
tion from all sources. Aside from prescribed readings, they 
graphically describe and discuss the children with whom 
they are most familiar. Annette reports on “A Sunday 


Miss Small is a home economics teacher at the Marie Curie 
High School, Bay:ide, New York. 
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Climax of a serizs of successful projects in a child care unit 


with My Four-Year-Old Sister.” Jean writes, “I Baby Sit 
for My Neighbor’s Two-Year-Old.” One industrious young 
miss who claims to act as sitter for about twenty different 
children waxes enthusiastic on “Making Money and Enjoy- 
ing It.” 

To get the adult point of view, they collect information 
from parents, too, and present it in their “Findings.” The 
wardrobe assembled for four-year-old Bobby was described 
in one report. Another girl related what Mrs. Smith did to 
minimize the jealousy that cropped up after the new baby 
came home from the hospital. As the result of one such 
interview, the mother decided it would be better to demon- 
strate “Bathing the Baby” at school rather than to try to 
demonstrate the process to the inquiring young reporter. 
The class found it great fun as well as a helpful lesson to 
see a live squirming baby being put through her bathing 
routine. They learned the importance of pre-assembling all 
necessary items and checking drafts and water tempera- 
tures. Their written observations on “Bathing the Baby” 
were excellent. 


Dramatic Presentations Help 


One day a committee of six students asked if they could 
present their findings in a different way. They arranged a 
most effective display of “Toys for Proper Child Develop- 
ment.” Included in one group, labeled “Toys to Stimulate 
Creative Activity,” were such items as paints, clay, crayons, 
paste, and colored paper. Another shelf marked “Toys for 
Dramatic and Social Play” boasted dolls, tea sets, trucks, 
cars. These girls will probably be better able than many 
adults to select toys for children for different ages. 

Bulletin boards and showcase displays are also valuable 
aids in teaching better understanding of the young child. 


Foods Unit in Child Care 


By emphasizing the importance of giving children foods 
that are tasty as well as nutritious, this unit led the girls to 
planning, preparing, and serving some unique foods. They 
arranged attractive trays for different meals for children of 
various ages. Youngsters “borrowed” for the occasion en- 
joyed these meals to the full. 

(Continued on page 105) 
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By MARILYN RICHARDSON 


Popular home programs 
are potential aids 
to family living classes 


‘\] COULDN'T do my assignment last night. It was a good 
TV night, you know!” 

“My favorite radio serial was on, and | just couldn't leave.” 

“My brother had TV on so loud that I finally gave up 
studying and watched, too.” 

How many times have you heard your students make simi- 
lar statements in your homemaking class? Well, now is the 
time to do something about it. 

We have talked for the last few years about how TV and 
radio are detracting from our children’s education. We say 
that programs are taking the place of study time at home. 
Students simply can't watch TV and do school work, too, 
we complain. 

Few of us have stopped to think about the possibilities 
offered by these media in our classes. Of course, you're 
making good use of the splendid audio-visual aids offered 
for school use. Few, indeed, are the home economics depart- 
ments that do not use educational films and filmstrips to 
supplement textbooks and classroom work. Radio, too, pre- 
sents excellent educational programs. Many universities spon- 
sor these as “in-school” training for college students. State 
colleges willingly send schedules for their special broadcasts. 
By planning ahead, such programs can be part of home- 
making plans. 

But have you realized that good use can be made of a 
number of general television or radio programs, offered purely 
as entertainment for the home audience? Popular dramatic 
programs and serials provide real-life situations which may 
be similar to those of students. What could be more appro- 
priate for a family living course? 

To be effective, like any other teaching method, the use 
of television and radio programs requires some planning on 
the part of the teacher. The extra time spent in pre-planning 
will be repaid by the interest and enthusiasm shown by 
students. 

If you would like to use these media as a new method in 
vour family living classes, the following suggestions may be 
helpful. 


Reach the appropriate point.in your lesson plan before 


Miss Richardson is a home economics teacher at North Side 
Junior High School, Elkhart, Indiana. 
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introducing this new technique. A radio or television assign- 
ment should be preceded by an introduction to the family 
living unit. Perhaps reference reading may be assigned. By 
all means have a discussion of some of the problems that 
adolescents have with their families. They need to under- 
stand typical problems that they will be looking for in TV 
assignment when there are appropriate programs on the air. 
With the students, make a list of suggested programs. In this 
way you can eliminate programs which have no value. 

Allow enough time for every student to be able to observe 
or listen. Usually, two or three davs is adequate time. Be 
sure that every student has a radio or TV available. Prepare 
alternate assignments if someone doesn't have either one. 

Most important of all, have a good general guide so that 
the student actually knows what he is to do. Besides the 
name of the program and the date of observation, a guide 
might include these questions: 

1. What was the problem? 

2. What family members were involved? 

3. How did they solve the problem? 

4. Was everyone satisfied with the solution? 

5. In what ways was it solved well? 

6. How couid it have been solved better? 

As a follow-up to the assignment, each student could 
use his guide questions as a basis for class discussions. Lively 
debates will result—especially if several students have ob- 
served the same program. Often students will identify them- 
selves with the family members in the programs, and some 
of their problems will be brought into the open. Through 
ordinary discussions, some students never openly disclose 
their true feelings, but by this disguised method the results 
may be surprising. Students may be helped with some prob- 
lems that might not otherwise have been detected. They also 
learn to think for themselves—an accomplishment that we 
often overlook. 

Not only will your class have many different typical prob- 
lems for discussion, but often you will also get an insight into 
students’ feelings. Prejudices will sometimes become evident. 
This may lead into another phase of your family and social 
living program. 

Radio and TV are fun to use. We can add interest, enthu- 
siasm, and a new resource to our homemaking classes. Why 
not try them? 
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A realistic 
approach to 


teaching 


dd ddan 


The author, center, discusses home management problems. 


Home Management 


This broad and flexible course is adjusted to the needs of married students 


| fra class sat in the snug trailer-house discussing money 
management problems over cups of steaming coffee. The 
hostess spoke up. “One of our main problems has been agree- 
ing on allocation of expenses. John had snappy cars before 
we were married, but I feel now that too much of our 
limited funds go toward the car. How can we decide how 
much to spend for transporation?” In reply, questions and 
suggestions went around the circle. 

This incident is typical of our home management class for 
married home economics students. The problems are very 
real ones with students eager to find satisfying solutions. 
Thus, the instructor must be alert to guidance in decision- 
making which stresses good family relations rather than 
ready-made solutions, or emphasis on the “one best way.” 

Our course is provided in lieu of home management resi- 
dence for the one-fifth of our students who marry by the 
beginning of their senior year. Its aim is to give married 
home economics students experiences in developing home 
management techniques comparable to those provided for 
students in home management residence. 

We believe the advantages of a separate course for the 
married student are twofold: first, the disruption of family 
life which occurs if the student must move from her home 
to a home management residence is avoided; second, the 


Miss Nichols is Assistant Professor in Home Economics, Col- 
lege of Home Economics, State College of Washington, Pull- 
man, Washington. 


By ADDREEN NICHOLS 


student’s own resources can be ideal materials for developing 
managerial ability, with long-range benefits to her family. 
Her understanding expands as problems (or different solu- 
tions to the same problem) are shared with her classmates 
and as she explores unfamiliar techniques for the use of her 
own family’s resources. “Togetherness” of the couple in 
reaching decisions is stressed, so that young husbands, too, 
profit from these experiences. 

Prerequisites and credits are the same as for the residence 
course. Requirements are twelve hours of home economics 
and previous or concurrent enrollment in home management 
principles and theory. Three hours of credit for one-half 
semester are earned. Education students enroll for the other 
half of the semester in which they do their student teaching. 

The supervisory role is a rewarding one. Rewards come 
in seeing the shine of pleasure in the eyes of students as 
theory, previously stored away, is tested—and works! The 
whole broad field of home economics, with its wealth of 
meaning for family well-being, is concentrated on a small 
scale around the conference table. Recently a mother of 
three children announced with great satisfaction, after com- 
pleting her meal study, “My family has commented on the 
added variety in our diet. Before, our meals were only a 
happenstance.” Attitudes are examined and imaginations 
stretched. 

An important function of supervision is that of evaluating 
the end results in light of their meaning to family decision- 

(Continued on page 106) 
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Now more complete... better than ever! 


Here’s a whole new edition of “Moderns 
Make Money Behave”—with the money management 
section completely revised. There's exciting project 
material to stimulate class interest, and a special sec- 
tion to help you evaluate individual and class progress. 

New, too, is the very complete section on health in- 
surance. Add a comprehensive, easy-to-understand 
discussion of life insurance, and you have a very excit- 
ing teaching aid. 

Send for a free copy of “Moderns Make Money 
Behave” with a Teacher's Manual. After examining 
them, you may obtain classroom quantities free of 
charge. And you may borrow a print of the Scholastic 
Award film strip, “Directing Your Dollars,” to intro- 
duce the booklet to your class. Just use the coupon 
on page 143.( Sorry, not available in Canada. ) 

Meet our Board of Advisors 
Miss AMANDA Eperso.e, formerly of Drexel Institute, Phila- 
delphia, Pa. 
Dr. Forme Moore, Teachers College, Columbia University 
Mrs. Rex Topp Wirners, Department of Public Instruction, 

Lansing, Mich. 

Miss Grace Woopwarp, Springfield Township School District, 

Chestnut Hill, Pa. 


Institute of Life Insurance 
Educational Division 
488 Madison Avenue, New York 22, N. Y. 
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NEWS OF 
Fashions & Textiles 


Fortunate Five Win Singer Prizes 


Amid a flurry of excitement and flare 
of flashlights, Mrs. Paul E. Bell, of 
Lakewood, Ohio was announced winner 
of the first prize of $25,000 in the Sew- 
Off climaxing the Singer Sewing Ma- 
chine Company's annual nationwide 
$125,000 Sewing Contest. The 35 final- 
ists came to New York and competed 
in public from June 4 to June 9, on the 
fifth floor of B. Altman & Company's 
department store. This was the grand 
finale of a contest that had begun 
months before. In her home town, Mrs. 
Bell had won the local Singer dress- 
making contest by making a dress and 
coat ensemble. This entitled her to en- 
ter the Cleveland regional contest, 
which she also won. With little hope 
of winning the finals, she came to New 
York with the other 34 regional winners. 
Each had to choose pattern and fabric 
for a dress to be made for a professional 
model, an exciting test of their skill. 

Mrs. Bell, who has been sewing since 
she was in high school, but who learned 
many new tricks during her Singer 
course, chose a Griffe-designed, Vogue 
Paris Original pattern and selected pas- 
tel flowered silk brocade to fashion the 
dress, with a sleeveless, deep-collared, 
draped overdress of soft green wool. 
Undaunted by the many slashes and 
gussets, she cut and fitted and sewed, 
and was more than rewarded by re- 


$25,000 prize winning costume; 
right, second ~*-2 winner, $10,000. 


ceiving the grand prize—in the form of 
a mammoth machine-stitched check. 

Second prize of $10,000 went to 
Wilma Van Horne, La Habra, Cali- 
fornia, who made an at-home costume 
of blue ribbed silk trousers and blouse 
an an overskirt of blue and green 
printed sheer wool. 

Mrs. Carrie M. Carmichael of Toron- 
to, Ontario, Canada, won the third 
prize of $5,000 with an evening gown 
of green print ribbed silk, set off with 
a green chiffon stole. 

Fourth prize winner was Mrs. Curt 
G. Muller, of Walnut Creek, California, 
whose check was for $2,500. Her entry 
was a chemise gown of white peau de 
peche overlaid with polka-dotted black 
net. 

Fifth prize—$1500—went to Mrs. Sid- 
ney C. Sivitz, of Lewiston, Pennsyl- 
vania, for a two-piece middy dress of 
blue and green printed wool challis. 

The remaining 30 finalists were award- 
ed honorable mention prizes of $250 
each. 

The awards were presented by Charles 
F. Bruder, Vice-President of the Singer 
Sewing Machine Company, at a fashion 
showing of all the Sew-Off costumes. 
Judges were: Mrs. Rosemary Boxer, 
leading Canadian fashion editor; Dr. 
Dorothy Stepat, Assistant Professor of 
Home Economics, Hunter College; and 
Hannah Troy, noted American fashion 
designer. 

Judging was based on these fashion 
points: general appearance, fit, style, 
rightness and selection of fabric, pattern 
and color; and on construction points 
of quality and accuracy of cutting, sew- 
ing, and finishing. 

Finalists had previously received fit- 
ted scissors sets as local winners; and 
choice of a Singer Slant-O-Matic porta- 
ble sewing machine or a Singer Vacuum 
Cleaner as regional winners. 


Corduroy Goes to School 


All the new silhouettes are effective 
in corduroy, because this fabric holds 
its lines. It’s styled for classroom and 
for parties—in the chemise, trapeze, low, 
and high waistline models. 

For high school girls, corduroy sep- 
arates find most favor to supply the 
varied, interchangeable wardrobe they 
need. They like giant plaids in skirts 
worn with plain tops, blouses and 
sweaters. Two-piece dresses in fine pin- 
wale are good basics for mix-and-match 
tricks. 

College clothes in corduroy will 
brighten the campus in hot pink, brass 


Walking suit and all-weather coat in 
wide wale corduroy, by Leonard Corbin. 


and emerald green, besides classic reds, 
blues and loden greens. Both suits and 
coats come in red, royal, black, pecan, 
ripe olive, teal, or white. They feature 
“surprise” linings. A sturdy striped wool 
knit lines the jacket of a walking suit. 
An all-weather coat, with push-up 
sleeves and jewel buttons, is lined with 
orlon pile. 


New Zipper Aids Sewing Accuracy 


A new product from Talon, called 
Magic-Zip, helps the sewer to achieve 
uniform results in zipper application. 
A sewing guide line is woven into the 
tape on both sides of the zipper at just 
the right distance from the teeth to 
insure accurate results. The guide line 
is said to be helpful to students who are 
learning to apply zippers. The slider 
which opens and closes this new zipper 
is also unique. It is smaller in size, more 
feminine in shape, and so closely fitted 
to the teeth that no fabric or thread 
can catch in it. 


Coats & Clark Citation 


For their generous and continued 
support of the National 4-H Clothing 
Awards Program, Coats & Clark, Inc. 
has been given special recognition as a 
“Friend of 4-H” by the leaders of 
Wyoming 4-H clubs. Miss Doris John- 
son of Coats & Clark’s Educational 
Bureau accepted a bronze meritorious 
service plaque on behalf of the com- 
pany at a recent meeting of Wyoming's 
State 4-H Leaders’ Conference, and 
also a plaque marking her own personal 
contribution. Both were presented by 
Miss Barbara Bowers, a Home Dem- 
onstration Agent and former 4-H cloth- 
ing winner. Coats & Clark has spon- 

(Continued on page 110) 
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AVAILABLE NOW AT PATTERN COUNTERS 
vogue's 
new 
wardrobe patterns 


for student sewing! 


six coordinated fashions in each pattern envelope! 


A NEW CONCEPT IN PATTERN FASHIONS: For school sewing Vogue introduces an 
exciting series of 4 brand-new WARDROBE Patterns— Vogue Young Fashionables Nos. E-7, E-8, 
E-9 and E-10. Each of the 4 new patterns includes the pattern pieces to make six entirely 
different outfits! All are carefully designed for beginning and intermediate sewing 
students, and to provide graded sewing experiences. (Design E-9 shown above.) 


ONLY 60¢ EACH—AT PATTERN COUNTERS: Your students will find these new 
Wardrobe Patterns illustrated under “Juniors and Teens” in the Vogue Pattern Catalogue. And, 
special educational rates are provided teachers for quantity orders! 10 to 24 patterns, 
50¢ each—25 to 39 patterns, 40¢ each—40 or more, 35¢ each. 


Note: If you cannot purchase Vogue Patterns locally, you may order them directly from us. 


Other New Highlights o of Vogue’ s School Sema 
Sparkling new FREE teaching aids include Fall and Spring Vogue Catalogue Supplements, 
plus two student booklets on fashion-sewing. 
AND -— for the first time—these classroom helps you've asked for are now provided 
at special educational rates! 

© Vogue's complete Counter Catalogue ¢ Monthly Catalogue Supplements throughout 
* Subscriptions to 4 famous Condé Nast the school year 

Publications: VOGUE, e A new edition of the Vogue Sewing Book 

GLAMOUR, HOUSE & GARDEN, A new type of Basic Pattern — for marking size 

Boox AND to make up into smart et fashions 


Use coupon on ¢ 161 to send for further information on 
to be sure your | is on our lists to receive all of Vogue's FREE teaching aids. 


EDUCATIONAL DEPARTMENT, VOGUE PATTERN SERVICE 420 LEXINGTON AVENUE, NEW YORK 17, NEW YORK 


3 
4 
& 
| 
| 
\ 


NEWS OF 


Foods & Nutrition 
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Recipes for Quantity Service 

A new volume entitled “Recipes for 
Quantity Service,” Home Economics 
Research Report, No. 5, is now avail- 
able. It includes 250 useful recipes, 
cooking charts, and other information 
on quantity food preparation. All 
recipes—some new, others previously 
published—were developed institu- 
tional cookery research by U. S. Dept. 
of Agriculture home economists. Reci- 
pes are printed in easy-to-read chart 
form, showing amount of ingredients 
needed for 25, 50, and 100 portions. 
Price is $2.50. Send money order or 
check to the Superintendent of Docu- 
ments, Government Printing Office, 
Washington 25, D. C. 


Add Flavor with Jellies 


New uses for Kraft jellies and pre- 
serves are being promoted by the 
manufacturer. Recipes for meat glazes, 
cake fillings, desserts, and other dishes 
have been developed. With an impres- 
sive array of flavors, almost endless 
variations are possible. Besides the 
popular strawberry, grape, apple and 
raspberry flavors there are such com- 
binations as mint and apple jelly, and 
pineapple and apricot preserves. Other 
favorites include elderberry jelly, cur- 
rant jelly, orange marmalade, black 
raspberry, blackberry, cherry, peach, 
and pineapple preserves. 


Milk Nutrients in All Dairy Foods 

Try eating your milk as well as 
drinking it, say U. S. Department of 
Agriculture nutritionists. Other dairy 
foods—as cheeses, ice cream, and all 
dishes made with milk will give you 


Kraft’s jellies and preserves 
have varied uses in cookery. 


milk’s important nutrients. The major 
contribution, of course, is calcium; 
milk accounts for nearly three-fourths 
of the total calcium in average diets. 
It is also an important source of ribo- 
flavin, and of the same kind of pro- 
teins found in red meats. Adults as 
well as children need milk or milk 
products. While the usual servings of 
other dairy foods provide less calcium 
than a glass of milk, if enough of them 
are eaten during the day they add up 
to an adequate supply. For example, *5 
of a glass of milk on the breakfast 
cereal, a cottage cheese salad for lunch, 
and a serving of oyster stew for dinner 
provide the equivalent of two glasses 
of milk. If three tablespoonfuls of dry 
milk are added to each cup of fluid 
milk, the calcium value will be doubled. 


Oven-Ready Turkey Quarters 


Ranging in ready-to-cook weight 
from about four to eight pounds—just 
enough for one meal—packaged turkey 
quarters answer many homemakers’ de- 
mands for small poultry roasts, says 
the U. S. Department of Agriculture. 
Shoppers have a choice of hind quarter 
with more dark meat, or forequarter 
with more white breast meat. They 
roast nicely “as is.” If stuffing is de- 
sired, it can be baked in the roasting 
pan on a piece of heavy paper under 
the hollow of the quarter bird, or in 
a separate baking dish beside it. Stuf- 
fing in a baking dish needs only an 
hour in the oven. 

To cook the turkey quarter: Rub 
cavity and cut side with salt. Skewer 
skin to meat along cut edges to hold 
skin to meat during roasting. Brush all 
over with cooking oil or melted fat. 
Place skin-side-up on a rack in shallow 
pan. Heat oven to 325° F. Roasting 
time for quarters weighing three-and- 
a-half to five pounds is from three to 
three-and-a-half hours; for those weigh- 
ing five to eight pounds, from three- 
and-a-half to four hours. When done, 
joint of drumstick or wing will move 
easily, or “give.” 


Frozen Bread Sandwiches 


An idea for keeping contents of a 
lunchbox fresh is to make sandwiches 
of frozen bread slices. Bread supplies, 
frozen for freshness and kept in the 
family freezer, provide a built-in chill. 
No thawing of sliced loaves is neces- 
sary. Slices are easy to separate and 
easy to spread while stil! frozen. The 


Kitchen Craft, sifter-shaker for 
flour by American Can Co. 


bread will thaw while the lunch is en 
route to the picnic or school lunch 
hour. 


Built-in Flour Sifter 


To simplify the preparation of 
recipes requiring sifted flour, a new 
“sifter-shaker” package has been de- 
veloped by American Can Company 
for Kitchen Craft Flour. The 14-ounce 
container has a revolving plastic disc 
in the top with holes for sifting flour, 
as well as an opening for pouring or 
measuring definite amounts. Home- 
makers will also appreciate this con- 
venience in flouring meat, fish, and 
chicken. Approximately 18¢ a can. 


Instant Tea 


Tea with good flavor and aroma can 
be made from a powdered concentrate. 
The producers, Nestle Company, Inc., 
explain that Nestea is pre-brewed from 
orange pekoe and pekoe tea leaves 
with added carbohydrates. It can be 
made instantly with boiling water or 
with cold tap water. In this age of 
convenience products, Nestea should 
find a ready market. 


Perfect toed 


Nestea is pre-brewed from 
selected orange pekoe teas. 
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Value of Fish and Shellfish 


The nutritive contribution of seafoods 
has often been stressed, but Donald 
McKernan, Director of Commercial 
Fisheries for the U. S. Government, re- 
cently emphasized the fact that they 
are also economical, delicious, and can 
add infinite variety to menus. There are 
actually 200 species of fish and shell- 
fish, and millions of pounds of these 
products are now processed in many 
new and different ways—fillets, steaks, 
sticks, portions, breaded and pre-cooked, 
as well as canned and frozen. The de- 
partment has two test kitchens where 
home economists test fishery products 
and develop new uses for them. 

“The flesh of seafood,” Mr. McKer- 
nan stated, “requires neither aging nor 
prolonged cooking to make it tender. 
Its protein is easily digestible and there- 
fore especially suitable for children, in- 
valids, and elderly folk.” 

He also brought out the fact that the 
salt content of fish compares with that 
of land animals, and in some species is 
appreciably lower. Also of interest in 
considering diet and cooking methods, 
he added, is the fact that some products 
(as shrimp) contain less than one per 
cent oil, while others (salmon, for ex- 


ample) contain as much as 30 per cent 
oil. Cod, haddock, and halibut are lean 
fish, while salmon and mackerel are fat 
fish. All are excellent food choices. 


Pep for Cool Mornings 


For back-to-school breakfasts, a new 
cereal combines selected oats and 
toasted wheat germ, both excellent 
sources of quality protein. Ounce for 
ounce, Protein Plus, a General Mills 
product, is said to contain more pro- 
tein than meat itself. Takes only three 
minutes to make. Simply add to boiling 
salted water and stir until thickened. 
For a thinner cereal, add more water. 


Four New Soups 


Useful additions to any soup shelf 
will be this quartet of newcomers from 
Heinz. Chicken-vegetable soup is mild- 
ly seasoned with onions, celery and car- 
rots, with generous amounts of vege- 
tables and novelty pasta called rosa 
marina. Vegetable beef soup has a base 
of rich beef broth, with tender beet 
cubes, and tomatoes, carrots, onions, 
and a touch of spice. Minestrone has 


vegetables and shell-shaped pasta. Tur- 
key noodle soup retains the flavor of 
poultry stock, adds egg noodles. 


A gar- 


Protein Plus is a hot breakfast cereal 
which contains oats and wheat germ. 


nish of crumbled bacon is suggested for 
zest. 


Potatoes Non-Fattening 


It may surprise some of us to learn 
that a medium-sized potato provides 
only about 100 calories, about the same 
as a large apple or orange, or half of a 
large grapefruit, according to the U. S. 
Department of Agriculture. In fried 
form, or with fat or gravy added, calo- 
ries are increased. 

The food value of potatoes should 
also be remembered. One medium-sized 
potato can supply as much as one-fifth 

(Continued on page 109) 


Hou much Con @ Cah 


Tf eating were simply nourishment we'd need the seven basic foods—and 
nothing else. These give us all we need of proteins, fats, carbohydrates, 
vitamins and minerals. 
But there is more to eating. Once we meet the basic requirements, there’s 
room—in fact, a definite need—for foods which healthfully accent the diet, 
and thus add pleasure, fun and contentment to living. 

Bottled carbonated beverages serve just such a need, providing energy (100 
calories per 8 ounces), restoring body fluid balance, stimulating appetite and 
digestion. Not the least of their good points: they satisfy thirst with purity 
assured ... delightfully flavored, too. 


American Bottlers of Carbonated Beverages 
Washington 6, D. C. 


The National Association of the Bottled Soft Drink Industry 


For Classroom Use, and Your Own Enlightenment Se 


A non-profit association of manufacturers of bottled soft drinks, with members in every 
State. Its purposes: To improve production and distribution methods throuy 
and research . 


redueation 


.. and to promote better understanding of the industry and its products. 
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Special... 


r-z 


GEARED 
SwinG-A-Way 


Magnetic 
Can Opener 


The two little gears 
on Swing-A-Way Can 
Openers guarantee 
perfect performance... 
every time. Easier, 
smoother, positive cut- 
ting and extra long life. 
Magnetic Lid-Lifter 
picks up cut out lid. 
Choice of red, white 


or yellow enamel. 


Retail $3.98 


special low price to home economists 
see coupon on page 159. 


America’s favorite can opener 


SWING-A-WAY MANUFACTURING CO. 
4100 Beck Avenue . Saint Louis 16, Mo. 


NEW 


For the Home 


Useful Disposables 

Attractive aprons and tablecloths 
that can be used several times and then 
discarded are now on the market. Made 
of a special paper developed by the 
Scott Paper Company, these products 
have the softness of woven cloth. 
Called Dura Weave, the material is 
made of two layers of double ply paper 
lined with rayon thread. It is embossed 
and printed for decorative effect. 


Bright New Package 

Now on the grocers shelves are 
seven newly designed packages of 
Kaiser aluminum foil. The designs of 
the packages are said to facilitate the 
correct choice of the various widths and 
sizes of foil for specific purposes. The 
different sizes are: 7-inch, 12-inch, in 
25 and 75 ft. lengths, 14-inch for broil- 
ing, and 18-inch for wrapping foods to 
be frozen. Each box has complete in- 
structions and can be easily identified 
by its end flap marker. 


Handsome carrying case is new for the 
Singer Slant-O-Matic portable machine. 


Matching Case 

An improved carrying case with posi- 
tive locks and well-balanced handle has 
been designed for the Singer Slant-O- 
Matic portable sewing machine. Fea- 
turing built-in conveniences, it has 
sleek, tapering lines. In two-tone beige 
leatherette it is matched to the machine 
colors. 


Improved Control 


The redesigned top burner thermo- 
static control for gas ranges developed 
by Robertshaw-Fulton Controls Com- 
pany offers an adjustable setting for 
flame control as well as for tempera- 
ture. This flame height adjustment is 
included to insure excellent cooking 
results regardless of the material, size, 


or shape of the cooking utensils. The 
homemaker simply selects the size 
fame height and temperature desired 
tor the cooking period. 


This handy aluminum gadget is used to 
scoop floating fat from soups or gravies. 


Useful Gadget 


Fat floating on the surface of soups 
can be quickly removed with a new 
aluminum kitchen utensil. Called Fat- 
Away, this ash-tray-sized receptacle 
floats on soup while it receives the 
surface layer of fat through a small 
opening in its side. When filled, the 
fat remover is tilted and lifted out. The 
hot fat is then easily discarded. 


Modern Vacuum Cleaner 

A canister type vacuum cleaner fea- 
turing an electrically powered brush 
nozzle for carpets is being made by the 
Whirlpoo] Corporation. Actually the 
aluminum nozzle is an attachment 
which moves on its own wheels, It gets 
its power through an electric cord 
plugged into the cleaner. The cleaner 
is rectangular in shape and moves easily 
on wheels. It has a storage compart- 
ment to hold a full set of cleaning tools 
—a floor and wall brush, upholstery 
nozzle, dusting brush, and crevice tool. 


Cleaning Tools 


Two mops, one for dusting, the other 
tor scrubbing, have been introduced by 
O-Cedar. Called Spin-About, the fluffy 
rectangular dust mop moves easily 
around furniture legs and into narrow 
spaces. The brightly colored mop pad 
snaps on and off for laundering. 

An extra large sponge pad is the 
feature of the new scrub mop. A clever 
mechanism folds the sponge in halt tor 
squeezing dry. It is available in yellow, 
pink, blue, or green. 
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Swing-A-Way 


HELP US, | 
KEEP THE 
THINGS 
WORTH 
KEEPING | 


Photograph by Howard Zief 


It’s always so good to have Dad 
home! 

Home—the place he works hard 
to keep safe and secure. In a free 
and peaceful world he can always 
be there to take care of his family. 
But peace costs money. Money 
for strength to keep the peace. 
Money for science and education 
to help make peace lasting. And 
money saved by individuals. 

Your Savings Bonds, as a direct 
investment in your country, make 
you a Partner in strengthening 
America’s Peace Power. Are you 
buying as many as you might? 


HELP STRENGTHEN 
AMERICA’S PEACE POWER 


BUY ULS. 
SAVINGS 
BONDS 
© 


The U.S. Government does not pay for th ing. 
The Treasury Department thanks, for their 
donation, The Advertising Council and this magazine. 


Extra Capacity 


Almost 150 separate pieces can be | 
washed at one time in the new high ca- | 
pacity dishwashers designed by Frigid- | 
aire. This front-opening machine has two | 
sliding racks which accommodate a va- 
riety of sizes and shapes of dishes in- 
cluding 13-inch platters. Extra power- | 
ful water sprays and a special rinsing 
agent to prevent spotting result in 


sparkling clean dishes and utensils at 
the end of the 45-minute cycle. 


High capacity dishwasher by Frigidaire 
_ will wash ol t 150 p at one time. 


Cleaning Products 


| Two favorite household cleaning aids, 

S.0.S. and Tuffy, have been acquired 
by the General Foods Company. S.O.S. 
is a scouring pad made of fine steel 
wool impregnated with soap. It is used 
} to clean aluminum or glass pots and 
pans and many other surfaces. Tuffy 
is a sturdy plastic mesh ball used to 
remove food from china, plastic, pot- | 
tery, silverware, and pots and pans. 
It may also be used to clean such root 
vegetables as potatoes, beets, carrots, | 
and turnips. 


For Dusting 


Lint-free dusting and washing cloths 
_are made by the Chicopee Manufactur- 
_ing Corporation. Dottie Duster is a sili- 
_cone-treated, rayon, non-woven cloth 
| which picks up dust particles and holds 
'them until rinsed clean. Miracloth is 
packaged in a handy-cutter-edge box 
from which it rolls as easily as waxed 
paper. It can be torn to any desired 
length. A non-woven, rayon cloth, it 
can be rinsed clean and used many | 
times. 
(Continued on page 102) 


‘he choice of a lifetime 
dinnerware pattern is an 
important decision. Yet cir- 
cumstances force this 
problem on most girls before 
experience has ripened their 
judgment or seasoned their 
taste. 
These are some of the 
haunting questions: 
China or Earthenware? 
Modern or Traditional? 
“Sunday Set” for show 
and “Just something 
inexpensive” for every 
day use? 


e Formal or casual? 


Intelligent answers can come 
only from a background of 
knowledge. And to help you 
pass that knowledge on to 
your classes, Spode has pre- 
pared a packet of printed 
reference material for 
teachers. 


Information about Color 
and Black & White movies 
is included. 


Send the coupon from 
The Listing Section. 


Wholesale Distributors of Spode 
Copeland & Thompson, Inc. 
206 Fifth Avenue 
New York 10, New York 


| 
PHE 101 
7 
vied ¥ 
4 i q “a « 


IT’S SO EASY 


PRANG 


Dek and 


pris 


Now, o new color croft 
at your fingertips | 


A few brush strokes of these 
popular Prang Colors can turn 
inexpensive fabrics and hard 
surfaced objects imto priceless 
and lasting decor 


Create your own original 
“conversation pieces” for gift 
giving. leisurely living and 
imaginative entertaming with 
these amazing Twin Color 
Compamons 
—PAINT WITH PRANG 
DEK-ALL COLORS! 
—MATCH WITH PRANG 
TEXTILE COLORS! 
See the complete Prang Kits 
and separate colors on sale 
at your favorite art dealer. 


Write for free “how-to” 
information. Dept -8 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 


Improved Laundry Product 


A new formulation of Beads-O’- 
Bleach now has national distribution. 
The bleach is said to be safe on all 
fabrics except wool and silk; not to 
harm color fast fabrics; and to have 
all the bleaching effectiveness of the 
liquid form. According to the manu- 


facturer, the advantage of this bleach | 


is that it is dry and can be packaged 


in a convenient paper package with | 


full assurance of lasting stability. 


| Completely immersible coffeemaker by 


Presto has a waterproof electrical unit. 


New Idea in Coffeemakers 


Just on the market is an electric cot- 
feemaker that can be completely im- 
mersed in water for washing. Accord- 
ing to the manufacturer, it may be 
washed in an automatic dishwasher. Fea- 
turing a completely sealed unit, there 
is no special control to consider. The 
timing device and thermostatic contro] 
are encased in the unit and set in the 
factory to perform uniformly 


is of the percolator type, and is made 
of stainless steel] with plastic handle 
and base. 


Versatile Sewing Machine 


A portable sewing machine that can 
be operated manually or by electricity 
has been introduced by Necchi. Named 
the Mirella, the machine will straight- 
stitch forward or reverse at the touch 
of a button. It can be used with the 
free arm for darning or quickly con- 
verted to a flatbed with an attachable 
base. 

Also new is an especially designed 
cabinet for console machines. Called 
the Lift-O-Matic, the cabinet features 
a lever-controlled device which smooth- 
ly and automatically lifts the machine 


every | 
time. Made by Presto, the coffeemaker | 


No, Mary, you use Mrs. Stewart's Home 
Washing Guide for washing clothes! 


We're kidding, of course! Ac- 
tually you'll find the Home Wash- 
ing Guide will help bring Mary 
closer to her goal of becoming an 
efficient homemaker someday. 


The Home Washing Guide con- 
tains detailed information on the 
complete home washing process. 
It includes tips on soaps and deter- 
gents, bleaches, drying and ironing, 
care of special items such as blankets 
and sweaters, care of fabrics, stain 
removal and many more—all that 
you need to cover the subject of home 
laundry with your girls. 


TO BLUE OR NOT 
TO BLUE? 


Until recently bluing was consid- 
ered a necessary and integral part of 
the washing process. The question of 
the necessity or even desirability of 
bluing arose with the advent of the 
automatic washer. The issue became 
further confused when the so-called 


“blue” detergents appeared. However, 


they pointed up the fact that auto- 
matic washers alone could not give 
the desired crisp, sparkling whiteness 
to clothes. Some form of bluing was 
needed. 


Our teacher's folder. “All about 
Bluing” covers the bluing problem 
thoroughly. It explains what bluing 
is and its various forms—liquid, flake, 
bead, “blue” detergents and the fluor- 
escent dyes. It tells the purpose of 
bluing and how to use it to its best 
advantage. 


Both “All About Bluing” and the 
Home Washing Guide are free. Send 
for your copies today. 


Use Coupon on Page 135 
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into sewing position as soon as the cabi- 
net top is opened. 


Two for One 
A new pressurized household polish 
is presented by Johnson’s Wax which 
gives a long-lasting wax shine to furni- 


°ressurized container for new household 
wax eases task of dusting and polishing. 


ture surfaces as the homemaker does 
her dusting. Called Pledge, the wax is 
sprayed directly on the undusted sur- 
face and wiped immediately with a 
dusting action. No drying time is re- 
quired. The cleaning solvents in the 
product remove fingerprints and _ soil 
that ordinary dusting will not remove. 


On Cleaning Rugs 


The National Institute of Rug Clean- 
ing stresses the importance of follow- 
ing instructions when cleaning rugs and 
carpets at home with water and deter- 
gent. Care should be taken not to over- 
wet the surface. If too much water is 
used, the rug backing will become wet 
with a resulting brown stain on the 
surface. Staining occurs when soluble 
impurities from rug backing rise to the 
surface of the tufts as water evaporates. 


Timely News 


A new line of electric clocks with 
self-illuminating dials and wide-angle 
face crystals has been introduced by 
Sunbeam Corporation. There are 36 
models in the line, ranging in price from 
five dollars to 35 dollars, Modern and 
traditional styles are encased in wood, 
crystal, plastic, or metal in both wall 


and table models. 


Hand-operated salad maker by Dazey has 
a vacuum base to hold it firmly to table. 


For Salads 
Shredding and slicing foods should 


be more convenient with the new 
Dazey salad maker. Equipped with a 
vacuum base that can be snapped on 
any non-porous surface, the model elim- 
inates the need for special clamps or 
sprawling legs. Retailing at $10.95, the 
salad maker is available in colors. 


An electric drink mixer made in one 
piece with the motor at the base has 
been designed by Waring. 


any month 


There’s no ‘‘closed season’’ for teach- 
ing home canning. With bottled 


juices, frozen fruits, pectin and Ball 


“CAN or FREEZ” Jars you can 
show your class how to put up jam 
and jelly any time. And your class 
will “have a ball” doing it! 


So easy to teach, new ““No-Paraffin” 
way: 1) Simply pour hot jam or 
jelly into the new Ball Half-Pint 
“CAN or FREEZ” Jars; 2) Put a 


BALL “CAN or FREEZ" Jars 
have tapered sides; easiest to 
fill and empty (frozen foods slide 
out without thawing). Three 
sizes: famous “Half-Pint” for 
jam and jelly; Pint and 1% Pint. 
Perfect for all home canning and 
freezing. Each jar comes with 
sure-sealing Ball DOME Lid. 


too. “Home 


Free 20-Page Booklet Teaches 
Canning and Thrift! 
Home canning is a wonderful food-budget 


helper, enabling millions to eat better for 
less. Home freezing is a great money-saver 


‘Teach Jam and Jelly-making 


of the year! 


Ball Dome Lid on each jar; 3) Screw 
down the band; 4) You've got a per- 
fect seal—there’s no paraffin fuss, muss, 
or danger! 


Leakproof, airtight Ball Dome Lids 
seal in the flavor, lock out dust and 
air. Cream-white enamel lining won't 
rust or corrode, Live red rubber gives 
perfect seal. Easiest to test—Dome 
down, jar sealed. Finest lids for all 
home canning! 


Canning and Freezing Methods Sketch 


Book” gives step-by-step directions; basic recipes; 
tables. You'll want a copy for each student. Write 
BALL BROTHERS CO., Muncie, Ind., or use Service 
Section Coupon—elsewhere in this issue. (U.S.A. Only) 
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Quality Teaching 
(Continued from page 79) 


Does it look good to eat? 

Is the product of uniform ripeness, 
size, and color? 

Are the products properly labeled? 


Barsara: In any demonstration, it's 
mportant to sell the product. We 
learned in foods class ways to get the 
nost from the finished product. 

First, show it off in colorful, appe- 
izing supper dishes. 

Second, figure the cost of the dish. 
Take pride in your savings. 

Third, score it professionally, with 
the help of a standardized score sheet. 

Fourth, plan well balanced meals 
around your dish. You are what you eat. 
And meals do the most for you when 
they are well balanced. 

Include builders, regulators, and pro- 
tectors. 


Jupy: One of our menus using toma- 
toes featured pizzas, garden salad, corn- 
on-the-cob, milk, and fresh blueberries. 
Another was planned around chicken 
spaghetti, fresh vegetable sticks, French 
bread, peach frost, and milk. Here are 
the supper dishes made by the advanced 
foods classes. 


Barsara: Pizza won the popularity 
poll in our foods classes. This one is 
made from a basic biscuit mix, tomato 
paste, salami sausage, oregano, and cir- 
cles of Provolone cheese, cut to the bis- 
cuit size. We make the biscuit mix up 
a day ahead, bake and eat the pizza in 
the next day’s class. Then the following 
week we have enough mix left to do 
peach shortcake, cobbler, and individual 
meat pies. 


Jupy: Chicken spaghetti is a com- 
pany dish in a nippy tomato-cheese- 
herb casserole. The chicken is cooked 
in the pressure cooker one day, pre- 
pared in the casserole the next. Our 
teacher gives it a 30-minute start in the 
oven the day we enjoy it for lunch. This 
is true of all our casserole dishes. 

Of course, proof is in the eating. 
Polished plates after class luncheons 
were sure proof that tomatoes-plus make 
good eating. Because we had a supply 
of canned tomatoes on the pantry shelf, 
our meals were economical. The cost of 
the spaghetti dish averaged about 20 
cents a serving, the pizza, 12 cents. 


Nancy: Let's get to those New Jer- 
sey peaches. You know there’s nothing 
I like more than peaches. I could eat 
them once a day, every day of the week. 


For breakfast, on top of cereal, or grilled 
with French toast and bacon. Or in peach 
conserve on toasted English muffins. For 
luncheon, combine them with blueber- 
ries and other fruits for a salad plate. 
For a dinner dessert, just give me the 
old-fashioned peach shortcake with a 
cinnamon-sugar-coconut topping. 


Jupy: And there is always pretty-to- 
look-at Peach Melba tapioca. Layers of 
sliced peaches in raspberry sauce are 
alternated with tapioca pudding in par- 
fait glasses. 

Peach Melba will also dress up a 
sherbet, custard, cottage cheese salad, 
rice, or bread pudding. 


Barsara: In canning peaches, the 
identical equipment is used as for to- 
matoes. Peaches are blanched, peeled, 
halved. A medium sugar syrup is used 
for cooking them. The halves are 
spooned into jars, pit side toward the 
center, halves overlapping. Syrup is 
poured on % inch from the top. The jar 
is sealed and processed for 25 minutes. 


Jupy: Have we convinced you it’s 
really fun to can? It’s even fun to give 
a demonstration with the help of our 
teachers. All it takes is efficient work 
habits and equipment, plus a score card 
to achieve a truly professional product. 


Help a young lady 
grow up gracefully 


THE STORY OF MENSTRUATION 


Walt Disney Productions 


~ 


Encourage her to know and understand 


with “The Story of Menstruation” 
by Walt Disney Productions 


CLIP AND MAIL TODAY!———x ———kK-—-—— 


Kimberly-Clark Corporation, Educational Dept. PHE-98, Neenah, Wisconsin 


Please send me free, except for return postage, your 16 mm. sound and color film, 


“The Story of Menstruation." 
2nd choice (allow 5 weeks)_._>__ 


Day wanted (allow 4 weeks) __ 
3rd choice (allow 6 weeks)____. 


Also send the following: __ copies of ‘Very Personally Yours” (for girls 12 and over) 


Teaching Guide 
NAME 


(CD Physiology Chart 


SCHOOL 


GRADE 


STREET. 


minute, 16 mm. ‘sound tin 


— 
: 
by 
11 why. Appealing Disney-style characters 
a dramatize health and grooming rules. 
Guide and Physiology 
KOTEX is a trademark of KI cone 


Operation Play Center 
(Continued from page 92) 


Good teaching opportunities present 
themselves, provided you are alert and 
ready to seize upon a situation. For ex- 
ample, during one term a sizable group 
of mothers came to our school every 
Wednesday for a special course. They 
usually brought a few children with 
them. This presented the problem of 
where to keep the youngsters. My stu- 
dents found it a lark to care for, enter- 
tain, and feed them, thus supplement- 
ing book learning with actual practice. 


Program Is Planned 


The climax of our program to liven 
up our Child Care unit was “Operation 
Play Center.” The title aroused so much 
student enthusiasm that I suggested 
their planning it to the last detail. 
Promptly the 20 girls divided their 
group into entertaining, refreshment, 
art, toys, and hostess committees. Notes 
were written to the parents of selected 
children, explaining the idea and 
arranging for the mothers to pick up 
the children at the end of the morning 
session. 

Soon the various committees report- 
ed. The toys committee had a wide va- 
riety of blocks, dolls, trucks, puzzles, 
ring-toss games, story books, rhythm 
instruments, and such creative materi- 
als as paints and paper. They had also 
provided a small gift for each child to 
receive upon leaving. 

The refreshment committee planned 
a mid-morning snack with the foods 
teacher and also light refreshments for 
the mothers. The art committee ar- 
ranged the department's home living 
room into play and refreshment centers 
to suit all the activities planned. This 
group also consulted the art teacher 
for help in making party hats for the 
small guests to wear. A large colored 
poster, “Operation Play Center,” was 
placed at the school entrance door. In- 
deed, the spontaneity and alacrity with 
which all the students cooperated was 
something long to be remembered. 


Experiment Successful 


The occasion went off smoothly and 
successfully. With little guests ranging 
from nine months to four years, shy 


children soon warmed up. Group 
games were started for the older tots, 
while more individual handling was 
given to the young ones. Soon all were 
directed to the low, gaily set table, 
where animal cookies, fruit, and milk 
awaited them. Minor mishaps, always 
to be expected, were quietly and quick- 
ly cleaned up. When the mothers ap- 
peared, the children were reluctant to 
leave. 

Observation made by the girls on 


behavior, play, clothing, schedules, 
toys, emergencies of toddlers, made the 
ensuing lessons more meaningful than 
they would otherwise have been. 

This first experiment started an ava- 
lanche of requests. Other classes asked 
if they couldn’t do the same. They, 
and the experience, added to my own 
proficiency in handling out-of-the-or- 
dinary classroom situations. 

It has been said that our important 
task is to find out how the educational 
program, from nursery school to col- 
lege, helps the growing person to un- 
derstand and accept himself. Certainly 
a junior high school student must be 
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gently guided through his adolescent 
years. What better way could be found 
than through studying the development 
of children? We in home economics 
are indeed fortunate to be able to reach 
students through such a wide variety 


of media. 


Editor's Note: Are you teaching, or plan- 
ning to teach, child care? If so, you will be 
interested in the roundup of teaching aids 
which appeared in the February issue. An 
excellent group of booklets, films, and film- 
strips in the child care field is reviewed by 
Vera Falconer, Practical’s audio visual edi- 
tor. In the wide variety of subjects covered 
you will find the aid you need. 
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It’s “All Bias” PELLON—the newest type of PELLON—the only non-woven 
fabric of its kind. PELLON is ideally suited for today’s fashions—whether a 
Trapeze or Chemise, a high fashion or classic, it looks lovelier outside when 
there’s PELLON inside. Thanks to PELLON you can 
easily and quickly achieve today’s fashion look in 
your own home sewing. As it says in the Reader’s 
Digest ad, only non-woven PELLON interfacing can 
shape a silhouette so lovely, so lightly, so lastingly. 
Remember, there’s a PELLON type and weight to 
give all your home sewing ready made shape. 
PELLON is washable, dry-cleanable and non-raveling. 


Ask for handy seLector to help you choose the right PELLON for 
your every sewing need. Available rrez at stores everywhere or write 


Zephyr All Bios 3944 for 
neckline, bond, bow and skirt. 


PELLON CORPORATION obept. P-5, Empire State Bidg., N.Y. 1 


@ Pellon, registered trademork of the Pelion Corp. 
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Basic Rules for Wash-and-Wear 
(Continued trom page 91) 


watched carefully to control the length 
of these cycles according to strict wash- 
and-wear rules. With these machines, 
unless there are specific instructions to 
the contrary, skip spin-drying and wring- 
ing which create lasting creases. 

In laundering machine-washable 
woolens (and there are more of these 
all the time) follow the manufacturer's 
printed directions carefully. In general, 
it is best to use warm water for sudsing 
and rinsing. 


So-called “automatic” wash-and-wear 
can go into the dryer damp, just as it 
comes from the spin-cycle. Otherwise, 
it’s preferable to put clothes into the 
dryer quite wet. 

Set the machine for about 30 minutes 
at low or medium temperature. If the 
dryer has a temperature control and 
cooling system that does the whole job 
automatically, the clothes should be 
taken out promptly and hung up or 
worn. With other dryers, remove the 
clothes while still slightly damp, and 
hang them up speedily so that they 
don’t have time to wrinkle. 

Drip-drying means that the weight 


Pream Guide to Modern Cooking #6 
(Clip for reference) 


PREAM IS 


OLD-FASHIONED 


GOODNESS 


in a modern, convenient form 


JS pream L 


Medium: 4 tbsp. Pream, 2 tbsp. flour, 
% tsp. salt, 1 cup water, 1 tbsp. butter 
or margarine. 


Thick: 4 tbsp. Pream, 3 tbsp. flour, ¥% 


Easy project for cooking beginners makes the “‘creamiest’’ white sauce 


FOR 1 CUP: 


tsp. salt, 1 cup water, 1 tbsp. butter or 
margarine. 

Method: Mix Pream, flour and salt in 
saucepan. Add water; cook and stir until 
mixture boils and is thickened. Add but- 
ter and blend. 

For more delicious recipes, write Sally 
Ross for free Pream Recipe Folder. Send 
Coupon from service section on page '* 


So wonderfully convenient — 
can’t be beat for “creaming” 
your coffee, tea or cocoa... 
doesn’t spill or spoil. 

Se deliciously rich —and con- 
veniently low in calories. Only 
12 to 15 calories per teaspoon— 
permits you to put wonderful 
goodness in everyday cooking. 
Extra economical, too, in the big 
new size. 


PREAM® delicious instant “creamer” for your coffee, made 


fresh tasting. 


NOW IN THE NEW BIG ECONOMY SIZE— 
GRAND FOR CLASSROOM USE 


of the water dispels wrinkles as it runs 
off. Hang the dripping clothes on non- 
rusting hangers and smooth out collars, 
cuffs, lapels, pockets, seams, and hems. 
Drip-dry clothes have a special, built-in 
“memory” which needs only this little 
coaxing to return them to their original 
shape. 

Touch-up ironing is a matter of taste 
and personal standard. Wash-and-wear 
clothes are designed to come out of the 
dryer or through the drip-drying process 
ready to be worn—and generally they 
do. The perfectionist who prefers to 
give them an occasional touch-up should 
use a steam iron or a cool, dry iron over 
a damp cloth, always on the wrong side 
to avoid shine, 

An important point to remember: Al- 
ways read the directions on each label 
carefully. They usually give complete 
washing instructions. If a few, simple 
rules are followed, wash-and-wear ward- 
robe will look well at all times. 


Home Management 
(Continued from page 94) 


making. Individual conferences and 
ninety-minute class sessions provide ade- 
quate opportunity for supervision, The 
regular meetings are conducted in the 
homes of students and instructors. The 
homes provide both a suitable climate 
for discussing home management prob- 
lems and a laboratory for demonstra- 
tions and observation of results. Indi- 
vidual conferences are a vital part of 
supervision because of the personal 
nature of some of the problems and the 
variety of attitudes and experiences of 
students. 

Class activities, by necessity, must be 
both broad and flexible. Experience has 
shown us that three areas of mana” 
ment—time, money, and meals—are vo! 
particular interest and, therefore, re- 
ceive special emphasis. A highlight of 
the course, and an experience which 
draws together these three resources, is 
the entertainment project. Each couple 
entertains the instructor, other profes- 
sional guests, and student guests. They 
may choose to entertain at a brunch, 
lunch, picnic, or coffee hour, depending 
on their facilities and desires. This ex- 
perience gives the students confidence 
in an unfamiliar situation since the in- 
structor is readily available to help in 
the planning. It is also an excellent 
supervisory technique for getting better 
acquainted with the couple in their own 
environment. It gives the husband, as 
host, an opportunity to participate di- 
rectly in the course. (It is truly exciting 
to see these young men extend them- 
selves in support of their wives’ en- 
deavors. ) 

The students often express gratitude 
for the help received in planning and 


| 
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a Thin: 4 tbsp. Pream, 1 tbsp. flour, ¥ 
: oe tsp. salt, 1 cup water, 1 tbsp. butter 
or margarine. 
MES mS co | entirely from fresh sweet cream and other midk products... stays 


evaluating family expenditures. Recent- 
ly, one young bride reported that her 
parents were so impressed with her 
awareness of family finances that they 
themselves had started record-keeping 
and monthly planning. 

To aid these newly formed families 
with their special financial problems, I 
have developed a planning and record 
book for them.* One popular feature of 
the book is a sheet for listing, under 
appropriate months, occasional expenses 
that will be arising. Such expenses as 
automobile license fees, insurance pre- 
miums, and tuition fees can be planned 
ahead by setting aside a portion each 
month. This activity gives real meaning 
to saving something for the future. 

Evaluation of the month’s record al- 
ways brings up interesting discussion. 
Could savings be made by paying insur- 
ance annually instead of monthly? How 
much more would food cost if parents 
were not contributing home-produced 
meat and vegetables? At this rate of 
spending will there be enough money 
to finish school? One couple summed up 
their experiences with planning expenses 
thus: “We have gained in foresight, 
better judgment, less impulse buying, 
awareness of costs, larger savings, and 
togetherness in working toward com- 
mon goals.” 

The students also plan and evaluate 
a week's menus based on standards de- 
scribed in “Helping Families Plan Food 
Budgets,” USDA Misc. Publ. 662. They 
determine household standards and de- 
velop a schedule for maintaining them, 
and © monstrate the reorganization of 
a work or study center. Special investi- 
gation of time-motion savers or skills is 
assigned as need dictates. 

The importance of creative home- 
making is recognized by home econ- 
omists everywhere. We believe a course 
for married students in their own homes 
affords innumerable opportunities for 
developing creativity. 


"Nichols, Addreen, Managing Your Money, Mimeo, 
1956. Available from State College of Washington 
Bookstore, $1.00. 


Safety Tip 


You can fireproof children’s costumes 
for masquerades with a simple made-at- 
home solution. Mix seven ounces of 
borax and three ounces of boric acid in 
two quarts of water. Treat crepe paper 
by spraying on solution. Salt crystals 
will form, but will add glisten to the 
costume. If costume is of cloth you may 
dip it in solution. 

This is a temporary fire-retarding 
agent and will wash out after the cos- 
tumes have served their purpose. The 
solution is non-staining. Thus, it can be 
used on sheets, pillowcases, and other 
such articles that are often used as tem- 


porary costumes 


Textured Filament Yarns 


(Continued from page 72) 


Textured yarns are currently used in 
many end products. The hosiery indus- 
trv has, in the last several years, con- 
sumed millions of pounds of textured 
yarns, mostly twist (Helanca) and “knife 
edge” textured (Agilon) yarns. The 
stretch feature of such yarns was capi- 
talized on in hosiery. Currently about 
one-fifth of the fiber used in sweaters 
is textured filament yarn, mostly crimp 
textured. Although textured yarns are 
used in sweaters for certain desirable 


aesthetic and functional features, market 
trends indicate Orlon acrylic staple will 
maintain the lion’s share of the sweater 
market. Taslan textured yarn has found 
its greatest use to date in woven fabrics. 
It is being used in carpets, upholstery, 
suitings, shirtings, dresses, blouses, tie 
fabrics, and many other products. 

Textured yarn is a new basic product 
that will undoubtedly grow to be an 
important commodity in the textile in- 
dustry and related fields. 


To Your Class, School 
or Group for Selling 
Christmas Cards 


9 CUP COFFEE POT SCUPTEAPOT 


Imagine — having this exquisite Silver Service 
for your Home Economics Department. Its 
sparkling beauty will thrill students learning 
to use and care for lovely silver... every 
party and entertainment will take on an atmos- 
phere of excitement. 


Designed+and fully guaranteed«by the famous 
International Silver Company, this heavily 
plated Silver Service is a true example of 
fine craftsmanship. 


Your school, class or club can earn this beau- 
tiful service quickly and easily by selling only 
120 boxes of the nation’s leading Christmas 
Cards. To get started right away, just order 
our 120 box Best Seller Assortment. 


COVERED SUGAR BOWL © GOLD-LINED CREAMPITCHER © 24 INCH TRAY 


SILVER 


TEA & COFFEE 


SERVICE 


Or, if you wish to see samples before order: 
ing, send for Samples on Approval. 

No Risk—The cards are sent to you on 
credit so you take no risk. As soon as you 
sell the cards and send in the money you 
receive from the sale, the Silver Service is 
sent te you at no cost— just for doing the 
selling. We pay all shipping charges. There 
are no hidden expenses... you never have to 
take a penny from your treasury. 
Guarantee — Holiday Cards and the Silver 
Service are guaranteed to be of finest quality. 
If not completely satisfied, return within 10 
days and have no further obligation. 


Offer good only in Continental United States. 


' We want to earn the Silver Service by selling 


120 boxes of Christmas Cards, and we have 
checked the plan we wish to use. 


! (CO Best Seller Assortment — Please send at once, 

1 on 6 weeks credit, your Best Seller Assort- 
ment of 120 boxes of Christmas Cards to sell 

| for $1.25 a box. As soon as we send in all 

| the ~money from the sale, we understand we 

i =. receive the Silver Service for doing the 
selling. 


(0 Sampies on Approval — We wish to see samples 
of the cards to select the assortments iL = 
xes 0 


to sell. Please send at once 5 


samples on approval. 


Holiday Company Dept. 1-508 Bedford, Va. 


l 

Name 

Address 
City State 
Organization 
Signature of Teacher 


| 
| 


Small Appliances 
(Continued from page 81) 


proper temperature control is necessary. 

Rotisseries: A variety of services is 
offered by these appliances. Some will 
bake, roast, or broil in addition to turn- 
ing meat slowly under radiant heat. 
Some have thermostatic controls and 
timing devices; others do not. Although 
drip plans and skewers can be removed 
for washing, the interior of rotisseries 
must be wiped clean with a damp cloth. 

Toasters: From two to four slices of 
bread can be toasted in some models. 
All have controls for light to dark toast. 
All pop up automatically. Most have 
removable crumb trays and can be 
wiped clean with a damp cloth. One 
manufacturer features a toaster-oven 
which has a little drawer beneath the 
unit for keeping toast warm and for 
grilling sandwiches. 

Waffle Irons: Available in round, 
square, or rectangular shapes. Some have 
removable grids so that the iron can be 
used as a griddle. An indicator light tells 
when the iron is properly heated. 

Miscellaneous: Heavy duty power 
units called food grinders have at- 
tachments for grinding meat, shredding, 
slicing, and grating vegetables, open- 
ing cans, crushing ice, sharpening knives, 


108 


and mixing foods. Several brands are 
on the market. One may be installed 
beneath the counter; others are for 
counter-top use. 

Other portable appliances have single 
or specific uses. They include electric 
can openers, knife sharpeners, corn 
poppers, egg cookers, ice crushers, and 
hot water kettles. 


How to Buy Appliances 


Portable appliances are moderately 
priced in comparison to the cost of 
major equipment. However, to encour- 
age the use of small electrical equip- 
ment in homemaking departments and 
adult education groups, many manufac- 
turers offer schools and home demon- 
stration agents special purchase prices. 
These prices are considerably below re- 
tail prices. Equipment must be used for 
the schools or demonstration programs. 
Most companies require a requisition on 
official school stationery. Simply write 
to the manufacturer of your choice 
and tell him you are interested in small 
equipment for your school. He will send 
a price list and special order form. Ap- 
pliances will be sent directly from the 
factory or a local distributor. 


Points About Use 
Small appliances should be used in 
every possible way. Frypans, saucepans, 


griddles, rotisseries, and pressure cook- 
ers will supplement the facilities of the 
range. Students will not have to wait for 
their turn at the range. 

With the use of appliances, informal 
meals and cooking at the table may be 
featured. The advantages of controlled 
heat cookery will be quickly demon- 
strated with these thermostatically con- 
trolled appliances. There will be less 
burning of food, less stirring and pot 
watching. Class discussions can be held 
in the middle of the food preparation 
period without danger of the food being 
overcooked or burned. 


Care of Appliances 


It is most important that the direc- 
tion book be studied and the appliance 
demonstrated to the class before they 
use it. Students should be instructed 
on the proper use of electricity. They 
should learn how to use the controls 
and to handle the appliance during and 
after use. Adequate wiring and ample 
outlets are necessary to serve all the 
appliances. 

After use, appliances should be cooled 
before washing. Drying is essential for 
good condition and appearance. Careful 
storage will prevent dents and knocks. 
Appliances will give long lasting trouble- 
free service if they are properly treated. 


Yours FREE 


Right from the test kitchens 
of a leading home economist 


“LOW-TEMPERATURE 
MEAT 


(HOW TO DO IT... HOW TO TEACH IT) 


You and your students will benefit from 
this up-to-date, tested teacher lesson 
plan. 6 full pages! 6 comprehensive 


Mall coupon in Service 
Section and get ALL 
7 helpers FREE! 


recipes. Laboratory Procedure and 
Quiz Period included for Students! 


Here's the latest handy teaciting aid. . LOW-TEMPERATURE 
MEAT-COOKERY TECHNIQUES. KITCHEN . OUQUET wants you 
to have this exciting leaflet . . . ABSOLUTELY FREE! 

It not only answers countless questions on low-tem- 
perature meat , but also tells you how to serve 
meats that are nutritious . . . flavorful and crisp crusted 
with the rich brown surface loves . . . yet 
cooked at a low temperature! Don't miss this helpful 
teaching material. Measures 844" x 11". it 

Keep it handy 


KITCHEN BOUQUET 
Used by Good Cooks and Chefs for ever 80 Years 


Low-Temperature 
(illustrated at left) 
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— 
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News of Foods and Nutrition 
(Continued from page 99) 


the vitamin C for the daily diet, and 
worthwhile amounts of two important 
B-vitamins—thiamine niacin—plus 
iron, phosphorus, and potassium. In 
most households, five or six potatoes per 
person are served each week, according 
to the latest survey. 


Spray-on Barbecue Sauce 


For autumn cook-outs, this new 
barbecue sauce is a boon. It can be 
sprayed directly from a_ pressurized 
can without foam or froth. Sizzle-Spray 


is a product of the Andersen Foods | 


Division of Heublein, Inc. The sauce | 


is ejected in a fine, steady mist that 
seasons and glazes barbecued meats 
and poultry. It is said to be good for 
poultry, ham, and red meats. The 
spray covers a four-inch circle at a 


distance of 12 to 18 inches, eliminating | 


burned fingers caused by basting. It 
may be used with equal ease for broil- 
ing or roasting in kitchen oven or 


rotisserie. Contains nine fluid ounces. | 


About 89¢. 
Milk Sandwiches Introduced 


A novel use for Pet instant nonfat | 


dry milk was recently demonstrated. 
Sandwich fillings such as peanut but- 
ter, cheese, meat spreads, and salads 
were combined with dry milk to in- 
crease the calcium content of the sand- 
wich. If enough dry milk is used in 
the fillings, two milk sandwiches will 
be equivalent to an 8-ounce glass of 
milk. 
For the Toothless Set 

Young babies can now enjoy and 
benefit from Gerber’s strained chicken 
noodle dinner and Gerber’s strained 
macaroni, tomato, beef, and_ bacon. 
Both have been prepared for infants in 
strained form, because of the warm 
welcome accorded the junior version 
of these products. Mothers find such 
flavor combinations an easy and satis- 
factory way to add variety to infants’ 
diet. These mildly seasoned strained 
foods are packed in convenient 4% and 
4% ounce containers. 


Vegetables Preferences Changed 

Our vegetable eating habits have 
changed considerably during the last 
10 to 15 years, according to U. S. 
Department of Agriculti statistics. 
Most striking, perhaps, is the increase 
in the use of frozen vegetables, from 
one per cent of the market in 1939 
to seven per cent in 1955 and still 
rising. Canned vegetables show an in- 
crease, too—mostly in tomato products, 
and in pickles. 

W-'re eating more of some vege- 
ta’ ‘sss of others. A check of 22 


vegetables shows a heavy increase in 
consumption of tomatoes, corn, lettuce, 
cucumbers, lima beans, garlic, and 
broccoli. Carrots and Brussels sprouts 
show the next highest rise. But we're 
eating less asparagus, artichokes, spin- 
ach, cauliflower, egg plant, onions, and 
cabbage. Our appetite for beets, snap 
beans, peppers, peas, celery, and kale 
has remained about the same. 
Frozen sprouts, broccoli, cauliflower, 
snap beans, asparagus and lima beans 
are replacing part of the fresh market: 
taking sales from both canned and 
fresh spinach and peas. Corn in all 
three forms is increasingly popular. 
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Among other shifts in the form in 
which vegetables are popular, are an 
increase in the use of frozen peas 
from six to 31 per cent (from 1939-41 
to 1953-55); while canned peas de- 
clined from 76 to 66 per cent; fresh 
peas from 18 to three per cent. 


New Process for Commercial Jelly 


A new process for making jelly with 
fruit-juice concentrates instead of with 
unconcentrated fruit juices as in home 
jelly-making has been developed by 
U. S. Department of Agriculture re- 
searchers. In the new procedure, hot 

(Continued on page 113) 


Mixette (Illus. 
60MC) 


say home economics authorities 


What a joy, when you’re instructing or demon- 
strating, to know you'll get perfect performance 
. . every time! 

Hamilton Beach custom appliances are en- 
thusiastically acclaimed by instructors the 
country over. Famous for quality engineering, 
the Hamilton Beach name can mean much to 
you in your work, much to your organization 
in budget protection. It is the only line of elec- 
trical housewares 


GUARANTEED FOR FIVE FULL YEARS. 


You can be proud of your Hamilton Beach 
equipment... its looks. . . its performance... . 
its safety and very real economy. Enjoy 
Hamilton Beach relaxed teaching! Use them 
with confidence . . . 


everywhere 


Fry Pan (illus. 11F) 


| f 


Food Grinder (iius. 1FG) 


Liqui-Blender (illus. 6BC) 


For FREE 


teaching kit and special 
school prices 
see coupon section 
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©1958, HAMILTON BEACH CO., A division of SCOVILL Mfg. CO., Racine, Wis. hans 
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Fashions and Textiles 
(Continued from page 96) 


sored the National 4-H Clothing Awards 
since originating the program 17 years 
ago, sending winners to the 4-H Con- 
gress in Chicago, and awarding $300 
scholarship to the 12 National Clothing 
Awards winners. 


improvement in Non-Woven Fabrics 


Non-woven fabrics continue to im- 
prove. A Dacron polyester fiber-binder 
for non-woven fabrics has been devel- 
oped by the DuPont Company. The 
fiber-binder will enable manufacturers 
to produce non-woven fabrics of all 
Dacron. 


No-iron Sheets, Pillowcases 


Called E-Z Care, no-iron sheets and 
pilloweases have been developed by 
the Pequot Division of Indian Head 
Mills, Inc. As the average home uses 
six sheets per week, it is claimed that 
use of the new no-iron sheets can save 
around $60 a year in laundry bills, or 
many hours of home ironing time. They 
dry in little more than half the usual 
time, and will shrink less than conven- 
tional sheets of the same quality, say 
the makers. No special laundering is 


Ordinary sheet left, E-Z Care, right; 
neither sheet or case has been ironed. 
required, as they will stand water of 
any temperature; can be washed by 
hand, by machine, or in any commercial 
laundry; and can be line-dried or ma- 
chine-dried. Available in both combed 
percale and muslin; in flat and fitted 
types; in double and twin sizes. In 
heavy-duty muslin and in combed per- 
cale, they come in white only. Ls regu- 


lar muslin, they are available also in 
stripes. 
Safer Cotton Swabs 

New and safer swabs known as Cot- 
ton Buds have “safe-stems” made of 
flexible, pure white, tightly rolled paper, 
which makes them safer to use. Unlike 
wood stick stems, these cannot snap 
or splinter. They are the result of a 
two-year research and testing program 
involving a panel of pediatricians and 
groups of mothers. The latter reported 
that the safe-stem makes the cotton 
buds desirable for cleaning baby’s ears 
and other delicate areas, as it “gives” 
with the baby’s movements. This is also 
a popularity factor among adults. The 
makers, Johnson & Johnson, report that 
there are other uses—for cosmetic appli- 
cation, applying hair tint. and removing 
nail polish. 


Fall and Winter Fashion Trends 


From both French and American 
fashion reports, we see silhouettes and 
fabric trends crystalizing for fall and 
winter. In dresses, the Empire line has 
emerged from what Women’s Wear 
calls “the explosion of the chemise 
bomb.” The bust, upper midriff, and 
shoulders are the focal points of interest. 
The line is soft and feminine. Jerseys, 


Your students should know... 


Only Sin Lids | 


protect with 
2 exclusive features! 


Home canning projects can be so 
satisfying and so sure when you 
can with Kerr Jars, Caps and Lids, 
the “Self Sealing”* Brand! 


¢ Only Kerr Lids are coated with 


clean, pure golden enamel to 
protect garden-fresh flavor. 


e@ Only Kerr’s thick gray sealing 


cushion protects with 22% greater 
sealing surface. 


It’s Kerr for keeps... for canning... for freezing! 


TRADEMARK REG. U.S. PAT. OFF. 


FREE... ORDER QUANTITIES NOW! 


For classroom use —illustrated 24-page, 8 x 1014” notebook 
size, “10 SHORT LESSONS IN HOME CANNING” gives all can- 
ning and freezing methods. 
FREE—TEACHERS ONLY! NEW BIG 
56-PAGE CANNING AND FREEZING BOOK 
To order: Use coupon on page 145 or write Kerr, Dept. 768, 
Sand Springs, Oklahoma. 
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knits, and hairy fabrics predominate. 

in coats, there are many high-waisted, 
slim lines offered by the best houses. 
The Empire is very strong although 
the tapered coat remains as a staple 
for all-purpose wear. Both coats and 
suits have draped collars, attached 
scarves, and soft, stand-away neck lines. 
Hairy and fur-like fabrics are featured. 
Real fur is combined with wool knit 
for sports and country wear. Sweaters 
have draped neck lines, sash ties, and 
are shown in overblouse or long chemise 
styles. 

Lounging pajamas and leotards have 
middy overblouses and are made of 
splashy, theatrical prints, often re-em- 
broidered with metallic threads. The 
“glitter” look is top fashion in this field. 

Percival Savage of Lanvin-Castillo, 
says the Paris couture should try to 
sell models at lower prices for teen- 
agers. He feels that making good 


New straight-handle pinking shears by 


Wiss cut clean, ravel-resistant finish. | 


clothes available to them will increase 
their appreciation and fashion knowl- 
edge . . . will eventually bring more 
customers to couture houses. 


Straight-handle Pinking Shears 


For sewers who would rather use 
straight handle pinking shears instead 
of the standard bent handle model, 
Pink-Rite by Wiss will prove conveni- 
ent. The shears are 7%” long, and cut 
cleanly and precisely with a ravel-re- 
sistant finish through the widest pos- 
sible range of fabrics, and in single or 
multiple thicknesses. Blades are nickel- 
plated, handles black enamel. Price 
about $6.95. 


Coming—Drip-Dry, Wash-Wear 
Finishes Applied by Dry Cleaner 


Your local dry cleaner may soon be | 


able to apply wash-wear finishes to 
many cotton clothes, announces the U.S. 


Department of Agriculture. Several | 


inexpensive crease-holding, wrinkle-re- 
sisting resin finishes have been devel- 
oped, which the cleaner may apply to 
ready-made cotton clothing. 

Previously, the finish has been ap- 


plied to the fabric before it was made | 


up—making it difficult or impossible to 
get flat seams, hems or pockets, or to 
press in flat pleats. The new process 


may be especially helpful in setting | 


permanent pleats in cotton skirts. Vari- 


ous cotton fabrics have been tested with 
highly satisfactory results: cotton prints, 
denim, sateen, cord, broadcloth, ging- 
ham, corduroy, and suiting materials. 
The process is too complicated to do at 
home. The finish will not last the life 
of the garment, but it should be inex- 
pensive enough to justify its renewal 
when necessary. 


“Make It Yourself 
With Wool’’ Contest 


With the incentive of two top prizes 
offering a two-week, all-expenses-paid 
trip to the world’s fashion capitals— 
Paris, London, and Rome—young sew- 


PHE 111 


ing students should be inspired to extra 
efforts in the annual “Make It Yourself 
with Wool” contest. This contest, now 
in its 12th year, also awards to lesser 
winners in the national, state, and dis- 
trict finals, such valuable prizes as 
fashion scholarships and Singer Sewing 
machines. 

Many students, including the 1958 
junior grand prize winner, 16-year-old 
Joy Trent, of Telleson, Arizona, have 
made their contest entries as classroom 
projects, encouraged and supervised by 
their home economics teachers. The con- 
test is endorsed by the National Asso- 

(Continued on page 112) 


MEMO FROM: Parker Herbex Corp., Stamford, Conn. 


Leaders in Hair Hygiene since 1880 


TO: HOME ECONOMICS TEACHERS 


susect: HAIR HYGIENE 


Mismanaged, abused and neglected hair is probably the most im- 
portant problem today. 


As you know, dental hygiene arrived only some fifty years ago and 
today every American child and adult is conscious of the importance 
of caring for his teeth. By the same token, hair care which is psycho- 
logically and vitally important to the morale and well-being of chil- 
dren and adults will eventually require proper knowledge of correct 
Hair Hygiene. 


Remind your students that the hair can be washed with any good 
soap as often as one bathes — especially after violent exercise. The 
secret is to rinse well and avoid dressing the hair with substances 
that may clog the pores of the scalp and hair shaft. 


Tell them to use anything that is water soluble, such as HERBEX 
NO. 3, a chemically pure Glycerine product — successfully used by 
hairdressers for over fifty years — excellent as a harmless grooming 
agent. But in any event, give the natural oils on the hair shaft an 
opportunity to function after a wash. Don’t interfere with nature's 
operation of keeping the hair normal and healthy. If the scalp itches 
and dandruff is present, suggest HERBEX PINK OINTMENT — a 
truly medicated, pleasant-to-use, effective remedy that even help. 
to groom dry hard-to-manage hair. 


If you will fill out and mail the PARKER HERBEX Coupon in this 
issue we will send you a generous supply of comprehensive leoflets 
for your students, containing 2000 words on HAIR HYGIENE for 
the entire family — developed over a period of 50 years experience 
on live heads, and recommending preparations containing active 
ingredients ony doctor would agree are conducive to healthy hair. 
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The 58 National 
Cherry Pie 
CHAMPION... 


. adds other cherry desserts 
to her champion pie recipe 


An estimated 200,000 girls in home 
economics closses, 4H, and other youth 
projects competed at local levels for their 
chance at the big 1958 National Cherry 
Pie Baking Contest—which is far and away 
the lorgest annual contest in the country 
on o strictly intoined ot basis. 


Coming co doy early this year, the 
51 Cherry Champions from every state, 
ond the territory of Howaii were invited 
to toke port in a warm-up session to 
familiarize themselves with the new elec- 
tric ranges they would use in the “big 
boke-off” the following day. 


To add interest to the warm-up it wos 
suggested that they create ony kind of 
cherry dessert other than pie. There would 
be no judging, and they could let imagino- 
tion be their guide. 


All porticipated, ond the recipes for 
the pick of these new cherry desserts, the 
quickest, t, and tastiest as selected 
by ovr Home Economics Director, Mary 
Lawton Wright, hove been assembled, 
along with the distinguished 1958 cham- 
pion cherry pie recipe, in our new recipe 
folder for classroom use and distribution. 


Send for your classroom requirement of 
“20 Quick Easy Cherry Desserts.” Turn to 
the coupon section of this issue, fill in 
quantity needed together with other infor- 
mation requested and your copies will be 
promptly sent with the compliments of 


THE NATIONAL 
RED CHERRY INSTITUTE 


35 East Wacker Drive 
Chicago 1. Illinois 


Fashions and Textiles 
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ciation of Secondary School Principals 
of the NEA. 

Three student age groups are eligi- 
ble: a senior division for girls 12 to 22; 
a junior division, for all those 14 to 17; 
and a sub-deb division, 13 through 16. 
The youngest class, intended for less 
advanced sewers (who submit such 
simple entries as a skirt, jumper, or vest 
and skirt combined ), does not compete 
bevond the district finals. The suits, 
dresses, coats, or ensembles submitted 
by junior and senior classes are judged 
not only on workmanship, but on suita- 
bility of the costume—in line, color and 
fit—to its maker and wearer. 


New hem gauge is specially useful for 
circular skirt. Adjusts to all types. 


Since wool fabrics come in 54- and 
60-inch widths, it is possible to do a lot 
with a small amount of yardage. Teach- 
ers of junior sewing classes seeking 
simple designs often use the one-yard 
skirt as an early project. 

Contest entry blanks are now being 
distributed by The Wool Bureau, 16 
West 46th Street, New York City. 


Even Hems—No Pinning, No Basting 


Now you can make straight or curved 
hems easily and accurately without te- 
dious basting or pinning. The Hem- 
Rite hemming gauge was developed 
with the help of home economics teach- 
ers and clothing experts to fill this need. 
Simply place hard, light-weight alumi- 
num gauge between hem and fabric, as 
shown in the photograph. Bring cut 
edge of hem up to the line on Hem-Rite 
that marks desired width of finished 
hem. With light, upward pressing mo- 
tions, press with steam iron. The curved 
edge will adjust for any degree of curve 
—even a circular hem. Lines are grad- 
uated from % inch to 4 inch. The dif- 
ferently rounded and graduated cor- 
ners may be used for pockets, patches, 
and collars. There is a handy right 
angle ruler on both sides and a hole at 
one end for easy hanging. It comes with 
detailed instructions and is packaged in 
a transparent plastic cover. Price, $1.50. 


NEW ... already acclaimed 


the ONLY modern general 
home ec text for senior hi 


HOMEMAKING 


FOR TEENAGERS 
Book 2 


by trene E. McDermott and Florence W. 
Nicholes 
The mest up-to-date genera! homemaking text 
written specifically for Sth te 2th graders. 
Supplementing the primary study in Homemaking 
for Teenagers, Book |, Book delves into today's 
complex homemaking problems. Young home- 
makers are shown how to manage the home, plan 
meals, select and maintain a wardrobe. Persen- 
ality development, economy. tamily life and social 
living are studied. Activities give students an 
opportunity te test practical aspects of the book. 
Many. excellent illustrations keep interest alive 
throughout the 728 stimulating pages! $4.96 


Homemaking For Teenagers 


Book 1 
by McDermott and Nicholas 
One of the greatest homemaking influences ever 
prepared ter junior high students, with compre- 
hensive pictures of homemaking at their age and 
in their future. Written for boys as well as girts. 
Over 70 activity projects are present he 
508 fact-packed pages are filled with ever 400 
diagrams and photoes, many in full color. $3.60 


Watch for 
YOUNG LIVING 


coming your way in January 1959 
By Nonolee Osborne Clayton 
Written especially for seventh and eighth graders. 


of interest te the ‘early teens.”’ Yo 

every one of YOUNG LIVING'S 328 pages. Pro- 
fusely iMwstrated with over 175 pictures of = 
at the age level of the reader. Wateh for 
nouncements or write fer information. 


Meal Planning and Table Service | 


by Beth Boiley Mclean 
Students and homemakers acclaim this text as the 
most helpful, mest complete beok on menus, 
etiquette, feed service. Puts gracious dining 
within any family's reach. (76 pages, 58 illus. 
trations $3.36 


Tables of Food Values 
by Alice V. Broadley 
Proper diets, easy menu-mak- 
ing. quick reference for teacher 


$5.50 


by Bess V. Ocrke 
A text with @ fresh, modern 
approach te plann ereat- 
ing, and maintaining a proper 
wardrobe. Every phase of dress 
is presented clearly, warmly. 
Sony projects and activities 
provide answers for 
teaching situations. Over 
ifestrations in the 586 fact- 
filled pages. 
$4.16 


Historic Costume 
by Ketherine M. Lester 


Dress—its development. histery and influences— 
from ancient ai te teday. Delightfully infor- 
mative and authoritative. $4.50 


FREE The popular, and so useful, Rating 
Scale For Personal Appecrance, 
yours, without charge, by writing the Ben- 
ry Company, or use the coupon on page 
127. 
Te order these books, use the convenien’ 
coupon order form on page 127. 


CHAS. A. BENNETT CO., INC. 
1208 Duroc Building, Peoria, Mlinois 
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sugar sirup is held in one tank, a 
cold pectin solution in another, and 
the concentrated juice in a third, with 
added flavor essence and fruit acids if 
needed. Measured amounts of all three 
are pumped together through a mix- 
ing pipe, where the jelly is heated to 
pasteurizing temperature and filled into 
glasses. Being continuous, this process 
is economical, The use of frozen juice 
concentrates would mean savings in 
shipping and storage costs. Most im- 
portant to consumers, the process can 
mak» jellies that are bright in color 
and rich in natural fruit flavor. 


Cranberry Juice with Vitamin C 


There is added nutritive value now 
in every glass of Ocean Spray Cran- 
berry Juice Cocktail. Each 4-ounce 
serving will have 50 mg. Vitamin C. 
The product will now be packed 
quarts, as well as pints and gallons. 


Frozen Potato Products—New, Useful 
New in the Birds Eye line are two 
frozen potato products, Potato Puffs 
and Crinkle-Cut French Fries. The po- 
tato puffs are small balls made of fluffy 
whipped potatoes blended with eggs 
and a bit of onion powder, and fried 
to a golden brown in vegetable short- 
ening before quick freezing. Heat ten 
minutes in hot oven, or five minutes 
skillet. The 8-ounce package con- 
tains 35 puffs—makes three or four 


9” x 2” oblong pan, or even in un- 
greased cupcake pans or paper baking 
cups—large, medium, or small. 16- 
ounce package, about 53¢. 


Quick Sandwiches for a Crowd 
Speed is important in making a great 

number of sandwiches. Here are time- 

saving methods tested by the U. S. 

Dept. of Agriculture Institute of Home 

Economics. 

1. Assemble all ingredients beforehand. 
Butter or margarine—needed to keep 
fillings from soaking into bread. 
Soften at room temperature, then 
cream to good spreading consistency. 
Fillings—mix just before using. (An 
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electric mixer saves time and ef- 

fort.) If to be held for even a short 

time, store in refrigerator. 

Lettuce—if to be used—crisped and 

well drained. 

Bread—day-old pullman or sand- 

wich bread, sliced medium thin. 

(This is firm enough for easy spread- 

ing but not too dry.) 

Assemble all equipment and arrange 

conveniently. 

If possible, tip all containers of food 

toward vou for easy reach. If right- 

handed, keep bread at left. 

Use a cutting board or wood-topped 

table. Have ready: a spoon or scoop 
(Continued on page 114) 


fornia cling peach halves, aa Pind slices and fruit 
cocktail. 


No brand names. (Note: 


supply is limited.) 


~ COLOR MOVIE OR FILM STRIP. The colorful saga 
peaches... plus a fascinating tour of today’ 
 erchards and canneries. Includes 

earners and serve cling peach and 


servings. The French fries—sliced with 
saw-tooth edges—need not be thawed 
before heating. 


For Crispy Chicken 

A special crumb mixture featuring 
Bite-Sized Shredded Rice Biscuits and 
excellent for frying chicken has been 
‘developed by the Ralston Purina Com- 
pany. To use, dip pieces of chicken in 
milk and then roll in a crumb mixture 
consisting of one cup crushed rice 
biscuits, % cup flour, 1 tsp. paprika, 
4 tsp. marjoram, salt and pepper to 
taste. To bake, melt pound butter 
in a very shallow pan, place chicken 
skin-side down in pan. Bake at 400° 
F. for 50 minutes, turning once. 


IPE SHEETS. Easy, tested recipes 
and ready to slip into student sre ably 

FULL COLOR WALL POSTER. 

fruit cocktail dish, 


home projects 


Food for the Angels 


To the always popular angel food 
has been added a new flavor in Swans 
Down's Lemon Chip Angel Food Mix. 
Chips of real lemon contribute a fresh 
fruit flavor. It is also possible to add 
other finely cut fruits or nuts, grated 
chocolate or coconut to the batter. Can 
be baked in the usual 10-inch tube 
pan or in any of several others: a 
square tube pan, 10” x 10” x 4”; two 
loaf pans, each 9” x 5” x 3”: one 13” x | 


Turn to coupon section to ender your free training aids! 


Cling Peach Advisory Board « 153 Market Street « San Francisco 4 * California 
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Strip: Same for 35mm. : 
Meice on 33% rpm r 
TEACHER'S MANUAL. Brief, complete facts on canned 
| cling peaches and fruit cocktail. Crammed with pi | 
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When 

recipe 

calls for 

Chocolate or Cocoa 
smart cooks use 


These useful. attrac- 
tive pieces are illus- 
trated in color: wall 
chart showing 
chocolate and cocoa 
process; story of 
chocolate and cocoa; 
three recipe folders. 
Mail coupon in 
mailing section. 


HERSHEY CHOCOLATE CORP, 
Hershey, Penna. 
Chocolate Town” 
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to assure easy, accurate portioning of 
filling; a spreading knife or spatula 
(preferably a short spatula with blade 
1% inches wide and long enough to 
reach across a slice of bread); a long 
sharp knife for cutting sandwiches; 
waxed paper, damp towels and pans 
for storage. 

3. Follow assembly line plan. 

Place bread in four rows of 10 
slices each—allowing you to make 20 
sandwiches at a time. Without picking 
up slices, spread each with softened 
butter or margarine. Place a scoop of 
filling (or sliced cheese, meat, etc. if 
used) on. alternate slices of bread and 
spread: evenly to edges. If lettuce is 
used, place on filling. Top with match- 
ing slice of bread. 

Stack several sandwiches together 
and cut stack in half diagonally with 
sharp knife. Place cut sandwiches in 
storage pans, lined with damp towel 
covered with waxed paper. Cover 
sandwiches completely with more 
waxed paper and damp towels. Keep 
refrigerated until serving time. 


Liquid Seasonings 

Two new liquid seasonings—Magic 
Instant Garlic and Magic Instant Onion 
—have been developed for the White 
Rose brand. They eliminate the need 
for peeling, cutting, and scraping fresh 
garlic and onions, and permit eas) 
adjustment of added flavor. One tea- 
spoon of liquid garlic equals % clove of 
fresh garlic and one teaspoon of onion 
is equal to one small onion. Each non- 
drip bottle contains four ounces and 
retails for about 30 cents. 


September Is Canned Foods Month 


Home economics teachers should be 
on the lookout this month for educa- 
tional literature on canned foods. The 
American Can Company’s Test Kitchens 
have prepared a special program to help 
instructors present the advantages of 
canned foods—their convenience, year- 
round availability, and time-saving fea- 
tures. They will suggest new ways to 
use them and how to combine them to 
enhance their flavors and give variety 
to the menu. During the month of Sep- 
tember the NBC-TV program Today 
will participate weekly on their food 
shopping day. Educational material will 


be distributed to teachers, home econ- | 


omists in schools and industry, home 
demonstration agents, food editors, TV 
and radio commentators, and others 
who influence the eating habits of 170 
million people. 

A poster, featuring the slogan “Sep- 


tember Is Canned Foods Month” will | 


be displayed in retail stores. 


IN COLOR 


for units in 


FOOD 
PREPARATION 


and buying 
“TO MAKE THE BEST” 


The people and ingredients behind a 
bow! of soup 
14 mins. 


“EVERY DAY IS APPLE DAY” 


Apple recipes . . . with free booklet for 
audiences. (See Coupon section) 
mins. 


“HARVEST OF CONVENIENCE” 


Where food comes from. 
28 mins. 


“QUICK MEALS FROM 
THE FREEZER” 


Recipes using frozen foods. 
16'/2 mins. 


“DESIGN FOR DINING’ 


Foods from farm to freezer. 
18 mins. 


“TREASURES FOR THE MAKING” 


Jelly-making using Certo and long-boil 
methods. 
20 mins. 


ASSOCIATION FILMS 


Inc. 


347 MADISON AVENUE 
NEW YORK 17,N.Y. 


Ridgefield, N. J. LoGrange, Ill. 
Broad ot fim 561 Hiligrove Ave. 


Son Froncisce 3, Dallas 2, 
799 Stevenson St. 1108 Jackson $1. 
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SHIRTS— 


their manufacture, 
selection, and care... 


For nearly one quarter of a century, 
Cluett, Peabody & Co., Inc., makers of 
ARROW men’s furnishings and casual 
wear has supplied educators with teach- 
ing aids. 


This fall, we offer 2 popular leaflets and 
an informative wall chart (up to 20 copies 
free, each additional copy ten cents). 


The Story of Cotton. An illustrated 
booklet showing the manufacture of raw 
cotton into finished cloth. Contains 12 
fabric swatches. 


Don’t Let a Shirt Throw You. An 
illustrated wall chart giving pointers on 
how to spot quality in shirts, and how to 
select and care for them. 


A Man’s Shirt Is a Woman's Prob- 
lem. An illustrated booklet that gives 
complete instructions on laundering and 
ironing shirts. 


2 handy lesson plans 
save you time 


In addition, there are two single-page 
lesson plans which summarize points given 
in the booklets. 


1. How to Launder Shirts for Bright- 
er Sparkle and Longer Wear. A 
helpful study guide with ideas for class- 
room discussion and projects. 


2. Things to Know about Sport 
Shirts. Discovering the essential qualities 
of a sport shirt. Wise selection based on 
comfort and appearance. Selecting sport 
shirts for both men and women, with 
interesting facts about the current fem- 
inine trend towards man-tailored shirts. 


Address requests directly to: Educational 
Services Dept., Cluett, Peabody & Co., 
Inc., 530 Fifth Avenue, New York 36, 
N. Y., or use the coupon on page 131. 


CLUETT, PEABODY & CO., INC. 


Do You Practice Good Nutrition? 
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soon learn to like the foods we eat regu- 
larly. Learning to like the essential 
foods will be no hardship, for these 
everyday, commonplace foods, when 
properly prepared and _ attractively 
served, will be delicious and enjoyable. 
Try a little change in the flavoring, a 
touch of spice or herbs, different com- 
binations, and you'll look forward to 
your meals. 


Minerals and Vitamins 


Are the foods you choose ones which 
will help to give you a clear, smooth 
skin, healthy gums, and strong bones 
and teeth, and do they add sheen to 
your hair? 

Do they include green leafy and yel- 
low vegetables, oranges, grapefruit, or 
other citrus fruits, and enriched or 
whole grain breads? Of course, it’s no 
news to you that these foods supply 
important minerals and vitamins which 
are needed regularly. The question is 
this—do you remember to eat enough of 
them? 

The protein foods should not be 
neglected. Do you have an adequate 
intake of meat, poultry, fish, eggs, milk, 
and cheese—the very best sources of 
high quality protein? This is important, 
not only from the standpoint of your 
appearance and good health but from 
that of your efficiency. 


Why Protein Foods Are Important 


Research studies among Iowa State 
University women of 16 to 25 years, 
and men of 20 to 25 years showed that 
those who ate breakfasts with adequate 
amounts of protein foods and sufficient 
energy foods to meet their needs in- 
creased their maximum work output 
during the morning. Those who ate no 
breakfast complained of hunger and 
showed consistent fatigue after strenu- 
ous exercise. 

Home economics teachers work hard! 
They are almost constantly on their 
feet, going from group to group in the 
foods room or the clothing area, advis- 
ing, supervising, demonstrating. Home 
economists in business are equally ac- 
tive—testing foods and equipment, giv- 
ing talks, appearing on television pro- 
grams. 

The feeling of adequacy, satisfaction 
and well-being that comes from being 
nutritionally well-fed has as much value 
for you as for those you seek to influ- 
ence. The effects on one’s appearance, 
vitality and stamina are rewarding. So 
let’s practice what we preach! 

*From Reduced and Stay Reduced, by 
Norman Jolliffe, M.D., Simon and Schus- 
ter, New York, $3.50; second edition. 
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Modern Milk Discovery 
Helps Teachers Persuade 
Girls to Drink Milk! 


During the adolescent growth 
spurt the need for calcium and pro- 
tein is greater than it will ever be 
again. Yet, teen-agers, especially 
girls, drink less milk—at the very 
time milk is most vital as the only 
practical natural sourceof calcium! 


This paradox has long worried 
teachers. It is a real problem to 
convince girls they want milk. Too 
many think of milk as “kid stuff,” 
or think it is fattening. 


Now, a modern milk discovery 
from Carnation helps solve this 
quandary. It provides a delicious, 
fortified milk with less calories 
than whole milk, yet far more cal- 
cium, protein and riboflavin. It is 
a true Beauty Beverage for qual- 
ities girls want now—pretty teeth 
and skin, bright eyes, a slender fig- 
ure, sparkling vitality. 

Teachers everywhere are finding 
the new Carnation “Magic Crys- 
tals” Instant very effective in mak- 
ing girls want the vital milk nutri- 
ents they get in the amazing 
Beauty Beverage it makes possible. 
For more Beauty Beverage facts, 
see page 35 in enclosed Co-Ed., and 
coupon section of this magazine. 


From the makers of “Cream of Wheat” 


FREE! VITAMIN 
FOOD CHART 


Here’s the eighth edition of the 
“Cream of Wheat” Vitamin Food 
Chart! It lists food sources of Vita- 
mins A, B1, Bz, C and D—as well 
as Niacin, Folic Acid, B-6, E and K. 

Students find this chart a handy 
study and reference aid. That’s one 
reason it’s already punched to slip 
into any 8% x11 ring binder. 

You'll find this chart a handy teach- 
ing aid—just as you find vitamin- 
and-mineral Enrich- 
ed Quick ‘Cream 
of Wheat” one of 
the most enjoyable 
foods you ever owe 
worked with. Mail ‘ 


coupon on page 133 
for your copy. << 
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32 IN FULL COLOR 


How to Plan and Make 
Draperies ... Select Style, 
Color, and Hardware 
This big new Kirsch book, “* Win- 
dow Decorating Made Easy,’ puts 
the accent on “how-to”! Thor- 
oughly practical and up-to-date 
... it’s an invaluable aid for 
teachers, home demonstration 
experts . . . everyone in the field. 


@ Here is a fascinating collec- 
tion of exciting window treat- 
ments. All types; for every 
room in the house. The latest 
in cafe curtain treatments, 
corner window ideas, etc. 


@ How to plan, measure and 
make curtains and draperies 
... with sketches, diagrams 
and patterns. The latest hints, 
tips and stunts of the experts. 


@ PLUS a unique, new, re- 
movable Color Kit which en- 
ables you “‘automatically”’ to 
build correct color harmonies 
based on a favorite color. 


SEND FOR YOUR COPIES TODAY! 
Don’t wait! Home beauty begins 
at the windows—and interest is 
high. Mail coupon now, page 145 
Enclose 50c for each copy . . . be 
sure to order enough to take 
care of all your requirements. _ 


Kirsclv 


DRAPERY HARDWARE 


Take the Problem “By Storm” 
(Continued from page 73) 


Your brainstorm group should consist 
of a panel chairman, a brainstorm panel, 
and a secretary. 

Choose a chairman who knows the 
problem but is not so close to it that 
he is prejudiced. The function of a 
chairman is that of an idea-stimulator. 
He alternately spurs on his panel and 
tosses ideas into the pot. 

Select a group of eight to fifteen 
people from the same level, all pupils, 
all teachers, or all supervisors, for the 
panel. Include some people of known 
creative ability and some who are not 
too close to your problem. The func- 
tion of this panel is to attack the prob- 
lem commando fashion. 

Select a secretary who is familiar 
with some of the terms which will be 
used. She should take down the gist of 
each idea and number each as it is 
given. Twenty-four hours after a brain- 
storm session, the secretary can contact 
panel members for additional ideas. 

A few days before your meeting 
notify your panel of the problem to be 
brainstormed. Include in your invitation 
the necessary details of time, place, 
length of session, and a simple explana- 
tion of your problem. 

Food seems to stimulate the thinking 
of brainstorm panels. If your session is 
held in the morning start out with 
coffee and rolls. If a luncheon session is 
planned serve simple sandwiches, an 
easy dessert, and a beverage. Clear 
away the debris, present your problem, 
and follow these four simple rules: 


Rules for Brainstorming 


1. Criticism is ruled out. Allowing 
yourself to be critical at the same time 
that you are being creative is like try- 
ing to get hot and cold water from one 
faucet at the same time. Ideas aren't 
hot enough; criticism isn’t cold enough. 
Results are tepid. Criticism is reserved 
for a later “screening” session. 

2. The wilder the ideas, the better. 
Even offbeat, impractical suggestions 
may “trigger” in other panel members 
practical suggestions which might not 
otherwise occur to them. 

3. Quantity is wanted. The greater 
the number of ideas, the greater the 
likelihood of winners. 

4. Combinations and improvements 
are sought. In addition to contributing 
ideas of their own, panel members 
should suggest how ideas proposed by 


| others could be improved, or how two 


or more ideas might be combined into 
a still better idea. 


What Happens After the Session? 
All the ideas should be listed and 


for units in 


FAMILY 
RELATIONS 


and responsibilities 


“MEMBER OF THE FAMILY” 


Raising the family dog os a family 
friend. 


26'/2 mins. Color 


“MEASURE OF A MAN” 


Planning the family's future. (Institute of 
Life Insurance) 
28 mins. 


“THE KIND OF MUSIC 
YOU WANT” 


The Hammond organ for family and 
community recreation. 


26'/2 mins. Color 


“A LONG WAY FROM HOME” 


The home away from home, the USO 
provides our Servicemen Overseas. 
13% mins. 


“PLAY IT SAFE” 


Importance of bicycle safety programs 
in the community. 


26'/> mins. Color 


“THE CHRISTMAS CARROLLS” 


New ideas for an old-fashioned family 
Christmas. (Not available after Dec. 31) 
13/2 mins. 


ASSOCIATION FILMS 
INC. 


347 MADISON AVENUE 
NEW YORK 17,N.Y. 


Branches: 


Ridgefield, J. LaGrange, Ill. 
Bread at 561 Hiligrove Ave. 


Son Francisce 3, Dalles 2, 
799 Stevenson St. 1108 Jackson St. 


then classified. Each list of ideas usually 


Helping to Make Windows More 
falls into five or ten natural categories. 


Beautiful FOR FIFTY YEARS 
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No More 


PEDICULOSIS 
PROBLEMS 


lf You Use 


DERBAC 


Only quick, safe 
way to clear up 
heads infected 
with lice and nits 
in one easy 


treatment. 


See coupon section 
for full information 
and free circular 


material. 


Cereal Soaps 
Company 
Box 111 

East Northport 
Long Island, 
New York 


List each idea under the category in 
which it belongs. Next, screen out the 
best ideas—the ideas which are most 
likely to work—ideas which are so new 


and different they have not been used | 


before—ideas which best suit your par- 
ticular situation. 
screened ideas further. At the initial 
screening session, all the wild, unfeasi- 
ble, impractical ideas are weeded out. 

In the case of the New York associa- 
tion brainstorming session, the screened 
list of ideas was sent to all the mem- 
bers. They indicated which were best 
suited for action. At a follow-up meet- 
ing the group re-brainstormed some of 
the best suggestions which needed fur- 
ther development. Again the list of 
screened ideas was distributed to the 


membership. A teacher receiving this | 


list could use it in at least three ways. 

She could adopt an idea and use it 
immediately. She could adapt an idea 
and use it as a springboard to better 
ideas. She could read the list of ideas 
as a stimulant to a more creative atti- 
tude, 


ideas from N. Y. Teachers Meeting 


Problem: How can a home economics 
teacher sell her subject through bulletin 
board displays? 


Career Ideas 


Display catalogs, brochures, pictures, 
etc., from high schools and colleges offer- 
ing specialized home economics courses 
. . . Clippings, pictures, job brochures 
to show career opportunities to home 
economics students photos and 
stories about home economists who 
have successfully combined careers in 
home economics with marriage. Give 
graphs to show percentages of national 
income spent for building homes, cloth- 
ing, research affecting home economics. 
Show photographs of professional home 
economists in action and short story 
about background and job ._ . stories 
and pictures of famous women who 
make their clothes, with a statement 
from each about advantages of having 
sewing skills . . . opportunities for ca- 
reers in varied fields within home 
economics. 

Post all scholarships available 
news of contests home economics stu- 
dents can enter. 


Publicity Ideas 


Post school newspaper publicity on 
home economics teachers, students, and 
projects . . . photos of students work- 
ing in home economics classes. Send 
these to local newspapers and TV sta- 
tions. 

Photograph your special bulletin 
board displays and send to home eco- 
nomics magazines, local publicity out- 
lets. 


Then develop the | 


FREE 
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AIDS 


Relating to Fresh Milk 
And Milk Products 


Now available from the 
Milk Industry Foundation, 


an association representing the 
fluid milk dealers of America. 


FILMS 


THE MILKY WAY 


a 15-minute, 16mm sound color film 
about milk processing and distribu- 
tion 


THE WHITE MAGIC OF MILK 
a 12-minute, 16mm sound color car- 
toon film which shows how the use 
of milk helps balance diets and 
budgets 


FILM CATALOGUE 


a complete listing of dairy industry 
films and filmstrips, available free 
or on a loan basis 


RECIPE BOOKLETS 


New and tempting recipes using: 
Cottage Cheese, Sour Cream, 
Buttermilk. Three separate book- 
lets. 


BACKGROUND 
INFORMATION 


MILKMAN’S ECONOMICS 
a 24-page booklet that explains in 
simple language the story of milk 
production and distribution with 
special references to economics 


YOUR BEST FOOD BUY 

a cartoon type pamphlet describing 
the nutritional components in milk 
MILK FACTS 

a compact statistical handbook on 
the milk industry 

CONSUMER’S MILK DIGEST 


a compendium of interesting facts 
about milk and milk products, with 
suggestions to the homemaker on 
how to care for milk in the home 


JUICE OF LIFE 

a zestful account of how milk adds 
to health and the enjoyment of liv- 
ing 

TO ORDER: 


«e@ coupon on page 151 


Address any inquiries to: 
Public Relations Dept. 
MILK INDUSTRY 
FOUNDATION 


1145 19th St., N.W., Washington 6, D. C, 
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All Steel—Vacuum ABLE 
(Hot or Cold) Food, Soup, Coffee, Milk 
and Beverage Carrier-Dispensers... 


BEGIN WHERE 
COOKING KETTLES, 
AND COFFEE URNS, 


From the makers of “Cream of Wheat” LEAVE OFF! 


FREE! GUIDE TO 
BETTER EATING 


Mail coupon on page 133 for your copy 
ust off the press! The “Cream of 
Wheat” Guide to Better Eating is packed 
with new recipes—new uses for 
America’s favorite hot wheat cereal. 
Everything from dramatic topping sug- 
gestions (ever thought of ice cream ?) to 
mouth-watering ingredient uses. 

This four-page guide is already 
punched to fit a 3-ring 6x9 binder—just 
right for students, and an invaluable 
teaching aid, too. 

It includes: Family Breakfasts, Baby 
and Toddler Meals, Special Diets, and 

with constructi iremen 
Wheat”—one of the ‘ Write for FREE Literature Kit PHE-O8 
most enjoyable foods 
with. Mail coupon OUTH HOYNE AVE 
on 495 CHICAGO 12, ILLINOIS 


To-day's ““Modern"’ trend toward cen- 
tratization of food production is o move 
toword Economy, Better Quolity and 
Higher Sanitory Stondords. 

The development of AerVoiDs made pos- 
sible this modern concept of Mass-Feeding, 
which has now been successfully adopted 
by Institutions, Schools, Hospitels, 
dustria! Plonts, Hotels, Caterers, Comps, 
Air Lines, Civil Defense ond mony other 
Governmentc! and Commercic! feeding 
operations 

Engineered for sanitation and Com- 


BEAUTIFUL 
FABRICS 
HUGE SAVINGS 


America’s leading fashion center 
of bridal and evening fabrics, offers 
you a new exquisite collection of 
vely satins, French laces, crystelles, 

taffetas, velvets, tulles, 
and organdies —all at 
incredibly low prices. 
your beautiful new Schenfeld 
At log with dozens of actual 
—includes crowns and tiaras, 
fs, beadings, smart fashion 
s and exciting accessories. 
Specialists in coordinating colors. 


i> MAIL THIS COUPON TODAY! 
SCHENFELD & SONS, 103 Hester Street, Dept. P-3. New York 2, New York 
FREE: Please send your new free catalog, with actual swatches of beautiful fabrics at incredible savings. 
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Take the Problem “By Storm” 
(Continued from page 117) 


Display: special weekly quizzes about 
various areas of home economics (show 
answers the next week) . . . profes- 
sional home economics news near prin- 
cipal’s office so faculty can see that 
home economics teachers are resource 
persons; leaflets, pamphlets on groom- 
ing for students to take and read; folder 
on home economics made by home eco- 
nomics teachers. Make folder available 
to students. 

Use baby pictures, cartoons and seri- 
ous pictures to get across special 
messages. 


School Displays 


Post special menus from foreign coun- 
tries in the language of the country. 
Give English translation and make 
menus available to students. Show ex- 
amples of good manners expected in 
school, home, sports, through cartoons, 
pictures. Display baby pictures of stu- 
dents (or their younger brothers and 
sisters) to emphasize family life. 

Display articles and pictures about 
new fields in home economics and show 
their relation to science. Have this in- 
formation available to students and par- 
ents through a leaflet or flyer. Show 
new products and tell how they make a 
homemaker’s job easier .. . latest ma- 
terials from commercial companies. 
Glamorize the “safe” homemaker in the 
house. 

Problem: How can home economics 
be correlated and integrated with other 
subjects? 

Hold fashion shows in health educa- 
tion classes. Stress good posture, groom- 
ing. 

Supply health education department 
with nutrition exhibits. Conduct animal 
experimentation with biology classes. 
Stress food for the healthy body. 

Tie in with math department for 
study on budgets. Help to select excep- 
tional students in math and science de- 
partments to work on special projects 
for Westinghouse, G. E., etc. 

Work with foreign language depart- 
ment when preparing foreign menus: 

. with English department to empha- 
size family life, nutrition habits through 
plays, demonstrations, readings, etc., 
scripts for fashion shows . . . with art 
class in selection of home furnishings, 
clothing, and interior decorating units 

. . with music classes on costuming 
musical productions. 


Alex F. Osborn, co-founder of Batten. 
Barton, Durstine & Osborn, Inc., and Presi- 
dent of the Creative Education Foundation, 
Rand Building, Buffalo, N. Y., explains 
“Brainstorming” in detail in Applied Imagi- 
nation, Scribners, N. Y., N. Y. A packet 
of free materials about creative thinking is 
available by writing to the Foundation. 


your copy 
4 
/ 
Name" 


(1) Eric Johnston, keynote speaker. (2) Retiring 
president, Beulah V. Gillaspie; new vice-presi- 
dent, Dr. Helen R. LeBaron; new treasurer, 
Mrs. Florence W. Low; new president Olga P. 
Brucher. (3) Dr. E. Neige Todhunter. (4) 
Dean Kenneth G. Bartlett; Practical’s editor, 
Irene Parrott; Mr. Albert R. Fleishmann. (5) 


Dr. May Stotler Reynolds, Mr. J. H. McCain 


Educating Today for Tomorrow 
(Continued from page 61) 


tailed. In agriculture, the picture is sim- 
ilar. Large scale operators are wiping 
out the small farmer. 

Our young people want to be safe 
and secure, he reminded us and quoted 
from a survey made by Scholastic Mag- 
azines’ Institute of Student Opinion. 
Over five thousand high school students 
were asked what careers they would 
choose. Nearly forty-four per cent of 
them preferred to work for a big cor- 
poration or for some branch of govern- 
ment. 

“Nowhere is the trend toward big- 
ness more evident than in government,” 
Mr. Johnston reminded us. National 
budgets are bigger and the number of 
federa!. state and local government em- 
ployees has greatly increased in the last 
ten years. 

“Greater and greater power is con- 


centrated in fewer and fewer hands. . . 
but bigness in itself is not an evil. . . 
we eat better, dress better, and live 
better because of our mass production 
which spawned this pattern of bigness.” 
The result of this economics pattern has 
been the creation of a great, new mid- 
dle class, Mr. Johnston said, with the 
gap between poverty and wealth grow- 
ing narrower all the time. 

“Our age is exciting and _ stimulat- 
ing,” he concluded. Men have tools 
they never had before with which to 
fight hunger, disease, and illiteracy. But 
as science progresses, we must not for- 
get to “explore ourselves as well as 
outer space.” 

Mr. Johnston asked for more liberal 
education for home economists—more 
history, government, and economics 
courses. Home economists, he told us, 
have an unusual opportunity to develop 
the spiritual and mental health of indi- 
viduals—so important to family life. 

(Continued on page 124) 


Films 


IN COLOR 


for units in 


DECORATING 
and 


Creative Homemaking 


_ “THE ART OF GIFT WRAPPING” 


Gift-wrapping “how to's” for holidays 
and special occasions. 
21 mins. 


“PRACTICAL DREAMER” 


K. P.—Kitchen Planning, that is! 
13% mins. 


“THE BEST MADE PLANS” 


Saran wrap to protect foods, linens, sil- 
verware. 


20 mins. 


“HOW TO BE A 
SUCCESSFUL HOSTESS” 


A host of hostess hints on entertaining 
graciously. 
27 mins. 


“A TOUCH OF MAGIC" 


Gift wrapping ideas—set to music! 
12 mins. 


“QUIET, PLEASE!” 


Add beauty, reduce noise with acoustic 
tile. 
13% mins. 


“ONCE AND FOREVER” 


A young couple and their first home. 
13% mins. 


Color 


Color 


Color 


Color 


Color 


Color 


ASSOCIATION FILMS 
Inc. 
347 MADISON AVENUE 
NEW YORK 17,N.Y. 


Ridgefield, N. J. LaGrange, tl. 
Broad at Elim 561 Hiligrove Ave. 


Son Froncisce 3, Dallas 2, 
799 Stevenson $1. 1108 Jackson $1. 
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Suggestions for Using This 


Issue of Co-ed in the Classroom 


FOODS AND NUTRITION 


|. Distribute breaktast menus from 
hotels and restaurants. Ask students 
to select menus which fulfill the qual- 
ifications for a good breakfast de- 

scribed on pages 28-29, listing rea- 
a sons for choice. 

: 2. Have the class plan a breakfast 
which they think can be prepared in 10 minutes. Then con- 
duct a “student race” to see how accurate their calculations 
were. Evaluate the successes and failures. Decide what fac- 
tors made the difference. 

3. Ask each student to list all the different types and vari- 
ations of bread which could be used for breakfast. To obtain 
this information, they should check grocery shelves and the 
library, and question neighbors and friends. 

4. Discuss breakfast habits of people in various countries, 
evaluating their eating habits. 

5. Plan breakfast menus for a week, using as many new 
foods as possible. 

6. Prepare a poster showing how the “basic four” food 
plan can be used for a breakfast meal. 


Hall Crapefron 


Peanut Butter 
amd Jam 


7. Inquire into the laws in your state governing the en- 
richment of flour and cereals. 

8. Find out where, when, and by whom Beef Stroganoft 
was first served. (See pages 16-17.) 

9. Have each student compile an order list which she 
would use if she were planning to prepare the complete 
“Eat and Run” menu. Her task will seem easier if she 
reads the story on pages 16-17. 

10. Discuss the serving of the “Eat and Run” party menu. 
Make a diagram to show how the silver, china and glass- 
ware, for each course, should be placed on the table. Decide 
whether individual trays should be used. 

11. As a research problem, investigate the cultivation and 
preparation of coconut which is used in the recipe on 
page 18. Suggest other ways in which coconut can be used. 

12. For fun, obtain information on how the meat of seal 
and porcupine are prepared in Alaska. (See page 31.) 

13. Keep a record of each bite of food eaten during a 
week and the amounts consumed. Evaluate your diet and 
decide how it can be improved so that your skin will benefit 
from what you eat. (See pages 12-13.) 


PERSONAL DEVELOPMENT 


1. Plan a format for a personal 
beauty book which each student 
can fill in during the year with 
helpful grooming suggestions. (See 
pages 11-14.) 

2. Set up a skin clinic. Invite. 
a reliable skin specialist or a cosmetician to analyze the skin 
of each student and offer suggestions for improving it. Keep 
record of treatment suggested and improvement noted. 

3. Prepare a short skit in which important women otf 
history—such as Cleopatra, Queen Elizabeth I, and Marie 
Antoinette—discuss their beauty secrets. Compare them with 
the suggestions given on pages 11-14. 

4. Ask the physical education teacher to demonstrate exer- 
cises which would be good for a morning tune-up. Each 
girl should decide which exercises would be best for her 
to do. 

5. Organize a debate on the pros and cons of sun bathing. 

6. Draw up a set of suggestions for caring for knees, 
elbows, feet, and underarms. 

7. As a test, have students tell why each of the questions 
on page 11 should be answered yes. 

8. Ask each student to relate an unexpected situation 
that occurred while she was baby sitting. (See page 22). 
Discuss her reaction and how it could be improved. 


9. Start a reference file of schools, colleges and places 
where special training is given for those who would like 
to follow in the footsteps of Jenny Bell (page 24) and Anne 
Peterson (page 36) 

10. Make a plan for reorganizing dresser drawers. List 
any ideas which aren't suggested on page 34. 

11. Arrange an exhibit of new accessories for closet and 
dresser drawers. 

12. Write a letter which Ruth might send to the boy who 
promised to write each week. (See page 23.) 

13. Debate the view of Renee given on page 54. 

14. Discuss how respect f + adult authority can be taught. 

15, After reading Vickie’s statement, on page 54, about 
finding “something to do when there's nothing to do,” make 
a list of worthwhile activities which may be undertaken at 
such times. 

16. Analyze the four main characters in the story of 
“Sweet Lorraine” (page 20). Which one seemed to have 
achieved the most maturity? Which boy do you think cared 
the most for Lorraine? 

17. Discuss whether a boy and a girl should “go steady.” 

18. Decide what Lorraine should say to Mike when he 
called her. 

19. Decide whether Lorraine should have accepted the 
first date with Mike without being introduced. 
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CLOTHING AND TEXTILES 


1. Decide what type of clothes 
would be appropriate to wear to 
the party described on page 16. 

2. Plan a wardrobe that would 
be appropriate to take on a trip 
to Alaska ‘(p. 31). Be sure to con- 
sider the patterns shown on pages 
8-10 and sweaters and blouses on 
pages 26-27 

3. Take a trip to a museum or library to obtain intorma- 
tion concerning the clothes worn by the Eskimo women in 
Alaska. Then after reading how Jenny Bell became a fashion 
designer (p. 24), have each student create an original de- 
sign using the Eskimo costumes for inspiration. 

4. Use the color information on page 15 as a starting 
point for a discussion of how different hues can be com- 
bined. List color combinations, such as orange and pink, 
that may look very unattractive unless they are carefully 
combined, Prepare a color chart to show how such colors 
can be used together. 

5. Dramatize the difference in pattern types—sub-teen, 
teen, junior, and misses—by preparing a simple chart to show 
how the measurements and pattern pieces differ 

6. Make a list of fashion trends as meutioned in the 
article “Fashion Snooper,” pp. 8-10. Compare them with 
those described in the September, 1957, issue of Co-ed. 
Note changes in line, color and fabric. 

7. Ask students to make vaper dolls, such as the one 
Jenny Bell describes on page 24. On her doll, each student 
designs a garment which she thinks would be flattering to 
uer face and figure. 

8. Arrange with a local store to show students the new 


fabrics. Ask the person in charge of fabrics to give the 
students information concerning the fibers and finishes used. 
and tell how the fabrics should be cared for. 

9. Ask each student to obtain a sample of a tabric which 
would be appropriate for each of the designs shown on 
pages 8-10. After checking their suitability in class, each 
student could staple the sample to the page, close to the 
picture, in her copy of Co-ed. 

10. Start a glossary of fashion terms. Begin with such 
words as leotards and skortie mentioned on page 9. 

11. Discuss the new shapes that are appearing in the 
fall tashion picture. 

12. Discuss the difference between a tacing, intertacing, 
underlining, interlining, and lining. 

13. Arrange an exhibit of tabrics that look dainty but 
are practical and which might be used to decorate the room 
shown on page 15. 

14. Demonstrate various short-cut sewing methods which 
could be used to simplify the making of curtains, slipcovers. 
and pillows for a girl's bedroom. 

15. Make a check list which would be helptul to use 
when inspecting a suit. (See page 19.) 

16. Invite a ladies tailor or fitter to demonstrate how a 
suit should be altered so that it fits properly. 

17. Collect labels which are attached to ready-to-wear 
garments. Make recommendations for improving. 

18. Arrange a panel discussion on the labeling of fabrics 
and garments. Discuss government regulations. 

19. Have class “plav act” the purchasing of a suit. 

20. Decide what tvpe clothes Lorraine should wear when 
she goes sailing and to the hotel dancing. (See short story, 
beginning on page 20.) 


HOME AND FAMILY LIVING 


1. After the students have read 
the article “Eat and Run” (pages 16- 
18), divide the class into groups of 
three. Then have each group decide 
who shall play the role of Sue, Gert, 
and Jane. Ask each student to de- 
velop an efficient work schedule so that her part of the party 
will be a complete success. Compare the various plans, then 
develop the ideal one. 

2. Discuss various methods of dishwashing, such as the 
one Gert uses. (See page 17.) Decide which method offers 
the most hygenic, efficient and enjoyable way to pertorm 
this task. 

3. Decide what role the parents should play at the pro- 
gressive dinner party. 

4. Plan a party which would help Marcia out of her 
predicament. (See page 23.) 

5. To emphasize the importance of knowing more about 
our new state, Alaska, prepare an exhibit which might be 
put in a display case, showing how the food, clothing and 
housing facilities may differ from those found in the other 
48 states. Interesting information is found in the story 
on page 31. 

6. Ask the school nurse or doctor to advise you on the 
buying of the items mentioned on page 38 for the medicine 
cabinet. 

7. Have a brain-storming session on ways to label and 
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store medical supplies to prevent mistaken identity. 
(See page 38.) 

8. Visit a local hospital to see what precautions 
are taken in the storing of medical supplies. 

Y. Show class a lovely piece of chintz which could 
be used in a bedroom. Using it as a basis for plan- 
ning a color scheme tor the room shown on page 15, have 
students make a color plate showing room decorations. 

10. Visit a turniture department to inspect cabinets and 
bookcases. Then make a plan tor a wall cabinet which 
might be used in the room shown on page 15 to provide 
a convenient and attractive place for keeping and using 
all equipment needed for studying, hobbies, cosmetics. 

11. After students have read, “How's Your FM Rating?” 
have them design a calendar which could be used as a 
family Christmas gift. On it, place important dates which 
should be remembered, such as birthdays and anniversaries. 

12. Draw up a set of rules for family use of the bathroom. 
Be sure to include a morning schedule. 

13. Discuss the best way to record a telephone message 
which must be given to an absent member of the family. 
(See page 40.) Design a message pad on which the note 
can be written. Also devise a place for the message to be left 

14. Draw up a set of rules for using the telephone which 
could be presented to the Family Council for adoption. 

15. Discuss how you should use the telephone in case 
of an emergency. 
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Heme 
Teacher Edition of 


is sent free each 
to tegthers with 

more Classroom subscriptions 
to Coad. 


school yew only 


Co-ed day ... the brightest day of the month in thousands 
of homemaking classrooms throughout America! 


More than a quarter of a million teen-age girls—and their 
homemaking teachers—are enthusiastic subscribers to 
this first and only classroom magazine published expressly 
to supplement the home economics curriculum. Co-ed’s 
lively features spark eager student interest .. . highlight 
new, up-to-the-minute trends and techniques that no text- 
book can cover . . . provide valuable material for discussion 
and displays. 


But perhaps we're prejudiced, so you be the judge. Look 
through the September issue on your right, and decide for 
yourself just how vital a contribution Co-ed can make to 
your week-to-week teaching program. Note Co-ed's infor- 
mal, student-oriented style, its exciting variety, its easy 
adaptability —its versatility! 


Then—use the attached postage-free reply card to place 
a tentative order to Co-ed for all of the girls in your classes. 
We'll rush copies to you without delay, so that throughout 
the current school year you and your students may enjoy 
and benefit from Co-ed —“‘the magazine for the career girls 
and homemakers of tomorrow!” 


C'o-ed 


33 West 42nd Street, New York 36, N. Y. 
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Choose Your 


Teaching Aids Now 


From this section offering free and low cost materials 


Here's How to Use This Teaching Aids Section ... 


TO SAVE YOUR TIME — TO INSURE PROMPT DELIVERY — FOLLOW THESE DIRECTIONS 


1. Read listings and check all items you want. You may order 
as many as you wish. 


2. Fill in coupons for materials you want. Write clearly. The 


’ manufacturers have no other record of your address. 


3. When requesting films, allow at least three full weeks be- 


fore your first choice of time for showing them. 
4. Attach your remittance to coupons requiring payment. 
5. Mail to: Practical Home Economics 


Teacher Edition of Co-ed 
33 West 42nd St., New York 36, N. Y. 


ALL YOURS—BOOKS, BOOKLETS, BROCHURES, FILMS, SWATCHES, 
TEACHING MANUALS, STUDENT LEAFLETS 


| 
é 


THESE FREE 
AND 
LOW-COST 
TEACHING 
AIDS 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 


Educating Today for Tomorrow 
(Continued from page 119) 


Are We Teaching Facts of Fundamentals? 


In a speech titled “Education for an Age of Change” 
Kenneth G. Bartlett, Vice-President and Dean of 
Public Affairs, Syracuse University, said, “The last 
half of the 20th century will record the greatest 
physical changes in human history . . . but nothing 
will change so much im the next few years as our 
educational system. 

“It is possible that the most conservative of profes- 
sions—teaching—may become the most changed of 
all . . . at the college level, it is a safe guess that 
the best students will be paid to go to school... at 
the high school level, there is plenty of evidence that 
we will go to school around the calendar and possibly 
around the clock . . . at both levels we'll soon learn 
to let the bright student travel at his own speed. 
It is no exaggeration to predict, as a result, a profusion 
of scientific discoveries by young men and women 
before they are 25 .. . youth of the country has won 
most of the wars . . . they'll soon be contributing 
scientifically to maintenance of the peace. 

“If education is to be adapted to an age of change,” 
Dean Bartlett asserted, “it is clear that the purposes, 
particularly in the professional fields, must be coa- 
tinually re-studied. We must be careful not to put 
too much emphasis on the present, which we all know 
will soon be the obsolete past. We must re-dedicate 
every profession to a sifting out and to a search for 
fundamentals. Once this is done, there should be 
room for the enrichment program found in philosophy, 
literature, communications, and history. 

“Ours then is a new assignment, for it asks that 
each teacher take the student up on the mountain 
top, show him the potential individual greatness that 
lies within, and make him a flexible person, capable 
of adjustment to a changing social order. This is the 
biggest and most critical demand that has ever been 
made on us. It calls for more imagination than we 
have used in the past and release from tradition-bound 
practices. Too many of us are still landlocked to 
good, but not good enough, teaching methods. It is 
still too easy to teach facts instead of fundamentals; 
too convenient to lecture instead of probing students’ 
minds; too tempting to put our major energy into 
our own research instead of paying equal attention 
to communication with students. 

“We depend generally upon unreadable textbooks, 
on discussions for discussion’s sake, on demonstrations 
and field trips without adequate respect for princi- 
ples, upon program sequences that were developed 
for another age.” 

Developing his theme of “facts or fundamentals,” 
Dean Bartlett cited this incident: One of America’s 
major companies recently questioned its college grad- 
uates in respect to their education. Those who had 
been out of college less than five years complained 
that they had not been taught how to make a living. 
Those out ten years observed that they hadn’t been 


(Continued on page 126) 
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Abbott Laboratories Abbott Laboratories (100) PHE 9-58 
North Chicago, Illinois 

Add Natural-Tasting Sweetness to Diets Please send New 32- 

Without the Penalty of Calories pe with 


(If you desire more than one copy, indicate how many 
) Two sample bottles of Sucaryl tablets. 


SUCARYL® means good news for dieters and diabetics. This non-caloric 
sweetener can be used just like sugar—cook with it (boiling and baking 
don't affect it at all), sweeten drinks, cereal, fruit . . . you can even use 
it in freezing. And you simply can not taste the difference. We've got School or Organization 
samples and brand new full-color recipe booklets for you. Let us know 4 dress 

what you need. City 


(please print) 


i 


American Bottlers (101) PHE 9-58 
of Carbonated Beverages 


1128 Sixteenth Street N.W., Washington D. 
Home Economics Packet—A colorful series of leaflets discussing some of % O6. 


sas : Please sen. “our Home Economics Packet . . . a series of discussions of 
the nutritional aspects of bottled soft drinks. Free sample copy. ' the place of “tled soft drinks in Modern Living. 
Packet includes: 


American Bottlers of Carbonated Beverages 


“Sparkling Drink Recipes” ame 


* “Health and Liquid” 


(please print) 


“Soft Drinks and Balanced Diet” 
“Genii of Sparkling Soft Drinks” 


Armour and Company (109) PHE 9-58 


ARMOUR FRESH MEAT STUDY GUIDE 
copies ARMOUR FRESH MEAT 


This new 16-page booklet contains the latest, most authoritative informa- 
tion about buying, preparing, and storing meat. 

Included are four meat charts showing in details the cuts of beef, pork, (please print) 
lamb, and veal. Includes a time and temperature table for roasting, broiling, Number of Students 
braising, stewing, and simmering and information on how to store and Name of School 
cook frozen meats. | 


City and State 


FREE! MARIE GIFFORD (110) PHE 9-58 


CONSUMER SERVICE DEPARTMENT 
NEW PICTURE PIE BOOKLET TO HELP YOU PLAN YOUR LESSONS IN PIE P.O. BOX 5208 


MAKING. ; ARMOUR AND COMPANY, CHICAGO 90, ILLINOIS 
Please send me my copy of Marie Gifford's PICTURE PIE BOOKLET. 


Name. 


32 new pie recipes. How-to-do-it illustrations. For your copy, write: 


(please print) 
Name of school 


City and State 


Association Films, Inc. (112) PHE 9-58 
Association Films 347 Madison Avenve ‘ 


Free films for Units in “FOOD PREPARATION AND BUYING” aw Mow 

send the LOAN “FOOD PREPARATION” films 
Ever see a tomato ripen, in a matter of seconds? You will—through a Of GROWING OF the Mmaicated cates: 
Nature's bounty, Food, is the star of several other films for FREE LOAN: 
“Every Day is Apple Day’ (available with recipe booklets for members of . 2nd ; Design For Dining: 1st 
your class or group), “Harvest of Convenience’ (a world-tour, courtesy ; T for the Making: 1st. 2nd 
of General Foods, showing the far-reaches where food comes from), 
“Quick Meals from the Freezer’ (quick-frozen food facts), “Design for (please print) 
Dining’ (how frozen foods progress from field to dining table) and or Organization 
“Treasures for the Making” (jelly-making pointers for classroom and 


group). i Zone............ State 
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required to learn the fundamentals. Those out twenty 
years wished they had been taught to live a lifel 
“This is the problem facing every profession. How 
far shall we go in teaching the present? It calls for 
@ never-ending study of purposes and a recognition 
that a too specific goal is the most dangerous tempta- 


MANY OF THESE “incising tis eddies, Dean Batt suggested the 


the better teachers be made available to more stu- 


dents; that better teaching materials be developed, 
exclusive WITH the principle of ae except ety In the years 
ahead there won't be enough teachers to work with 


PRACTICAL 


“How shall we extend the influence of those teach- 
HOME ers with the greatest experience?” he asked. Radio 

and television may be one answer; classrooms de- 
signed to accommodate more students may be an- 


“we search for new ways of extending and rewarding 
TEACHER Foods and Nutrition 


the best.” 

Dr. E. Neige Todhunter, Dean, School of Home. 
ED] | ION OF Economics, University of Alabama, spoke on “The 
Food We Eat,” and warned us not to be gullible with 
regard to published material. “It’s in the news, but . 
CO-ED is it a fact?” is the question we should ask ourselves, 
she said. Never before have so many fads been con- 
fused with facts in published material on foods and 
nutrition. Large companies, with powerful public rela- 
tions departments, place articles in the newspapers 
that sound convincing, because they are cleverly pre- 
sented with pseudo-scientific background. Expert writ- 


ers in the advertising agencies produce “fear copy” 
that first shocks the reader, then offers a simple solu- 
tion to the problem. 


BE SURE Fad diets, miracle foods, vitamins are offered as 
cure-alls and energy builders. People who believe 
TO FILL OUT this misinformation and indulge in these fads may 
suffer physical imbalance and insufficient nutrition. 
EACH COUPON These victims are lured into a false sense of security 
COMPLETELY and may not seek medical aid when it is needed. 


A doctor should always be consulted with regard to 
diet or vitamins, Dr. Todhunter stated. 
Science today is in the forefront. We must separate 


Send to: the science of nutrition from the psychology of fear 

PRACTICAL HOME ECONOMICS — & 
TEACHER EDITION OF CO-ED Referring to the current studies on fat in the diet, 
Dr. Todhunter said that conclusions were being pub- 

33 treet licized after brief and inconclusive research. She 

West 42nd S reminded us that all great discoveries in medicine 

New York 36, New York were not made over night . . . that each investigator 


stands on the shoulders of those who went before him 
. - » Slow, steady development is needed in research. 


(Continued on page 128) 
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Association Films 
Free Films for Units in “FAMILY RELATIONS” 


Can a pet be more than just a pet? Yes, as the free color film, “Member 
of the Family’ shows, when all members participate in the training of a 
canine called, “Buttons” . . . other interesting films available are: "Meas- 
ure of a Man” (importance of planning for the family’s future security), 
“Kind of Music You Want” (cultural and recreational value of having 
music in.the home), "A Long Way From Home” (how the USO helps 
bring “home a little closer” to our Servicemen overseas), “Play It Safe” 
(bicycle safety programs to encourage courteous and less dangerous bike 
habits) and “The Christmas Carrolls” (the fun and fellowship of an old- 
fashioned “do-it-yourself” Christmas). 


Association Films 


Free Films for Units in “HEALTH AND HYGIENE” 


Teachers and women's group leaders can bring to students or members 
interesting, informative facts about many areas of family and nal 
health—by showing such FREE LOAN 16mm color and sound films as: 
“How To Catch A Cold,” (by Walt Disney Productions), “Bathing Time 
For Baby’ (good for sitters, too!), “White Magic of Milk” (nutritional 
pointers), "A Matter of Time’ (good sense about work and play), “The 
Story of Menstruation,” "Common Enemy’ (humorous history of the com- 
mon cold) and “Your Safety First’ (science-factual about safety develop- 
ments in the family auto). 


Association Films 


Free Films for Units in “DECORATING AND CREATIVE 
HOMEMAKING” 


Homemaking is living and doing. Association FILMS offers a variety of 
films packed with plenty of “do”, including such colorful eye-fillers as: 
"The Art of Gift Wrapping’ (holiday hints for year round giving), 
“Practical Dreamer’ (planning a kitchen for looks and utility), “The Best 
Made Plans’ (how to wrap foods for protection—and party favors too), 
“How to be a Successful Hostess’ (entertaining graciously), "A Touch of 
Magic” (more about gift wrapping, this one set to music, and beautiful to 
behold), “Quiet, Please’ (how acoustic ceiling tile lessens noise and adds 
eauty)s and “Once and Forever’ (a story about a family and their new 


Ball Brothers Company 
Booklet Tells New, Easy Way to Seal Jam and Jelly 


Ball Brothers have developed a new screw-top jelly container—the Ball 
“HALF-PINT” Jar—that requires no paraffin. Contents are vecuum-sealed 
with Ball Dome Lid and Band to lock out dust, air, insects. Tapered, 
shoulderless sides make it easy to fill and empty. Free booklet describes 
method, contains step-by-step directions and basic recipes for home can- 
ning and freezing. Immediate attention given to coupon requests. 


BENNETT BOOKS 


Chas. A. Bennett Co., Inc. 


FREE—Rating Scale for Personal Appearance, and 


FREE—Bennett Home Economics Catalog 
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(113) PHE 9-58 
347 Madison Avenve 
New York 17, New York 


Please send the following FREE LOAN “FAMILY RELATIONS” FILMS 
for showing on the indicated dates: 

Member of the Family: 1st 2nd : Measure of a Man: 
ist 2nd. ; Kind of Music You Want: 1st... 
A Long Way From Home: Ist 2nd 
Play It Safe: ist. 2nd ; The Christmas Carrolls: 


Name. 


(please print) 
School or Organization... 


(114) PHE 9-58 


New York 17, New York 

Please send the following FREE LOAN “HEALTH AND HYGIENE” 
FILMS for showing on indicated dates: 

How to Catch a Cold: Ist_. 2nd ; Bathing Time for Baby: 
Ist 2nd ; White Magic of Milk: ist_..._._.._. 
; Story of Menstruation: 1st 2nd. 
A Matter of Time: 1st 2nd ; Common Enemy: 1st... 
; Your Safety First Ist 2ad 
Name 


School or Organization 
Street 
City. 


(please print) 


Zone............ State 


Association Films, Inc. 
347 Madison Avenue 

New York 17, New York 
Please send the following FREE LOAN “DECORATING” films for our 
showing on the indicated dates: 


Art of Gift Wrapping: Ist 
Ist. 2nd 


(115) PHE 9-58 


Dreamer: 


2nd ; Practical 
; The Best Made Plans: 1st... 
How to be a Successful Hostess: 1st. ; 

ouch of Magic: Ist a ; Quiet, Please: 1st_____. 
2nd. ; Once and Forever: Ist Qs 


(please print) 
School or Organization.. 


Ball Brothers Company 
Dept. P98, Muncie, Indiana 


( ) Please send me. copies of the Ball Booklet, “Home 
Canning and Freezing Methods Sketch Book” containing step-by-step 
——— and recipes. Contains new vacuum sealing anhel for jam 

jelly. 


Name and title 


(116) PHE 9-58 


(please print) 
School 


Address. 
City 


Zone State 
(Offers good only in Continental U.S.A., while supplies last.) 


Chas. A. Bennett Co., Inc. (117) PHE 9-58 
1208 Duroc Buliding 
Peoria, Illinois 


Please send the following: (] Homemaking for Teenagers, Book II, $4.96; 
(C Homemaking for Teenagers, Book I, $3.60; () Meal Planning and Table 
Service, $3.36; () Tables of Food Values, $5.50; (1) Dress, $4.16; D Historic 
Costume, $4.50; [) Rating Scale For Personal Appearance, FREE; [) Catalog 
on Bennett Home Economics Books, FREE; Send postpaid, $s 
enclosed; [) Send C.O.D.; [) Send billed om 30-day approval. Satisfaction 
guaranteed or money refunded. 


Name 

School 
Address 
City 


Title 
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In the light of what we know, “no radical changes ia 
diet should be made,” she stated. 

Dr. Todhunter reminded us of the phrase used by 
Stanley Bruce, “The marriage of health and agricul- 
ture.” We were advised to stress the use of natural 
7 foods and to warn against sensational diets and magic 
j medication. 

: In summary, we should (1) read wisely. “Tell me 

what you read and I'll tell you what you know,” said 
CHOOSE YOUR Dr. Todhunter. (2) Teach simple nutrition at the 
elementary level. (3) Help libraries, TV speakers and 

others with nutrition information. (4) Make teaching 
TE ACH | NG Al DS nutrition more interesting. “Lack of enthusiasm puts 
wrinkles in your soul.” 

It is our responsibility to teach nutrition in the 


; H classroom, in the home, and in the community, she 
from this special come, 
business-sponsored Food Surplus and Malnutrition 


We in the United States are faced with a “luxury 
° ° nutrition problem” while most of the world has an 
teaching aids “essential nutrition problem,” Dr. Arnold E. Schaefer, 
Executive Director of the Interdepartmental Commit- 
° tee on Nutrition for National Defense at the National 
section Institutes of Health, said before the Food and Nutri- 
tion Section. We have virtually eliminated breakfast, 
° ° adopted the light lunch, and make up for it at the 
on Audio-visual evening dinner by gorging ourselves. Our problem, 
he said, is surplus food on the farms and surplus fat 
4 on the individual. But in much of the world the prob- 
materials vitiading lem is a different kind of malnutrition. 
Lack of transportation in some countries, Dr. Schae- 
fer pointed out, isolates many communities, forcing 
them to depend on their own local resources, The 


CUT OUT people eat primarily what is grown in their own area. 

Usually, agricultural practices are inherited, dictated 
AND MAIL by climatic conditions, and influenced by social and - 

religious customs. 

Dr. Schaefer urged that nutrition be ranked much 

YOUR COUPONS higher as a means of promoting the welfare of peoples 

. of newly developing countries. He told the group that 
TODAY these countries are eager for assistance and that home . 

economists can and have contributed greatly to world 

TO: nutrition improvement programs. 


Family Relations and Child denen 


Family life in Syria and Ceylon was discussed in 
a symposium: “Family Life Among Our World Neigh- 


PRACTICAL HOME ECONOMICS The dent. 
rs. ies, ass professor of c 

TEACHER EDITION OF CO-ED opment at the University of Massachusetts, who spent 

a year and half in Syria, told the group that the qual- 

33 West 42nd Street ity of relationships between husband and wife in that 

country varies just as it does in our own. She said 

New York 36, New York she had been in homes in which there was evidence 


of mutual respect and admiration between husband 
and wife. But, in other homes, there were indications 
that the husband was the “lord and master” and the 
wife the bearer of burdens and children. The women 
in rural areas work hard, putting in long hours, but 
city women have fewer responsibilities and are learn- 


(Continued on page 130) 
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Carnation Company 
Instant Beauty Beverage 


* Announcement of a new, sure, natural way to teen-age beauty! 
%* Contains an easily-understood but detailed explanation of 
why drinking milk is vital for the glow of beauty. 
% Contains full information on why Carnation Instant Beauty 
Beverage provides the ideal foundation for everyday 
health, beauty and vitality. 
%* Contains an explanation of nonfat milk—in “Magic Crystals” 
form—and its dietary advantages. 
All of this information is available in full-size reprint form 
for classroom distribution. 


Carter Products 


Makers of Arrid Cream Deodorant 


Good Grooming Wall Chart 


Here's the friendly way to let your students in on the secrets of good 
grooming. Pamela Reid, a leading New York fashion model and beauty 
consultant to the makers of Arrid, paves the way to “neatness and 
sweetness” step by step. 


Personal matters such as the need-for a daily bath, the importance of 
an effective anti-perspirant, the delight of skin-out cleanliness are 
demonstrated in a light-hearted confidential manner calculated to win over 
even the most reluctant of your students. 


You'll find the Arrid wall chart an indispensable aid in the “manu- 
facture” of young ladies! . 
Under separate cover you will receive a free jar of Arrid Cream 


Deodorant. You will find it, too, invaluable in the demonstration of 
techniques for achieving long-lasting loveliness! 


CEREAL INSTITUTE, INC. 
FREE .. . for your Better Breakfast Month program . . . 


FREE . . . a.newly prepared 36-page Source Book, which presents authori- 
tative information on breakfast and its importance to teen-agers and adults. 


Derbac Service 
Cereal Soaps Company, inc. 
P.O. Box 111 — East Northport, New York 


a. Instructions to Parents—educational leaflets for pupils giving full 
directions on how to clean up pediculosis-infected heads in one quick, 
whey md treatment with the Derbac Tar Medicated Shampoo and the 

Comb. 


b. Ten Easy Steps—poster, illustrating above treatment. Free. 


c. Information about Derbac treatment with Derbac Tar Medicated 
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MARY BLAKE, Carnation Company (128) PHE 9-58 
Dept. ED-98, Los Angeles 19, California 

Please send me FREE reprints of the Instant Beauty Beverage announce- 
ment which details the health, beauty and vitality benefits to be gained 
rom this new milk discovery. 


<--w-s-eseNumber of reprints required for current classroom distribution. 


(please print) 


> 


Q 
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(123) PHE 9-58 


Please send FREE............copies of Good Grooming Wall Chart and 
sample jar of Arrid. 


(please print) 


Jr. HS H.S College.......... 


State. 


Cereal institute, Inc. (126) PHE 9-58 
135 South La Salle Street, Chicago 3, Illinois 


Please send FREE Breakfast Source Book. 


Name 


Derbac Service 

Cereal Soaps Company, inc. 

P.O. Box 111 — East Northport, New York 
Please send: (J a copies Instructions to Parents. Free. (1) b. Ten 
Easy Steps, poster for classroom. Free. (1) c. Information about 

Tar Medicated Shampoo and Derbac Comb. All above free. 

PLEASE PRINT 


(127) PHE 9-58 


Title 


. 
! 
! 
: 
! 
! 
| Makers of Arrid Cream Deodorant 
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ing to use their spare time constructively. Those with 
educational opportunities are training for professions 
such as pharmacy, law, and medicine. Women are 
gradually becoming recognized as contributing mem- 
bers of society. 


Dr. Harold Feldman, associate professor of child 
N OW development and family relationships at New York 
State College of Home Economics at Cornell, spoke 


of women’s roles in Ceylon. Women in the upper 
income bracket, he said, live lives of comparative 
h ease. this class are cooperative, — 
children are brought up in a permissive atmosphere. 
IS t e time In middle class families, Dr. Feldman said, if the 
wife has a college degree, she will probably teach, 
and have one or two servants to do her housework. 
If she does not work, the woman in this class will 
to order spend much of her time in religious or volunteer 
social work. 
Household tasks among the lower income people, 
Dr. Feldman explained, are left to the women, but 
you r control over money matters is almost completely in the 
-_eoeoeo hands of the husband, even to the purchase of food 
and the wife’s clothing. The parents are strict with 
their children, and an obedient child showing little 
aggression is the ideal of these mothers. ' 
T fF AC Hy | N G A | D S Dr. William M. Smith, Jr., Professor of Family Re- 
lationships, Pennsylvania State University, in a speech 
on “Family Change in a Changing World,” stressed 
the fact that science changes and social changes have 
made a great impact on the pattern of family living | 
in America. 
Some of the important changes in family living 
‘ mentioned by Dr. Smith are: the growing tendency 
Just fill out for young marrieds to have a separate residence; the 
mobility of families today; the rising standard of 
t he ff ° living, which requires better knowledge of goods con- 
coupons o7rrering sumption; the narrowing age gap between parent and 
child—mothers and daughters may be competing for 
° jobs; the shift in decision-making with regard to 
the material family spending; the diversity of social contacts which - 
young people enjoy today—they have a wider choice 
; of a mate. 
you would like In teaching family relationships, Dr. Smith asserted, 
we must be alert and flexible to meet current needs. 


H ° He warned us that rigidity is the test threat to 
and mail today te: 


Family Life Education 


Emphasizing the need for family life education in 
this era of social and scientific changes, Dr. Beatrice 
Paolucci, of Ohio State University, said that without 
families around which to pivot, home economics 


ould have no destin 


satellite, with families as the center of its orbit. Sug- 
TEACHER EDITION OF CO-ED gesting changes in keeping with world patterns, she 


called for an increase in the number of courses outside 
33 West 42nd Street of home economics for those studying to become home 
New York 36, New York economists; an increase in realistic knowledge of how 
families live; a decrease in “how to do it” skills, and 
increase of men in our field. Such changes, Dr. Pao- 
lucci said, mean that home economists must take a 


(Continued on page 132) 
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Cling Peach Advisory Board 


a. Demonstration Supply—one No. 214 can each: cling peach hal 
cling peach slices, trai, cocktail. 
_ b. Color-Sound Movie—shows peach history, growing, canning, prepara- 
tion, serving, 16mm. 

c. Filmstrip—same as movie, 35mm. 334 rpm record or mimeographed 
script. 

d. Teacher's Manual—facts on growing, canning. Recipes, assignments. 

e. Recipe Sheets—81/x11, punched. 

f. Full-color Wall Poster—illustrates cling peach or fruit cocktail dish. 
Recipe. No brands. 

g- Cut Mimeograph Stencil—(81 x11) serving suggestions. 


Cluett, Peabody & Company 
Offers up to 20 copies of the following materials free. ( Additional copies 
ten cents each.) 


’ The Story of Cotton—illustrated booklet showing the complete process 
of manufacturing shirts from raw cotton to finished cloth; 12 swatches. 


Don't Let a Shirt Throw You—illustrated wall chart giving pointers on 
how to spot quality in shirts, and how to select and care for them. 


A Man's Shirt Is a Woman's Problem—illustrated booklet giving com- 
plete information on laundering and ironing of shirts. 


CO-ED—the Only Classroom Magazine 
for Teen-age Home Economics Students 
Lively . .". up-to-the-minute . . . inexpensive . . . Co-ed can help to 
: brighten and enrich every major area of your home economics program 
throughout the coming year! Each issue appeals to student interests— 
each is expressly prepared for easy, effective classroom use. 


If you aren't yet among the thousands of teachers who have found Co-ed 
a practical monthly teaching supplement, won't you show this outstanding 
September issue to your girls today? Then use the attached coupon, order 
card or reply envelope to mail a class order to Co-ed today! And remember, 
your Co-ed order brings you every issue of Practical (with Co-ed bound 
inside) free of charge! 


Copeland and Thompson, inc. 


a. Spode Pattern Folder in color. 


b. Two Spode motion pictures—one in full color and the other in black 
and white show the story of manufacture and the unique advantages of 
craft production and hand decoration. 

c. How Shall I Ever Choose—an informative booklet designed to serve 
as a guide to help the purchaser of dinnerware make an intelligent selec- 
tion of pattern. 
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Cling Peach Advisory Board (130) PHE 9-58 


153 Market Street, San Francisco 4, California 
Yes, send me free, as described in your advertisement in this publication. 
( ) Demonstration Supply peach halves, slices, fruit cocktail. 
) Teacher's manual ( ) Wall poster ( Cut mimeograph stencil 
Student recipe sheets. And send ( ) Movie or 
Film strip with (_ ) 334 rpm record or (_ ) mi 
and accompanying recipe folders for use 


(date preferred)... ...or (second choice date)...» 


530 Fifth Avenue, New York 36, N.Y. 
Please send: 
—— copies, The Story of Cotton 
— copies, Don’t Let a Shirt Throw You 
— copies, A Man's Shirt Is a Woman's Problem 
(Up to 20 copies free, additional copies ten cents each) 
Amount enclosed 


(please print) 


(134) PHE 9-58 
33 West 42nd St., New York 36, N. Y. 


Please enter my order for............subscriptions to Co-ed, to begin with the September 
1958 issue, for the term checked below. I understand that, with an order for 10 of 
more Co-ed subscriptions, I shall receive my own desk copy of Practical Home 
Economics Teacher Edition of Co-ed each month without charge. 


(0 Semester—4 issues 
(50¢ per subscription) .* 


0 Tentative Order (may be 
sed) 


0 School Year—8 issues 
($1.00 per subscription) .* 


C) Final Order (send bill later). 


Zone............ State. 


Five or more subs to one address. Orders for one to four subscriptions filled by 
hool year only. Price: $1.50 each per anoum. 


Copeland and Thompson, Inc. 
206 Fifth Avenve 
New York 10, N.Y. 


Please send Teacher's Packet containing a. Spode Pattern in color. b. Infor- 
mation about Spode movies. c. How Shall I Ever Choose. 


Title. 
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(please print) 
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Each issue is written 

to appeal 

to teen-age interests... 
each specifically prepared 
to enrich and up-date 

the homemaking program 
in junior and senior high. 


Do the girls in your class 
receive each issue? 


More than 300,000 teen-age 


home economics students 
now subscribe! 


Just fill out coupons 

and mail them today to: 

PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


have the courage 
challenge of change, and have faith in 


She ended her fine speech with a quote from Day 
Monroe, who said, “Blaze the trail, don’t trail the 
blaze.” 


Money Management 

Dr. Ruth Deacon of the New York State College 
of Home Economics at Cornell University, today told 
a group of home economists that studies of family 
expenditures can be of help to families who want 
to know how they “should spend their incomes.” 

“Studies that reflect changes in the level or in 
patterns of living,” Dr. Deacon said, “are of interest 
to families as they reflect on their own positions.” 

Studies of family expenditures should serve two 
basic purposes, Dr. Deacon explained. They should 
give information about how families in general fare 
under different economic conditions and they should 
give information about differences in how families, 
as individual economic units, spend their money 
under different economic and personal situations. The 
first purpose, she said, would yield information on 
such questions as the differences in levels and pat- 
terns of living that exist or changes that occur over 
time. Such information has implications for the way 
families influence the economy. To fulfill the second’ 
purpose, information would be gathered on questions 
such as the effects on spending of such differences as - 
family size, age, stage in the family cycle, income, 
experience, etc. The focus, she pointed out, is on the 
family as an economic unit, and the purpose is to try 
to find the factors that influence the family’s use 
of money. 

This second purpose, Dr. Deacon said, is one to 
which home economists have a particular responsibil- 
ity. For home economists, she told the group, the 
greater need is to know the range of possibilities in 
families’ use of money under various conditions and 
to seek leads as to why differences occur. 


The Scope of Research 


In addition to its central objective, the expansion 
of knowledge, research serves other important pur-. 
poses, Dr. Catherine Personius, Coordinator of Re- 
search in Home Economics at the New York State 
College of Home Economics at Cornell University, 
told a group of home economists. 

In education, she said, research contributes to the 
training of graduate students, especially at the doc- 
toral level, and helps to attract and maintain a schol- 
arly faculty. In all home economics programs, the 
findings of research contribute to soundness of pro- 
gram and to progress, and discourage superficiality - 
and obsolescence in educational curriculums and pro- 
fessional work. 

“Significant research does not just happen,” Dr. 
Personius said. “It requires personnel with specialized 
and rigorous preparation for their work.” In a field 
such as home economics, that encompasses several 


(Continued on page 134) 
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The Cream of Wheat Corporation 


(a) Vitamin Food Chart lists food sources of important vitamins, shows 
how milk and cereal supplement each other, gives average analysis of 
enriched quick Cream of Wheat and ways to use it in special diets. 


(b) Guide to Better Eating four page folder is packed with new recipes— 
new uses for America’s favorite hot wheat cereal. Everything from dra- 
matic topping suggestions to mouth-watering ingredient uses. 


It includes: Family Breakfasts, Baby and Toddler Meals, Special Diets, 
and Everyday Good Eating with “Cream of Wheat.” Already punched to 
fit a 3-ring 6x9 binder. 


Designers Fabrics-Buy-Mail 


Gives you over 100 generous-sized «watches in handsome folios ready for 
easy reference. Each fabric is described in accurate detail . . . professional 
suggestions given for proper use and care. 

Folios help you teach students to purchase fabrics for penny-wise economy, 
and yet practical and smart for good wear and durability. 

Seasonal fashion letters give advance information on newest fabrics, colors 
and styles. 


The Dow Chemical Company 
Here is valuable assistance for your classes in home decorating . . . tips and 
tricks that make decorating real fun from start to finish. 


Sound-slide film. “Saturday Afternoon at Sally's”, show the step-by-step 
procedure in the transformation of Sally's room . . . and the fun she had 
doing it. In full color. 


Free! Kit of teaching materials includes mys plan for guiding “A Date 
To Decorate”. 


Free! Furniture cut-out patterns for planning miniature rooms. For class- 
room distribution. 


Free! Four-page, full-color reprint of the guide to creating a miniature 
room, as it appears in this issue. 


Dritz Sewing Aids 


Plan your sewing classes with helpful Dritz Sewing Aids. 

Now you can teach your students to use all the new improvements in 
sewing which make it more interesting, quicker, and more professional 
looking. 

Order this special education kit containing samples of most Dritz Sew- 
ing Aids. They come in an attractive, train-type carrying case with a total 
retail price of $18.00. Available to educators at the special price of $9.00. 

Fill in the coupon for the kit, special filmstrip, and any other Dritz 
Sewing Aids you wish to purchase at this discount for educational use. 


SEPTEMBER 1958 


PHE 133 


Please send without charge one copy of each item checked: 
O) Vitamin Food Chart 0) Guide to Better Eating 


(please print) 


Designers Fabrics-Buy-Mail 
2221 W. Howard St. (PH 258) Chicago 45, Il. 


Annual Subscription is $3.00, or send 25¢ for your 
introductory Fashion-Folie. 


....-$3.00 Annual Subscription 
Introductory Fashion-Folio 
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Money Order... 


(150) PHE 9-58 


Please send me: ( ) Strip film with record—$3.00 includes complete 


) Reprint of full-color instructional guide appearing 
in magazine. 


John Dritz & Sons (151) PHE 9-58 


1115 Broadway, New York 10, N. Y. 
Please send the followin Sevieg | Aids: Educational Litera’ Sewi 
Kits ($18.00 worth of Aids), frame filmstri 13.00; 
Buttons, () 24 30 (1) 36 oper Kit, 75¢; Bat 19c; Cutting 
board, $3 3.00; racing ac: tes paper, 

Nylon elastic thread, 19c; Dressmakers Ru er, Tye 

ress Form Kit, $4.50; oO 44c; Skirt marker, blow 
and Buckle Kit (State width), 19¢; () Wrist pin cushion, 19¢; 
Tailor’ isc; (Prices 25% teacher ) To cover 

ce, @ 10c if order is $1.00, 25c¢ if $1.00 to 

50c if over $3.00. Total Enclosed 


Teacher's Name. 


City 


i 
i 
| The Cream of Wheat Corporation (860) 
| 730 Stinson Bivd. 
| Minneapolis, Minn. 
me 
os 
| “A Date to Decorate’”’ 
Mrs. Jan Harmer 
| P. ©. Box 3006 
| Detroit 81, Michigan = 
( ) ......-.....Sets of furniture cut-out patterns. 
i 
; 
: 
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YOUR BEST TEACHING AID 


Every issue of 
PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


brings you the only complete 
home economics teaching package 
including:— 


1. A wealth of professional editorial 
material—authoritative and up-to-the- 
minute—by key home economists in 
every field. 

2. A bound-in copy of CO-ED, the only 
magazine edited expressly for home- 
making students. Every page is tailor- 
made for your immediate use with 
your students. 


3. Helpful teaching ideas and sugges- 
tions for the use of CO-ED in the 
classroom. 

4. A special coupon section for your 
ready use in ordering free and low-cost 
classroom teaching materials. 


TO ORDER CO-ED 
FOR YOUR STUDENTS 


Use the coupon on page 131. 

Low school price: 50¢ per student 
per semester; $1.00 per school year. 
Orders of 10 or more copies include 
PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
at no extra cost. 


SCHOLASTIC MAGAZINES, INC. 
33 West 42nd St., New York 36, N. Y. 


Dr. May Statler Reynolds, Professor of Home Eco- 
nomics at the University of Wisconsin, Madison, was 
named this year’s recipient of the Borden Award. 

The award, given for fundamenta] research in the 
field of nutrition and experimental foods, consists of 
a gold medal and $1,000. 

Dr. Reynolds has been engaged in research in the 
field of human nutrition for many years. She has 
added significantly to the body of knowledge in this 
area, especially on protein and amino acid metabolism 
of women. For more than a quarter of a century 
Dr. Reynolds has taught nutrition to undergraduate 
students, and in recent years has directed graduate 
students who have received their master’s and doctor's 


degrees. 
New Officers 


At the closing general session, Miss Olga P. Brucher, 
Dean of the College of Home Economics at the Uni- 
versity of Rhode Island, Kingston, took office as pres- 
ident of the Association. Miss Brucher, who will serve’ 
as president from 1958-1960, has been president-elect 
for the past year. 

As she began her term of office, Miss Brucher said: 
“It is indeed a challenge to accept the presidency of 
an organization which, because of the nature of the 
profession it represents, is destined to play a role of 
ever-increasing force for the welfare of the world’s 
families. I accept this honor with both humility and 
pride.” 

Also installed at the same session were Mrs. Flor- 
ence W. Low as treasurer and Dr. Helen R. LeBaron 
as vice-president. Mrs. Low is Head of the Depart- 
ment of Home Economics at Texas A & M College, 
College Station, Texas. Dr. LeBaron is Dean of Home 
Economics at Iowa State College of Agriculture and © 
Mechanic Arts, Ames, Iowa. 

Other officers are vice-presidents Dr. Elizabeth 
Dyar, Dean, School of Home Economics, Colorado 
State University, and Dr. Laura W. Drummond, Pro- 
fessor of Home and Family Life, Teachers College, 
Columbia University. Dr. Dorothy S. Lyle, Director 
of Consumer Relations, The National Institute of 
Drycleaning, continues to serve as recording sec- 
retary. 


Scholarships and Awards 


Recipients of eight international scholarship and 
fellowship awards for study of home economics in 
this country during the academic year 1958-59 were 
announced by Dr. Beulah V.-Gillaspie, president of 
the American Home Economics Association, at the 
second general session. The winners represent eight 
different countries, and each will study home eco- 
nomics on a different campus in this country. 

The Association's 1958-59 Helen W. Atwater fellow- 
ship was awarded to Miss Jean Rowan Halliday of We- 
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Dundee Mills, Incorporated 


Clues to Thrifty Towel Buying 


A comprehensive 16 page booklet. Generously illustrated. 


Describes various weave and construction classifications, also what to 
look for when buying towels. 


Dundee Mills, Incorporated (152) PHE 9-58 
40 Worth Street, New York 13, New York 


Please send._._.____.copies of Clues to Thrifty Towel Buying (free in 
limited quantities). 

Name. Title... 

(please print) 

HS College... 
Address. 
City. State... 
No. H.E. Students 


E. 1. duPont de Nemours & Co., (Inc.) (153) PHE 9-58 
Wilmington 98, Del. 

Please lend us a print of your motion picture Harnessing the Rainbow 
to be shown on the date marked below: 
ist 


E. I. duPont de Nemours & Co., (inc.) 


a. Harnessing the Rainbow—a 29 minute, 16mm. sound and color movie 
on dyes. Designed especially for home economics classes, it explains in sim- 
ple terms what is meant by colorfastness, shows how fabrics are dyed, and 


describes laborato used to determine fastness. other than | Estimated Audi 

ret - Please send us a set of seven free booklets om dyes. 
b. A set of 7 free booklets—containing interesting facts and information | Name. (please print) 

about dyes in nontechnical terms. A Brief History of Dyes, Modern Dyes School or Organization 

and Their Properties, Modern Textile Dyeing and Printing, Testing for 


Colorfastness in the Laboratory, Testing for Colorfastness in the Home, 
Buying Fabrics for Colorfastness, Harnessing the Rainbow for You. 


Free Vacuum Cleaner Teaching Guide 


4 
Also Color Sound Film: Electrolux Corporation, 500 Fifth Ave., New York 36, N. Y. 
“Three Easy Rules For Rug Beauty” | Please send my copy of the informative guide on the selection, use and care of vacuum 
cleaners. I would also like Student Circular Digests for this number of students._.. 
! 


An iof tun end « ive Teaching Guide on the Selection, C end We would also like to show your color sound film “Three Easy Rules For Rug Beauty” 


Use of Vacuum Cleaners is available free to teachers together with a ; ° ‘dst*) « - 
student circular digest for each student. Name. Title 
“Three Easy Rules For Rug Beauty’, free color sound film, tells the com- | School 

plete story of rug care. Please give choice of three dates when sending your Address. 


request on coupon at right. 


Luther Ford & Co. 


100 North 7th Street 
Minneapolis 3, Minn. 
Mrs. Stewart's Liquid Biluing 


Please send () Mrs. Stewart's Home Washing Guide. ( All About Bluing 


Luther Ford & Co.: Mrs. Stewart's Bluing (157) PHE 9-58 


a. Mrs. Stewart's Home Washing Guide—complete, detailed discussion | 
of best home laundry methods. Revised to cover home laundry shortcuts | 
with all types of equipment including automatic washers; how to use liquid 
bluing; how to safely remove many kinds of stains; proper laundering of | 

! 

! 


new, synthetic fabrics and other practical home laundering information. Name. [please print) Title 
b. All About Bluing—the specially prepared teacher's folder is a store- — 

house of information about the various types of bluing, why bluing is de- 

sirable in the home laundry and best methods of using bluing in each type 


of home washer. 


R. T. French Company 


1 Mustard Street, Rochester 9, New York 
Please send me FREE Carol French's New Spice Chart . . . Number of 


FREE! French's easy-reference Spice Chart 


A hit with teachers! . . . The most complete chart on whole and ground 


ces that’s available! The R. T. French Co. sent out over 150,000 of | ‘Pies wanted (tint of 30). 
= quick-reference charts last year! Title 
Chart is broken down two ways: by foods and spices You get your (please potas) 
information at a glance! In handy loose-leaf not k form, on coated School 
Address. 
P.S. If your na, aie copy is “too-well-thumbed,” why not get a fresh 


! 
! 
! 
stock—and free for the asking. Get one for every member of your class. 
! 
SEPTEMBER 1958 : 


‘ 
| 
2 
+ 
! 
if 
: 
} 
Se 
! 
! 
3 R. T. French Company (159) PHE 9-58 ' 
French's Spices and Herbs : 
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Help yourself 

to a fresh, smooth start 
with your homemaking 
classes this September... 


ENTER 
YOUR 
CLASS 
ORDER 
TO 
CO-ED 
NOW! 


You'll then have copies of 
Co-ed on hand-ready to help 
with every phase of class- 
room planning—during the 
first busy weeks of the 
school year! 


It's easy to subscribe. Use 
the coupon on page 131 to 
mail your order today! 


Just fill out coupons 
and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


taskiwin, Alberta, Canada. She will study at Michigan 
State University. The seven AHEA international schol- 
arship awardees are Miss Pakiza Tawfic Amin Agha of 
Mosul, Iraq, who will study at the University of Ala- 
bama at University, Alabama; Miss Margit Hvirvelkaer 
of “Valdal” Pr. Havndal, Jylland, Denmark, who will 
study at Ohio State University, Columbus; Miss 
Virginia Lattes Deik of Santiago, Chile, who will 
study at the Pennsylvania State University at State 
College; Miss Akhter-Un-Nisa Mohyuddin of Gujrat 
City, West Pakistan, who will study at Kansas State 
College, Manhattan; Miss Ruth Clothilde Schoen- 
holzer of Basle, Switzerland, who will study at the 
University of Wisconsin; Miss Malfrid Skadsheim of 
Stangeland, Sandnes, Norway, who will study at State 
University Teachers College, Plattsburgh, New York; © 
and Miss Gerritje Jacoba Van den Berg of Deventer, 
The Netherlands, who will study at the University 
of Illinois. 


Screened for Your Classes 
(Continued from page 65) 


Clothing and Grooming 


McCall's Patterns has just released a new set of six 
color filmstrips to visualize construction details and 
sewing procedures. The series is based on the “McCall's 
Easy Sewing Book.” 

These filmstrips are so new that only one was ready 
for us to see: Construction Ahead (the process of 
making a dress—46 frames). Clear, simple, almost 
diagrammatic drawings, illustrate the various steps be- 
ginning with assembly of the bodice and progressing 
step by step to the finished garment—a basic dress 
with overskirt. Throughout, the right side of the fab- 
ric is shown in orange, the wrong side in yellow. This 
device is extremely helpful, especially in the sequences 
showing making of collar, the facing, and setting in of - 
sleeves. 

Some processes, such as assembly of bodice, skirt and 
overskirt, are covered fairly briefly. The more diffi- 
cult items are carefully shown in detail. Each step is 
covered both visually and in the accompanying instruo- 
tions. Similar treatment is given to the making and 
attaching of collar, neck facing, sleeves, zipper and 
placket, and hemming procedures. 

The strip does not neglect other important details 
either—such as pressing and shrinking away of fullness, 
basting, clipping seam allowances. All such directions 
are included as needed. Little hints, like letting the 
overskirt hang for a time before hemming, add to the 
value of the strip. 

You can first show this filmstrip in entirety to ac- 
quaint your class with all the “construction ahead.” 
Then, as actual sewing begins, show the required 
sequences again, holding each frame on screen as long 
as needed for full explanation and discussion. 

The other five strips in this new set are: Historical 
Highlights and Contemporary Clothes—the reasons be- 
hind fashion; Starting from Scratch—the primary steps 
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FREE! PORTFOLIOS of 42 TOP FAVORITES 


Coupon at right entitles you to receive, absolutely FREE, 42 of these smart 
Christmas Cards—all exclusive—all different! Along with these we will 
also send out FREE Catalog of Personal Stationery, Gift Wrappings, Christ- 
mas Decorations and Everyday Greeting Cards, as well as 2 big box assort- 
ments of other Christmas Cards on approval. Just follow our simple money- 
making instructions and you can't miss. 


Also yours! $1,000 insurance policy. When you qualify—you will receive, 
as a bonus, a $1,000 Accident Insurance Policy insured by Lloyd's of Lon- 
don, good for one year. Complete information comes with your FREE Sam- 
ples. Mail coupon now for details FREE. 


See ad om page 56 for full particulars! 


TEACH LATEST METHODS! 


SEND FOR SPECIAL, LOW EDUCATIONAL PRICE LIST 
ON GENERAL ELECTRIC PORTABLE APPLIANCES 


All five Betty Crocker Filmstrips have been filmed in natural color in the 
Betty Crocker Kitchens. All have been planned to help you plan your pro- 
gram. The many, many “How To” step pictures used in each filmstrip are 
easy to understand, enabling the student to follow the procedure without 
difficulty. To make each subject still more interesting, variations of basic 
recipes and methods are also covered in the filmstrips. A narration guide is 
sent with each filmstrip for your use in classroom explanation. 


Get a FREE desk copy of Betty Crocker Good and Easy Cook Book when 
you order 10 or more at the special price of $.79 each. This handy book 
contains over a thousand recipes, hints and ideas. It's 256 pages long and 
32 of them are in full color. Covers lie flat and wipe clean in seconds. 
Coupon at right tells you how to order. 
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SEND NO MONEY—JUST MAIL THIS 
General Card Co., Dept. 2-J 
1300 W. Jackson Bivd., Chicago 7, Il. 


Please send me, absolutely FREE, your Portfolios of < , : 
sonal” Christmas Cards—your FREE Catalog of Decorations, Gifts and Gift 


(161) PHE 9-58 


42 Exclusive “Per- 


Wraps, and complete instructions for making a lot of money. Also send 
me, on approval, 2 Box Assortments that I can sell for cash right away! 
() Check here if your age is under 14. 


Zone State. 


General Electric Company 
Box $-10, Bridgeport 2, Conn. 


Please send me information on the following: 

( Automatic Saucepan ( ) Automatic Skillet 

( } Other General Electric Portable Appliances. (New Spray, Steam & By Iron, 

Steam and Dry Iron, Portable Iron, Rotisserie-Oven, Standard Mixer, 

Sines, Automatic Coftee Makers, Automatic Grill and Waffle Baker, Toaster, 
oast-R-Oven. 


I understand SPECIAL, LOW EDUCATIONAL PRICES sent to me are for appliances 
to be used in classrooms and demonstrations only. 
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Name 
School or Organizati 
Address. 
City 


Zone. 
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FILM LIBRARY 


BETTY CROCKER FILM LIBRARY 
9200 Wayzata Bivd. Dept. PH 9-58 
General Mills, Inc. Minneapolis 26, Minnesota 


I would like to show the following Bett 
Filmstrips on a short term loan basis a 


Crocker 
find that 
a showing will fit into my teaching program on the 
dates below: 

F 1st Choice Date 2nd Choice Date 
PIE 

YEAST BREADS 
BATTER BREADS 
MUFFINS 


BISCUITS 


Nar 
School 
Address. 
City Zone___State. 
( | wish to purchase the filmstrip (s) checked above at $5.00 each 


HOW TO GET FREE DESK 
COPY OF Betty Cnockens 
GOOD and EASY COOK BOOK 


With order of 10 or more copies of “Good and 
Easy,”” you will receive your own desk copy 
without charge. 

Please send me____.._____copies of Bet 
Crocker’s Good and Easy Cook Book. at $.7 
~ copy plus postage. If order is for 10 or more, 

will receive an extra copy FREE. 


SIMON and SCHUSTER, Inc. | Neme Position___ 
Educational Division School 
136 West 52nd Street Address 
New York 
New York 9, New Yor 
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More than 10,000 
home economics 
teachers agree... 


Co-ed sparks eager 
student interest 

in every major area 
of home economics! 


WHY 
NOT 
TRY 


CO-ED 


with your students 

during the coming semester? 
Fill out the Co-ed coupon 
on page 131. 

Your class subscription 

will begin with 

the very first issue 

of the new term. 


Just fill out coupons 
and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 


to successful sewing; The Inside Story—basic stitches, 
seams, details; Essential Extras—facings, collars and 
sleeves; Priceless Perfection—details which insure a 
quality look. Each strip is accompanied by an instruc- 
tion manual, keyed to the frames of the strip. The set 
is packaged in a “book box” for your convenience and 
ease in storage. 

This series is so designed that the strips need not be 
shown in any stated order. You can select the strip 
which your class needs at the time. Naturally, you can 
also select the sequence or sequences within each strip 
which you wish to emphasize in one day's session. 

The following material will also be included with 
the set: the fall ’58 and the spring "59 Today's Teen 
School Catalog, the “McCall’s Easy Sewing Book,” 
and two more filmstrips with manuals—Fall Fashions of 
1958 and Spring Fashions for 1959. A fifteen-day pre- 
view period prior to purchase is offered. 

This teachable series to help you show construction 
details to your whole class at one time is available for 
preview and purchase from McCall's Patterns, Educa- 
tional Department. 

Two brand new sound filmstrips are concerned with 
bras and girdles for the teen-ager. Both are about 12 
minutes long and have 33 1/3 rpm recordings. Both 
use a story device with a high school girl as major 
character. Basic facts in both include: health reasons 
for wearing such garments, importance of proper fit- 
tings, services of the fitter, types of bras and girdles, . 
ways to insure proper selection and fit. 

Make the Most of Your Figure (Consumer Service 
Dept., The Formfit Co.). This strip gives us Deena, 
concerned about the school fashion show. She is to 
model a dress she made in clothing class. Her sister 
explains that Deena doesn’t wear the dress properly. . 
To learn how to “do something for the dress,” Deena 
is taught about proper posture and what it does for her 
appearance. This is a really fine sequence, practical 
and motivational. Standard basic health rules, such as 
nutrition, are briefly reviewed. We are given reasons 
for wearing and methods of selecting undergarments. 
This is followed by a visit to a store where Deena and 
her sister are properly fitted. The strip ends with the 
thought that Deena’s appearance didn’t improve over- 
night. It took hard work on posture and grooming de- 
tail. A sensible strip, interesting and teen-age based. 
Your girls can learn much about improving their ap- 
pearance, in addition to learning about bras and girdles. 

The strip comes with an excellent script for the 
teacher, a poster which shows the effect of posture on 
clothing, and students’ summary booklets, “Ten Ways 
to Improve Your Figure.” 

What Every Young Girl Should Know About Teen 
Bras and Girdles is offered by Sears, Roebuck. Apply 
to your local store and a representative will bring the 
strip, be present to answer questions, and in some 
cases will bring sample bras and girdles for demon- 
stration. 

In this one, our teen-ager Sue learns in gym that 
many of the best dressed girls wear bras and girdles. 
She and her mother visit a store where the fitting con- 
sultant explains proper fit, methods of putting on such 
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Get a FREE desk copy of Betty Crocker's Picture Cook Book, text edition 
with orders of 10 or more at $2.88 each. The revised edition contains 
2,227 recipes and ideas; 43 color pictures and an especially helpful chapter 
on menu planning. Scores of “How To” pictures show food preparation 
step by step. Use the coupon at right to order. 


Gerber Products Co. 
New, Up-to-date Teaching Aids on Infant Nutrition 


Now—Gerber offers a completely new package of teaching aids designed 
to cover all aspects of infant nutrition and baby sitting. The Teacher's 
Manual is a professional lesson plan which contains authoritative tech- 
nical information. The Student's Leaflet and Baby Sitting Guide are 
written in easy-to-understand form. All three are correlated to simplify 
teach and study. 


Grocery Store Products—Kitchen Bouquet 


Fill ovt the coupon and get ALL 7 helpers FREE! 


1. Low-Temperature Meat Cookery 

. Modern Fish Cookery 

. Kitchen Bouquet for Browning Meats 

. Modern Meat Cookery 

. Modern Poultry Cookery 

. A 2-0z. bottle of Kitchen Bouquet 

. Kitchen Bouquet Recipe Leaflets for each Student 


Hamilton Beach offers: 


New products that will interest your students—teach them the relaxed 
way to prepare and cook perfect dishes. You, too, can relax because these 
custom-built small appliances are safe, efficient and protected by a full 5 
year guarantee. Plus very special school prices! 


Hershey Chocolate Corporation 


a. The Story of Chocolate and Cocoa—illustrated booklet, tracing the 
historical development and processing of chocolate and cocoa and the 
growth of The Chocolate Town. 


b. Illustrated Recipe Folders—separate folder for Semi-Sweet Chocolate 
Dainties, Baking Chocolate and Cocoa. 


‘ ¢. Wall Chart—visualizing chocolate and cocoa process. Distribution 
restricted to teachers. Limit One. 


(Offer good in United States and Possessions only.) 
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HOW TO GET FREE DESK 
COPY OF Betty 
PICTURE COOK BOOK 


With order of 10 or more Text Editions at 
widhout 
charge. 


receive your own desk copy 


Please send me______copies of the Text 
at $2.88 per copy plus postage. er 

or more, I receive an extra copy FREE. 


McGRAW-HILL BOOK CO. 
School Dept. 
330 West 42nd Street 
New York 36, New York 


(168) PHE 9-58 
Dept. 629-8, Fremont, Mich. 
Please send me up-to-date Teacher's Manual and Baby Sitting Guide, plus 
Opies Of Student's Leaflet. 


Name. Title. 


(please print) 
School 


(172) PHE 9-58 
West Chester, Pa. Dept. P-9 
KITCHEN BOUQUET 


CO Please send one each of the 7 cooking and teaching aids listed in our 
advertisement (page 108). 

One 2-ounce bottle of KITCHEN BOUQUET. 

(J KITCHEN BOUQUET Recipe Leaflets....................copies. 


Title 


(please print) 


Hamilton Beach 

Division of Scoville 

Educational Department 

Racine, Wisconsin 

FREE Teaching Kit, special school prices . . . 
and information on dramatic new products. 
Please send to: 


Name 


(174) PHE 9-58 


(please print) 
School or Organization 


Hershey Chocolate Corporation 
19 E. Chocolate Street 


Hershey, Pa. 

Please send free: (] a. The Story of Chocolate and Cocoa...__..copies. 
b. Illustrated Recipe each. 

0 c. Wall Chart. (One copy only.) 
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(please print) 
Grade Taught. 


Zone State 
(Offer good im United States and Possessions only.) 
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For your 
homemaking students... 


Co-ed 


the magazine for career girls 
and homemakers of tomorrow 


For you... 


Practical Home Economics 
Teacher Edition of Co-ed 


The only combination of its kind, 
Practical and Co-ed provide lively, 
curriculum-keyed materials—unrivaled 
in the homemaking field! 


Won't you try them together in your 
classroom this term? Fill out the coupon 
on page 131 now! 


Just fill out coupons 
and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 


garments, selection of style and reasons for each, 
meaning of measurements and sizes. All this comes to 
us, supposedly, through Sue’s diary. Most sequences 
begin with a shot of Sue lying on her bed writing. 
However, the data is concise and clear, answering 
many questions typical of the teen-ager about to begin 
wearing such garments. 

The Consumer Education Division of Sears, Roe 
buck offers a number of items for your classes. Free 
exhibit material includes charts of infant clothing, 
fabric samples, table service charts. Their “Hidden 
Values” booklets outline points to look for when buy- 
ing shoes, hosiery, girls’ and women’s fashions. 


Home Care and Decoration 


Make Yours a Well-Dressed Home (81 fr. color 
filmstrip; 20 min., $83 1/3 rpm recording; commentary- 
syllabus; purchase from Meredith Publishing Co.). A 
really basic study of the fundamental principles of 
home decoration, clearly and cleverly explained and 
demonstrated. Home furnishing is compared, point by 
point, with the principles used in proper wardrobe 
selection. This pleasant device makes the whole thing 
seem much more relaxed and easier to do. Cartoons, 
drawings, and photographs are organized in easy-to- 
follow sequences on basic color schemes, effects of 
color, pattern, properties, furniture fitting, and acces- 
sories. Excellent summaries of rules are given, with 
practical applications. Although the narration refers to 
“farm” homes, these principles and the illustrated 
rooms, including the problem rooms shown, are ap- 
plicable to any home anywhere. An ending sequence, 
for summary, effectively “dresses” a room, starting with 
a black and white photograph and adding frame by 
frame until the finished room with accessories in place 
appears. A strip your class can see several times—per- 
haps a sequence at a time—for fullest learning possi- 
bilities. 

Meredith Publishing offers other sound and color 
filmstrips. Planning Your Farm Kitchen—fundamentals 
of planning work centers for efficiency, plus decorating 
ideas, tips on wiring and plumbing. Well-Dressed 
Windows—attractive, practical window treatments for 
every room, including problems such as bays, corners, 
high windows; plus color schemes, measuring, buying 
and hanging ideas. Ideas for Bedroom-Bathroom — 
Beauty—selection and arrangement for multipurpose 
bedrooms and baths; buying trips, beauty with com- 
fort, convenience and ease of upkeep. Color Ideas—the 
newest of the group—color schemes, color rules; step- 
by-step planning of color schemes. If these are as well 
produced as the Well-Dressed Home, they should be 
a fine teaching filmstrip library for your home deco- 
ration classes. More about these after we've had an 
opportunity to see them. : 

To help keep the newly decorated home lovely, 
Three Easy Rules for Rug Beauty (13 mins., color, free 
loan from Electrolux) offers some practical ideas on 
rug care. The three rules: use carpet sweeper daily, 
vacuum cleaner weekly, and have an annual profes- 
sional cleaning. For each, the proper method is shown 
and explained with clearly stated reasons. The part on 
(Continued on page 142) 
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Holiday Company 
LOVELY SILVER TEA and COFFEE SERVICE FOR CLASS USE 


This Soleee heavily plated International Silver Com- 

pany Silver Service will add a gracious note to class 

entertaining . . . provide an exciting example for 

ae © are learning the care and use of nice 
ings. 


The Holiday Company offers this lovely Silver Tea and Coffee Service as a FREE 
gift just for selling 120 boxes of their DeLuxe Christmas Cards. Holiday cards are 
Organization tested and approved. Taking orders from friends and neighbors is easy 
and lots of fun for your class. 


No risk, no hidden expenses. Satisfaction ranteed. Turn to ad om page 107 or check 
the plan you prefer in the coupon on the right. 


Send for your complete Teachers Kit to help bring your classes information 
on the correct selection, fitting, and grooming of underfashions. Included 
is an illustrated wall chart and copies of four-page, 2-color, student folder 
“Glamour For Teens”. 


Hoover Home Institute 


WRITE TODAY for details of special Educational Purchase Plan for 
Hoover Vacuum Cleaners, Steam-Dry Irons, Pixie Hand Cleaners and 
Polishers (available to High Schools and Extension Services). 


FREE EDUCATIONAL MATERIAL is also available which will be help- 
ful to Teachers and Home Demonstration Agents. 


Household Finance Corporation 


Free! Money Management Program folder 


This folder describes 12 helpful and authoritative booklets 
and 5 dramatic filmstrip lectures available from the Money 
Management Institute of Household Finance Corporation. 
These materials, designed to help you integrate the wise 
handling of money into your regular teaching program, are 
used in thousands of classrooms. The folder tells you how to 
order the materials at little or no cost. 


Hoye Textile Publishing Company 
For complete descriptions, see advertisement on page 55. 


. Micrographed cross sections of all U. S. staple fibers for display. 
27 varieties of natural and man-made fibers. Each in envelope. 

34 varieties, spun and filament yarns—with full information, 
Mounted swatches of Cottons with descriptions. 

Mounted swatches of Synthetic Fabrics with descriptions. 

. 40 swatches with loose-leaf sheets for mounting. Full information 
each fabric and loose-leaf folder. Quantity discount. 

. Cloth Counting Glass—for thread count, finish, and weave. 

. 60 swatches approx. 11”x 18” of natural and synthetic fabrics. 
Mounted on 3-screw binding posts, full descriptions in 2 books. 
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Holiday Company (173) PHE 9-58 


Dept. 1-508, Bedford, Va. 


We want to earn FREE Silver Service shown in ad, p. 107 by selling 120 boxes of 
Christmas Cards. We have checked plan we wish to use. N Seller 
0) Best Seller Assortment—Please send at once, on 6 weeks credit, your Best 

‘ssortment of 120 boxes of Christmas Cards to sell for $1.25 a box. As soon as + - 
in all y money — the sale, we understand we will receive the Silver Service 
just for doing the selling. 
5 Samples on Approval-—We wish to see samples of the cards to select the assortment 
we wis. 


to sell. Please send at once 5 boxes of samples on @ 


(177) PHE 9-58 
6773 Hollywood Bovlevard 
Hollyweed 28, California 


Please send me your complete Teacher's Kit with illustrated wall chart 

and copies of GLAMOUR FOR TEENS folder which help me | my 

—_ information on the correct selection, fitting and grooming un- 
ashions. 


Name. 


HOOVER HOME INSTITUTE 


The Hoover Company, North Canton, Ohio. 


Send me information on the Educational Purchase 
Plan for: 


© High Schools O Extension Services 

on © Vacuum Cleaners © Steam-Dry Irons 
© Pixie Hand Cleaner () Polisher 

© Please send free educational! material. 


(178) PHE 9-58 


(180) PHE 9-58 
Household Finance Corporation 
Dept. P-9-58, Prudential Plaza 
Chicago 1, 


( ) Please send me a free copy of your Money Management Program 
Folder that describes your 12 illustrated booklets and 5 filmstrip 
lectures available for classroom use. 


Name. 
Address. 
City 
School or Organization 


Hoye Textilé Publishing Company 
66 Leonard $t., New York 13, N. Y. 


(181) PHE 9-58 


Textile Fiber 


$3.00 each; (6) 
Cloth Counting Glass, "x4", 
Counting Glass, 1°x1”, $x1 mag., $2.50 each; 
Swatch Collection—60 fabrics, $30.00. Money enclosed 


Name 


(please print) 
School or Service Unit 
Address. 
City 


| | 
| 
! 
“| 
7 
0° 
“4 : 
; 
| 
! 
‘ 
‘ 
i 
Street__ 
City. Zone State 
' 
t 
resell 
i 
i 
; 
(1) Synthetic Fiber Table Chart, $1.00 each; (2) 
| Collection, $3.00 set; (3) .......... Textile Yarn Collection, $3.00 set; (4)... ae 
Staple Cottons’’ Booklet, $3.00 each; (5) Synthetics” Booklet, 
- lf’ 40 Fabric Kit, $2.50 set; 
Loose Leaf, Large 
! 


professional cleaning is good, as it supplies data on 
proper methods for varying kinds of rugs. Naturally, 
there is some time devoted to decorative values and 
the comfort of good rugs, but the major portion is de- 
voted to rug care. 

Practical Dreamer (13% mins., color, sponsored by 
U. S. Steel Corp., free loan from Association Films). 
Gives fundamentals of kitchen planning through house- 
TH ESE FREE wife Edie’s dream. As her old kitchen disappears, a 

dream voice leads her through each step in planning 
her dream kitchen; all related to Edie’s own needs and 
A N D preferences, and the available space. After basic units are 
placed and the kitchen is ready, the dream voice shows 
how sewing center, management center, or living area 
could be added. Many do’s and don'ts, hints and ideas. 
LOW-COST As Edie wakes, she finds a copy of the “Kitchen Plan- 
ning Book,” which summarizes all she learned. Through- 
out, emphasis is on planning for yourself, your family 
TEACHING and its needs. Of course, you'll see many beautiful 
cabinets and appliances—but your girls don’t need to 
; dress as elaborately as Edie. The “Kitchen Planning 
Al DS Book”—full of practical ideas—is available from U. S. 
Steel Corp., 525 William Penn Place, Pittsburgh 30, Pa. 

Package for Peggy (17% mins., color). Uses the 
dream and dream-voice too—this time to re-do bath- 
eeeeeceeseces rooms. Peggy had tried, the hard way, to redecorate 
the bathroom. In the “dream” we see problems in- 
volved in the do-it-yourself system and what could 
are offered have happened; then in the being-your-own-contractor 
system. Finally we are taken through “package re- 
for your modeling,” working out one plan, with one expert in 
charge, one price, and one payment plan. Suggests 
package idea for kitchen or for basement also. Many 
good ideas in this one. The amusing “what could have 
happened” parts are, of course, overdrawn, but they 
do bring up important points to be considered. Prints 
available on free loan from the sponsor, American 
Standard Corp. 

Yours for Comfort (13 mins., color, sponsored by 
Firestone, free loan from Association Films). A product 
film all about Foamex—what it is, how it is made, 
where it is used. Its characteristics, increased comfort, 
cleanliness, and ease of care. One brief section shows a 
housewife using slab Foamex in re-covering a chair. 

Homes for a Growing America (14% mins., color, 
sponsored by National Homes, free loan from Modern 
Talking Picture Service). Discusses advantages of pre- 
fab homes, constructed of component parts, emphasiz- 
ing the saving of time and money, and showing how 
individualized styling is possible. Presented as though 
a TV show—taking us to various places for interviews. 
A class interested in the possibilities of such con- 
struction can learn many things. Might be of interest 
in home management classes which include boys. 
PRACTICAL HOME ECONOMICS 

Other Topics 


TEACHER EDITION OF CO-ED 
The Ordeal of Tom Moon (18 mins., free loan from 


33 West 42nd Street Smith, Kline & French). 


New York 36, New York If you have overweight problems among your stu- 
dents, this may help. It does not tell how to lose 


weight, but points up the probbems of being obese, 
(Continued on page 144) 


PHE TEACHER EDITION OF CO-ED — 


Revised and expanded booklet 
“‘Moderns Make Money Behave” 


The booklet on money management that’s ideal 
for classroom use. Now includes a discussion of 
health and life insurance. And you can borrow 
a film strip to help you present the booklet to 


your class. Just fill in the coupon! —» 
Sorry, not available in Canada. 


Johnson's Wax 


Some of the subjects included in the new Manual of Home Care offered at 
right are: 


* How to take care of floors: covers types 


of floor surfaces, types of polishes, 
directions for use. 


*How to clean rugs and carpets: discusses dry-cleaning with automatic floor 
care machine, spot and stain removal. 


*How to take care of furniture: complete with special tips on how to re- 
move blemishes from wood furniture. 


*How to clean cabinets, appliances, plastics: discusses the modern way to 
clean kitchen and utility room surfaces. 


*How to take care of marble: discusses special problems that arise in the 
care of marble. 


*How to retard tarnish on metal. 
*How to clean Venetian blinds. 


*How to solve special housebold problems: discusses such specialized prob- 
lems as control of insects, and unpleasant household odors. 


*How to take care of your car: covers types of car care products, special 
car care tips. 
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Education Division, 

Institute of Life Insurance 

488 Madison Ave., New York 22, N. Y. 
Please send me free a “preview” copy of “Moderns Make Money Behave” 
and the Teacher's Manual 


I would also like to borrow the 35mm. film strip, “Directing Your Dol- 
lars” for the following date: 


lst choice 


(183) PHE 9-58 


2nd choice 


EDUCATION: JOHNSON/S WAX 


DEPARTMENT } 


Wis. 


FREE! in any quantity.. MANUAL OF HOME CARE 


This 12-page illustrated booklet provides the latest information 
about new home care products —explains which ones to choose 
for the many kinds of surfaces in modern homes—answers 
questions about modern housekeeping put to us by puzzled 
homemakers. See ad on page 4, 


Please send me_____copies of the 
MANUAL OF HOME CARE ‘*87) PHE 9-58 
Name 
Title or Dept. 
School or Orgam. on 
Address of Above 
City. __Zone State 


Keepsake Diamond Rings 


FREE to Teachers 


The Etiquette of the Wedding—a brief, complete booklet of ac- 
cepted customs and etiquette of the engagement and wedding. This is 
an exciting classroom guide, containing 16 pages of light, informative 
reading for stimulating class discussion on a subject that captures every 
girl's interest. 


FREE 
FROM (GI 
Kellogg's will send you free—Kay Kellogg Memo Calendar for 1958-59. 
Be sure you get your copy. Simply fill out and mail the attached coupon. 


(Sorry, because of limited supply, Memo Calendars are not available in 
quantities, or to students or subscribers outside the U.S.A.) 


SEPTEMBER 


1958 


Keepsake Diamond Rings 
Syracuse 2, New York 


(252) PHE 9-58 


Please send me your free booklet, The Etiquette of the Engagement and 
Wedding. 


Name 


(please print) 


Kay Kellogg 
Kellogg Company 
Dept. PHE 958, Battle Creek, Michigan 


Please send me Kay Kellogg's Memo Calendar for 1958-59. (Sorry, not 
available in quantities or to students or subscribers outside of the U.S.A.) 


(190) PHE 9-58 


Name... 


(please print) 
School or Organization.............. 
Address 
City 
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! 
; 
CONSUMER} 
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FREE! 
ADDITIONAL COPIES 


of this September 


coupon section 
are available 
to you for others 


in your department 


Request as many copies as you need 
in the coupon on page 161 and send to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


stressing the need to do something about it without 
delay—but talking with the doctor about it first. Motiva- 
tional for those who just can’t get started on a weight 

reduction program. This is the story of twelve minutes 

in the life of Tom Moon, a typical fat young man. 

As he walks through Penn Station and then along the 

streets, he becomes increasingly aware of obesity and 

its problems. A phone conversation with his fiancee 

adds to his discomfort. Many incidents, ads, and signs, 

continue to call his attention to the problem. Finally 

he does see his doctor about it. You'll suffer right 

along with Tom and, with him, learn that obesity is 

no joke. Comparatively few prints are available, so 

do request early. 

TAG-Line for Success (25 fr. color cartoon filmstrip, 
tree loan from Bristol-Myers). A brief, brisk, and terse 
presentation of Training, Attitude, and Grooming as 
the TAG in getting and holding a job. Clever drawings 
emphasize points made. The good guide, supplied 
with the strip, gives fine ideas for amplifying various 
frames. The kind of strip you can adapt to your own 
class easily and efficiently. TAG is important at all 
times, not only in the job area. The same source also 
offers a booklet to you, “How to Put On a Grooming 
Program for Young Adults”—with student leaflets for 
both girls and boys. Their little “Hand Book” for stu- 
dents is also good—hand care, plus hand safety rules, 
and ideas for breaking nervous hand mannerisms. 

Speaking of jobs or careers Just a Hint of a Tint— 
(20 mins., color, free loan from Du Pont Company), 
has possibilities. This film was designed for retail sales 
training on the new toned hosiery. A sales film, excel- 
lently produced. Opens with Carol Austin, fashion de- 
signer, who explains what designers do, the new im- 
portance of color in all kinds of products. She shows 
us several fashion drawings, first without and then 
with toned hose. The ensembles then appear on live 
models. Friend Debbie arrives—a hosiery sales girl and 
a very good one, The two demonstrate proper sales 
technique. The opening parts with the fashion de- 
signer will intrigue your girls and give them consider- 
able information about designers’ work. ; 

Harvey Dilemma (20 mins., color cartoon, spon- 
sored by United States Savings & Loan League, free 
loan from Modern Talking Picture Service). Can be 
used profitably in money management courses or units. 
Through the odd little character Harvey, we learn the 
value of saving money; also the ways in which savings 
and loan associations use deposits to benefit borrowers, 
depositors, and the entire community through circula- 
tion of funds. Harvey and his cookie-jar savings will . 
delight your class, while his concern and careful in- 
vestigations as to the safety of his deposited money 
will teach them some basic facts. 

Homemakers Quiz (13 mins., sponsored by West 
Bend Aluminum, free loan from Modern Talking Pic- 
ture Service). Mainly for fun, this does give odd bits 
of interesting information. Question-and-answer for- 
mat, with a pause after each question to permit class 
to reply before the narrator gives correct answer, plus 
additional data. Covers such subjects as the introduc- 
tion of coffee, early attitudes toward potato, origin of 
(Continued on page 146) 
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Kerr Glass Manufacturing Corp. 
Free! Teach Home Canning Easily! 


Practical, Popular, Free—10 Short Lessons in Home Canning is planned 
for easy classroom use! Twenty-four pages, illustrated step-by-step in- 
structions for all modern home canning methods in individual lesson 
form. Also contains complete information for freezing fruits and vege- 
tables. Booklet is 8” x 1014” notebook size. 

For Teachers — 1 copy only, Kerr Home Canning Book —56 pages, 
beautifully ilustrated complete guide to canning and freezing. 


Free Patterns——Kleenex Tissue Box Covers 
Charming Sew-It-Yourself Christmas Gifts 


12 beautiful designs with instructions developed by Mary Brooks Picken, 
famous sewing expert. Planned for grades 6 through 12, these attractive 
slipcovers are fun to make . . . a pleasure to give . . . teach girls basic 
sewing points—measuring, basting, finishing edges, binding. 

KLEENEX is a trademark of Kimberly-Clark Corp. 


Kimberly-Clark Corporation 
Free—'‘The Story of Menstruation” 


This 10 min., 16mm. sound and color film by Walt Disney Productions 
is an entertaining way to help young girls understand the menstrual 
process. An illustrated booklet provides a sound explanation of menstru- 
ation in simple terms—‘Very Personally Yours” for girls 12 and over. 
For the teacher: A large color chast on menstrual physiology and a Teach- 
ing Guide 


Kirsch Company | 
Window Decorating Made Easy 


Generations of women have made their homes more beautiful with Kirsch 
decorative suggestions! This latest addition is the biggest, most colorful, 
and most helpful ever! Contains a fascination collection of exciting window 
treatments for every room in the house. Also basic instructions for making 
curtains and draperies . . . and a unique new removable Color Kit which 
enables you “automatically’’ to build correct color harmonies based on a 
favorite color. 


Free Teaching Aids for you and your students 
“GOOD-LOOKING COOKING” 
All about gelatine and gel-cookery, with many new recipes. 


“THE TRUTH ABOUT SPLITTING FINGERNAILS” 
Shows the results of a series of interesting clinical studies. 


“THE EAT-AND-REDUCE PLAN” 
Full instructions for safe reducing, with Choice-of-Foods Chart. 
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Kerr Glass Manufacturing Corp. (191) PHE 9-58 
Department 768, Sand Springs, Okla. 

Please send me: 

--..-..free copies of 10 Short Lessons in Home Canning for classroom use. 
........my personal free copy of Kerr Home Canning Book. 


Title 


(please print) 


(192) PHE 9-58 
Educational Dept. PHE-98-5 
Neenah, Wisconsin 


Please send me the 12 Kleenex tissue box cover patterns. Include order 
blank so that I may request extra patterns for individual girls. 


Name. 


(please print) 
Grade. 


State. 


City. 


Kimberly-Clark Corporation 

Educational Dept. PHE-98 

Neenah, Wisconsin 
Please sead free (except for return postage) film ‘“The Story of Menstruation.” 

Day (allow 4 weeks), 2nd choice. 

(allow 5 weeks), 3rd choice. (allow 6 weeks). Send free: 

of “You're A Young Lady (for girls 9 to 12). 

Opies of ‘“Very Personally girls 12 over). 

( d Phrsiclogy Chart 


(193) PHE 9-58 


(please print) 


Window Decorating 
Style Book 
by Kirscn 


" KIRSCH COMPANY, Sturgis, Michigan 
I am enclosing $_____. for _____ copies at 50c each. 


Johnstown, N.Y., Box PE-3SIE 

“GOOD-LOOKING COOKING” 

All about gelatine and gel-cookery, with new reci 

“THE TRUTH ABOUT SPLITTING FINGERNAILS” 

Shows the results of a series of interesting clinical studies. 

“THE EAT-AND-REDUCE PLAN” 

Pull instructions for safe reducing, with Choice-of-Foods Chart. 

ya mail me.................copies (free) of the teaching material checked 
ve 

Name 

School 

Address. 

City 


Class_. 
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; 
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NEW! 
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| Knex Gelatine Company (198) PHE 9-58 | 
! 
! ab 


MANY OF THESE 
COUPONS ARE 
exclusive WITH 
PRACTICAL 
HOME 
ECONOMICS 
TEACHER 
EDITION OF 
CO-ED 


BE SURE 

TO FILL OUT 
EACH COUPON 
COMPLETELY. 


Send to: 
PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


doughnuts, origin of the words “canister” and “pan- 
try,” and the origin of baked beans. In the process 
we see appliances such as automatic coffee maker, 
automatic skillet, various food containers, portable 
electric mixer, electric bean pot. Pleasant. Could be 
used to tee-off a similar “quiz” for students to prepare 
(dramatized, of course—not on film), perhaps as part 
of a review unit. 

A Touch of Magic (13 mins., color, sponsored by 
Minnesota Mining & Manufacturing Co., free loan 
from Association Films). Gives ideas for gift wrapping 
and party decorations. A family demonstrates pack- 
age wrapping. No narration—just interesting music as 
the family dance through their activities. Birthdays, 
Christmas, anniversaries. Colorful and unique, very 
practical in the close-ups of really ingenious package - 
decoration ideas. 


Sources 

American Standard Corp. McCall's Patterns 
Plumbing & Heating Division Educational Department 
Sales Training Unit 114 East Slst Street 
40 West 40th Street New York 16, N. Y. 
New York 18, N. Y. 

Modern Talking Picture 
Association Films Service 
$47 Madison Avenue $8 East 54th Street 
New York 17, N. Y. New York 22, N. Y. 
Bristol-Myers Products Div. Sears, Roebuck & Co. 
Educational Service Dept. Consumer Education 
45 Rockefeller Plaza Division 
New York 20, N. Y. 925 South Roman Ave., 

Chicago 7, Ill. 
Du Pont Motion Picture 

Distribution Smith, Kline & French 
E. 1. du Pont de Nemours Laboratories 
Company Philadelphia, Pa. 

Wilmington 98, Delaware 

U.S. Steel Corporation 
Electrolux Corporation 525 William Penn Place 
500 Fifth Avenue Pittsburgh 30, Pa. 


New York 36, N. Y. 
United World Films 


Formfit Co., The Free Film Department 
Consumer Service Department 1445 Park Avenue 
400 South Peoria St. New York 29, N. Y. 
Chicago 7, Ill. 

Walt Disney Productions 
Meredith Publishing Co. Education Film Division 
Des Moines 7, Iowa Fairbank, Calif. 


Students Find They Need Breakfast 


University of Illinois home economics students heard 
and read a lot about eating breakfast, but they didn’t 
think it applied to them. Some thought it easier to 
skip breakfast and sleep longer. Although they were 
paying for three meals a day, they were eating only 
two. 

Then they analyzed the records of food they had 
eaten on two typical days to see how their diets meas- 
ured up to the amount of recommended nutrients. 

Some girls found that although they had eaten good 
lunches and dinners, their diets were below the allow- 
ances in ascorbic acid, iron, and calcium. By eating 
breakfast of juice, egg, toast, and milk, they found 
they could fill nutritive shortages. 
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Kraft Foods Company 


a. New Ideas with Kraft Oil—an illustrated folder. Free. 

b. French Dressings for Your Favorite Salads—an illustrated booklet fea- 
turing French dressings made with Kraft Oil. Free. 

c. Kraft Dinner Recipes—an illustrated folder. Free. 

d. Velveeta Variety—an illustrated folder. Free. 

e. Quick Cheese Tricks Using Cheeze W hiz—an illustrated folder. Free. 

f. Snacks 'N Appetizers—an illustrated folder featuring appetizers and 
sandwiches. Free. 

g. Favorite Salad and Sandwich Recipes—salads and sandwiches for all 
occasions with Kraft Mayonnaise and Miracle Whip Salad Dressing 
—an illustrated folder. Free. 

h. Winning Ways with Kraft ltalian and Prench Dressings—dressings for 
salads and other uses—an illustrated folder. Free. 

i. “Philly’ Frosting and Pudge—an illustrated folder. Free. 

j. “Philly’ Pies—an illustrated folder. Free. 

k. 20 Wonderful Cakes Made with Kraft Oil—an illustrated booklet. Free. 

1. Cookie-Craft—an illustrated folder. Free. 

m. Caramel Surprises—an illustrated folder featuring Kraft Caramels. Free. 

n. Kraft Miniature Marshmallows Recipes—tecipes for cooking, salads, 
desserts, using recipe size marshmallows—an illustrated folder. Free. 

0. The World of Cheese—the history of cheese is a briefly. Varieties 
of cheese are given, with descriptions po manufacturing methods. 
Free. Limit of 5 copies per teacher. 

p. The Cheese Chart—showing the basic nutritional values of cheese. 
7 x 11 inches. Free. 

The Cheese Chari—wall size. Free. 


q. Flavor Magic for your favorite foods—an illustrated folder featuring 
Kraft Jellies and Preserves. Free. 


Lea & Perrins Worcestershire Sauce 
Free Cook Book—"Dishes Men Like’”’ 


Highly praised by food editors, consultants, teachers. 168 recipes, new 
and old favorites men like best. A section devoted to meal planning with 
70 “Good Go-Togethers” . illustrated, step-by-step carving instructions 
. a barbecue section . . . and other helpful features. 


Libby, McNeill & Libby 


FREE! 48-PAGE RECIPE BOOK 
FOR TODAY’S NEW HOMEMAKERS! 


Help your students start a Recipe Trousseau with Libby's new 90th Anni- 
versary recipe book—Fix-easy Favorites. Simply collect from your students 
two labels from any canned or frozen Libby product for each copy ordered, 
and fill out adjoining coupes. 


J. B. Lippincott Company 
Home Economics Textbooks 


The Lippincott Catalog of Home Economics Textbooks includes basal 
textbooks, workbooks, and reference books for courses in foods, clothing, 
home management, family relationships, child care, consumer buying, 
home nursing, personal regimen, etiquette, and other home economics 
courses commonly taught in junior and senior high schools. 

All include the best available textbook materials prepared by experi- 
enced authors who know the subject matter of home economics thoroughly 
and who know how to present it successfully to students of junior and 
senior high school age. 

Mail coupon for descriptive catalog explaining the contents, objectives, 
and methods of each book with author identification. 
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(199) PHE 9-58 


Please send me FREE Educational Material as listed. 
axxeeeeeeeeet. New Ideas with Kraft Oil 

French for Your Favorite Salads 
Kraft Dinner Recipes 

Velveeta Variety 

Snacks "N Ap 
Favorite Salac Sandwich Recipes 

weet. Winning Ways with Kraft Italian aul French Dressings 
nel “Philly” Frosting and Fudge 

“Philly” Pies 

20 Wonderful Cakes Made with Kraft Oil 

Cookie-Craft 

.m. Caramel Surprises 

Kraft Miniature Marshmallows Recipes 

©. The World of Cheese 

p. The Cheese Chart (74x11) 

The Cheese Chart (Wall Size) 

satire q. “Flavor Magic for Your Favorite Foods” 


Name and title. 


(please print) 


Lea & Perrins, Inc. 
Dept. P-9, 241 West St., New York 13, N. Y. 
Free Cook Book Dishes Men Like, 64 pages of men's favorite dishes, 168 


recipes, 70 “good go-togethers” for meal planning, illustrated “how to 
carve” sections, etc. Send for your copy today. 


(204) PHE 9-58 


Name. 


(please print) 
School or Organization 


Libby, McNeill & Libby 

Dept. of Home Economics, Chicago 4, Hilinols 
SPECIAL CLASS GROUP OFFER 

(This coupon will appear only once each semester) 


Please send me................ copies of your new 48-page recipe book—FIX- 
EASY FAVORITES for my class. I have enclosed................ labels (2 per 
copy ordered) from any canned or frozen Libby product. 

Name 

School 


J. B. Lippincott Company 
333 West Lake Street, Chicago 6, Ill. 


(209) PHE 9-58 


ee send the current catalog of Lippincott Home Economics Text- 


(please print) 

School 

Address 

City Zone State 


i 
| Kraft Foods Company 
| Consumer Service Department a 
Chicage 90, Hlinois 
a 
! 
! 
. 
4 
! 
! 
! 

i 
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Our Role in the Age of Science 
(Continued from page 63) 


decisions concerning all aspects—social, physical, and 
aesthetic—of their homes and families. To attain this 
purpose, home economics applies the basic principles 
of many fields of knowledge. 
This is a large order! I am reminded of the little first 


grade girl who came home one day and asked, “Mama, 
CHOOSE YOUR when will I know as much as I don’t know?” In trying 
to keep abreast of the many areas in home economics, 
each of us has often felt the same way. 
TEACHING AIDS Home economics should be education for choice- 
making. The skills acquired are means to chosen ends. 
Each person is free to choose the kind of family he 
; peci would like to have, the kind of home, the means of 
from this s ial earning an income, and the ways to spend it. Have we 
b sail really passed the stage of trying to “improve” people 
ines “spon and have them conform to the lace-tablecloth standard? 
= atin — How can we be more skillful in helping families to 
m . help themselves, by recognizing and building upon 
teaching aids their own strengths, and not insisting that “our” way 
is the only way? 

° It has been said that an educated person is one who. 
section can deal with ideas rather than with techniques only; 
with values rather than skills; with the lasting rather 

. . than the temporary. Education should free a person 
on Audio-visual from ignorance, superstition, and fear; develop intel- 
lectual curiosity and the capacity for independent 


° thought. 
materials eee Does home economics help young people under- 


stand better their own roles in life—the status of 
women? 

Do we challenge and inspire young women so that 
CUT OUT they see that the most important job in the world is 
the building of a home and family? 

AND MAIL The bomb is not the problem. It is man! Family 
relations is emerging as a number one problem. How 
can we educate for accelerated change? How can we 
develop our own values in such times of conflict? How 
can we help young people to understand that security 
is rooted in relationships rather than in surroundings? 

The increasingly important part that management is 
playing in our lives has created a need for understand- 
ing the basic principles that underlie our use of man- 
agement principles today. 

In a world filled with scientific discovery, the fact 
that each organism has its own pattern of growth is 
PRACTICAL HOME ECONOMICS established. When growth proceeds in an ped 


manner, the organism reaches full maturity. Yet 


TEACHER Co. see a world in which few adults seem to have been 
EDITION OF ED able to surmount the hurdles of growth and to func- 


tion as mature adults. If young people are to make ours © 
33 West 42nd Street a better world, they must learn the scientific findings 


New York 36, New York in the field of human relations, particularly in child- 
rearing practices. They must learn how to apply this 
knowledge in their day-to-day relations with children. 

One of the Eastern colleges made a study of its 
graduates in home economics to see how their college 
work had helped them. Seventy-three per cent replied 
that home economics had helped them to help others 
through professions such as teaching, dietetics. retailing 

(Continued on page 150) 
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McCall’s Free Teaching Aids Educations! Department 
_McCall's Patterns 
McCall's Patterns Educational Department offers the following up-to- Dayton 1, Ohie 
the-minute teaching aids for the teacher and her students f ‘ le ities indicated below: 
A. Figure type Chart for Bulletin Board use . . . presen difference Pn — me the following teaching aids in the quantities ? 
junior, misses, woman's and half size figure. Figure type Chart for Bulletin use . . . (Limit 1 to « teacher) 
B. Body Measurement Leaflet . . . punched for student's notebook for ~~~newewBody Measurement Leaflet . . . (Limit 40 to a teacher) 
recording her own body measurements. Shows figure type difference. <oseveemveeee all Into Winter Fabric and Fashion Report . . . (Limit 1 to a teacher) 
(Limit 40 to a teacher.) medieuaal “Birth of a Pattern” . . . (Limit 5 to a teacher) 
C. Fall Into Winter Fabric and Fashion Report. (Limit 1 to a teacher. Name 
D. “Birth of a Pattern” —the exciting story of how patterns are i . (please print) 
designed and produced. (Limit 5 to a teacher.) School or 


(Please send Canadian orders to McCall Corporation, 462 Front Street 
West, Toronto 2B, Ontario.) 


School or Office Address 


McCall's Patterns Educational Department McCALL'S TEEN FASHION BOARD NOMINATION 


McCall's Teen Fashion Board . . . fashi high school 
ion-conscious high seniors KIT SON 


. . . 

rom everywhere, tell the designers what today’s teens like. Nominations Director, Ed ti ID ' ' 
close October 15, 1958. Please attach student's photo or send as soon as McCall’s Patterns 

possible. Be sure to identify photo. We suggest that Extension personnel 230 Park Ave., New Yerk 17, New York 
work .with local Home Economics teacher on nomination of 4-H'ers as we 


McCall's 1958-59 Teen Fashion Board. Enclosed is identified photo of my 
nominee. (Nominations close October 15, 1958.) 


Student's name. 


Student's address. 


City 


Sewing Filmstrip Service (215) PHE 9-58 
114 East 31 Street 
New York 16, New York 
Please send me the new McCall's Easy Sewing Plleastripe to full ¢ full color at $15.00 for 
this coupon. 


McCall's Easy Sewing Filmstrips 


McCall's offers this complete set of 8 Easy Sewing Filmstrips in full 
color at a special price of only $15.00. 
1. Historical Highlights and Contemporary Clothes — The reasons 
behind fashion 


the complete set of 8 as cescribed in the section to 
Each filmstrip is accompanied by a teacher's manual. 


2. Starting from Scratch—The primary steps to successful sewing 
3. 
4. The Inside Story—Basic stitches, seams, details orm 
’ §. Essential Extras—Pacings, collars and sleeves School or Organization 
6. Priceless Perfection—Details that insure a quality look Adieu 
7. How to Use the Buttonholer ' 
8. Cotton Fashions for Fall—'s8 City Zone State. 


Each filmstrip is accompanied by a teacher's manual. 


! 

! 

Construction Ahead—The process of making a dress Name Title. 

! 

! 

1 Please make check payable to: Sewing Filmstrip Service. 


McKnight & McKnight (216) PHE 9-58 


Dept. 631 
Bloomington, Illinois 
Please send me the following books on coe as advertised in this i issue: 


McKnight & McKnight 


General Leathercraft, now completely rewritten; numerous new carving 
panels by Ken Griffin. Instructions for making over 35 useful articles. $1.50 
Weaving Handcraft, a picture presentation of 15 simple ways useful arti- 


) General Leathercraft ($1.50); Weaving Handcraft ($1.50 
cles can be woven with inexpensive easy-to-build tools. $1.50 ( ) Understanding Ourselves ($0. AY Pe ) As Other ¥ You +45 80): 
Understanding Ourselves discusses personality and how to improve it. ) Tests on Social Usage ( ) (10c each), ) Package of 23 
How to be more effective and successful. $0.80 ($2.00); ( ) Everyday Grooming ($3.00); ( ) “ntiead Parliamen- 


As Others Like You is an interesting easy-to-read discussion of selected 


! 

! 

| tary Procedure ($3.00). 
etiquette and social customs for young people. Numerous drawings. $0.80 

! 

i 

! 


Everyday Grooming gives simple, specific “how-to” instructions for keep- (please print) 
ing oneself smart and modish. 
Practical Parliamentary Procedure. By Cruzon. 220 pages of complete, accu- Add reSS...-.ceccceeoceeccecececececeoeeveeererececececeseeeenenseenee 
rate, easily read and understood information. $3.00 ; 
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i 4 
! 
accept members only as representatives of High Schools. ; I would like to nominate the following High School Senior girl to : 
' 
t 
. 1 
1 
; 
‘ 
(please print carefully) 
| 


and the like. Only 10 per cent indicated that their col- 
lege training in home economics had helped them 
personally. What a commentary upon our curriculums 
or upon our teaching! 

What do students need to function more effectively 

as family members? What kinds of teachers do we need 
N OW to make such offerings challenging and to stretch the 
minds of students? 

8. Rapid social, somanin, and technical changes 
affecting homes. 
ms “ We are familiar with the many rapid changes which 
is the time affect homes and families. The miracle of dishwashing 
without water, the automated kitchen, the electronic 
range, the air wall to keep out either heat or cold. 
We are told that new thrills will be created during the 

years to come. Eight top scientists, including Dr. 
to order Wernher von Braun and two Nobel prize winners, pre- - 
dicted that science will produce marvels within the 
next century. Here are a few: 

You'll be able to control the size, shape, and function 
your of your body. You'll talk with your mind, never moving 
your lips. 

We'll never get mentally or emotionally: sick. Our 
emotions and impulses will be controlled by drops or 

pills. 
T E AC H | N G A | D S We'll be working a four-to-eight hour week. 

You'll be able to select the sex of your child and. 
decide whether you want twins, triplets, or just one. 

We'll make food out of sunshine. Our raw materials 
and drinking water will come from the sea. 

Most of our food will be vegetable and synthetic. 
But we'll make it taste as good as natural food, although 

. we probably won't think taste is very important. 
Just fill out There'll be more than seven billion people in the 
world. But none of them will go hungry. 


the coupons offering Questions to Ask Ourselves 
Are we helping individuals understand the scientific _ 
. method as a tool to solve problems that arise in their 
the ma ter | al homes and families? Are we using the problem solving 
method of teaching homemaking education? 
; Are we helping young people to understand that 
y ou would like research is a state of mind, a friendly, welcoming atti- 
| tude toward change? It is a problem solving mind. It is 
; od t ° the “tomorrow” mind instead of the “yesterday” mind. 
and mat today ° Research is a creative task—from the minds of men 
to the lives of people. How can we promote the impor- 
tance of research to find better teaching methods? 
How can we use our technical and professional man- 
and woman-power more efficiently to promote peace? 
How can we make more effective use of our rene 
brain power? 


Our scientific discoveries must be controlled _ per- 
PRACTICAL HOME ECONOMICS cons of vielen, end How we 


TEACHER EDITION OF CO-ED inoue this? 


In addition to initiative, courage, and hard work, an 

treet intellectual core of subject matter is needed today. 
33 West 42nd 5 Whatever adds to a person’s useful knowledge will 
New York 36, New York inevitably add to his stature as well. Alfred North 
Whitehead stated: “In the condition of modern life the 
rule is absolute: the race which does not value trained 
intelligence is doomed.” 

(Continued on page 152) 
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Teaching Aids Available 
From The Milk Industry Foundation 


. Information on 15-min. and 12-min. 16 mm. sound color films. 

. Film Catalogue: a complete listing of dairy industry films and film- 
strips, available free or on a loan basis. 

. Recipe Booklets: Cottage Cheese, Sour Cream, Buttermilk. 

. Milkman’s Economics: 24-page booklet on milk production and dis- 
tribution. 

. Your Best Food Buy: cartoon type pamphlet on nutritional components. 

. Milk Facts: compact statistical handbook on the milk industry. 

. The Juice of Life: the story of milk, zestfully told. 

. Consumer's Milk Digest: compendium of interesting facts about milk 
and milk products. 


CANNED FOODS 


© Meal Planning, Menus with recipes and work schedules 

© Wall Chart showing cans and jars in actual sizes, in color 
® Label information all consumers should know 

© Nutrition information about average size servings 

© Class and Home Activities to stimulate interest 

© Free 


CONSUMER SERVICE DIVISION—National Canners Association 
Washington 6, D.C. 


National Federation of 
Coffee Growers of Colombia 


Colombia—Land of Mountain Coffee . . . A bright and sparkling 
booklet, with lots of pictures and a rapid-reading text, tells the story of 
Colombia's great crop—coffee. Here is the story of the painstaking care 
the Colombian coffee farmer gives to his precious coffee trees, the 14 steps 
that bring the beans from the tree to millions of coffee-loving Americans. 
Here, too, is what Colombia does with the dollars its coffee earns in 
America, how the Colombian farmer works with American machinery 
purchased with coffee dollars. Colombia—Land of Mountain Coffee— 
will please your students and inform them of their Good Neighbor to the 
South—Colombia .. . 


National Live Stock and Meat Board 


Meat Manual, 40 pages, 8” x 1014”. Valuable teaching guide. Includes 
meat identification, with charts of wholesale cuts, photographs of retail 
cuts—meat buying, cooking—contributions to diet. 


Ten Lessons on Meat (7th edition revised) 140 pages, 6” x 9”. Textbook 
for high schools and colleges. Covers description of wholesale and retail 
cuts—temperature control in cooking meat—photographs of retail cuts— 
meat grades—meat inspection—how to judge quality—meat care and storage 
—nutritive value of meat. 


Meat Teaching Charts—Set of 14 colorful bound charts, 28” x 36”. Visual 
aids in teaching meat buymanship—care—cookery. 


Meat Carcass Charts—Set of three (Beef, Pork, Lamb) in three colors, 
23” x 33”. Wholesale and retail cuts, methods for cooking. 


Nutrition Yardstick—Revised combination booklet and adjustable graph 
(9” x 4”) for measuring diet a Tabulated are protein, mineral, 
vitamin, calorie content of 576 foods. 


Eating for Your Baby-to-Be—24 pages, 51” x 81”. Booklet for the — 


expectant mother, emphasizes the importance of good nutrition to mother 
and child and includes suggested menus. 


Tots at the Table—24 pages, 52” x 81”. Booklet for parents of pre- 
school age children (1-5 years old). Includes information on the nutritive 
needs of pre-schoolers and suggested menus. 


You Can Reduce—32 pages 51” x 814”. A guide to wise weight reduc- 
tion through satisfying meals. Based on studies at Cornell University. 
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National Live Stock and Meat Board 
407 S. DEARBORN ST. 
Chicago 5, Illinois 
EDUCATIONAL PRINTED MATERIAL 
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Milk Industry Foundation 
1145 19th Street N. W., Washington 6, D.C. 
Please send me 


(218) PHE 9-58 


Information on free or loan films 
d Milkman’s Economics 
g.......The Juice of Life 


Name 


School 
Address. 
City 
*One copy per teacher 


Consumer Service Division 
National Canners Association 
1133-20th Street, N.W. Washington 6, D.C. 


Please send free materials about canned foods for ........................ Students. 


Name 


(please print) 
Jr. HS 


(228) PHE 9-58 
Coffee Growers of Colombia 
120 Wall St., New York 3, N. Y. 
FREE copies of: 
COLOMBIA, LAND OF MOUNTAIN COFFEE 
Title 


(please print) 
Grade of students.................... 


(229) PHE 9-58 


Please send me the following material, as checked: 


One free copy 
One free copy 
One set free 
One set free 


copies each) 
copies (20c each) 
(80c¢ each) 


Ten Lessons on Meat... 
Meat Teaching Charts... 
Meat Carcass Charts 
Nutrition Yardstick 

Eating for Your Baby-to-Be...1] One free copy 
Tots at the Table 
You Can Reduce 


I enclose check, money order or cash $ 
Orders can be shipped ONLY to points within continental U. S. 


copies ($1.00 each) 
copies (10¢ each) 
copies (10c each) 
copies (15¢ each) 


O One free copy 
[)] One free copy 


(please print) 


! 
4 
! 
a 
b.......Film Catalogue c 
Best Food Bu 
i h.......Consumer’s Milk Digest ty 
\ (please print) 
Ag 
(224) PHE 9-58 
i 
5 
! 
i 4 
j ay 
' | 
Meat Manual .................0 
! 
i 
i 
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Each issue is written 

to appeal 

to teen-age interests... 
each specifically prepared 


to enrich and up-date 
the homemaking program 
in junior and senior high. 


Do the girls in your class 
receive each issue? 


More than 300,000 teen-age 


home economics students 
now subscribe! 


Just fill out coupons 
and mail them today to: 

PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 


Young people need to understand the effects of 
science on our lives—to help us to live longer, free us 
from drudgery, provide recreation, develop new mate- 
rials and devices to modernize our homes. In home 
economics have we, instead, concerned ourselves solely 
with how-to-do-it activities? How to bake a cake, how 
to make a dress, how to care for a baby? Have we also 
explained the “why”? 

4. Peoples of the world and basic needs. 

A group of photographs called The Family of Man 
portrayed the many things all peoples share in com- 
mon, though perhaps expressing them differently. Grief, 
love, marriage, families, child rearing are common to 
us all. Who are we to say that to show affection by 
rubbing noses together as do the Eskimos is a poorer 
way than our caress? The mode of expression is dif- 
ferent but the feeling prompting it is the same. 

In August the Ninth International Congress on Home 
Economics was held. Persons from many parts of the 
world came to the University of Maryland. The theme 
was “Education in Home Economics Relative to the 
Social and Economic Conditions of the Individual 
Countries.” We are linked with other countries, their 
problems and concerns. In charting our own course 
we cannot disregard our responsibility to other people 
in other countries. We need to emphasize similarities 
as a point of understanding; to be more alert to the 
meaning of cultural differences. 


What Is the Role of Home Economics? 


“Role” is a dynamic word. It is an action word 
meaning “who I am and what I'm here for.” What is 
home economics and what is it here for? Will ours be 
a leading role of great significance, a supporting role, a 
“bit” part, or will it be just a part of the chorus that 
entertains the audience? The role home economics 
plays in this world of science depends on home econ- 
omists like you and me, what we believe, what we do 
—what we want to do. This means we must come to 
grips with the issues facing home economics, make 
some decisions and put our beliefs into action. 

At the recent national conference for teacher edu- 
cators, these five issues were presented to the con- 
ference group for consideration. 

1. Is home economics necessary in the basic edu- 
cation for all youth? 

2. Is home economics as a field of study in the 
school program intellectually stimulating? 

8. Should programs in home economics place em- 
phasis upon the principles of management and human 
relationships, with a corresponding de-emphasis upon 
manipulative skills as ends in themselves? 

4. Should the general and home economics profes- 
sional education requirements for pre-service education 
be changed? 

5. Should teacher education institutions change their 
approach to the in-service program for home economics 
teachers? 


A Nine-Point Program of Action 


What are our beliefs? What are we going to do? 
I believe that what a person believes is to be discov- 


(Continued on page 154) . 
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National Red Cherry Institute 
20 Quick Easy Cherry Desserts 


A 3” by 5” folder of Mary Lawton Wright's new quick, easy desserts which 
emphasize the natural Tart Cherry flavor and minimize the preparation time. 
The 1958 Champion Cherry Pie Recipe also is included, together with table 
on can sizes and other helpful data. Free in quantities required for classroom 
use, 


Parker Herbex Corporation 


Herbex Pink Ointment—for infectious dandruff, itchy and irritated 
scalp conditions—contains the ingredients your doctor would write in a 
prescription. Intended for the medicinal treatment of all types of dandruff, 
Herbex Pink Ointment is not a toilet preparation—not a cosmetic. Ad- 
vertised nationally to doctors in leading medical journals. 

Send for your own free sample, with the Herbex Dandruff Treatment 
Chart folder, illustrating in simple steps the Herbex technique, as used 
professionally for over 50 years, together with comprehensive information 
on correct hair hygiene. 


Teachers’ Aids from Pellon 


Write for any of the following on modern methods of sewing with Pellon® 
non-woven interfacing. All are available FREE in quantity. Also available 
without charge—"'Sewing Selector” a guide to the proper use of Pellon 
qualities for every sewing need. 


Personal Products Corporation 


To help you teach menstrual hygiene, the makers of Modess (R) Sanitary 
Napkins and Belts and Teen-Age by Modess offer this outstanding material 
free: 


“Growing Up and Liking It” . . . New edition of popular booklet written 
specially for young girls just beginning to menstruate. Explains menstrua- 
tion with clarity and warmth. Includes tips on health, beauty, and poise. 
“Educational Portfolio on Menstrual Hygiene”—prepared under supervi- 
sion of leading educators and doctors. Includes large anatomical chart and 
a teaching guide. 

“Confidence Because . . . You Understand Menstruation”"—new 35 mm. 


filmstrip for girls 14 and older. Accompanied by McGraw-Hill Teacher's 
Guide. With or without 15-minute sound record. (Yours to keep) 


“Molly Grows Up”—award-winning menstrual education movie for girls 
9 to 14 with accompanying McGraw-Hill Teacher's Guide. 16 mm., black 
and white, sound. Running time: 15 minutes. (On free loan) 
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National Red Cherry Institute (231) PHE 9-58 


Mary Lawton Wright, Dir. of Home Economics 
35 East Wacker Drive, Chicago 1, Illinois 


Please send:...........copies 20 Quick Easy Cherry Desserts recipe booklet. 


Name Title 


(please print) 
School Je. HS 
Address 
City 
No. H.E. Students 


HS 


Please send: Free sample of Herbex Pink Ointment and handy Herbex 
Dandruff Treatment Chart folder. 


(please print) 


(244) PHE 9-58 
Empire State Building, New York 1, N.Y. 
Without cost kindly send me the following: 


0 ..........copies of Project Leaflet #1. Pellon Pointers for Smart Sewing on How To 
Make of Pellon. 


0 paged of Poses ect Leaflet #2. Pellon Pointers for Smart Sewing on How To 
4 ith Pellon. 


fopies of Project Leaflet #3. How To Interface Necklines, Collars and 
Cuffs with Pellon. 
D ........copies of Project Leaflet #4. Pointers on Gift Items. 
OC) copies of ¢ Page folder *Pashion’s Secret Agent’ with general hints about 
lon a its many 
of latest * ‘Sewing Selector”. 


(245) PHE 9-58 

Personal Products Corporation 
Box 5852-9, Milltown, New Jersey 
Please send me the following free material on menstrual ~ ee the makers of 
Modess (R) Sanitary Napkins and Belts oan’ Teen-Age by 
of new booklet * Up and It” 
on or the teacher; ——______35 Fi 
Because .. . You Menstruation,” for all sicis 1 14 and 

Accompanying McGraw- Hill Teacher's Guide. 
—with sound Record:___.16” 


—Univ. 12” 
Circle speed desired: 33%, 45, 78. (Yours to keep) 


(please print) 


Zone 


(offer good only in U.S.A. and Canada) 


(246) PHE 9-58 


Personal Products Corporation 
Box 5852-9, Milltown, New Jersey 


Please send me award-winning movie, “Molly Grows Up,” (on free loan) 
allow 4 weeks for delivery. 


Date wanted 


Name 


Alternate date 


(please print) 
School Course. 
School Address. 


City 


Zone. 


(offer good only in U.S.A. amd Canada) 


! 
1 
! 
Others........ 
....College...... 
: 
! 


ered in what he does. I would like to propose this 
nine-point program of action. 

1. Examine thoughtfully the contribution to society 
of home economics as a profession and our interpre- 
tations of it to others. 

2. Examine our professional activities as to purposes, 


MANY OF THESE Pd by determining some pro 

4. Use research findings and procedures in studying 

COU PO N S AR E mS. Use the scientific or problem solving approach in 

exc us i ve W IT H educators and educational 
groups in strengthening our educational program. 

7. Conduct experimental and demonstration pro- 


9. Examine seriously and thoughtfully our own atti- 

tudes and values about homes and about our profession. 
HOME We could well make these words of Emerson's our 
guide: “The true test of civilization is not the census, 


nor the size of cities, nor the crops—no, but the kind 

Home economics can have an important role to play 

This article was adapted from a speech given before 
Association. 


EDITION OF 
CO-ED 


(Continued from page 22) 


tors, and colleges and universities. Mrs. Carney is a 
consultant in the home laundry and dishwasher fields. 
She specializes in educational work with high schools, 
colleges, public utilities, and home economists repre- 
senting equipment manufacturers. 

Sue Herndon has been awarded the Electrical 
Women’s Round Table $1,000 Julie Keine Fellowship 
BE SURE for advanced study in the electrical equipment field. 
Miss Herndon, home electrification specialist, received 
TO FILL OUT her bachelor of science degree from Texas State Col- 
lege for Women. She has elected to use the fellowship 
EACH COUPON at Iowa State College where she will take additional 
COMPLETELY. —_ in research and program development in equip- 

Beth Bailey McLean was awarded an honorary Doc- ~ 
tor of Science degree at the Founder’s Day Convocation 
Send to: at Iowa State College. Mrs. McLean, now teaching 


h i t Oregon State College in 
PRACTICAL HOME ECONOMICS Corvallis, of 


TEACHER EDITION OF CO-ED Swift & Company. 


33 West 42nd Street Personals 


Elizabeth Elliott has joined the staff at the Univer- 
New York 36, New York sity of Minnesota as state 4-H club agent. Miss Elliott 
has been a home economics agent in Republic County, 
Kansas, since 1956. For two years she was a staff asso- 


(Continued on page 156) 
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Peter Pan Foundations, Inc. 


Teacher’s Wall Chart——FREE 
-“*FORM-al Education"—the new, easy-to-follow guide 
to a fitting foundation. 


Pet Milk Company 


MEAL PLANNING GUIDE 

This revised book includes information for planning, buying, preparing 
and serving meals. Daily food guide with Basic 4 Food Groups with their 
sources and functions listed. Tested recipes featuring Pet Evaporated Milk. 
Punched for 8” x 1014” notebook. 


Classifies and defines frozen desserts. Revised to include information for 
making frozen desserts in the refrigerator and ice cream freezer. Accepted 
standards for frozen desserts and sample score card for judging. Tested 
recipes using Pet Evaporated Milk in frozen desserts and dessert sauces. 
Colorful 12-page booklet. Punched for 8” x 101” notebook. 


CANDIES 

A 16-page book of new tested candy recipes using Pet Evaporated Milk. 
Tips on making perfect candy, storing and mailing. 
PET INSTANT NONFAT DRY MILK RECIPES 


A cookbook containing tested, everyday recipes featuring Pet Instant Non- 
fat Dry Milk in dry form. Illustrated helpful hints for the preparation of 
éach recipe. 


NEW TEACHER'S KIT FREE! 
FROM PINEAPPLE GROWERS ASSOCIATION 
Your Kit "Creating Party Plans with Pineapple’ contains: 


4 Party Plan Sheets—Food, table decoration, entertainment ideas for the 
young hostess. (Available in quantity for student use) 


4 Recipe Sheets—recipes and menu ideas for the suggested parties. ( Also 
available in quantity) 


Banner and 3 big posters—Big, full-color Bulletin Board material. 


Pineapple Fact Folio—Background material in handy question and an- 
swer form; answers to questions in Student-Use material. 


Sunshine Pimentos 


Add a flair to foods with bright red pimentos. Get the attractive pimento 
recipe packet and find page after page of ideas that will help you make 
commonplace recipes uncommonly delicious and attractive. And best of 
all, the booklet tells the simple way of preparing these foods. 
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NEW! EASY-TO-FOLLOW GUIDE TO A FITTING FOUNDATION 


PAN 


389 Fifth Avenue FORMAL EDUCATION 
New York 16, N.Y. 7 


Please send me my Free Wall Chart, “Form-al Education” which 
shows how to: measure size correctly, determine figure type 
and wear and care for foundation garments. 


(248) PHE 9-58 


Please send me: (All material is available in reasonable quantities.) 
copies of Meal Planning Guide. 
copies of Frozen Desserts. 

C..............copies of Candies. 


copies of Pet Instant Nonfat Dry Milk Recipes. 


(please print) 


Pineapple Growers Association 
Department PH-958 
215 Market Street, San Francisco 5, California 


Please send me, free, this year’s completely new Teachers’ Kit, “Creating 
Party Plans with Pineapple”. 


(250) PHE 9-58 
SEE AD PAGE 53 


Sunshine Pimentos 
Pomona Products Company 
Griffin, Georgia 


Please send me the free packet of “Add a Flair to Foods With Pimentos.” 


(250) PHE 9-58 
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YOUR BEST TEACHING AID 


Every issue of 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


brings you the only complete 
home economics teaching package 
including:— 


1. A wealth of professional editorial 
material—authoritative and up-to-the- 
minute—by key home economists in 
every field. 


2. A bound-in copy of CO-ED, the only 
magazine edited expressly for home- 
making students. Every page is tailor- 
made for your immediate use with 
your students. 

3. Helpful teaching ideas and sugges- 
tions for the use of CO-ED in the 
classroom. 

4. A special coupon section for your 
ready use in ordering free and low-cost 


classroom teaching materials. 


TO ORDER CO-ED 
FOR YOUR STUDENTS 


Use the coupon on page 131. 

Low school price: 50¢ per student 
per semester; $1.00 per school year. 
Orders of 10 or more copies include 
PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
at no extra cost. 


SCHOLASTIC MAGAZINES, INC. 
33 West 42nd St., New York 36, N, Y. 


ciate with the national 4-H Club foundation in Mary- 
land. She holds a B.S. degree in home economics and 
extension from Kansas State College. 

Judy Freiberg has been named a home economist ia 
research and development for the Maytag Company, 
Newton, Iowa. Miss Freiberg was recently graduated 
from Iowa State College in Ames. 

Patricia Gwyer will serve as fashion stylist for Mo- 
Call’s Patterns in Canada. She will travel throughout 
Canada presenting fashion shows on educational pro- 
grams in schools and to 4-H groups. Previously, Miss 
'Gwyer was associated with McCall's Patterns in Lon- 
don, England. 

Martha E. Jungerman is the new director of edu- 
cation for the Wool Bureau in New York. She served 
as consultant in education to the Bureau since the be- 
ginning of the year. At that time she was also an asso- 
ciate professor at the Philadelphia Textile Institute. 

Miss Jungerman earned her Bachelor of Science de- 
gree in vocational home economics from Western Ken- 
tucky State Teachers College and her Master of Science 
degree in home economics from Drexel Institute. 

Ruth M. Leverton is the new associate director of 
the U. S. Department of Agriculture’s Institute of Home 
Economics. In this capacity she will assist Hazel K. 
Stiebeling in directing home economics research. 

Miss Leverton has received the Borden Award for 
Nutrition Research twice. Her experience includes 
teaching as well as research. She has been a Fulbright 
professor in the Phillippines; a delegate to various in- 
ternational and United Nations meetings; and professor 
of nutrition at the University of Nebraska. From 1954- 
57 she was assistant dean of home economics and 
assistant director of the experiment station of home 
economics research at Oklahoma A&M College. 

Marion Melrose has joined the University of Min- 
nesota staff as extension specialist to work in special 
programs for handicapped homemakers. She will de- 
velop a program of work simplification for homemakers 
who have below normal physical energies. 

Mrs. Melrose holds a Bachelor of Science degree 
from the University of Minnesota in home economics 
education. She has served as a dietitian and as a teacher. 

Anne Miseyko has been promoted to director of the 
Home Service Section of the Brooklyn Union Gas Com- 
pany. She succeeds Ruth B. Soule, who retired after 
many years of service with the company. 

Dorothy O’Connell has been appointed Midwest re- 
gional home economist for the household products de- 
partment of Calgon Company, Pittsburgh. She will 
make her headquarters in Chicago and work closely - 
with consumer groups and home economists on home 
laundry problems. 

Cynthia Scheer has been appointed to the staff of. 


the home economics department of the Kellogg Com- °_ 


pany, Battle Creek, Michigan. She will contribute in 
all areas of home economics services, but will be pri- 
marily responsible for product information releases and 
food photography. 
Miss Scheer was graduated from Michigan State 
University with a Bachelor of Science degree in home 
economics. Previous to her association with Kellogg, 


(Continued on page 158) 
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Practical Home Economics Edition of Co-ed— 
the Teacher Edition of Co-ed 


Practical Home Economics Edition of Co-ed provides widespread, pro- 
fessional coverage of your career field, with reports of tested class projects 

. news of late homemaking developments . . . thought-provoking articles 
by others who share your interests and problems. Moreover, Practical now 
includes every issue of Co-ed (be sure to examine your copy of the Sep- 
tember issue) plus suggestions for using Co-ed in your classroom. Written 
expressly for homemaking teachers and students, Practical and Co-ed to- 
gether offer an abundance of effective, up-to-date materials for your teach- 
ing program—materials unrivaled in homemaking today! Use the handy 


reply envelope or coupon to enter your order now! 


FREE! BRAND-NEW PREAM RECIPE FOLDER! 


Here's a wonderful new teaching aid for 
foods classes—a folder full of easy, tested 
recipes that show you how to put rich, old- 
fashioned goodness into everyday cooking. 


! 
! 
! 
! 


Schonfeld & Sons 


Splendid Collection of Bridal Fabrics 


AFREE catalog of dozens of glorious swatches . . . bridal and party 
fabrics . . . all at special teachers’ discounts! Includes crowns and tiaras, 
veilings, beadings, smart fashion tips and exciting accessories. Specialists 
in coordinating colors. 


Free Folder . . . on Singer Sewing Desks 
And information about Special Machine Discount. 


Illustrated folder gives complete information on new 3-way SINGER Sew- 
ing Desk, that accommodates more students in less space. Converts from 
a cutting table, to a sewing desk to a study desk. For your free folder . . . 
plus information about a special teacher's discount on a new SINGER 
Machine for yourself. 


MAIL THIS COUPON NOW... 


SEPTEMBER 1958 


Practical Home Economics 
Edition of Co-ed 
33 West 42nd St., New York 36, N.Y. 


Please enter my subscription to Practical Home Economics Edition of Co-ed, 
for the term checked below. My Practical subscription entitles me to a free 
bound-in copy of each monthly issue of Co-ed. 


Year ($3.00). Years ($5.00). Payment Enclosed. 


C) Send Bill Later. 


(please print) 


(221) PHE 9-58 
Pream Test Kitchen 

Box 447, Columbus 16, Ohio 

Please send me FREE PREAM RECIPE FOLDER. I can use... extra 
copies for my class. 


Title. 


(please print) 


Schenfeld & Sons 

103 Hester Street, Dept. P-3, New York 2, N. Y. 
Sirs: Please send me your beautiful, illustrated catalogue containing 
dozens of swatches of Schenfeld fabrics, sold at special teachers’ discounts. 


I would also like to receive information on your special eld custom 
pattern service. 


Teacher's Name 


(264) PHE 9-58 


(please print) 
School or Organization 
School or Office Address. 


Singer Sewing Machine Co., Educational Dept. 
149 Broadway, New York 6, N.Y. 


(268) PHE 9-58 


Please send me your folder giving complete specifications of 3-way 
SINGER Sewing Desks details. 


Tell me more about the Special Teacher's Discount I will get if I 
buy a new SINGER Sewing Machine for myself. 


Name 


(please print) 
Position 
School 
Street 
City 


County. 


Zone 
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Help yourself 

to a fresh, smooth start 
with your homemaking 
classes this September... 


ENTER 
YOUR 
CLASS 
ORDER 
TO 
CO-ED 
NOW! 


You'll then have copies of 
Co-ed on hand-ready to help 
with every phase of class- 
room planning—during the 
first busy weeks of the 
school year! 


It's easy to subscribe. Use 
the coupon on page 131 to 
mail your order today! 


Just fill out coupons 
and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


she served as associate food editor with the Wheat 
Flour Institute. 

Carolyn Stanley has assumed duties as a home econ- 
omist in the product testing laboratory of the Maytag 
Company. She is a graduate of Iowa State College © 
where she served as a home economics instructor for 
two years. 

Bob Ann Taylor is the new regional home service 
director for Whirlpool Corporation in the Southwest 
region. She will supervise home service activities in 
New Mexico, Texas, Oklahoma, and several other 
states. A graduate of Oklahoma State College, Miss 
Taylor was a regional home economist for Norge prior 
to joining Whirlpool. 

Edna Walker has been appointed to the position of 
stylist for Coats & Clark, Inc. She will develop new 
patterns and techniques in needlework. Miss Walker 
has had an extensive and varied background in the 
fields of sewing, knitting, crocheting, and embroidery. 
She received her specialized training at the Glasgow 
School of Art in Scotland. 

Sara Wilkey has been named director of the home 
economics department of Gardner Advertising Com- 
pany, St. Louis, Missouri. She succeeds Mrs. Thelma 
Lison who retired last spring. 

Miss Wilkey has been an assistant to Mrs. Lison 
since 1956. Previously she represented Swift & Com- 
pany as “Martha Logan.” She was also home econ- 
omist and women’s director for a television station. She 
received her Bachelor of Science degree in home eco- 
nomics from Purdue University. 


Homemaker of Tomorrow 


The 1958 Betty Crocker All-American Homemaker 
of Tomorrow is Mary Martin, 17, of Tylertown, Mis- 
sissippi. Along with the honor, she won a $5,000 schol- 
arship. 

Mary was selected from an original field of 300,000 
senior girls in 11,000 schools throughout the United 
States who took a written examination in homemaking 
knowledge and attitudes. 

The contest was launched four years ago by General 
Mills. Mary is the fourth girl to receive the award. 
She plans to attend Mississippi Southern College in 
Hattiesburg, to study home economics. 

The second place award of a $4,000 scholarship - 
went to Susanne Dane, Wilmington, Delaware. Patricia 
McMahon of Long Beach, California, received a $3,000 
scholarship. A $2,000 scholarship went to Sue Frick 
of Collingswood, New Jersey. 


Directory Announced 


The Home Economics in Business group of the 
American Home Economics Association has announced 
the availability of their membership directory. The 
directory contains approximately 2,000 names and 
business addresses of graduate home economists in 
industry. Copies may be c:dered from: Miss Elspeth 
Bennett, 33 Narragansett Drive, St. Louis 24, Missouri. 


- Cost to members, $3; non-members, $5. Any number 


of copies may be ordered. The up-to-date addresses 
are useful for preparing accurate mailing lists. 
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Swing-A-Way Manufacturing Company 
Guaranteed Five Full Years! 


Swing-A-Way Can 


are guaranteed to be free from defective 
workmanship or materi ; 


Defective parts will be repaired or replaced without charge for a period 
5 years. 


Guaranteed by Good Housekeeping and Can Manufacturers Institute. 


For more information see advertisement on page 100. 


Talon Educational Service 


New! Reference File on “The ABC of Zipper Application”—contain- 
ing 4 colorfully illustrated, easy-to-read lesson sheets based on the famous 
“no-pin, no-baste” way of applying zippers; plus 3 wall charts. 


Tampax Incorporated 
Menstrual Health 


A new, complete teaching guide (28 pages), “From Fiction to Fact’, dis- 
cusses the subject of menstrual hygiene from earliest days to the invention 
of internal sanitary protection. It is based upon discussions with thousands 
of teachers and answers the questions most frequently asked by girls. Writ- 
ten in simple, easy-to-understand language and liberally illustrated with 
anatomical diagrams, it has been prepared specifically for all who are help- 
ing girls grow into healthy womanhood. 


Material available also consists of sample booklet for students’ use, “It's 
Normal—It’s Natural,” and order card for additional supply. All offered 


“Training the Baby’’ Booklet 


This booklet on one of the crucial problems, toilet training, can be 
‘of utmost importance in teaching child care to school girls or young 
mothers. 

Available to you without charge in reasonable quantities, it approaches 
the problem directly and handles it in a simple, understanding manner. 

“Training the Baby” has long been considered an outstanding work on 
the subject. Now in its 35th printing, the booklet has been recently re- 
edited with the help of outstanding pediatricians and child specialists. 


‘Towle Manufacturing Co. 
Towle Offers Versatile Teaching Aids! 


Teaching table setting and all the arts allied with it is easier for you, 
more fun for your students, with these teacher-tested aids. 

Student Booklet literally teaches All About Sterling, from how it is 
made to way good manners determine its use. Free Demonstration Kit: 58 
pieces of sterling flatware including place setting and serving pieces for 
classroom use. 

New Wall Chart suggests special recipes and illustrates correct serving 
pieces to use with them. Free. 

Film Strip: 35 mm in full color with teacher's manual. Send 25c in coin 
for handling. 

Write for these practical helpers today! 
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(273) PHE 9-58 
special offer to home economists 
SWING - A-WAY MANUFACTURING CO. + 4100 BECK AVE. « ST. LOUIS 16, MO. 
Please send prepaid Magnetic Con Openers ot $2.39 each 
Check color preference: Red[]  White[] Yellow [J] 
(CD Send catalog of complete SWING-A-WAY line with prices available ot 
demonstration discounts. Toto! amount enclosed $ Neo C.O.D.’s PLEASE! 


Talon Educational Service (275) PHE 9-58 
41 East 51st Street 

New York 22, N. Y. 

Please send me FREE Reference File on—"The A-B-C’s 
of Zipper Application” —containing four lesson sheets, 
three wall charts, a lesson sheet order form. 


Name. 


(please print) 


Tampax Incorporated, (PS-98-C) 
161 East 42nd St., New York 17, 


Please send the free material checked: Tampax manual for teachers, 
“From Fiction to Fact.’ Booklet for students, “It's Natural—It’s Normal,” 
with order card for additional free supply. 


SHIPPING LABEL — PLEASE PRINT 


(276) PHE 9-58 


(please print) 
School Address 


The Toidey Company 
Fort Wayne, Indiana 


( ) I have used the booklet before. Plesse send......_.copies fer 


my classes. 


Name 


(please print) 


Towle Manufacturing Co. 
Newburyport, Massachusetts 
Towle’s Tested Teaching Aids 
Please send me the items checked 
(0 Free Student Booklet, All About Sterling (Revised Edition) 
CL) Demonstration Kit (I agree to pay forwarding cost) 
() Free Wall Chart, Serving Pieces for All Occasions 
CO) Film Strip, Your Sterling—Start to Finish. Send 25¢ in coin for handling 
(SHIPPING LABEL — PLEASE PRINT) 


Name. 
School or Organization 
Address 

City 
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THESE FREE 
AND 
LOW-COST 
TEACHING 
AIDS 


are offered 
for your 
immediate 


Many will not 
be offered again, 
so send 
your 
coupons 
promptly to: 


v 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


History of Mixes 
(Continued from page 76) 


other food characteristics exist. They also track down - 
specific ingredients that make products of the highest - 
quality. Consumer tests later determine the accept- 
ability of the product to the public. Special planning is 
required for each test, and every ingredient in the 
product being tested is carefully controlled. 

Panels are a yardstick by which researchers measure 
progress in the development of new products and the 
improvements of products already on the market from 
the standpoint of aroma, flavor, and eating quality. 
They offer an accurate means of evaluating the sta- 
bility of products and their packages, and are instru- — 
mental in retaining firm control over new ——- 
used in products. 

After sufficient progress has been made in eine 
ing a new product or improving a standard product, 
researchers and market analysts take it directly to the 
homemaker, who is the final judge of all products. 
Homemakers are asked to bake the product and com- 
pare it with competitive products and similar home 
recipes in ease of making, baking results, flavor accept- 
ability, and family preference. 

A product, no matter how good its formula, is with- 
out value if it fails to reach the consumer with all its 
original quality. It must survive shipment in box cars 
or trucks, as well as storage in warehouses and on 
grocery shelves. That is why development of the pack-. 
age is so important. The research division concentrates 
on finding a combination of materials which will be 
sturdy, greaseproof, and will also protect the contents 
against moisture. 

What of the future? There will be many weeee 
and many discoveries. It goes without saying that all 
kinds of mixes will increase and improve. 


Mixed with Imagination 
(Continued from page 77) 


Wedding cakes, Christmas trees, Easter bunnies, and 
other novelties may be made easily with mixes. A wed- . 
ding cake requires four packages of white cake mix. 
The cake is baked in three tiers—12 inches, 9 inches, 
and 6 inches. Each tier is made of two identical layers: 
After cooling, the cake is assembled and decorated 
with four packages of white fluffy frosting. 

A Christmas tree can be made from an oblong cake. 
A large triangle is cut out and the trimmed sides are 
used for the trunk and base. An Easter bunny is made 
from one 9-inch layer cut in half. The halves are put 
together with frosting and placed cut side down. A 
notch is cut about one-third around the semicircle to 
form the rabbit’s head. The cutout is used for the tail. 
The cake is then covered with fluffy frosting and 
sprinkled with coconut. Pink jelly eggs are used for 
the nose and eyes and pink paper for the ears. 

Following are recipes for other variations: 


(Continued on page 162) 
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VOGUE PATTERN SERVICE 


To help you bring fresh fashion inspiration to your classes, 
Vogue is now providing Counter Catalogues, monthly 
Catalogue Supplements, subscriptions to 4 famous Conde’ 
Nast publications, and a new Sewing Book—all at special 

o educational rates! Be sure, too, that your school receives 
all of Vogue's sparkling new FREE teaching aids as they 
are developed. 


Free Booklets for Home Economics Teachers 
and their Students 


A copy of “The Care and Washing of Woolens, Elastics and Fine Wash- 
ables”, is available to each home economist. For your students “You and 
Your Sweater” is available in quantity. Just order the amount you want 
by using the coupon at right. 


[ne] Wm. E. Wright & Sons Co. 
WOME SEWING REWS- 
FREE TO HOME ECONOMISTS 

i] The Home Sewing News is offered free of charge 
to teachers of home economics, published five times 
annually, and mailed to all parts of the U.S.A. It 
contains a wide range of information on sewing, 
new products, class projects, subjects of timely in- 


terest to instructors of home sewing, style trends, 
etc. 


Extra copies of this special September, 1958 teaching aids Coupon 
Service Section are offered to all members of your homemaking depart- 
ment. Just send in accompanying coupon. 
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Vogue Pattern Service, Educational Department § (281) PHE 9-58 
420 Lexington Avenue, New York 17, New York See Page 97 
CZ) Please send me, without obligation, price information and order forms 


for purchasing the new classroom helps Vogue is now providing a 
special educational rates. 


oO — be sure our school receives all of Vogue’s FREE 1958 teaching 
aids. 


No. Clothing Teachers in School............... in 
No. Clothing Students in School 


Zone State 


FREE BOOKLETS for Home Economics Teachers 
Educational Department, Woolite Co., Inc. (288) PHE 9-58 
10614 Riverside Drive, North Hollywood, Calif. 


Please send my personal copy of “The Care and Washing of Woolens, 
Elastics and Fine Washables”. Also, please send copies of “You 
and Your Sweater” for my students. 


Name 
School 
Address. 


Home Sewing Association 
P. O. Box 472, Palmer, Mass. 


(289) PHE 9-58 


Please enter my name as a free subscriber to HOME SEWING NEWS. 


Teacher's Name. 


School or Organization 


School or Office Address 


Practical Home Economics 
Edition of Co-ed 
33 West 42nd St., New York 36, N.Y. 


(255) PHE 9-58 


There are ............ home economists on my staff. 


Please send FREE extra copies of this September Coupon Service 
Section so that each home economist can order the teaching materials she 


needs individually. 


(please print) 
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MANY OF THESE 
COUPONS ARE 
exclusive WITH 
PRACTICAL 
HOME 
ECONOMICS 
TEACHER 
EDITION OF 
CO-ED 


BE SURE 

TO FILL OUT 
EACH COUPON 
COMPLETELY. 


Send to: 
PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


ANGEL FOOD DELIGHT 


pan and invert on plate. Slice 

t one inch down. Lift off top 
de. down into cake one inch from 
me inch from middle hole, leaving a wall 
and bottom. 

Remove center with curved knife or spoon leaving 
cavity for filling. Fill cake cavity with fruit cream filling. 
Replace top of cake and spread remaining cream mixture 
on top and sides of cake. Chill 4 to 8 hours. 


FRUIT CREAM FILLING 


3 cups whipping cream % cup crushed pineapple 
1/3 eup confectioners’ 1 cup fresh strawberries 
sugar 6 marshmallows 


Drain pineapple, halve strawberries and cut marsh- 
mallows in squares. Whip creem and confectioners’ = 
a 


g, then cut cake in hal‘. Place rounded edges to- 
gether, butterfly fashion. Trim with white or a delicate 
yellow icing. Swirl icing on top to resemble butterfly mark- 

Or pipe lines to resembie butterfly markings with a 
chocolate butter icing. Use pipe cleaners for antennae. 


BOSTON CREAM PIE 


Prepare cake mix according to package directions, bak- - 
ing in a 13x9x2-inch pan. 

Meanwhile, combine remaining ingredients and mix 
thoroughly. When cake is done, spread topping over hot 
cake in pan. Return to oven for 15 to 20 minutes until 
topping is brown and bubbly. Cut and serve cake while 
still warm. 

A broiled pineapple topping also goes well with the 
orange coconut cake mix. Bake cake as directed. Combine 
1/3 cup melted butter or margarine, 1 cup tender-thin 
flaked coconut, 2/3 cup drained, crushed pineapple, 1 cup 
firmly packed brown sugar, and % cup chopped walnuts. 
Mix well. Spread over hot cake in pan. Place on lowest 
broiler rack and broil slowly 15 to 20 minutes, or until 
topping is crisp and bubbly. Serve cake while still warm. 


BACON BITS CORN BREAD 


corn bread mix as directed on package, adding 
dash of garlic salt and the minced onion. Pour batter 
and top with crumbled bacon bits. Bake and serve 
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a Bake angel food cake as directed on the package. 

pn less than half the cream. Spread remaining cream on top 

a and sides of cake. 
BUTTERFLY CAKE aa 
eae r Bake any flavor cake mix in layers. Put layers together 
| ig Bake a white or chocolate Joaf-size cake mix in a 9-inch 

a oe _ pan. Cool and invert on plate. Split cake into two 
tee yers. Fill with cooled vanilla pudding mix. Spread top 
i ae with a thin chocolate glaze. If you prefer a Washington 
ee Cream pie, bake white cake as directed and fill layers 

1 ; with jam or jelly. Sprinkle top with confectioners’ sugar. 
ee COCONUT HONEY CAKE 

aT Sa 1 pkg. coconut orange % cup butter, 

cake mix melted 
1/3 cup sugar 3 tbsp. light 
1% cups tender-thin flaked 
coconut cup honey 
tsp. salt 94 tsp. vanilla 
| 1 pkg. corn bread mix 4 strips cooked bacon 
eo" Ae 1 tsp. minced onion dash of garlic salt 

in 

warm. 


For your 
homemaking students... 


Co-ed 


"the magazine for career girls 
and homemakers of tomorrow 


For you... 


Practical Home Economics 
Teacher Edition of Co-ed 


The only combination of its kind, 
Practical and Co-ed provide lively, 
curriculum-keyed materials—unrivaled 
in the homemaking field! 


Won't you try them together in your 


classroom this term? Fill out the coupon 
on page 131 nowl 


Just fill out coupons 


and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 


Ideas 
(Continued from page 59) 


Successful Play School Program 

One of the most interesting and successful units 
taught this year was on child development in which 
we held a play school. 

The play school was held over a period of three 
weeks during which the schedule changed so as to 
include all six class periods. We combined classes so 
that all the girls enrolled in homemaking had the 
opportunity of working with the twelve children whose 
ages ranged from two to five years. The schedule for 
the children was arranged as follows: the first week 
the children came from nine until eleven; second week 
from eleven to one-thirty; third week from one-thirty 
to three-thirty. 

The girls were divided into four committees—super- 
vision of play, snack or lunch, bathroom and clean-up, 
and observation. This division allowed each girl to 
observe for two hours during the week. As a guide for 
the observation they used forms adopted from those 
in the State Guide. The committees met ahead of time 
and planned their work. 

Some of the activities planned for the children were 
group games, walks to the school farm and picnic area, 
finger painting, construction with blocks, and pound- 
a-peg. During the periods of individual play, some of 
the girls read to groups of the children. Each child 
brought one favorite toy to supplement those we have. 

During the second week the children were served a 
complete luneh, since the time that they were here 
coincided with their lunch hour. A snack of milk, plain 
cookies and fruit was served the other two weeks. 

The play school was partially financed through funds 
obtained from the Sears, Roebuck Foundation. We 
used the money to purchase children’s clothing and 
simple toys. The sophomore class made several gar- 
ments which are now a part of our permanent instruc- 
tional materials. The eighth grade class made yarn 
animals, bean bags, and painted cans of various sizes. 

Since there is always room for improvement we 
would make some changes if we were to conduct an- 
other play school. These are to: limit the time to two 
hours, as the children seemed to get overly tired in the 
two and one-half hour period; conduct it in the spring 
or fall so they could have more outdoor activities and 
plan a more definite daily routine during the two- 
hour period. 

We would also attempt to improve our physical 
facilities, such as arranging better toy storage within 
easy reach of the children; having low hooks for hang- 
ing their clothing and more chairs of a suitable height 
to use at the play table. 

The whole school was interested in our project. The 
mothers of the children were very pleased and most 
cooperative with our plans and the girls were very 
enthusiastic. The children loved it! 


—Mrs. Juono 
Marcaret McCartuy 
North Thurston Washington High School 
From the Washington State Newsletter 
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ASFSA Convention Important 


HE Annual Convention of the American School 

Food Service Association will be held November 
17-20, 1958, in Philadelphia. Dr. John Perryman is the 
general convention chairman. Ruth Cutter, state super- 
visor of school lunches for New Hampshire, is chair- 
man of the program committee. Margaret Crozier is 
the chairman of the local arrangements. These people 
have been working for over a year to plan an inter- 
esting professional convention for 1958. 

The exhibits are a vital part of any convention. Here 
will be displayed the newest development in equip- 
ment and food suitable for school lunch feeding. The 
exhibits merit several visits in order to gather the most 
up-to-date information. 

Aside from the pleasant experience of greeting old 
friends and making new friends, which is always en- 
joyable, we gain in professional contacts from attending 
any convention. The time and money spent is well 
repaid to the individual or the committee sponsoring 
the trip, if we come back to the job with wider hori- 
zons, renewed enthusiasm, and more technical know!l- 
edge. 

From hearing educational and inspirational speakers, 
we can gain increased understanding of the roll of the 
lunch program in today’s expanding schools. From 
meeting with others who have similar problems, we 
are encouraged to explore means of solving these 
problems. 

If you have never attended a convention, why not 
make a special effort to go to Philadelphia this year? 


Off to a Good Start 


Starting a new school year is often, like New Year's, 
the time for resolutions. Starting in September after a 
restful vacation is really the time to set our goals for 
this year’s school lunch program. Before the details of 
ordering, checking equipment, and making employee 
schedules absorb all of our time, let’s make plans with 
the rest of our school to increase participation in the 
lunch program and really to teach nutrition in our 
lunchrooms. 

No doubt plans have been made for introducing new 
students to the cafeteria. It is especially necessary that 
little children have an opportunity to visit the cafeteria _ 
before the first day of lunch so that they may be some- 
what familiar with the routine. Older students can be 
very helpful in helping first and second graders for the 
first week or two. Often, if the first day in the cafeteria 
is a pleasant experience for the child, he will decide 
to buy his lunch daily. If the experience is a fright- 
ening one, he may decide that the sandwich that . 
mother packs is preferable to the cafeteria line. 

Evaluating our program on a basis of last year’s 
operation should point out one or two areas that 
should be improved. Let’s concentrate on the most 
important and get off to a good school year. 


164 PHE 
¥ 
| 
4 


FREE! 
ADDITIONAL COPIES 


of this September 


coupon section 
are available 
to you for others 


in your department 


Request as many copies as you need 
in the coupon on page 161 and send to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 


News from our 


Canadian Correspondent 


HE Calgary Home Economics Association is affili- 

ated with the Canadian Home Economics Associa- 
tion. ... The Ontario Dietetic Association held a 
special meeting recently to present their dietitian’s bill 
to members for final study before forwarding it to the 
Ontario Legislature. . . . The Alberta Dietetic and the 
Calgary Home Economics Associations have set up a 
committee to publicize careers in home economics. . . . 
A similar committee is at work in Edmonton. . . . The 
Toronto Home Economics Association held their New 
Products Dinner recently. . .. Commercials were pain- 
lessly presented by two puppets, better known as the 
home economic twins. 

Dr. Margaret Hockin, Chief of the Home Economics 
Section of the Food and Agriculture Organization of 
the United Nations, has married Dr. James Bishop 
Harrington, formerly Head of the Department of Field 
Husbandry at the University of Saskatoon. ... He 
joined the headquarters staff of FAO in 1955 as con-, 
sultant on the FAO Near East Cereal Improvement 
Project. . . . Dr. and Mrs. Harrington are living in 
Rome. 

Miss Mary O’Brien has succeeded Miss Molly Rob- 
ertson as dietitian at the Royal Jubilee Hospital, Vic- 
toria, British Columbia. . . . Miss Robertson is now 
dietitian at the Vancouver General Hospital, British 
Columbia. . . . Miss Audrey Dundas, formerly assistant 
dietitian at University Hospital, Saskatoon, Saskatche- 
wan, is now chief dietitian at the Royal Alexandra 
Hospital, Edmonton, Alberta. 

Mrs. Margaret Hamilton, dietitian for 33 years at 
the Royal Alexandra Hospital in Edmonton, has re- 
tired. . . . Miss Kathy Brown, formerly with the John 
Inglis Company in Toronto, Ontario, is now on the 
dietary staff of Barnes Hospital, St. Louis, Missouri. 
. .» Miss Janet Wardlaw, staff member at the Univer- 
sity of Toronto, attended the American Public Health 
convention in Cleveland recently. 

Miss Anne Feyrer has moved from the Medicine 
Hat Hospital to the King Edward Hospital in Bermuda. 
. » » Miss Joanne Phillips, formerly of the University 
Hospital in Edmonton, has taken a position at the 
Cedars of Lebanon Hospital in Los Angeles. 

Miss Violet Wentland, formerly a teacher at the 
Canadian Union College, is now teaching in Beirut, 
Lebanon. . . . Miss Wendy McKeand, from Scotland, 
is starting a home economics center at Grand Centre, 
near the Royal Canadian Air Force base at Cold Lake, 
Alberta. . . . Miss Joyce Schon was married to Mr. 
Alfred Lorenzo last December . . . they are now living 
in Buffalo, New York. . . . Mrs. Patricia Reid is now 
on the staff at the St. John’s General Hospital, New- 
foundland. 

Members of the Association des Techniciennes 
Laiques en Science Menageres recently paid special 
tribute to Miss Eveline Le Blanc, who received a doo- 
torate from the University of St. Joseph in New Bruns- 
wick, and to Miss Yvonne Cloutier, on the completion 
of 25 years at L’Ecole des Science Menageres, 
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CHECK YOUR CHOICE 


To make PRACTICAL and CO-ED better teaching tools for you—to 
make sure that your special interests are fully covered—we need your help. 


For you—it means a few minutes of time to check these questions. For us— 
it means guide lines for a whole year’s planning. If we know what you want — 
we can plan issues that will serve you even better during the coming year. 


Do you pass your copy of Practical Home Economics on to others? 


If yes, approximately how many others read it? 


- Please indicate below the features which 
interest you most in Practical by nu 


umbering 
them from 1 to 10 (with 1 as first choice). 


(0 Clothing and textiles 

(C0 Food and nutrition 

(0 Family relations 

Good grooming 

(0 Child development 

Household equipment 

1 Home furnishings and interior decorating 
(C0 Audio-visual materials 

[1 General home economics education 


() Coupon section offering teaching aids 


CO-ED 
Please indicate below the 
interest you most in Co-ed by n 
them from 1 to 10 (with 1 as first choice) 


Clothing 

() Food and nutrition 

Career guidance 

C) Social guidance 

Family relations 

Good grooming 

Child care 

(] Home nursing 

( Home furnishings and interior decorating 
Fiction 
(CD Jam Session (Student discussion) 


Your Comments: 


Please use this space for editorial suggestions for 
Practical. 


Your Comments: 


Please use this space for editorial suggestions for 
Co-ed. 
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Report of the 
Annual FHA Meeting 


_ 450 teen-agers and 150 adult advisers 
attended the five-day 1958 national meeting of 
the Future Homemakers of America in Kansas City, 
Missouri. 

Delegates came from 46 states, Hawaii, and Puerto 
Rico. They represented the 475,500 youths who are 
members of the organization. FHA is a high school 
organization for pupils studying homemaking educa- 
tion. ~ 

The opening address, “Take a Look, You Are the 
Future Homemaker,” was given by Hubert Wheeler, 
Missouri commissioner of education. National presi- 
dent, Gayle Norman, of Tallahassee, Florida, presided 
over the opening session and welcomed the delegates. 

The theme of the second meeting, “Recognizing the 
Value of Education,” was keynoted by Dr. Charles E. 
Koerble who spoke on the imperative need for an edu- 
cated nation. He said that individuals should acquire 
as much education as possible, whether they plan a 
wage-earning career or not. Following the address, the 
delegates heard a panel of six home economists de- 
scribe the varied professional opportunities open in 
home economics. 

The delegates were particularly impressed by a 
young Polish-born student who told them, “When you 
lose freedom, you may as well lose your life, for fear 
is the greatest threat to humanity.” 

Yaroslava Sachno urged FHA’ers to understand the 
importance of being a good citizen. “Above all, be a 
well-informed citizen,” she emphasized, “and always 
be loyal to our country’s principles by fighting against 
ignorance which cultivates communism.” 

At the third lively session, the delegates demon- 
strated their 1958 national theme of “Teens with a 
Purpose.” They considered the topic “As Others See 
Us” and in realistic terms discussed their role as teen- 
agers in relation to others. 

The teen-agers proposed such questions as: How do 
your attitudes affect the other members of your family? 
How can the home influence the kind of person you 
are? How can you learn to understand your parents? 
How can you uphold what you believe is right and 
remain in good standing with the group? 

Then the delegates divided into 17 discussion groups 
to give individual views on the kinds of attitudes that 
make for happiness in the family. 


Officers Elected 

On July ninth, the FHA delegates cast their ballots 
for the 12 national officers. Carol Ann Houtz, 15-year- 
old junior high school student from Coraopolis, Penn- 
sylvania, was elected national president. She has been 
a member of FHA for four years and has held several 
offices in the organization at local levels. 

Officers are elected annually. They are selected on 
a regional basis. Each office with the exception of the 
regional vice-presidencies rotates by region from year 
to year. The new president, Carol Ann Houtz, repre- 
sents the North Atlantic region. 


SEPTEMBER 1958 


More than 10,000 


home economics 
teachers agree... 


Co-ed sparks eager 

student interest 

in every major area 
of home economics! 


WHY 
NOT 
TRY 


CO-ED 


with your students 

during the coming semester? 
Fill out the Co-ed coupon 
on page 131. 

Your class subscription 

will begin with 

the very first issue 

of the new term. 


Just fill out coupons 
and mail them today to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 
33 West 42nd Street 
New York 36, New York 
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FREE! 
ADDITIONAL COPIE 


of this September 
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are available 
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in your department 
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Request as many copies as you need 
in the coupon on page 161 and send to: 


PRACTICAL HOME ECONOMICS 
TEACHER EDITION OF CO-ED 


33 West 42nd Street 
New York 36, New York 
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As a teacher you “think modern” so you know 
that quick and easy isn’t enough. Today’s con- 
venience foods must also be nourishing. 


How You Can Help 


Encourage your students to look for all the 
essentials in a convenience food. It must help 
them be creative. It must have fine flavor, tex- 
ture and the high degree of food value so im- 
portant to good health. 


There’s One Sure Way 


Remind them that a sure way to get these 
truly convenient foods is to look on the package 
for dependable names like “General Foods.” 


Why General Foods Kitchens? 


General Foods Kitchens’ purpose in life is to 
make the products of General Foods a pleas- 
ure to fix, to serve, to eat. To you who train 
the American homemaker we have an added 
obligation—to make your teaching job easier. 

Do you have our latest Food Chart? We 
hope you find it useful. 


Breakfast is so important. Besides the Lunch is usually hurried so someone Dinner’s where nutrition counts most. 
traditional fruit juice and beverage, be sure may skimp. Ask your students to select And convenience foods make even a fes- 
to include a nourishing cereal, three nutritious lunches from Food Chart, tive dinner so easy. 


GENERAL FOODS KITCHENS 


guarantee your enjoyment of all their fine products including: 


Post C ! i 
ereals + Birds Eye Frosted Foods « Jell-O « Maxwell House Coffee GENERAL FOODS 


KITCHENS 
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} IDEA! Plan three typical, nutritious meals — 


TEACHER'S manuaL 
A professional lesson plan contain- 
ing authoritative information on 
the basics of infant nutrition. 
Subjects include: 
¢ Dietary Allowance Breakdown 

Daily Food Plan 

Composition of Milks 

Supplementary Foods 

Junior Foods 

Mealtime Psychology 

Feeding Techniques 

Advantages of Baby Foods 
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UP-TO-DATE! COMPREHENSIVE! 


Gerber Teaching Aids 
on Infant Nutrition 
and Baby Sitting 


An excellent reference source on A comprehensive reference source 
infant nutrition for student home é, ‘ + on baby sitting, designed to aid 
study. Subjects include: . students who baby sit. Subjects 


Principles of Infant Feeding include: 

Daily Dietary Requirements Sosa eee Responsibilities of the Sitter 
Foods for Infants Responsibilities of the Family 
Establishing Good Food Habits —— Understanding the Child 

Foods for Toddlers tte pony — Caring for the Child 

Sample Menu Patterns 7 ache Protecting the Child 

Adventuring in Infant Feeding : men a Helping the Child to Play Happily 


Gerber 


For free copies of these modernized a 


Gerber Teaching Aids, see coupon : : \ 
section of this magatine. Babies are our business ’ AS 
... our only business! 


BABY FOODS 


FREMONT, MICHIGAN 
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It’s a new kind of party fun... 


= 


First you eat 


» The first course at Sue’s the second at Gert’s, 


: 
« 
[a 
non to Jane’s for dancing and desserts! 


The Choice o 


Magic moment beyond compore . . 

a diamond ring for this love you 
shore. In making this important 
lifetime purchase, you'll be wise to 
choose a diamond of finest quality 

. @ perfect diamond. 

There is no more expressive 
symbol, no greater assurance of 
value than a Keepsake — the en- 
gagement ring with the perfect 
center diqmond. Only a gem of this 
flawless quality, fine color and ex- 
pert cut can reflect full diamond 
fire and brilliance. To help you 
choose with confidence, the Keep- 
sake Certificate presented with your 


GENUINE REGISTERED 


eepsake 


DIAMOND RINGS 


f a Lifetime 


ring guorontees perfect quolity (or 
replacement assured). Keepsake 
also registers your ring perma- 
nently, assuring lifetime trade-in 
privilege and protection against loss 
of the diamonds for one year. 
Why risk an unwise choice when 
the Keepsake Guarantee gives you 
all the facts. Look in the ring and 
on the tag for the name ‘‘Keep- 
sake,” the diamond ring you will 
weor with pride forever. Many 
beautiful styles from $100 to 
$10,000—-at authorized Keepsake 


Jewelers only. 


A. H. POND CO., INC. —— Producers of Keepsake and Starfire Diamond Rings | 


JULIET 

Also $500 to 2 
Wedding Ring 
ROLANDO Ring 
Wedding Ring 
BAXTER Ring 

Also $100 to 7 
Wedding Ring 
HAYDEN Ring 
Wedding Ring 


bMNONNO 


Trade-mark registered 


Dating is really.fun... 


THE ART OF DATING 
by Dr. Evelyn Millis Duvall 


An expert guide to happy, successful dating to 
moke your teens the best years of your life 
This fact-filled book is written by Dr. Evelyn 
Millis Duvall, fomous author and counselor. 
REGULARLY $2.50 in hard cover, this book is 
yours in the ‘exclusive Keepsake edition for 
ONLY SO0¢ AND THIS COUPON AT ANY 
KEEPSAKE JEWELER’S STORE. If dealer is not 
listed in yellow pages, write to Keepsake Dia- 
mond Rings, Syracuse 2, N. Y., for his name. 
DO NOT SEND MONEY, PLEASE. 


when you know 


| 
Es Rings from left to right : 
; 75.00 
i 490.00 
4 
00 
| 
00 
1.50 
All ring available either 
notural or white gold. Prices 
wmciude Federal Tax. Rings 
enlarged to show details 
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EASY CONTEST RULES 


SIMPLY SAY IT YOUR WAY — “I 
like Formfit bras and girdles be- 
cause ...”’ in 25 words or less. 
Send as many entries as you 
wish, (but, always on an official 
entry blank.) Get additional 
blanks at any store carrying 
Formfit garments. 


JUDGING will be on basis of 
originality, aptness of thought 
and uniqueness. Spelling, gram- 
mar and punctuation will not 
count, nor will fancy entries 
count extra! Suplicate prizes in 
case of ties. 


HERE'S WHAT YOU WIN! Grand 
Prize—$500.00 charge account at 
your favorite store. 2nd prize— 
$250.00 charge account. 3rd 
prize —$150.00 charge account. 
4th prize.— $100.00 charge ac- 
count. 5th prize — $50.00 charge 
account. Next 20 winners— 
$10.00 cash. Next 40 winners — 
$5.00 Special bonus —ROYAL 
PORTABLE TYPEWRITER to top 5 


winners who include a sales-slip, 
price tag or label from any 
Formfit garment. 


YOU'RE ELIGIBLE if you're a girl, 
age 11 to 19, living in continental 
United States—unless you or a 
member of your immediate 
family is an employee of The 
Formfit Company, its advertising 
agencies or the Lloyd D. Herrold 
Co., contest judges, 


SEND all entries to Formfit Bra 
and Girdie Contest, P.O. Box 1190, 
Dept. D, Chicago 77, Illinois. 
Entries must be postmarked no 
later than September 30, 1958. 


WINNERS will be notified by 
mail. List of winners sent on 
request to all those sending 
stamped, self-addressed envel- 
ope. Judges’ decisions are final. 
All entries become property of 
The Formfit Company. Contest is 
subject to all state and federal 
government regulations. 
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= All your own to spend—to splurge 


WHAT A SHOPPING SPREE 
you'll have with $500.00 to spend 
any way you want, at any store 
you name. Think of what you can 
buy—heaps of new clothes . . 
gifts for the whole family. ..new 
coat ... glamorous dance dress 
... Whatever your shopping 
dream. Imagine — $500.00 or 
$250.00 or $150.00 . . . more than 
60 big prizes. How can you miss! 
Only girls your age can enter... 
it’s fun, it’s easy — enter today! 
Make sure one of the big prizes 
has your name on it! 


TIPS TO HELP YOU WIN 
Formfit Bobbies Bras and Girdles 
are tuned for smart teens. They 
have that “just-for-you” fit and 
feel that delights smooth, young 
lines. 


Formfit Skippies Girdles and 
Panties snug your waist, smooth 
your hips, naturally. 

Bobbies Bras are teen-styled 
for gentle uplift and sure support. 

Formfit Bras fit snugly across 
the back . . . never gap under 
the arms. 

Formfit underfashions keep 
you free and easy, with the pret- 
tiest figure around. 

But see for yourself. When you 
wear one of these garments you'll 
probably think of a whole lot of 
good ideas, winning ideas of your 
own. Try any of the Formfit bras 
and girdles listed below at your 
favorite store and you'll know 
why Formfit underfashions do 
more for your figure than any 
other girdles and bras you've 
ever worn. 


Entry blanks at your Formfit Store ... or use this one! 


FORMFIT BRA AND GIRDLE CHARGE-IT CONTEST 
P.O. Box 1190, Dept. D, Chicago 77, Illinois 


Here is my entry: 


“| like Formfit Bra and Girdle Underfashions because...” 


Name 


(25 ADDITIONAL WORDS OR LESS) 


please print 


Address 


City. 


Your Favorite Formfit Store 


State 


State 


THE FORMFIT COMPANY-— makers of Bobbies, Skippies Girdles and Panty 
Girdles, Romance, Revel, Confidential, Life Bras 


a CONTEST 
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“My SINGER and | 


made this dress in my 


spare time one weekend, 
says teen-age model Barbara Dana. 


WAS really a beginner when I got my new 

FEATHERWEIGHT* a few weeks ago,” says 17- 
year-old Barbara Dana. “In fact, the only other 
thing I'd ever made before was an apron for my 
mother! 


“So, I thought I'd be on my first dress project 
for quite a while. But believe it or not... I got my 
material and pattern Saturday, sewed on it Sun- 
day, and actually wore the dress to a modeling 
session the following Tuesday.” 

Here you see Barbara showing off her Dober- 
man, “Tristan”. . . and her red cotton print crea- 
tion. Notice how she added black rickrack to accent 
the wide collar and the new shorter hemline. 

“I got the idea from one of the dresses I modeled 
recently,” confesses Barbara. 

“Adding little touches all your own makes sew- 
ing even more fun. And I discovered there’s really 
no trick to it on my FEATHERWEIGHT because 
it sews so smoothly.” 

Why don’t you discover the fun of sewing on a 
SINGER?Y our SINGER SEWING CENTER has three 
styles of portables to choose from: the Straight- 
Needle, Slant-Needle, and Swing-Needle. (And 
dad will like the easy budget payments.) 


See the large variety of patterns, sewing aids 
and notions af your 


SINGER 


SEWING § CENTER 


Also headquarters for SINGER * Vacuum Cleaners. 
Listed in your phone book under 


SINGER SEWING MACHINE COMPANY 
*A trademark of THE SINGER MANUFACTURING OO, 


Barbara used Vogue Teen Pattern #1559. It’s been selected by SINGER 
as Teen-age Pattern of the Month. You might want to try it in a nice dark 
cotton or light wool . . . makes a perfect back-to-school dress. 


“It's as easy as this, says Barbara 


“Lay out the pattern pieces and pin them 
to the fabric. The pattern I chose, like all 
Vogue patterns, has cutting and pinning 
directions printed right on each piece ... 
so you can’t go wrong, 


“Thread the machine ... and sew! And 
it’s really simple with a FEATHERWEIGHT 
. .. it’s so easy to run, Does everything a 
full-sized SINGER can do. Nice and light, 
too, so you can set it up anywhere, 


“All done... a new fall dress in just a 
matter of hours—and that includes adding 
the rickrack,” says Barbara. “But I'll bet 
you could sew up a new fall wardrobe in 
a hurry, too, with a SINGER like mine!” 
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Hi there! 


e@ Have you ever noticed Co-ed’s subtitle, “The magazine 
for career girls and homemakers of tomorrow”? Homemak- 
ing is what you make it. It can be as dignified as a duchess. 
It can be as skilled as a mathematician with a slide rule. It 
can be as imaginative as a flight into the stratosphere. Best 
of all, homemaking can be the happiest job a girl can have. 


—The Editors 
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C’mon gals... have new fun 
with A DATE TO DECORATE! 


Ask your teacher to help you do your room IN MINIA- 
TURE first! Before you make a date to decorate your 
room at home, plan your new furniture arrangement, 
color scheme and accents in miniature. It’s a lot of fun 
and helps you avoid disappointments. Your teacher can 
supply furniture cutouts and all the “props” and dec- 


orating tips you need to make this the most exciting 
project of the year. So let’s get started. Just bring your 
imagination! THE DOW CHEM- 
ICAL COMPANY, Midland, 
Michigan, Coatings Sales 


Dept. 2148Q. 


YOU CAN DEPEND ON 
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To coin 
a craze... 


Lovely Knight 


jewelry by 
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Fashion money jingle-jangles from Coro’s lovely 


Canada. At all leading stores or write: Le a 
Coro Inc., New York 1. 


heraldic jewelry. Prices plus tax, slightly higher in 
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designs copyrighted 
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Scoop! Our Photographe, was Personally 
invited to take these Pictures of Vogue's new m4 
“Young Fashionabie,» Pattern Series, designe 
*sPecially for teen-age S€wers! 
This Se (right) 
is only * Gesigns You get in the 
one pattern, Vogue E-9, price 60¢. Also 
included: slim jumper and blouse, a 
MOdifieq tWo-piece trapeze Whose Skirt 
combines With a Side-wrap bow-tieg Coat — 
to become @ suit, ang the same Coat in a 
full-length Version! C’est magnifique, non? 
To the far right, Vogue E-10, Which we 
tographeq in cherry red Velveteen Here q as As 
d again, Vogue offers you complete Ward- Re. 
Tobe in the one Pattern. There’s dress, 
4 a jumper, a jacket, Coat 8nd more: 60¢. 
' To What lengths Will friendship go! en. 
They're all Wearing Chemises, BUT here’s 
a Secret—each dress jg designeg SPecially 
for figure type. Lett: Mary, Sub. 
teen, Chooses giant Plaid With sel¢ hip- 
t band in “Royal.Q” fabric Simplicity 2610, aoe 
Subteens 8-14, 354 Center: Janet, g Teen, 
Wears a lightly fitteq Chemise With Em_ 
Dire bow: Woosterlan fabric. Simplicity 
2628. Teen, 10-16; 504 Phoebe Wears a 
te tailoreg Worsted Chemise With 4 Patch 
Pockets. Simplicity 2601, Jrs 11-15, Misses w 
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4 bags matching your dress in color and fabric. 
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clutch bags to highlight blue ensembles 
_, , Lots and lots of burnt orange: split- 
pea, and peacock blue—the top colors! 
Here's Pessy R. again. (far 
NEP. | and “tyrnabout” collar. Chem 
| on Annette w. (left) as she flitted 
through the library. It was gold 
flannel, with pelt set low on ; 
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CHAPTER I 


you have a <latel Keep it, and-it will pave the 
way to happiness for the ost of your lite) 


Before you aecept it, though, -realize thet this measurement, 
date isa bit demanding. Tt require. vour” So get with ft-now and al! of the articles © 3}: 
attention every day: But it you do care that follow, heeding particulady the 


bave the upper hand in the date 
department; 

Your date is with Co-cd’s Beauty Book. This 
new bonus feature, starting"here and adw and 


cootinuing cach throu ch this school vear,- 


Will cive-yourthe on how to have a 


flowing cotuplexiua, glistening hair, a glorious 
if figure, good fashion sense, zoe, charm, and a 


Yes or no, do you shake it a habit— 


Beauty Book 


to down four 10 eight glasses of water a day? 
‘to eat plenty of fresh fruits, vegetables, and protein? 
40 revial the temptation of rich, gooey desserts? 
to hit the sack for at least eight hours a night? 
to get ontdoors for exercise, even if it’s just to walk? 
to wash boiak face with soap and water at least twice a day? 


to remove make-up before going to bed? 


also “give you « helpiy]” eheek-lst selt-~ 


portions which apply to your own skin. Use the 


checklist every to tell yor haw you're doing: 


By the end of the first.nronth, yout the 
habit of doing what's right for your skin. By the 


end of next term, vour Beauty Book will balge 


with eight chapters 
advice. And your daté book may, filled 


with the kind of dates Gre morc romantic’ 


Voice, foo. EBaelt w Y 


to keep your elimination regular? 


to take care of {lei 


to bathe or shower every day? 
to in casy stages when summer roils around? 


to cath tous emotions they get owt of hand? 


The correet answer to each question is. “Yes.” Sure, you said no 
some of them, But df von keep to beauty routine, vou'll soon be 
the rightanay cts, and yorr skin will show itl 
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It All Points to 


_ DIET: The foods on your table can point the way to 
«i or away from skin that’s perfect—free of blemishes 
~~ and smooth to touch. Although other factors, such as 
health, emotions, cleanliness and make-up, also influence the con- 
dition of the skin, proper diet is of No. 1 importance. In order to 
start a proper diet regime, first find out what's in your old one. 
Make a notation of what you eat morning, noon, and night for 
one week, Is your diet pretty lopsided—heavy on pastries, sun- 
daes, sweet carbonated beverages, fried foods? And is it light on 
vegetables, fresh fruits, meats—foods that build healthy tissue 
and give the skin its healthy sparkle? Poor diet and poor skin 
usually go hand in hand. 
For good looks and good health, eat a variety of nutritious 
foods. Your best bet is to have three nourishing meals a day, with 
emphasis on proteins, minerals, vitamins. You'll get these in meat, 
fish, green and yellow vegetables, fruits, dairy products. Although 
you should not eliminate starches and fats, you should watch 
how much of these foods you consume, particularly if your 
weight is just right. 
You're not doing your complexion a favor by skipping meals, 
either. Now's a good time to look at the article on breakfast 
(p. 28) and to note why you should eat a good one every day. 
The same advice applies to lunch. Skip that meal and by mid- 
afternoon you'll have that empty feeling in your tummy that will 
send you to the nearest soda fountain for a fill-up when school's 
out. Your body will miss the needed nutrients found in a sensible 
but tasty lunch of a meat or cheese sandwich and a glass of milk 
or the school hot hunch. If your appetite is hearty and you do get 
hungry for a snack, have a raw carrot or an apple after school or 
fruit juice or milk if you do join the gang. 


_ HEALTH: If your health regimen includes the right 
;>- amount of sleep and exercise, in addition to proper 
— diet, you'll really have the foundation for lovely skin. 
won't mope or sleep in class or get groggy on a date. Besides, o eee 
you'll wake up looking fresh; your skin will be smooth and bright. < 
Occasionally, it happens that because of baby-sitting chores or 
watching the late-late show on TV, you miss out on your full 
quota of slumber. Isn't it apparent to you how tired and drawn 
your skin looks, how dull. your eyes are? Since sleep is such a 
generous beauty-giver, stinting on it really doesn’t pay. 
Try this trick: Take a short nap just before a big date that 
might keep you up late. See what a glow your skin takes on! 
Outdoors or in, exercise is another important part of your health 
routine. As soon as you get up in the morning, do your setting-up 
exercises. Make time to take a brisk walk after meals. Play tennis, 
skate, or swim after school. Notice how your skin tingles and how 
much natural color it acquires when the body gets its share of 
normal exercise. 
Don’t be afraid of the water! Take a daily bath or shower, 
using plenty of warm water, soap, and scrubbing action. Wash all 
over, but pay special attention to the perspiration areas—knees, 
elbows, feet, underarms. 
Water is also needed to keep the body functioning properly 
and to aid in the elimination of wastes. So drink four to eight 
glasses of water a day. 
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Perfect Skin 


EMOTIONS: You'd be surprised at the deep-rooted 
connection between your state of mind and the way 

your skin behaves. True, teen age is a turbulent time. 
Not only is your body maturing, but your feelings about your 
family, about boys, girl friends, and school are being scrutinized 
by you in a new and different light. You probably have feelings 
of insecurity. You're easily upset. You're certain that nobody 
understands you. And what happens to your skin is simply awful. 

Well, don’t give up! Most teen-agers are in the same rocky 
emotional boat. And most teen-agers—about 95 per cent—have 
acne at one time or another. The crazy thing is that while emo- 
tional troubles can cause acne, acne can also cause emotional 
problems that upset your social life—if you let it. 

What to do? Follow our diet and health suggestions and you'll 
have a solid basis for overcoming acne. More specific hints for 
problem skin care are on the next page. As for your emotions, 
remember that moods are temporary. Forget about yourself and 
concentrate on others. Think in terms of your many assets, not 
your liabilities. 


@ uso ROUTINE: There are different types of skin and 
" f 5 each requires a slightly different kind of treatment. 
But each treatment has one thing in common—the 
skin must be kept absolutely clean if it is to be beautiful. Skin is 
usually tagged either normal, dry, or oily. If you're like most 
teen-agers, yours is probably oily. Oily skin results when the 
sebaceous or oil glands are over-secreting. You care for oily skin 
by sticking to a routine of soap-and-water cleansing a number of 
times a day, whenever the face requires it. Often two latherings 
with a mild soap are necessary. Use a slightly rough washcloth 
and fairly hot water. Then rinse the skin with cool water. If itch- 
ing, burning, and redness appear, try using a softer cloth. 

If your skin is dry, it is flaky and easily becomes chapped. 
Dry skin results when the oil glands don’t produce enough oils 
to lubricate the skin. You care for dry skin by lubricating it daily 
with an emollient cream. Again, the skin should be kept thor- 
oughly clean by washing it with soap. Warm, not hot, water 
should be used. Apply the lather with a soft washcloth, mas- 
saging in the soap lightly. Rinse the skin with cool water. Then 
pat, don’t rub, the skin dry. Each night before going to bed, 
apply an emollient cream. This is often called night cream, lubri- 


cating cream, dry skin cream. After washing the face, massage 
xy the cream in lightly, allowing it to stay on for about 20 minutes. 
Gas Wash the face afterward. Several times a week, leave a thin film 

a 


of the cream on for the entire night. 

Your skin is normal if it is not too oily, not too dry, smooth and 
clear. Normal skin is the result of oil glands which are not over- 
or under-secreting. Wash normal skin with soap and warm water, 
applying the lather with a soft washcloth and rubbing vigorously. 
Rinse face thoroughly with cold water. About once a week, give 
your face an emollient cream treatment (see care of dry skin, 
above). In wintertime and also in summer when the wind and 


. ’ sun have a drying effect on the skin, be sure to take this extra 
Co-ed's Beauty Book precaution. Routine may be dull, but it pays off. 
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Co-ed's Beauty Book 


Let’s Clear Things Up 


ACNE: Of all the problems that affect your skin, acne 
is probably the most annoying. But it can be cleared up! 

Know the cause and the cure is easier than you think. 

' Acne is commonly a result of excessive oiliness. Oil clogs 
the pores and traps dust from the air, dead cells from the 
skin. All of these harden into a plug that darkens under 
contact with the air. This is known as a blackhead. In time, 
the fatty substance of the blackhead deteriorates and bac- 
teria grows. Now you have a pimple. When this erupts 
the condition is called acne. 

Your first line of attack is to cut down on oil—outside 
and inside. By keeping the skin fastidiously clean, you'll 
remove some of the trouble-causing grease. By eating a 
nutritious diet, one that isn’t heavily laden with fats that 
irritate and encourage acne, there'll be less oil for the skin 
to eliminate. By taking enough exercise, youll stimulate 
the blood into action, and by getting plenty of sleep and 
keeping a calm outlook on life, the hazards of acne will 
be minimized. 

Keep pore openings free by washing the skin frequently. 
This applies to your face, chest, and back areas which are 
so prone to blackheads and pimples. Use warm water and 
a soft washcloth lathered with a mild soap. Massage the 
face gently with an upward movement. Rinse the face with 
cool water. Never go to bed without removing every trace 
of make-up by washing your face thoroughly. Never apply 
new make-up without first removing the old. 


Since an oily scalp and dandruff often accompany acne 
—sometimes even encourage it-keep the hair and scalp 
meticulously clean with frequent shampoos. 


BLACKHEADS: Always remove blackheads, but do it 
in a sanitary way—never with the bare fingers. About every 
five days, give yourself a blackhead treatment. Buy a black- 
head extractor, available at any drugstore at a small cost. 
Steam the face with a bath towel, from which hot water 
has been wrung. Place the hole of the extractor over the 
blackhead and push gently but firmly until the fatty clog- 
gings pop out. Then apply a dab of alcohol to the treated 
area. Never squeeze blackheads with your fingers or without 
preparing the skin first. 

By observing these simple measures, you can help your- 
self so much, that within six to eight weeks, there should 
be a definite improvement. If there is none, you should 
see your doctor or a skin specialist, who may recommend 
special vitamins, a particular diet, lo- 
tions, soaps, or ointments that would 
be beneficial in your case. 


BIRTHMARKS: Doctors can now 
remove certain types of birthmarks with 
special surgery. But you can help your- 
self with a special cover-up cosmetic 


‘ which you purchase at the drugstore at little cost. 


WHITEHEADS: These hard white nubs with fatty 
centers formed under the skin are often an indication of 
sluggish skin, which results from poor circulation and elimi- 
nation. Soap-and-water cleanliness plus gentle rubbing with 
a washcloth is the best treatment. This frequently causes 
them to open and disappear. Do not squeeze whiteheads 
open. If they persist, let your doctor remove them with 
a sterile needle. 


FRECKLES: There’s nothing you can do about freckles 
but grin and bear them. As a rule, they fade as you grow 
older. Believe it or not, many people think they're cute! 


WARTS: These are growths caused by a virus. In the 
beginning they are smooth and pale, but later they protrude, 
darken and become rough. Although warts are contagious, 
you can’t catch them from frogs or toads, as legend has it. 
They're catching only if the original wart is open and if 
its virus enters a break in the skin of another person. 
As a rule, warts are not painful unless they're injured or 
the object of irritation. Today, warts are often removed 
successfully by surgery. 


LINES: Avoid scowling, pressing your lips tightly, pull- 


ing down the corners of your mouth. These mannerisms 
can form very unattractive lines around the mouth or nose. 
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Photo shows Waverly’s “Fort McHenry’ drapery fabrics, 


S YOUR room just a “night” room or a “day-and-night” 

room? If it’s strictly for nighttime, its main function is a 
place in which to sleep. What a waste! With a few decorator 
touches, some rearrangement of furniture, and the ingenious 
use of your sewing machine, you can convert it into a multi- 
use “day-and-night” room. Then it will be a place where you 
sleep, of course, but where you can also work, study, and 
entertain. Your room will be of service 24 hours a day in- 
stead of a mere eight hours. 

Your work: A must for every girl’s den is a desk or table— 
the roomier the better, with plenty of good light and a 
comfy chair where you can do homework, balance the 
budget, or write long, chatty letters. 

Your hobby: Required—an area for your sewing machine, 
if you're the smart make-it-yourself type. Or the space 
might be used for your phonograph and records, where they 
can be kept neat and on tap. Here, too, are playing cards, 
games. If you’re a bookworm, you'll want shelves to hold 
your books. 

Your taste: This is the unifying factor of your room— 
the flavor and mood. It may change as you grow and have 
different needs. But right now it expresses you as a teen- 
ager, as a carefree character who doesn’t want to be fenced 
in by fancy or fragile frills. This means there'll be a floor 
that can take dancing, and, preferably, a studio bed which 
may mean a transformation of your present bed. This is 
easily achieved by removing the head and footboard entirely 
(have Dad or Bud help you) or by sawing them down 
to equal, low height, where they look like side arms. Then 
use a spread that will last through many washings, bolsters, 
and pillows. 


What's Your Type 


Are you the tailored or the feminine type? Whether you 
go in for clothes on the sporty side or are drawn to frills 
and flowers, you'll reflect your taste in the way you decorate 
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Decorating on a Budget 


Room 
Service 


—and plenty of it 


is yours 24 hours a day 


if you plan wisely 


Singer Slant Needle Machine. 


Clever use of color, materials, and space set off teén-ager’s room. 


your room. The one pictured above can be used as a base 
of operation. As shown, it suits the tailored type, but with 
the use of different materials for curtains and spread, it can 
go ultra-feminine. 

If you're the tailored type, you'll like the trim, fitted, 
taupe-colored spread shown. Note the clever use of the 
bolster which doubles as a backrest and wall protector. 
Stealing thunder from cafe curtains, the bolster is hung in 
the same way—on a rod with widely spaced loops. The 
tailored look is further emphasized by a corner window treat- 
ment of short apron-length draperies with squared detailing 
at top. Fabric design sets the color scheme with taupe-gray 
background of print repeated in wall tones of either actual 
wood paneling or simulated wallpaper. Toss pillows pick up 
the brilliant lemon accents in the design, with painted chair 
and wool braided rug reflecting the softer gold tones of 
the print. “Base and case” units in walnut provide good 
reading, writing, and study area. 

If you're the feminine type, you'll want to get some 
hearts and flowers into your room. But the accent is on 
“some,” not “all.” Your room can be as feminine as a rosebud, 
but it also has to be able to take wear. 

You can get all the fragile little knickknacks and doll col- 
lections you wish into your room if you just tuck them 
off on shelves where some Awkward Amy won't knock them 
over as she reaches for a potato chip. 

Likewise, chintz, dainty stripes, and pastels can be 
worked into your room, but use them where they won't 
take a pounding. It’s fine to use light colors and fragile 
fabrics for the dust ruffle of your studio bed, for instance. 
You can go ultra-feminine with your curtains, matching them 
to the dust ruffle or introducing billowy organdy. Your rug 
can be figured. And if your walls are papered with a floral 
print, better steer clear of too many posies in your spread 
and curtains or the room will get too “busy.” 

Whether you go tailored or feminine, make your room a 
place to live in around the clock. 


ae 
hh 
— 
| 


5 rm you ever been to a party that progressed 
from house to house? If you have, you know 
what special fun it can be. There’s a Jot to be said for 
this type of entertaining, because it not only divides 
up the work and the expense, but it also gives several people 
a chance to play hostess. 

You and vour friends have your fun and your food at dif- 
ferent stops. You eat course one at Sue’s house and then 
move on to stop two and course two, which are at Gert’s, and 
then you go to house number three and eat course three at 
Jane's. The success of this party depends upon good food 
and good timing—all planned and worked out in advance 
with each hostess. 

Here’s how you work out your party plan and invitations. 
You get together with two other girls and decide on which 
three boys to invite, what your menu will include, and who 
will prepare which course. You'll decide to start the party 
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This is one time when it’s 


early—by 6 p.m. And so that no hostess will feel cheated, 
between the eats and the entertainment guests will stay at 
each house for one hour. 

Invitations are sent out, so that there will be no doubt in any- 
one’s mind as to when you go where. Include the date and 
exact hours when guests are expected and also the street 
addresses of the three houses. You can do the trick easily 
with a novel invitation made in the form of a map. Using 
white paper and black ink, write the following across the 
top of the page: All Roads Lead to Fun as You EAT AND 
RUN on September 26. And now (with apologies to the pro- 
fessional mapmakers) draw a miniature map, indicating your 
stops numerically—(1), (2), and (3), Underneath your 
drawing, give time expected and place, For instance, (1) 
Sue’s, 10 Hamilton Place at 6 p.m. (2) Gert’s, 4 Lane Road 
at 7 p.m. (3) Jane’s, 600 Main St. at 8 p.m. 

At Sue’s house: All guests arrive at 6 p.m. Sue takes hats 
and coats and places them in a closet. She plans to get the 
party ball rolling with a half hour of dancing. The living 
room is ready for it. The rug has been taken up. Long elec 
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MENU 
Chili Nibblers 
Hamburger Stroganoff 
Mushroom-Bean Salad Delight 
Lemon Coconut Parfait 

Grape-Pineapple Punch 


Souper Tomato 
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tric lamp cords that might make people trip are out of sight. 
A stack of records is on hand. The buffet table is set with ice 
cream soda glasses ready to receive a tempting soup (or if 
you don’t have those, you'll use your nicest mugs). On the 
plate there are Chili Nibblers, fixed that morning. A few min- 
utes before 6:30, Sue dashes out to the kitchen to bring in a 
pitcherful of soup and to give the crowd the go-ahead signal 
to eat. 

After everyone has finished sipping and nibbling, friend 
Jane and her date clear the table. Sue and her boy friend 
wash the glasses and plates. The rug is returned to the floor. 
If the place is left spick and span, Sue’s mother won't com- 
plain that while Sue has the fun, Mom cleans up the mess. 
By 6:45, the gang should be ready to go on to Gert’s place. 

At Gert’s house: The dating twosomes arrive a few min- 
utes after 7 p.m. for a continuation of festivities. After remov- 
ing gear and putting it in her room, Gert tells her guests 
that food will be served in 20 minutes. She has one small 
item left to cook—the noodles. The Beef Stroganoff just needs 
to be heated and the salad has to be removed from the refrig- 
erator and put on the buffet table. What will the guests do in 
the interim? Gert has it—also well thought out ahead of time. 
She starts a tall tale which they must finish, each one adding 
a new twist to the plot, then departs to the kitchen. 

The story starts: “The red-headed girl, dressed in a pink 
party dress, was rowing in the lake when a storm blew up 
and she lost both oars. As she cried for help, she saw ...” 

Guests lose themselves in the plot which gets zanier and 
zanier as each person lets his imagination run wild. 

Before long, Gert, using her handy hostess cart, wheels in 
the Mushroom-Bean Salad, a huge dish of Beef Stroganoft 
and piping hot noodles. Everyone helps himself and _ sits 
down and eats in leisurely fashion. At about 7:45, the girls 
help with the dishwashing. Gert leaves the dishes to dry in 
the rack, promising herself to put dishes in the cupboard on 
her return home. 


At Jane’s house: The last stop is made at 8 p.m., as sched- 
uled. The party mood has everyone in its spell, and Jane 
suggests that the group play some games while she puts the 
finishing touches on the food. She suggests Scrabble. Your 
friends might prefer Musical Chairs or even Cinderella's 
Slippers. In the latter, you test the powers of observation of 
the male members of the group. The girls slip out of the 
room where they remove their shoes. All the shoes are then 
heaped in a jumble in the middle of the floor, and the boys 
pick the shoes that belong to their dates. The boys will be 
pretty sure of their selections—until they try to fit the shoes 
to the girls. Inevitably, they've just not been terribly ob- 
servant—even with just three girls present. From that point 
on the girls can rib them silly. 

Like the other hostesses, Jane has everything ready to eat 
at the drop of the word. There’s a Lemon Coconut Pudding 
Parfait (as pictured on our cover). Or with a slight change 
in the recipe, she can serve a Lemon Cherry Parfait. (All 
recipes appear on the next page.) All Jane has to add to the 
Grape-Pineapple Punch is ice. This sixsome is bound to have 
a wonderful time. 

If you want to make progress with your friends, plan an 
“eat-and-run” party and let everyone share the work and fun! 
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“Refect ‘Recipes for Your File 


Souper Tomato 
2 cans tomato soup 
2 cans water 
Blend all ingredients. Heat and serve hot. If desired, gar- 
nish with chopped chives. Makes 6 generous servings. 


2 cans consomme 


Chili Nibblers 


1, cup batter or margarine 
1s tsp. dry mustard 
1 tsp. chili powder 
tsp. salt 
20 spoon-size shredded wheat biscuits 


14 tsp. paprika 
Few drops Worcestershire 
sauce 


Melt butter or margarine in skillet. Mix mustard, chili pow- 
der, salt together. Stir into butter. Add Worcestershire sauce 
and paprika, Add shredded wheat biscuits and stir until all 
cereal is coated with mixture. Continue to cook, stirring occa- 
sionally, for about 5 minutes or until cereal is toasted to a 
golden brown. 


Hamburger Stroganoff 


1's pounds ground beef 
tsp. Accent 
1's tsp. salt. divided 
1, tsp. pepper. divided 
1, cup butter or margarine 
I large onion, finely 
chopped 
l ean (4 oz.) mushrooms, 
sliced 


l ean (8 oz.) tomato 
sauce 
1s cup water 
i tsp. lemon juice 
2 tp. Worcestershire 
sanec 
3) cup sour cream 


Break up beef with fork in mixing bowl. Sprinkle with 
Ac’cent. 1 tsp. of the salt and ‘ tsp. of the pepper. Toss gently 
to distribute seasonings. Melt butter in skillet; add onion and 
mushrooms. Cover over low heat till tender (about 10 min.), 
stirring occasionally. Remove from skillet; set aside. Brown 
beef quickly. breaking up with a fork. Add onion, mushrooms, 
tomato sauce. water. lemon juice. Worcestershire sauce and 
remaining 4 tsp. salt and & tsp. pepper. Cover and cook 10 
min. Refrigerate if not to be served immediately. When ready 
to serve, stir in sour cream: heat to serving temperature, Serve 
over hot cooked noodles. Yield: 6 servings. 


Mushroom-Bean Salad Delight 


1 can (4 oz.) sliced 
mushrooms 


2 packages French-cut 
frozen green beans 


French Dressing 


Cook beans according to directions on package. Drain and 
cool in refrigerator. Mix in mushrooms. Toss with French 
dressing. Serves 6. 


Lemon-Coconut Parfait 


1 package lemon pudding 
and pie filling mix 
1/3 cup sugar 
2 cups water* 
2 egg volks 
2 egg whites 


4 tbsp. sugar 
**] can tender thin flaked 
coconut, toasted, or 
tinted 
14 cup whipping cream 
for garnish 


Combine pudding mix, 1/3 cup sugar, and & cup of the 
water in a saucepan. Add egg yolks and blend well. Then add 
remaining 14 cups water. Cook and stir until mixture comes to 
a full boil and is thickened—about 5 min. Remove from heat. 

Beat egg whites until foamy throughout. Add 4 tbsp. sugar, 
2 tbsp. at a time, beating after each addition until blended. | 
Then continue beating until mixture will stand in soft peaks. 
Fold in hot pudding. Spoon into parfait glasses, layering alter- 
nately with toasted coconut or tinted coconut. Garnish with 
additional whipped cream and top with toasted coconut and 
maraschino cherries, if desired. servings. 

*Milk may be substituted for the wate:  / desired. 


**Cherry sauce may be substituted foi coconut to make a 
Lemon-Cher:y Parfait. 


To Make Toasted Coconut: 


To toast coconut, spread out thinly in shallow baking pan. 
Place in moderate oven (350° F.) and toast 8 to 12 minutes, 
or until delicately browned. Stir coconut or shake pan often 
to toast evenly. Remove from oven. Use as directed in Lemon- 
Coconut Parfait. 


To Make Tinted Coconut: 


Place 1 tsp. milk or water in bowl. Add a few drops of vege- 
table coloring and mix well. Add 1 can flaked coconut and 
toss with a fork until coconut is tinted throughout. Or put 
coconut in a glass jar, filling not more than half full. Dilute 
coloring and sprinkle over coconut. Cover jar and shake vigor- 
ously until coloring is evenly distributed. 
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To Make Cherry Sauce: 


Mix 2 tsp. cornstarch and % cup sugar in a saucepan, Add 
% cup cherry juice and bring to a boil, stirring constantly. 
Continue to boil, stirring frequently, until sauce is clear and 
thickened. Add 1 cup drained cherries and a few drops of red 
food coloring. 


Grape-Pineapple Cooler 
2 tbsp. lemon juice 


1 cup water 
3 cups cold ginger ale 
Cracked ice 


l can (6 oz.) quick-frozen 
concentrated Concord 
grape juice 

2 cups (18-0z. can) pine- 
apple juice 


Combine juices and water, mixing well. Add ginger ale and 
pour over cracked ice in tall glasses. Makes 7 cups (without 
ice), or about 8 servings. Garnish with lemon slices. Recipe 
may be doubled if desired. 
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First in a series on Better Buymanship 


How to Shop 
for a Suit 


, bere do you look for when you buy a suit? You want a 
style and color which become you, of course, but you 
also want good value for your investment—a suit that fits you 
and your wardrobe needs, a suit that will wear well. How 
are you going to find it? 

Start by looking for a familiar brand name. The !abel of 
a well-known manufacturer is a promise that good work- 
manship and material have gone into your suit. Brand buying 
is smart shopping. 

The choice of fabrics is wider than ever. Choose the one 
best suited to your particular needs. If you decide on one 
of the synthetics, you may have the added advantages of a 
material which is resistant to wrinkles, dirt, moths, and 
moisture. 

If you prefer wool, learn how to judge its durability. By 
holding the material to the light, you can see whether the 
weave is tight or loose. A tight weave will give you longer 
wear. Worsteds are more tightly woven than woolens. They 
are not as soft and they have a tendency to become shiny 
without proper care, but worsteds will wear extremely well. 
These materials are often confused because both are made 
from wool fibers. Gabardine is an example of worsted. 
Tweeds are woolens. Flannel can be either worsted or 
woolen. If the suit you're considering is not marked, ask a 
salesperson to tell you which it is. 


Look at the Label 

Every wool suit must have a label which tells you whether 
the wool is virgin or reprocessed and whether it’s 100 per 
cent wool or mixed with other fibers. This label is required 
by law. If you don’t find it, don’t buy the suit. 

A look at the details of a suit will tell you about the work- 
manship in it. Collars and pleats should be pressed very flat. 
The hem of the skirt and cuffs should be generous. If the 
material is a stripe or plaid, check the seams, pockets, and 
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One thickness of material at collar, 
lapel, and pocket give lady-like look. 


Look for extra wide, carefully stitched 
seams to give clean lines and good fit. 
of Handmacher-Vogel, Ine 


collar to be sure that the pattern is matched. Squeeze the 
lining of the pockets. If the material has been sized, you'll 
find a white powder in your hand. That means the lining 
will be limp after the first cleaning. It is also a warning of 
inferior materia] and workmanship in the rest of the suit. 
You cannot see the interlining of the collar and front of the 
jacket, but you can test it. When bent, it should spring back 
into place. 

Proper fitting is important. If you're not absolutely sure 
of your size (and it’s easy to go wrong), have a salesperson 
measure you as you really are, not pulled in and holding 
your breath. (If you usually wear a foundation garment, be 
sure to have it on while you're suit shopping.) Generally 
speaking, misses sizes 10-20 are for the average figure, 5’ 6” 
and over. Junior sizes 7-15 are for the younger, shorter- 
waisted figure. There are also special sizes for sub-teens. 


It’s Your Move 


When you try the suit on, button the jacket and move 
your arms to be sure that you have easy motion in the 
sleeves. Is there any tension at the armpits? The back should 
lie smooth without being taut. Up-and-down wrinkles mean 
the suit is too loose and wrinkles across mean it’s too tight. 
If you wear sweaters under your suits, try on the jacket 
over one. 

Now walk around, bend over, and sit down. How does 
the suit “feel”? Is the waist snug, but not too tight? Can you 
walk easily in the skirt? Even a very slim one can allow easy 
strides if it has a deep pleat. A triple mirror is a real help 
in exposing an ungraceful rear view. Be sure to take a look! 

Now stand back from the mirror and examine the over-all 
effect. Do you see a smooth, clean line not cluttered with 
fussy detail? Is the style not only fashionable, but flattering 
to you? Most important, does what you see make you happy? 
Then you have made a good choice. 


Hand-sewn buttons, shoulder pads, 
buttonholes indicate good tailoring. 
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By SYLVIE SCHUMAN 


HERE was no letter again. She couldn't believe it. 

She picked up her books and walked blindly out of the 
house. The September morning struck dazzlingly from all 
sides—sun, sky, trees, flowers—all seemed extra sparkling, 
as though on a last fling. She walked through it, not looking, 
not wanting to remember a whole summer of such morn- 
ings. But memories swept in—majestic, larger than life, 
enveloping as Cinemascope. . . . That first day she'd met 
Mike the sky was also sapphire, melting down on the hori- 
zon into the hot blue sea. 

He wore chinos and a striped blue and white tee shirt 
against which his arms and face were very brown. His 
eyes matched the sun and sea. He stood, arms akimbo, 
and studied the sailboat’s deck, on which fresh paint 
gleamed wetly. Then he dipped into a can of black paint 
and lettered the words Sweet Lorraine on the side of the 
boat. 

She said, “That’s my name!” 

He looked up, seemed to take her in head to toe without 
flicking his eyes. “Sweet Lorraine?” 

“Just Lorraine.” 

“Well, hello, Just Lorraine.” 

“Not Just Lorraine. Lorraine,” she emphasized. 

“Oh—” He grinned with a dash of malice and tons of 
charm. 


She swooned inwardly. “Quite a coincidence,” she said. 


in lo 


“Nope. Purely accidental. It’s my favorite song.” 

He was cleaning the brush, finishing up. She simply 
couldn't let. him leave now and void her life forevermore. 
“What is?” she said, grasping for conversation. 

“Sweet Lorraine. Don't you dig any jazz, kid? It’s a 
classic. King Cole really does it.” . 

“Whistle it for me, won't you?” 

“Go hire a band, Lorraine. I'm late and hungry.” - 

She leaned against a motorboat, dazed by him—gorgeous 
and independent. 

“What are vou doing in the boatyard?” he asked. “And 
it’s Lorraine who?” 

“Lorraine Bart. And I'm just looking.” He was staring 
at her so hard now that she said, “Do you mind?” 

“Lorraine Bart,” he said, “you have fine eyes.” He wiped 
his hands on a turpentine cloth. “Bye now.” 

She watched him walk away jauntily. She realized, with 
dismay, she didn’t even know his name. 

She went back to the boatyard the next day, but he 
wasn’t there. She scanned faces on the beach for him. 
Then she toasted in the sun, anointing herself for the tan 
that would make her beautiful and desirable to him. Three 
days later the phone rang and someone said, “Hello . . 
Lorraine Bart? This is Mike. You know, the guy with Sweet 
Lorraine. 'm launching her today. Come on along.” 

She met him every morning after that, and they would 


CO-ED 


How does a girl know when she’s really 
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Just ask 


sail out while the harbor was as still as a painting. Sweet 
Lorraine became a home to her; she grew to love each 
plank in the teakwood deck, the coiled ropes, the white 
swell of the sail. Mike was a real sailor, and the sight of 
him lean and competent in any kind of sea was a thrill. 

Walking along now through the wooded path that led 
to school, she could see Silver Cove as clear as a Koda- 
chrome. There they would beach to build a fire and cook 
hamburgers. That is, she would cook while Mike cat- 
napped and listened to jazz on the portable radio. “Cook- 
ing is woman's work,” he said, “just like sailing is a man’s.” 
And she would fuss over the meal, feeling deliciously 


‘feminine. 


Sometimes they sported like playful seals in the cove, 
then dropped glistening on the deck and abandoned them- 
selves to the sun. They would sail home when the sea was 
lavender and calm as glass, and Lorraine would go back 


‘to the family she had forsaken, eat ravenously, and sleep 


like a beby. 
A month later, in his unpredictable way, Mike had 
asked, “Can I see you after dinner?” and they'd had their 


_ first real date. Only it wasn’t exactly a date because he 


took her to Binky’s, a restaurant on stilts overlooking the 


-sea, where he played piano with a small combo. In her 


honor. they played Sweet Lorraine, and she sat in a corner, 
her eyes riveted to Mike's hands, and realized she was in 
love with him. 

In the remaining month of her vacation the realization 
flowered into conviction. It bloomed further under Mike's 
suddenly tender attentions and climaxed beneath a yellow 
moon when he said, “You’re my girl, and I'll drown you 
off Silver Cove if you ever forget it!” 

She felt magically bound to him. He was the center 
around which her whole life orbitted, towards which all her 
emotion flowed. She was grateful to him, too, for at last 
she felt release from the buried guilt about Allen. 


SEPTEMBER 1958 


Illustrated by Artur Marokvia 


Allen—she could hardly summon his face any more.: And 
yet once his image had been part of her every thought 
and desire, and for a whole year she had floated on a 
rapture of going steady with him. What had happened? 
She never did know. But suddenly it had staled, and noth- 
ing she or Allen could do would revive it. She couldn't 
meet his eyes when she returned his ring. But worse, she 
couldn't meet her own conscience. How could she have 
been so fickle, especially with someone as unswervingly 
attentive as Allen? 

Now, of course, she knew the answer. The decision had 
come from a deep female instinct. Allen had been only a 
puppy romance, a prelude to the real thing—Mike! Still, 
three whole weeks had passed without a word from him. 
And as she walked through the lustrous morning, she felt 
desolate. 

At Main Street, Lorraine joined the flow of students. 
Familiar faces smiled, hands waved, and she returned list- 
less greetings. She tried to duck Amy, but too late—and 
Amy’s waspish tongue was already stinging. “You haven't 
heard yet, that’s obvious. Leave us face it—it was just a 
summer romance.” 

“It’s not,” Lorraine said stubbornly. 

A car hooted at them. It was minus a fender and its 
heaven-blue chassis was covered with a variety of black 
and white sketches. “Free rides this morning for anyone 
named Lorraine—or Amy,” the freckle-faced driver offered. 

“No thanks.” said Lorraine, looking straight ahead. 

Amy nudged her elbow hard. “Why not? Chuck is crazy 
about you.” 

“Well, I’m not crazy about Chuck. Why don’t you go, 
Amy?” 

“I will. You’re being an infant, chum. Passing up dates 
is suicide. Soon they won't ask.” The horn sounded again, 
and Amy scooted away. 

(Continued on page 46) 
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Strictly 


for Sitters 


RE you calm and cool or are you flustered and 

foggy when the unexpected occurs? Let's see 
what you'd do if even one of these unusual events 
took place while you were in charge of a baby. 
Take the test and then check the answers on p. 58. 
Count 10 points for each correct answer. A score 
of 100—any employer is lucky to have you; 70— 
you can make yourself very valuable to an em- 
ployer by studying the correct answers to the three 
which you missed; below 70—study all the right 
ways to handle these emergencies. Discuss them 
with your mother, teacher, or best friend, so they'll 
stick in your mind, 


You and, your part-time job 


True or False? 


A stranger knocks at the door and says he’s an old 
friend of the family. It’s all right to let him in. 
TO FO 


Baby is sound asleep at bottle-feeding time. Since 
he shouldn't miss his nourishment, you wake him 
up to give him his bottle. TL) FU) 


Baby cries hard after eating, draws up his legs and 
gets red in the face. You turn him over on his 
stomach, so he'll soon stop crying. TL) FU) 


You hear unfamiliar, disturbing noises almost as if 
someone were prowling around the place. You call 


the police. 


In order not to risk waking baby, you check on him 
just once every hour and a half. FU) 


There’s a fire in the house. You call the fire depart- 
ment, get the child and yourself out of the house, 
then call the parents. TO) FL) 


If you know that a particular toy, no matter what 
it is, will help send baby off to sleep, give it to 


him. TL) FL) 


You are bathing baby and the telephone rings. You 
leave him in the bath, dash to the phone, and tell 
the person to call back in 10 minutes. TO) FO) | 


It isn’t a good idea to have long phone conversa- 
tions with your friends when baby-sitting, even if 


you’re bored. TL) FL) 


There’s been an emergency at your house and 
you’ve heen asked to come home. The parents are 
expected in five minutes anyway and baby is sound 
asleep, You go home, leaving a note of explanation. 


TO FO 
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the Start 


In fourteen hundred and ninety-two 
Columbus sailed the ocean blue. 


I before E except after C. 
First person pronouns: I, my, mine, me. 


You learned the rules by heart long ago. But 
when your alarm clock went off, after its summer 
of silence, and you were ready to go back to school, 
did you go back to the routine you knew by heart, 
too? If you did, it’s time to change direction. Re- 
solve now to steer for new friendships and experi- 


ences this school year. 


There’s a new boy in school this year. I know him, 
but he doesn’t know me, except by sight. How can I 
meet him and make him like me? 

Emily 

You might introduce yourself. Anyone who has been 
a stranger in a new school will tell you how much this 
is appreciated. If you feel shy about it, perhaps you 
can find someone to do the introducing for you. 

Since you're going to the same school, you might 
even skip the formality of an introduction. If Ed al- 
ready knows you by sight, he won't be surprised if you 
say hello the next time you see him. 

Be friendly with Ed, but no friendlier than you 
would be with any newcomer. Then, to start the year off 
right, give some interest to old familiar faces, too. 


Last year I made a reputation for myself as being 
boy crazy. How can I get rid of this kind of reputation 
and start the year off right? 

Sally 


You probably jumped from not liking boys at all to 

liking all boys. But it’s not possible to like everyone 
and to have everyone like you. 
- Start this year off by thinking first of the friends 
you already have. They are most important to you. 
Then think of the people you sincerely want to know 
better. No conquest for the sake of a conquest. 

The summer sun has had time to fade last year’s 
impressions of you. Your new actions will speak louder 
- than the old words. 


By GAY HEAD 


Last year my parents wouldn't let me date, and the 
boys knew this so they didn’t ask me out. How am I 
going to get dates this year, now that I do have per- 
mission? 

Marcia 


Perhaps the boys are as ready for a fresh start as 
you are. If so, friendly interest may be all the encour- 
agement they need. But if you find that the boys have 
elephant memories, you'll have to let them know that 
a new regime has been established. Use the grapevine 
(with caution) to spread the word among the girls 
that you can date this year. Ask a special friend to help 
by arranging a date for you. Ask your mother if she 
would be willing to have you invite some friends over 
to your house after the next football game. 

If the boys wanted to date you last year, it’s more 
than likely that they'll want to again. 


Over the summer I met a boy who lives 300 miles 
away. He promised me | would receive a letter every 
week and still I haven't heard from him. Should I 
write to him first or forget him? 


Ruth 


Write first. Although it’s usually up to the boy to 
make the first move, that’s not the important point 
involved here. Your reason for writing is what counts. 

If the purpose of your letter is simply to regain his 
attention, it may fail. If you have news and amusing 
incidents to tell him, then your letter will be like speak- 
ing first to a friend. But don’t scold him for not having 
written. 

Fall is a busy time. Give him a good chance to answer 
you. Then if you don’t hear from him, it’s time to let 
bygones be bygones. 


If you have a question that you'd like to have an- 
swered, send it to Gay Head, Co-ed, 33 West 42nd St., 
New York 36, N. Y. Questions of greatest interest will be 
discussed in future columns. Sorry, no answers by letter. 
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This is Jenny Bell, designer 
of gay Young Colony clothes, 
such as this Kenya cotton. 


ENNY BELL dared to be different—and thereby she was 

catapulted into a modeling career, which eventually led 
to fashion des.gning, the field in which she has made a 
famous name for herself. 

When Jenny Bell was a teen-ager, high school and college 
students all over the U. S. were aping the hairdo of a tamous 
Hollywood actress—Veronica Lake—who wore her blond hair 
long, partially covering one eye. Jenny Bell kept right on 
wearing hers the way she alwavs had—sides short with 
Dutch-boy bangs—because it was most becoming to her. 

Editors and photographers from a New York fashion mag- 
azine went down to Sweet Briar College, in Virginia. where 
Jenny was a student, to take pictures on campus for their 
college issue. Jenny was so cute and different from the crowd 
that her photo made the cover of that issue. When it turned 
out that she couldn't return to school in the fall because of 
her mother’s illness, she applied to Powers Modeling Agency, 
cover photo in hand. She was just the type Powers needed! 

A sign in one of Powers’ dressing rooms urging models to 
wear clean and attractive underclothes when modeling, gave 
her and her mother an idea. She didn’t need to be told to 
be clean, but her mother thought she should be covered up 
underneath for reasons of modesty. She adapted Grandma's 
trousseau petticoats with their camisole tops to Jenny's size. 
They were practically like dresses, and they made a hit 
everywhere Jenny went. 

Mother and daughter decided they'd like to design a line 
of petticoats and nightgowns. The fashion editor of a na- 
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tional magazine said she’d run pictures of the lingerie if a 
New York store, such as Lord & Taylor, would sell them. 
They would! And they also found a manufacturer—Fair and 
Warmer—to make up the clothes. In five days, Lord & Taylor 
sold 75 dozen petticoats, Pretty soon other manufacturers 
copied the idea, Jenny made enough money to finish her 
education at Sweet Briar, where she was majoring in English 
and minoring in art. 

Designing was not new to Jenny Bell. As a youngster, she 
used to buy paper dolls and make clothes for them. She 
devised her own version of Cinderella, who would start out 
with no clothes and acquire more and more. Cinderella had 
two “pretty” stepsisters, and a “pretty” stepmother, Jenny 
made beautiful dresses for all of these beautiful creatures. 

The dresses she designs today are dreamy and feminine, 
young and colorful. She has a wonderful sense of color, She 
says she gets some of her best ideas from fabrics. 

Today, she still uses a paper doll that’s about seven inches 
tall for which she designs clothes. “Sometimes | drape it up 
first and then make a detailed sketch,” Jenny says. “A sketch 
is like a blueprint. I indicate the fabric to be used. My assist- 
ant cuts it and gets it ready for a first fitting. She does all 
the sewing. Then I put it on-the model. If I don't like it, I 
often do the whole thing over again. 

“Fashion design is a business you learn by doing. The 
best thing for any young girl who has a flair for this work 
is to apprentice herself to a manufacturer at little or even no. 
salary. If she learns the designing and manufacturing busi- 
ness thoroughly, eventually she'll be a success, But a girl 
must have plenty of stamina, be able to take disappoint- 
ment, know how to work with all types of people. Then 
she'll have a wonderful career that can take her all over 
the world.” 

Jenny Bell had at least seven jobs before she made a 

(Continued on page 53) 


CHARTING YOUR CAREER—as a FASHION DESIGNER caennieeiiaieniiiniieeieniiaiaien 


GETTING STARTED 


“GETTING” WAYS 


GETTING TO DO THINGS 


GETTING ALONG 


GETTING AHEAD 


You'll have a h.s. educo- 
tion. Departments of home 

ics in colleges, and 
some art schools offer 
courses in costume design. 
(Obtain lists of accredited 
schools from Vocational 
Bureay in your State Edu- 
cation Dept.) Or you can 
serve on apprenticeship 


and train on-the-job. 


You'll have good general 
intelligence, creative tal- 
ent, ond salesmanship. 
You'll have a sense of line, 
space, color. You'll be 
alert to new trends, have 
on understanding of busi- 
ness. You'll want to help 
others to be well dressed. 
You'll have good heolth, 
lots of energy, drive. 


You can design clothes 
that are moderately priced 
and work in the wholesale 
market which has centers 
in the East, Middle West, 
and West Coast. If your 
talent leans toward high 
fashion, you can work for 
the custom (retail) trade 
where clothes ore de- 
signed for individuals. 


Many apprentices work 
for next to nothing to 
get valuable experience. 
Some beginners earn from 
$45 to $60 a week. Ex- 
perienced designers earn 
from $75 to $100 a week. 
Top salaries may reach 
$300 a week or much 
more. Salaries depend 
upon you, your “name.” 


The U.S. leads all other 
countries in producing 
attractive ready-to-wear. 
The demand for well- 
trained designers is grow- 
ing and though compe- 
tition is keen, there is room 
for those who excel. The 
trend is toward mass-pro- 
duced, rather than toward 
custom-made garments. 
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Your Rating? 


O—we don’t mean Frequency Modulation. This is 
something you won't find on your radio. The FM 
we're talking about is Family Membership. What kind 
of Family Member are you? Stretch your antenna a little 
and let’s see. Answer the following questions truthfully. 


1. Do you know your Mom and Dad's wedding 
date, day and year? 

2. Can you name your grandmother's favorite 
color? = 

3. Do you insist on teasing your older brother 
about his latest crush? 

4. Is your father an early Sunday-riser? 

5. Do you know why your kid sister acts so shy 
in front of company? 

6. Are you familiar with your family’s finances? 

7. Are you aware of your mother’s one “weak- 
ness?” 

8. Did you go to the movies with your family 
recently? 

9. Do you think you are a good “relative?” 


Now let’s see what up-to-the-minute report your 
answers reveal. 


1. If you answered “No,” your FM rating is suffering 
from static. Learn the day, so you can send a card. 
Discover the year, so you can have loads of fun arrang- 
ing crystal and silver celebrations. 

2. Until you know for certain, you'll never pick the 
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right color for her birthday present. So investigate now. 
3. Next time you itch to broadcast “Tommy’s got a 
girl friend,” remember you may be an older man’s crush 
soon. Feminine advice, in place of feline catcalls, will 
boost your rating 200 per cent. 

4. Not if he can help it! But does he usually get a 
chance to snooze? How about treating him by turning 
down the volume in the halls! 

5. Could be she’s having the same “awkward” prob- 
lem you had not too long ago. Why not give her some 
of the understanding you yearned for? 

6. Before you pull a pouting spell in an effort to 
cadge a new cashmere, remember that cashmeres cost 
money. So do shoes, movies, and telephones. Acquaint 
yourself with the facts of the family’s finances before 
you cry for cashmere. 

7. Whether it’s lacy lingerie, chocolate mints, or 
French perfume, she'll love having you tuned in on her 
“secret.” Make good use of your inside information. Try 
turning it into a super surprise on the next important 
occasion. 

8. If your latest excursion was more than a month 
ago, it’s time to increase your FM frequency. You can 
have fun with folks as well as friends. 

9. Yes, you're one of those, too! To be a highly-rated 


relative, you have to “relate” to your family. Send a | 


little more thoughtfulness across the family air waves, 
and your FM rating will soar. You'll be happier with 
every member of your family—including yourself! 
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On football field, campus, or date, teen-agers 
love a boy-coat! This one by Lassie of 75% 
wool and 25% camel hair comes in navy, red, 
gray, camel. Ocean pearl buttons march down 
front, decorate belt in back. Your choice of 
Milium or inner linings. Sizes, 3-15 Jrs.; 6-16, 
Misses. $39.95. 


‘s a new translation of your favorite 

look into the fashionable chemise 

cora yarn; ribbon bow. Subteens 

be $n black or burnished gold with 

white. inet; $8.00. Sizes 7-14 in redwood 
‘orth white. $7. By Knitown. 


may be a problem, but not this 
cardigan of Tycora Yarn. It can be 
shown or_reversed as a cowl-collared 
e a dream, dries quickly. 
burnished gold. About 
$7,” by Knitown. 
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Fashion-right additions for your warbrobe 
with a high quality look and a budget price tag 


g=Gre reproduced in 
this charmir@§ chemise biouse with Peter Pan 
collar, provgicial cotton print. Wear in or 
out—as you please. Sizes 30-38. Price $2.98. 
Ship‘n Shore. 


ket gutymn leaves blow . . . you're 

SAS classic cotton shirt and 

maize, bive, red. $2.98. Vest in red, 
black, gray, spice. $3.98. Both, sizes 
30-38. By Ship’n Shore. 


By day, by night, you're fashion- 
right in this two-piece washable 
ensemble (left). Short-sleeved dress 
beneath has red-white-blue jersey 
collar. Sleeves of V-necked pullover 
ribbed to match. Sizes 8-14. Navy, 
gray. $11. Bonnie Blair. 


Check your fall clothes list now to 
make sure you've included some 
checks, like this loose-fitting cordu- 
roy chemette ($6) and matching 
straight skirt ($6). Color—bold black 
and white. The blouse white cotton; 
$5. Sizes 8-16. By Joe Fligelman. 
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Have a © 


“IDUT I don't have time for breakfast! Breakfast is al- 
ways the same. It’s a bore. Who needs it?” 

How many times have you and your friends come up 
with such anti-breakfast arguments as these? Want to see 
how easy it is to knock them for a loop? Actually, you need 
very little time to fix yourself a tempting as well as nutritious 
breakfast. But, you say, why bother? 

Would you expect a car to run without fuel? When you 
get up in the morning, at least 10 or 12 hours have elapsed 
since you ate last. If you eat no breakfast at all, or an 
inadequate one, you're expecting your body to.run without 
a good re-fueling. 

The reasons for all the fuss over eating on rising are 
many. Eating a good breakfast helps to prevent your think- 
ing from bogging down in mid-morning so that your grades 
suffer. It prevents excessive hunger pangs which cause you 
to overeat at snacktime or lunchtime, probably increasing 
your weight. It safeguards your getting an important share 
of the day’s required nutrients. 

How can you judge what's a good breakfast? It’s appetiz- 
ing. It includes something hot. It supplies from one fourth 
to one third of the daily needs of calories, protein, minerals, 
vitamins. (If your breakfast is skimpy on required minerals 
and vitamins, you can and should make them up later in 
the day.) 

An easy way to get the necessary one fourth to one 
third of the total day’s nutrients is to follow a basic break- 
fast pattern—citrus fruit, cereal, egg, toast, milk. Either 
doll them up for a different menu (left, below) or fix a 
more traditional breakfast (right). And both can be ac- 
complished in only five minutes! 


cereal 


is 
5 MINUTES 
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Let’s admit it, you don’t jump with joy at the thought 
of looking an egg in the face or downing a glass of milk 
bright and early in the morning. Or maybe cereals, cold 
or hot, leave you lukewarm. Here are a number of sure- 
fire ways to fool your taste buds and make these and many 
other nutritious foods lots of fun to eat and so quick 
for you to fix. ; 

Eggs: As a welcome change from eggs plain, prepare 
an eggnog. Flavor it with a dash of vanilla extract for 
added zest. 

Have a paprika-sprinkled poached egg on toast that’s 
well buttered. 

Bake a custard. 

Pour custard sauce on cereal instead of cream and sugar. 

Serve French toast. 

Kippered herrings are tasty alongside an egg. 

Mix scrambled eggs with chopped onions. 

Make a Western omelette. 

Cereals: Serve cold cereals with a variety of fresh fruits 
in season, or with canned or frozen fruit. 

Toast ready-to-eat cereal in the oven until it’s crispy. 

Top cereal with milk or cream sweetened with a tea- 
spoonful of maple syrup. 

Spread hot cereal with dried fruit, crushed peanut brittle, 
crumbled graham crackers, or a sprinkling of ready-to-eat 
cereal. 

Cover cereal with miniature marshmallows and brown it 
under the broiler. 
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Waffles and Pancakes: Serve either of these morning treats 
with maple syrup, or fresh, frozen, or canned fruits, berries; 
ham, sausages or bacon, 

Sindwiches: Make them of fresh or toasted bread with 
cheese or left-over meat filling. 

Mik: Flavor milk with vanilla, cocoa, or strawberry jam. 

Make a variety of milk shakes. 

Let a heaping spoonful of ice cream take the place of 
cream and sugar on cereal. 

Substitutes: Other protein foods, such as cheese, peanut 
butter, dried beef, corned beef or roast beef hash may be 
substituted for the more usual eggs, bacon, sausage, or ham. 

For a bracing eye-opener, try hot tomato soup or bouillon 
instead ot juice. 

Watch for other unusual, appetizing ways of serving 
traditional breakfast foods to take the boredom out of break- 
fast. 

The best way to beat the “But I don’t have time” line 
is to plan your breakfast the night before. Chill canned 
fruits and juices or reconstitute frozen juices before toddling 
off to bed. Decide on menus in advance and have any 
necessary instructions for preparation at hand. Use left- 
over foods where possible. For example, a baked apple left 
over from supper makes an appetizing breakfast fruit. Cook 
hard-boiled eggs in advance. Become familiar with and use 
convenience foods—quick-cooking cereals, mixes, brown-and- 
serve meats and rolls. Use the best equipment you have. 

As an added challenge, set a time limit for yourself. 
You'll be surprised at what you can accomplish if you're 
well-organized. Start with the five-minute breakfast pre- 
viously suggested. Now in 10 minutes, could you manage to 
include one or two more complicated items, such as a 
sectioned fruit, cooked cereal, a poached or scrambled egg, 
perhaps with bacon, along with toast, milk or cocoa? Or 
how about this menu below, in 10 minutes? 
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Melon 


*Toast Blintzes 
with Strawberries 


Chocolate Milk 


15 MINUTES 


In 15 minutes, you could include one or two of such fancy 
items as a more elaborately prepared fruit, cold or cooked 
cereal “fancied up,” omelets, French toast, *Pigs-in-Blankets, 
pancakes, fish cakes, brown-and-serve-rolls or biscuits. Or 
you could try a novel twist to a simple menu. (See above.) 

Here are recipes for these “different” breakfast foods: 


*Toast Blintzes 


4 thin slices white bread 1 tbsp. melted butter or 

Milk margarine 

% cup drained large-curd % cup sweetened sliced straw- 
cream-style cottage cheese berries (fresh or frozen) 


Cut 3-inch rounds from bread, using a cooky cutter. Brush 
the top edge of all bread rounds with milk. Place 2 table- 
spoons cottage cheese in center of each of 2 rounds. Place a 
plain round, milk-brushed side down, over cheese; press 
edges together. Brush tops with melted butter. Toast on a 
baking sheet in pre-heated hot oven (400° F.) about 10 
min. or until golden brown. Serve hot with berries to spoon 
over. Makes 2 blintzes or 1 serving. 


*Pigs-in-Blankets 


For each, top 1 white-bread slice with 1 cheese slice, then 
with 1 bacon slice sauteed until partly crisp. Bring opposite 
corners of bread slice together; secure with toothpick. Broil 
until bread is toasted and cheese melts. 


*Banananog 


1 fully ripe banana, sliced 1 egg, slightly beaten 
1 cup cold milk % tsp. lemon juice or extract 


Beat banana until smooth and creamy. Add the remaining 
ingredients. Beat well. Pour into glass. Makes 1 serving. 

How about it, lassies? Are you pro-breakfast now? 

If you ever find your good breakfast intentions slipping 
again, just remember that Breakfast starts with the same 
letter as Beauty—and that Beauty really starts with a Basic 
Breakfast! 
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by Mary Alden, Director of Home Economics 
The Quaker Oats Company, Chicago, Ill. 


Time once again to ask our favorite girl some questions! We mean you—today's Home Eco- 
nomics student. Because we'd like to know you better, tell us what you're going to be when 
you graduate, what recipes you'd like from Mary Alden and so on. Each month we'll publish 
interviews with students selected from Home Economics classes.* 


Helen Kruse 
Westfield, New Jersey 


Some day I want a job for 
which I can travel, like jour- 
nalism or foreign service. 
Boys appeal to me who are 
interested in things around 
them and who care about 
others. 

I would like something 
good for when I’m hungry be- 
tween meals. 


Linda Fann 
Hurst, Illinois 


When I graduate I would like 
to be a secretary for a lawyer 
or a big firm. I admire a boy 
who is well groomed and has 
a good personality. 

I wish I had a recipe for 
party refreshments. 


Geraldine Hunt 
Porterville, California 


When I graduate I hope to 
work in the homemaking field 
or with fashions. I admire 
boys with good manners and 
good looks. 

I would like something for 
simple family dinners, as my 
mother works and I prepare 
the evening meals. 


Our newest cookie recipe, special for Helen 


cup sifted enriched flour Ye cup apple butter 

teaspoon soda 2 tablespoons milk 

teaspoon baking powder 1 cup Quaker or Mother's Oats 
teaspoon salt (quick or old-fashioned, uncooked) 
cup shortening, soft Ye cup chopped nutmeats 

cup brown sugar Ve cup raisins 


Sift first four ingredients into bowl. Add shortening, sugar, 
egg, apple butter, milk; mix 2 min. Stir in remaining ingredi- 
ents. Drop by teaspoons onto greased cookie sheets. Bake 
at 375°F. 12 to 15 min. Makes 3 dozen. 


CHOCOLATE FILLED MARSHMALLOW BARS 
For Linda, a delicious and easy snack 


Heat Puffed Rice in pan in 350°F. oven, 10 min. Pour into 
greased bowl. Melt butter, peanut butter, marshmallows 
over low heat (may use double boiler), stirring occasionally. 
Pour over Rice, stirring until evenly coated. Pack half of 
mixture into greased 7x1l-inch pan; cover with chocolate. 
Place in moderate oven 3 min. Remove from oven; spread 
chocolate; sprinkle with peanuts. Top with remaining Rice. 


Cool; cut. Makes 32 bars. 


These are quick, Gerry, and very good! 


“% tb. sausage links 1 tablespoon liquid or 
1 cup milk melted shortening 
1 egg 1 cup Aunt Jemima Pancake Mix 


Pan-fry pork sausage links; cut each link in half lengthwise. 
Place milk, egg and shortening in a shaker or glass jar. (If 
melted shortening is used, add after pancake mix.) Add pan- 
cake mix; shake vigorously 10 to 15 times or until batter is 
fairly smooth. For each pancake place two sausage halves 
on a hot, lightly greased griddle. Pour about % cup batter 
over sausage. Bake to a golden brown, turning only once. 
Serve with syrup or warm applesauce. Makes 8 pancakes. 


@r A BEAUTIFUL $10 LAZY SUSAN WILL BE SENT TO YOUR TEACHER 
ca DJ AND $5 TO YOU IF YOUR LETTER IS USED IN THIS COLUMN 


If your letter is used for ‘Time to Get Acquainted” Mary 
Alden will send you $5 and a beautiful lazy susan will be 
sent to your teacher as a classroom gift. Also, every girl 
who enters will receive our new booklet, ““Young Ideas’’. 

Answer these questions in about 50 words, add your 


school name, attach a clear snapshot and mail to Mary 
Alden, The Quaker Oats Co., Box 3361, Chicago 54, II. 
What do you want to be when you graduate? 
What famous person do you admire? 
What kind of recipe would you like best from Mary Alden? 
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Who knows—someday you may be going to Alaska, especially 
now that it’s becoming our 49th state. Then get acquainted! 


ILLIE Hagemeister lives in the 
Matanuska Valley in Alaska. It is 
50 miles north of Anchorage, which is 
the biggest city in our 49th state-to-be. 

“If you saw some of our vegetables,” 
says Millie, “you might be surprised. 
Here in the valley everything grows 
larger than in the Outside (our name for 
the U. S. until we became a state). We 
have cabbages that weigh 35 pounds, 
and celery two feet long. We also raise 
strawberries, raspberries, currants, cran- 
berries. Potatoes, peas, carrots, beets, 
lettuce, parsnips grow well here, too.” 

Crops grow large and fast because of 
the summer light. During the summer, 
it rarely gets dark. Even at midnight 
one can read by the light of the sun. 

The Hagemeisters are among the 890 
persons who moved from their Midwest 
farm to Alaska at the suggestion of our 
Government. Their Michigan crops had 
failed and their dry land held little hope 
for the future. In the fertile: Matanuska 
and Tanana River valleys there was 
plenty of room for farms, The Govern- 
ment paid their way, gave them land 
and financial help, which they agreed 
to pay back. 

When the family arrived in Alaska, 
their home was a tent. Before they could 
start farming, they had to build a house 
to protect them from the cold winters, 
and they had to clear the land to grow 
crops. 

Today their farm is a success. Their 
three children, Helen, Bobby, and Mil- 
lie, pitch in with the farm work. Millie 
enjoys cooking, and the making of 
breakfast—pancakes or eggs, bread, and 
milk—is her chore. 

Now in the 10th grade, Millie says 
home economics is her favorite subject. 
She’s also studying history, algebra, 
science, English, and physical educa- 
tion. 

At school she learns to prepare such 
native foods as seal meat, porcupine, 
venison, and fish. About nine out of 
every ten pounds of fish caught in Alas- 
kan waters is salmon, most of which is 
canned and shipped to the states. 

Here is the Hagemeister family’s fa- 
vorite salmon recipe: 


Baked Alaska Salmon 
Ibs. fresh salmon—ceither a whole 
small fish (dressed) or a slice 
(2 sides of salmon shoulder) 
cups bread crumbs 
tbsp. finely chopped onion 
tbsp. chopped parsley 
tsp. salt 
isp. pepper 
tsp. sage 
thsp. melted butter or margarine 
eup stock or 1 bouillion cube dis- 
solved in 1 cup hot water 
strips bacon 


Wash and dry the salmon. Split the fish | 
open, leaving the skin intact. In a bowl | 
combine the bread crumbs, onion, parsley, 
salt, pepper, and sage. Mix well. Add the 
melted butter and the stock and mix. Stuff 
the fish with the mixture carefully; do not 
pack down, ox the filling will become heavy. 
Insert skewers and lace sides together with 
string. 

Place the fish in a large buttered baking 
dish. Arrange the slices of bacon across the 
top of the fish. Bake in a 350° F. oven for 
1 to 1% hours, or until thick area near the 
backbone is easily flaked with fork, but still 
moist. Makes 6-8 servings. 


Alaska has an area of 586,400 square 
miles—twice the size of Texas. But big 
as it is, Alaska has only about 170,000 
people. Most Alaskan towns are thriving. 
They have large, well-stocked stores, 
good hotels, daily newspapers, paved 


streets, taxicabs, restaurants, churches, | 
schools. 

As a special treat last winter, the 
Hagemeisters boarded the train for 
Anchorage where the Fur Rendezvous | 
is held. People come from all over the | 
land to see it. Eskimos come from the 
far north bringing furs to trade and sell. 
Special sports and parties are held. 

Most interesting to watch is the Eski- 
mos’ skin-tossing show. Eskimos stand 
in a circle around a walrus skin and 
hold it much as firemen hold a safety 
net. One Eskimo climbs into the center 
of the skin while others jerk it tight. | 
The man in the center goes flying into 
the air—sometimes as high as 20 feet. | 
He is supposed to land on his feet in the 
skin each time! When he does it with- 
out falling, his girl greets him with 
“Oogah, oogah, oogah.” That’s Eskimo 
talk for “I love you.” 


TO BAITITHE BOY 


Prepare Wonder Waffles ac- 
cording to directions on the 
Aunt Jemima Pancake Mix 
package. Serve with ice cream, 


maple syrup and toasted 
almonds. 


SUNRISE SERENADE 


Follow cooking directions on 
the Quaker or Mother’s Oats 
package for 4 to 6 servings. 
During the cooking stir in 4% 
cup chopped dates. Serve with 
sugar and milk. 


Bake corn 

bread according to 

directions on the Aunt Jemima 
Corn Bread Easy Mix pack- 
age. Split each square in half; 
place thinly sliced baked or 
boiled ham between the two 
halves. Serve with raisin sauce. 
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After a quick tour of Brussels, | took a special bus 
headed for the Fair. And there | was, in the bustle of 
fountains, musical bells, flying flags. | headed straight 
for the American pavilion, and then just stood staring. 
Its circular lacy architecture was perfectly exquisite. 


O... 


This past summer “yours truly,” Co-ed’s Managing 
Editor, boarded a Scandinavian Airlines System 
plane on a mission to the Brussels World’s Fair! 
It was my first trip to Europe, and the fulfillment 
of a life-time dream. The flight across the At- 
lantic was, like the rest of the journey, fabulous! 
We sailed smoothly above snowy clouds; we 
dined on lobster, turtle soup, and ice cream 
supreme. And we landed, on schedule, fresh and 
awed, only 12 hours later, on another continent. 


Inside the United States building everything told of our 
way of life. Art from the American Indian to today’s 
abstracts was highlighted; also science and industry. 
Most popular with visitors was our continuous fashion 
show with live models—also our typical soda fountain. 
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The Atomium—symbol of the Fair! In globes are nuclear displays, a whole restaurant! By night Fair and Atomium are magic. 


Now for a tour of the Fair. How? By trolley, motor-bike, taxi, 
foot, or telelift (shown here outside Belgian Congo pavilion)? 
| chose the last two, was struck by the gorgeous gardens 
Second stop, the Russian pavilion—right across the way. It everywhere. Note the one below with view of Brussels. 
was a sharp contrast to the U.S. show—with exhibits of 
heavy machinery, massive nationalistic statues, murals, and 
Russian folk songs played on loud speakers. High point of 
interest: a complex model of Sputnik that contained dog. 


| was foot-weary, hungry, too. What food—of so many 
countries—to sample? | tried the restcurant in the Czecho- 
slovakian building and wasn’t sorry. Had to hurry, so much 
to see yet. 550 acres of Fair ground. In the next few days 
| saw rugs and perfumes in the French pavilion, lingered in 
the Modern Art building, where the collection is worth mil- 
lions, drank Dutch cocoa at an outdoor cafe, dashed from 

. country to country. | couldn’t cover it all. But | was grate- 
ful to share in this cooperative effort of nations and 
mingle with their people on a gay informative holiday. My 
last glimpse of the Fair—the silver Atomium gleaming in 
the sunlight.—S. S. 
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The Clothes Closet 


TOULD you be embarrassed if someone opened one of 
your drawers and was confronted with wild disorder? 
If so, then the time is now to “do” those dresser drawers. 

It's a simple fact that some things belong in dresser 
drawers and some things don’t. A successful clean-up cam- 
paign should start with concentration on the things that 
don't. 

Throw away what is useless. Then collect the things which 
are useful, but which you never use anyhow, and give them 
away. If you have limited drawer space, see what you have 
that could be better stored in some other part of the house. 
Hats can go in a coat closet. Summer clothes retire to the 
attic or a foot locker in the winter. Soiled clothes go into a 
hamper. 

Now examine what you have left and think about the best 
way to organize. Imagine that you are dressing for an aver- 
age day. What are the items you reach for? They should go 
into a drawer which is at the most convenient height for you 
to open. Bottom drawers or very high drawers should be 


Sweaters and blouses—neat and trim 
—when you want them. 


Open for Inspection 


Accessories—easily seen, easily reached 
—if you want them. 


used to store the things you use least. Don’t bury often used 
items under things you seldom need. 

You will probably find that your clothes fall into categories 
and that a drawer for underwear and a drawer for sweaters 
and blouses will be the two you use most often. Sweater 
bags are a help in maintaining order. Keep together sweaters 
which are similar in style, but don’t put too many into one 
bag. Never hang sweaters on hangers. They'll lose their 
shape in a hurry! 

Before you set your new system of organization in action, 
you will want to put fresh lining into your bureau drawers. 
Plain brown paper or tissue paper can be used. For a deco- 
rative touch, you might use an extra roll of your bedroom 
wallpaper or you might find a colored paper to blend with 
the color scheme of your room. Washable plastic-coated 
paper is another practical material for this purpose. 

As you put things away, stack only identical items. In this 
way you can reach for what is on top rather than digging 
down to the bottom of the drawer and upsetting its arrange- 
ment. If your drawers are quite deep, you may find you 
can’t use the space without piling things up. Then a sliding 
tray may give you more efficient storage space. It’s a fairly 
simple matter to tack two thin strips of wood along the side 
of the drawer about half way up from the bottom and set 
in a piece of plywood, a bread board, or a tray which is 


about half the width of the drawer. This can hold often 
needed objects. Choose things which won't easily slide off 
as you move the tray back and forth to reach for something 
underneath. 

Accessories—gloves, belts, scarves, and jewelry—present a 
storage problem best solved by drawer dividers. Scarves and 
jewelry can be kept in place with wooden or cardboard 
boxes. These can be painted or papered to match the lining 
of your drawers. To keep your socks and stockings so that 
you can quickly find a proper pair, small dividers are more 
helpful than boxes. You may be able to find such dividers in 
a carton around the house or you can make your own, mod- 
eling them after the dividers in an egg carton. 

As you survey your work with satisfaction, do you wonder 
how it will look by the end of next week? You can’t avoid 
collecting things which don’t belong anywhere. The ideal 
solution to this is a catch-all drawer—a place for things which 
have no place! This can be weeded out occasionally, and it 
will help to keep your other drawers in good condition all 
the time. 


Those extras—all in one spot 
—where you want them. 
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This girl has discovered Carnation Instant’s 
new beauty secret... have you? 


WHAT IS THIS SECRET? It is a true Beauty Beverage 
made possible by the “Magic Crystals” nonfat milk 
discovery! Simply by adding extra crystals (over 
regular package directions) when you mix—you get 
a special nonfat milk with extra beauty protection 
—at the very time you need extra protection most! 
WHY SO IMPORTANT? Because for pretty teeth, shining 
hair, smooth skin and the vital sparkle that’s the 
basis of charm-—girls in their teens need more cal- 
cium, riboflavin and protein than they ever will 
again. And drinking milk is your only sure way to 
enough natural calcium and riboflavin! 

A BEAUTY BONUS? Yes, indeed! Your new Carnation 
Instant Beauty Beverage gives you far more of 
these beauty elements than whole milk or ordinary 
nonfat milk! Each four glasses give you all the cal- 
cium and 92% of the riboflavin you need every day 
for beauty protection. And half your daily need of 
vitality-building protein, too! 


FIGURE PROTECTION, TOO? Your Carnation Instant 
Beauty Beverage is far richer in flavor than ordi- 
nary nonfat milk...refreshing, delicious for drink- 
ing. Yet it is still Carnation Instant Nonfat Dry 
Milk, low in calories! 

Every day, more wise girls make the delicious new 
Carnation Instant Beauty Beverage their daily 
beauty habit. How about you? 


Do this for your 
CARNATION 
INSTANT BEAUTY 
BEVERAGE 


Add 1 tablespoon extra 
“Magic Crystals” per 
glass, or % cup extra 
“Magic Crystals” per 
quart, over regular 
package directions. Drink 
4 glasses every day. 


= $-Qt.,8-Qt.and 
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Grocery Bill 
Ts $2500! 


MAGINE a grocery shopping list over 

200 items long, costing $2,500, and 
filling so many brown bags you'd need 
15 family carry them home! 
Food orders that big are used every 
year by contestants at the Pillsbury 
Bake-Offs, and last year the job of 
preparing the long list went to a young 
home economist who's been with the 
company for not quite two years. 

Anne Kuehne Peterson admits to hav- 
ing had a few nervous moments over 
the whole thing, inspired by the thought 
of some eager contestant on Bake-Off 
morning missing a key ingredient in her 
precious recipe. In nine years of Bake- 
Offs, it’s been known to happen. But 
last year no one from Pillsbury had to 
make a split-second dash to the stores 
for forgotton items. Anne’s grocery or- 
der was complete—right down to the 
last egg and the last cake of yeast: 
enough shortening to bake 1,800 pies, 
sugar for 500 cakes, and enough flour 
to make biscuits every day for five 
whole years! 

Big-scale grocery shopping, though, 
is just one of Anne Peterson’s assign- 
ments in the Pillsbury Home Service 
Center. As a member of the Flour 
Group, her daily job includes a variety 
of projects related to the marketing of 
flour. Some days she may test recipes 
for new advertising, work on the latest 
Ann Pillsbury cookbook, or pore over 
her mixing bow] to discover what went 
wrong for the writer of an unhappy 
letter. Some days they concentrate on 
pies. Anne, who turns out a beautiful 
one, may bake as many as 20 carefully 
fluted, flaky crusts. Needless to say, 
she’s an all-round good cook. 

Like the other 22 home economists 
on the staff, Anne is a college graduate 
who majored in home economics. At the 
University of Wisconsin she specialized 
in foods and nutrition. For her elective 
courses she chose journalism because 
of a long-time interest in newspaper 
make-up, copy, and pictures. She finds 
this editorial training particularly help- 
ful when she has to write the recipes 
she has tested and developed, or fit 
descriptive food copy into space pro- 
vided on a product label. 

Anne describes herself as a person 


cars to 


Pillsbury’s Anne Peterson testing cookies. 


who has found her professional niche. 
The story of her preparation for it 
should give considerable comfort to 
high school girls almost ready for col- 
lege who haven't quite made up their 
minds what they want to do for a 
career. In high school in Glen Ellyn, 
Ill., Anne was interested in art, and 
in her junior year talked to professional 
photographers and advertising men 
about career opportunities. All her ad- 
visors mentioned home economics train- 
ing as a successful way for a girl to 
put artistic talent to good personal and 
professional use. An intelligent, thought- 
ful girl, Anne studied the advice and 
registered at the University of Wiscon- 
sin in home economics. 

“I wish,” says Anne, “that high school 
girls who worry over their choice of 
careers would be willing to take a little 
time to make up their minds. It’s nice 
to know what you want at an early 
stage—and I often wish that I had 
made my own decision in high school 
—but people should be willing to grow 
at their own pace. Some of us just need 
more time to make the right choice.” 

Quite recently, Anne made another 
choice about which she’s very sure. 
She and Stan Peterson, a Minneapolis 
science teacher, were married. Hers 
was one of eight bridal showers given 
by the Ann Pillsbury Home Service 
group in the last five months, and when 
asked to explain the high marriage rate, 
Anne guessed that it’s because “home 
economics and homemaking just natu- 
rally go well together.” 

Even the experts, though, have an 
occasional embarrassing moment, and 
Anne confesses to one that happened 
in her first week on the job. “I was 
terribly eager to make a good impres- 
sion.” she remembers, “so you can 
imagine how I felt when Ruth Andre, 
director of the Home Service Center, 
asked me to bake a cake and I mixed 
a loose screw from the mixer right into 
the batter! They still kid me about it.” 


When cutting velveteen, be sure the 
pile in all pieces runs in the same 
direction. If the pile runs up, the mate- 
rial has a deep, rich color. If the pile 
runs down, the color looks lighter. 

—Jeanne Gehrmann, Camanche, lowa 


Always buy two pairs of stockings of 
the same shade. When one stocking 
goes, you'll still have three. 

—P. Kluck, Levittown, N.Y. 


Hang a strip of ribbon on the inside 
of the closet door and pin your scatter 
pins to it. They'll be so easy to find. 

—Judy Murdock, Arlington, Va. 


In large families where the milk bill 
runs high, mix whole milk with the 
reconstituted powdered kind about half 
and half. You'll save money without 
sacrificing nutrients. 

—Judy Evans, Detroit, Mich. 


Paint the lower step of cellar stairs 
with white enamel paint to prevent falls 
in the dark. 

—Beverly Andersen, Fremont, Wis. 


To prevent crushing a meringue pie 
or a cake that’s being taken to a church 
dinner, stick several toothpicks on it 
and wrap pie or cake in wax paper. 

—Carol Wood, Toronto, Ont., Can. 


To separate answered letters from 
unanswered ones, place them in two 
boxes so labeled. 

—Ardith Robinson, Omaha, Neb. 


When using fresh flowers to decorate 
a cake, wash them first to check for 
aphids, Next dip the cut ends into 
melted paraffin and then into ice water. 
Press flowers into the frosting. ‘Thus 
flowers are kept fresh and plant sap 
won't trickle into the cake. 

—Beverly Holt, Pelican Rapids, Minn. 


Cook a raw potato in soup that you've 
over-salted. The potato absorbs the 
salt. 

—Judy Brink, Michigan City, Ind. 


Got any bright ideas? Co-ed will pay 
$1.00 for every homemaking hint used 
in this column. If your idea isn’t com- 
pletely original, state where you heard 
or read about it. Sorry, but no items 
submitted can be returned. Write to 
“Here’s How” Editor, Co-ed, 33 Wes 
42nd St., New York 36, N. Y. . 
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Now's the time to start your 


Recipe Trousseau 


90th ANNIVERSARY 


ont 


FRecipe Book § 


To help you brides-to-be plan ex- 
citing menus, Libby offers a hand- 
some new recipe book—Fix-Easy 
Favorites. This important part of 
your Recipe Trousseau contains 


more than 130 quick and appetiz-__, 
ing recipes, using Libby’s modern, 
convenient canned foods. Sa Fix-Easy Favorites 


FREE WITH TWO 
LIBBY LABELS 
@ Tantalizing appetizers to make a hus- 


band proud—and bring the guests back 
for more. 


ASK YOUR TEACHER TO ORGANIZE 
A CLASS PROJECT NOW! 


Your teacher simply collects two 


labels from any canned or frozen 
Libby product from each student, 
and places her order on the special 


e A treasury of bright and tempting 
salads made with Libby’s wide selec- 
tion of fine fruits and vegetables. 


@ Fix-Easy main dishes that take little 
time—make hearty, good eating any 


class group offer coupon in Practi- day. 


cal Home Economics. Soon you and 


@ Wonderful variety of vegetable ideas 
—from creoles to casseroles! 


@ 29 beautiful desserts to add jewel-like color and the touch of 
fruit-sweet goodness that makes a meal complete! 


your classmates will have your own 
copies of Libby’s Fix-Easy Favor- 
ites — a key to lively, appetizing | 
meals you'll be proud to serve. 


Starting with appetizers and going straight through to dessert, 
Fix-Easy Favorites will help you solve your meal planning prob- 
lems quickly and easily. Speak to your teacher now, so you can 
start using recipes from Libby’s Fix-Easy Favorites right away! 


LIBBY, McNEILL & LIBBY + CHICAGO 4, ILLINOIS 
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First Aid 
for the 

Medicine 
Cabinet 


Why does a medicine chest resemble a girl's 
purse? Answer: Because both are usually overstuffed 
and in a state of disarray. 

Although a messy, mixed-up purse isn’t necessarily harm- 
ful to its owner, a medicine cabinet that’s filled with aged 
medicines, with bottles that don’t say what they contain or 
when they were bought, can prove harmful to those who 
use them. Many drugs deteriorate with age, and are either 
useless or harmful after they have stood on the shelf for 
months. 

These precautions are suggested: 

Label content and date of purchase of all medicines and 
cover labels with transparent tape to prevent them from 
falling off. 

Don’t put any poisonous substances in any container of 
the type used for foods, such as a beverage bottle. 

Keep all medicines out of the reach of children. Aspirin 
is recommended for many discomforts, but if eaten in large 
quantities by a child, it can have disastrous results. 

All medicines should be kept tightly closed to preserve 
their effectiveness. 

Some medicines should be discarded after a certain length 
of time. Argyrol, for instance, becomes stronger with age 
and should not be kept longer than six weeks. A bottle of 
peroxide, once opened, loses its strength since some of the 
oxygen evaporates. lodine gets stronger as time goes on and 
becomes more irritating when applied to a cut. Some of the 
antibiotics will be effective for three years and some only 
for six months. 

No matter what drugs or medicines you keep on hand for 
emergencies or general use, they should not be allowed to 
share the bathroom cabinet along with toilet articles. Confu- 
sion regarding non-medicinal items can also cause tragic 


mistakes. Especially where there are children, it’s wise to 
set aside one end of a high shelf, in a closet or kitchen cup- 
board, for medicines. 

If a shelf seems to be too inaccessible, an inexpensive 
metal cabinet can be bought and hung on the wall in the 
bathroom or in Mother's bedroom and reserved for medi- 
cines only. It should be high enough to be out of reach of 
small hands, or else be kept locked. The key should always 
remain in the same place where it can be found readily in 
case of an emergency. 


The well-stocked medicine cabinet should contain: 


An antiseptic for cuts and scratches. 

An application for burns. 

An antiseptic soap. 

A stimulant for fainting or shock. 

A laxative—for occasional use only. 

A roll of adhesive tape. 

A small box of absorbent cotton. 

A few packages of finger dressings. 

A few sterile gauze squares. 

A few gauze bandages of different widths. 

A pair of tweezers for removing splinters. 

A thermometer. 

A medicine glass, or paper cups. 

A medicine dropper. 

Perhaps your doctor will suggest adding a lotion for the 
treatment of poison ivy and insect bites, a cough medicine, 
and a headache remedy. . 

It is a good idea to have a hot-water bottle, an ice bag, a- 
fountain syringe, and a small rubber ear syringe. These 
should be kept in a drawer or on a shelf where they’ can 
always be located. 
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Party Popcorn Snacks 
Made better with Mazola* Corn Oil and Karo* Syrup 


Here are two popular party and snack 
treats you and your friends will really en- 
joy: real old-fashioned popcorn, and tasty, 
tangy popcorn balls! To get real popcorn 
flavor, make syre to put Mazola Corn Oil 
in the pan or popper when you start. Not 
only will Mazola make the best popcorn 
you ever tasted, but it has important food 
value too. 

You'll find light, fresh, delicate Mazola 
a real help in learning how to cook: it’s 
smoke-free at temperatures used for fry- 
ing, easy to measure for baking, sparkling 
fresh for salad dressings. 

Try these easy popcorn and popcorn ball 
recipes soon—you'll find Karo Syrup won- 
derful for them and an absolute essential 
in many homemade candies. 


&) Corn Products Refining Co. 


Quick ’n Easy Popcorn 


Heat %4 cup MAZOLA Corn Oil and 
1 teaspoon salt in heavy 10-inch 
skillet or 3-quart kettle over me- 
dium heat for 3 minutes. Add %% 
cup popcorn. Cover, leaving small 


air space at edge. Shake fre- 
quently over medium heat until 
popping stops. Makes 2 quarts. Do 
NOT double recipe. 


Quick Popcorn Balls 


1/4 cup MAZOLA Corn Oil 


1/2 cup popcorn 


1/2 cup KARO Syrup, Biue Labei 
1/2 cup sugar 


1/2 teaspoon salt 


Heat MAZOLA Corn Oil in a 
4-quart kettle over medium heat 
for 3 minutes. Add popcorn. Cover, 
leaving small air space at edge of 
cover. Shake frequently over me- 
dium heat until popping stops. 
Meanwhile mix together KARO 
Syrup, sugar and salt. Add to 


popped corn in kettle and stir con- 
stantly over medium heat 3 to 5 
minutes or until corn is evenly 
coated. Form into balls, using as 
little pressure as possible. Use 
butter on hands, if desired. Makes 
6 popcorn balls about 2% inches in 
diameter. Do NOT double recipe. 
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There once was a girl named Joan 
Who spent all of her time on the phone. 
But littl did Joan know 
That everyone moaned low 
The minute she started to drone. 


OW does your personality come across on the phone? 

Is it pleasant or do you, like Joan, make people suffer? 
Do you burn up the lines from mealtime to midnight? Or 
have you realized that the right telephone tactics will give 
people the right opinion of you? 

Your voice, your diction, and your manners on the phone 
have to take the place of all the expressions and gestures 
you could use if you were talking to someone face to face. 
How do you line up as a telephoner? Perhaps it’s time to 
review some of the mannerly means of using that “teen- 
agers temptation,” otherwise known as the telephone. 


Photo by Robert Ruisi: fourth-prize winner ir 
Teen-age class of 1956 Grafiex Photo Contest 


Starting Line: All alone by the telephone, with just a line 
between you and ... whom? If your caller doesn’t give his or 
her name, be sure to ask “Who's calling, please?” The wrong 
guess can lead to calling your girl friend’s mother “Freckles,” 
not to mention many other Very Embarrassing Situations. 
Save other people the annoyance of childish “guessing 
games,” too, by identifying yourself at the beginning of 
every conversation. “Hello. This is Mary Phillips,” or “Hello. 
Mary Phillips speaking,” is all it takes. 

Outline: Whether written or mental, outlines are an im- 
portant part of good telephone technique. The girl who 
doesn’t fumble or fish for words on the phone usually gets 
her job—and her Joe. Plan ahead what you have to say, then 
you'll get to say it. A mental note before you call will also 
help you to leave a clear, brief message in case the person 
you're calling isn’t in. By the way, how efficient are you in 


taking messages for someone who isn’t at home? Have a pad 
and pencil handy for jotting down a caller's name and num- 
ber and for making a note of the exact time “he” said he'd 
pick you up ... “Brad K., Sat. at 8, Movies.” Now you 
can’t forget! 

Hemline: Otherwise known as the hem-and-haw line, 
or the mumble-jumble-grumble, this line includes such ex- 
pressions as “Huh,” “Wha’dja say?” “MmmmHmmm,” 
“Awww,” and “Yup!” Avoid it at all times! Speak distinctly, 
and in your natural tone of voice. How you speak is as im- 
portant as what you speak into the phone, so remember to 
be brisk, distinct, and cheerful from the first “Hello” to the 
last “Good-by.” 

Jawline: There's a time to talk and a time to dine—never 
the twain shall meet! Keep gum-chewing, apple-crunching, 
and soda-sipping off the line. 

Deadline: Much as you may hate to admit it, and much 
as you would love to rehash the latest school gossip, you 
must confess that spending hours and hours on the phone is 
inconsiderate. Besides monopolizing a busy line which others 
may want, or need to use, you may be preventing urgent 
calls (one for you?) from coming in. Observe the “dead- 
line” set by common sense. And remember, the phone is not 
the place to do homework! 


Finish Line: “And thank you again for calling. Good-by.” 
After such a pleasant farewell, what boy wouldn't look for- 
ward to saying hello again on your date Saturday night! In 
general, it’s polite for the person who's calling to close a 
telephone conversation. But when a boy calls a girl, the 
female of the species—as usual—has the last word, 

Border Line: Do you make a B-line for the phone just 
when it’s time to eat dinner? Knowing when to call and ac- 
cept calls can present quite a problem. Most “borderline” 
problems can be avoided, though, if you simply check the 
clock before you call. 

Underline: The point that needs to be emphasized in 
everybody's conversation is Good Manners. This means be- 
ing polite even if the guy is obviously handing out a line. It 
also includes making “please” a regular part of your tele- 
phone technique and giving your full attention to the per- 
son on the other end of the wire. 

Try to talk in an undistracting atmosphere. You're not in 
the movies, and the background music supplied by a blar- 
ing phonograph or TV set is not appreciated by the person 
you're talking to. If you have an unavoidable interruption, 
say, “Excuse me a moment, please,” and then place your 
hand over the mouthpiece while you talk to someone else. 
It gives a far more dignified impression of you than “Wait 
a sec” or “Hold it!” 

Follow these tips, and the chances are your line will be 
busy. 
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ave you ever known a food 
that 1s so versatile? 


How continuous research has discovered hundreds of new 
recipes and dozens of nutritional benefits in Knox Gelatine 


J 


versatile food substance is the key ingredient 
in some of the most exciting new recipes that 
have been introduced during the past few years. 


Millions have regained lovely, pliant fingernails by drinking 
Knox in fruit or vegetable juice, bouillon or water . .. Many 
doctors now recommend Knox Gelatine in diets of convales- 
cents, diabetics, infants, low-salt and other special dietaries. 


Each year new, modern salads, desserts and main 
dishes are perfected by Knox Gelatine home 
economists and the nation’s food editors. This 


More than 8 million people have been shown 
the way to slenderize with the help of Knox 
Gelatine and the Eat-and-Reduce Plan. 


Educational Division 


P. S. Anox research continues | = KNOX GELATINE COMPANY 


unceasing, lo discover more 

ways to help people with this JOHNSTOWN, N. Y. 

remarkable food substance. 
Classroom supplre s of booklets on the uses of gelatine 
are offered free in the Coupon Service Section. 
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Like your movies magical? 
whisk you away on sight- 
seeing tours to everywhere 


WINDJAMMER (National Theatres. Pro- 
duced by Lovis de Rochemont. Di- 
rected by Louis de Rochemont Ill and 
Bill Colleran.) 


This is the first presentation of a new 
wide-screen process called Cinemiracle; 
and a splendid affair it is. The picture 
opens in Oslo with the selection of 
Norwegian cadets who will go aboard 
the S.S. Christian Radich for a year’s 
training on the 17,000-mile voyage 
with this merchant marine schoolship. 
After some preliminary scenes showing 
these 42 teen-agers learning about rig- 
ging and handling themselves aloft, the 
Radich makes for the open sea. 

At this point the screen opens to its 
full size and what the Cine- 
miracle process can do in displaying a 
mid-winter gale so clearly that you can 
almost taste the salt water as it seems 
to splash in your face! (Cinemiracle 
does its tricks with the aid of mirrors 
both in its three-cameras-in-one-photo- 
graphic-unit and three-projectors-inter- 
locked-in-a-single-booth. Its picture, on 
an enormous curved screen, is in East- 
man color; and its high fidelity sound 
system surrounds the audience to draw 
them further into the picture.) This au- 
dience participation continues not only 
on high seas but also when the Radich 
stops at various ports of call—at Ma- 
deira when the boys, and you, go 
careening in a landsled down a moun- 
tain’s cobblestone road; and on some 


show 


IN. 


sight-seeing tours in Trinidad, Curacao, - 


and New York City. 

It was hard for me to decide what 
I liked best in this amazing picture; 
but the two high school students who 
went with me had no trouble making 
up their minds: The boy liked the storm 
scenes, and the girl liked watching those 
42 blond Norwegian boys clambering 
over the ship and enjoying the sights 
at every port. In fact, my two guests 
decided they liked all of Windjammer. 


CINERAMA—SOUTH SEAS ADVENTURE 
(Stanley Warner Cinerama Corp.) 


Cinerama’s fifth production—and one 
of its best—takes you from island to 
island in the Pacific. It starts with a 
young girl from Ohio on the steamship 
Lurline, all set to enjoy Hawaii. There 
she has a handsome escort to show her 
the sights: the beaches, the pineapple 
fields, the extinct volcanoes, and beau- 
tiful Honolulu itself. 

Next stop on our island-hopping is 
Tahiti: Tahitian dancing, spear-throw- 
ing, and Bastille Day festivities. Then 


on to Tonga, the world’s smallest king- 
dom, presided over by the world’s tall- 
est queen: Salote. Off again to Figi, 
and then the New Hebrides. 
Fascinating New Zealand is the next 
stop, visited by an ex-G.1., who returns 
after fifteen years to see all the places 
he missed when he was in a hospital 
there during the war. And then we go 
across the Tasmanian Sea to Australia 
to follow the experiences of a father 
and daughter, refugees who are settling 
in this great big land of opportunity; 
and we see the interesting country with ° 
the newcomers who visit cities and hin- 
terland as they become acquainted with 
their new friends. With the help of 
Technicolor and Cinerama cameras, 
you'll enjoy every minute of this trip. 


ONCE UPON A HORSE (Universal. Pro- 
duced, directed and written by Hal 
Kanter.) 


Starring Dan Rowan and Dick Mar- 
tin, a clever new comedy team who 
behave like a 1958 version of Abbott 
and Costello, this film makes hilarious 
fun of westerns. The boys portray out- 
laws in the wild and woolly West dur- 
ing filmdom’s much overworked “post- 
Civil War period.” Dan gets out of jail 
just in time to rescue Dick from mar- 
riage. So for no reason at all they de- 
cide to go into the cattle rustling busi- 
ness. 

Near the town of Empty Cup, Colo- 
rado, they steal a herd and then find 
themselves in the ridiculous position of 
not being able to get rid of it. Martha 
Hyer, playing one of those beautiful 
and practical movie cowgirls, owns al- 
most everything in Empty Cup, and 
she’s raised the price of feed so high no 
one wants to buy the boys’ cattle. The 
rest of the film is concerned with the 
unsuccessful efforts of these two inept 
outlaws at disposing of the cattle and 
getting out of Empty Cup. The plot it- 
self isn’t as funny as the way this movie 
kids other movies; and the teen-ager 
who saw the preview with me roared 
with laughter at the zany jokes and out- 
rageous slapstiek. You may do the same. 

—Puiwie T. Harrunc 


Scenes from Windjammer show the Nor- 
wegian S.S. Christian Radich and part of 
its young crew making merry musically. 
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Ramine stars in South Seas Adventure. 


Love to spin records? | 


Just dig into the pop. 
jazz, or classical 
_ barrel for an earful 


@ POPULAR: ’S Awful Nice (Co- 
lumbia). Roll back your rug betore spin- 
ning this Ray Conniff disc. The talented 
_arranger presents a full-sounding pack- 
age of standards, including It Had to 
Be You, Lovely to Look At, and That 
Old Feeling. His scoring of voices with 
the brass section has added exciting 
new colors to big band swing. 

Music for Non-Thinkers (RCA Vic- 
tor). “Dr. Fritz Guckenheimer” (really 
San Francisco's Richard Gump) has 
done it again with his Sour Kraut Band. 
Sure-fire musical fun for your next 
birthday bash. 

Althea Gibson Sings (Dot). Tennis is 
still her game, yet Althea deserves a 
nod for this pressing. She is unhurried 
and has wisely avoided any vocal trick- 
ery. You're My Everything, the album's 
high-point, marks her as a potentially 
fine romantic singer. 

JAZZ: Johnny Griffin Sextet (River- 
side). Tenorman Griffin is rich in bop 
ideas, especially on hard-paced num- 


Pepper Adams’ brilliant baritone and 
Kenny Drew’s piano cut Johnny on the 
slower What's New? An _ exceptional 
all-star recording group, with Wilbur 
Ware’s bass solos raising many eyebrows 
(dig him on Woody’n You in particular.) 

CLASSICAL: The Instruments of the 
Orchestra (Vanguard). contra- 
bassoon to castanet, this two-record 
course is the perfect anchor for anyone's 
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classical library. First desk men of the 
Vienna State Opera Orchestra, solo and 
ensemble, are presented by radio's 
David Randolph. Remarkable for its 
good taste and technical clarity, the set 
comes with a 16-page illustrated book. 
PICK O° THE POPS: Lou Stein still 
leading with Got a Match? b/w Who 
Slammed the Door? on Mercury. . 
Liberty's Barry Martin coming up with 
Hello Love for a possible hit. . . . Jeri 
Southern’s Oh Sure I Do and Just When 
We're Falling in Love have put the 
Roulette label out front. . . . Speaking 
of labels, new ones are “Banana” and 
“Antler.” —Bos SLOAN 


Enjoy TV and radio 
shows? Lhe networks are 
popping with all kinds 
of surprises 


@ SUDDENLY it’s September, and 
the big TV-radio networks are begin- 
ning to percolate again. Here's a long- 
distance view of what this crisp fall 
season has to offer. First, let’s look at: 

Special Shows: CBS-TV promises two 
lavish musicals: Little Women, starrring 
Margaret O’Brien and Florence Hen- 
derson (Oct. 16), and O. Henry’s Gift 
of the Magi (Dec. 9) as a pre-Christmas 
offering. Big names will be visiting vou, 
too. Bing Crosby promises two 90- 
minute shows for ABC-TV; Fred Astaire 
has been signed for two 60-minute 
musicals for NBC-TV; and a new Pon- 
tiac series on CBS-TV will present Vic- 
tor Borge, Mary Martin, Phil Silvers, 
and others in special shows. Louis 
“Satchmo” Armstrong will be on_ his 
own Nov. 10 for a CBS-TV jazz show. 
And keep your eyes open on Nov. 3, 
when Rosalind Russell will appear in 
her original Broadway role in Wonder- 
ful Town over CBS-TV. 

Dramatic Shows: The DuPont Show 
of the Month begins its CBS-TV series 


Maggie O’Brien—Beth in Little Women. 


on Monday, Sept. 22, with the comedy, 
Harvey. Five 90-minute plays will be 
teatured on the Hallmark Hall of Fame 
on NBC-TV. Julie Harris will open with 
Johnny Belinda on Oct. 13; Alfred 
Drake is scheduled for Kiss Me Kate 
in November; and Green Pastures of 
last year will be repeated live. 
Documentary Shows: CBS-TV is pre- 
paring two hour-long Conquest pro- 
grams, while Omnibus returns on NBC- 
TV with Gene Kelly giving a history of 
the dance. On Oct. 3, Lowell Thomas’ 
High Adventure takes its CBS-TV cam- 
eras to Alaska. Edward R. Murrow will 
initiate a new CBS-TV series, Small 
World, in which famous people from all 
over will chat in your living room. 
Variety Shows: Jackie Gleason and 
Buddy Hackett join forces on CBS-TV 
starting Oct. 3. Milton Berle returns to 
NBC-TYV, Oct. 1. Ed Wynn begins his 
comedy series on NBC-TV, Sept. 25. 
Radio Shows: CBS-Radio will begin 
its regular Saturday broadcasts of the 
Metropolitan Opera in November. In 
October, this network will introduce the 
New York Philharmonic Orchestra in 
concerts each Saturday evening. 
—Dicx KLEINER 


ENTER the Co-ed Contest! 


Gifts you've always wanted to own can be yours . . . 
Glamorous and useful gifts, exciting and practical gifts .. . 


Any one of them is for you if you... 


ENTER the Co-ed Contest 


For your entry blank and further details, 


see your October Co-ed. 
Make Sure You Subscribe! 
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... the latest thing 


For the cook: Cream cheese is the 
base for two products from Borden’s— 
Cream Cheese with Bacon and Horse- 
radish, and Pasteurized Cheese Spread 
of Cream Cheese and Roquefort. 
They're naturals for salad dressings, 
party tidbits, sandwiches. Packed in 
plastic containers. About 3l¢ each... . 
To make that cake something to shout 
about, General Mills offers a cooked- 
type frosting with a delicate cherry 
almond flavor and bits of red cherries 
throughout. It's Betty Crocker Cherry 
Fluff Frosting Mix. And for breakfast, 
there’s Betty Crocker Protein Plus, a 
protein-packed hot oat cereal. About 
35¢ a pack. ge... . To its line of Cheez 
Presto, Swift adds something different: 
Smoky, the cheese-in-a-tube. Use it to 
stuff celery, on crackers, on hot vege- 
tables, in tossed salads, on burgers, or 
to take along on a picnic... . A mere 
twist of the wrist is all that is needed 
to open Heinz Strained Fruit Dessert— 
Bananas, Custard Pudding, Apricots, 
and Oatmeal. These four are the first 
baby foods to be packed in jars with 
screw caps. 


For beauty: DuBarry’s Royal Balm 
is said to be the first hand and body 
lotion fortified with Royal Jelly of the 
Queen Bee. $2. plus tax. . . . Another 


For luxurious skin. 


A girl’s-eye view of 


some of the wonderful new products 


For a luxurious table. 


“bee” wise product, Pond’s Cold Cream, 
which has always contained beeswax 
for consistency, is available in a queen- 
size economy jar. 10.4 oz. jar, $1.50 
plus tax... . The new Toni permanent 
gives the hair body as well as curl, 
so necessary for today’s hair styles 
whether tousled and curly or sleek and 
smooth. $2. plus tax. . . . Quest, a 
unique deodorant powder, gives extra 
protection when a girl needs it most— 
during menstruation. It destroys body 
oaors, prevents chafing and is not scent- 
ed. 1 oz. 39¢ plus tax. . . . Trushay, 
with silicones added, softens and helps 
heal rough, chapped hands. In 25¢, 
49¢, and 83¢ sizes—all plus tax... . 
Helena Rubinstein’s Curl-Sheen Hair 
Spray helps curls stay in and gives the 
hair luster. 7 oz. $1.50 plus tax. 
Lady Ellen Klippies now have a Queen 
Size Klippie that is tapered to hold 
larger curls in a smaller area of head 
space. Curls dry faster, too. A card of 
8, 29¢. . . . Shorter hemlines put the 
accent on legs this fall. Hanes Seamless 
Stockings offer a galaxy of leg-flattering 
shades—Barely Black, Topaz, Rouge, 
Teal, and many others, 


For the house: Silver Flower by Com- 
munity (see photo top) features a 
curved silhouette enlivened by a border 
of tiny carved flowers on delicate stems. 


It’s made of top quality silverplate; 
$9.00 for a five-piece place setting. 
Also from Oneida Silversmiths comes a 
new stainless pattern, Paul Revere. 24- 
piece service for 6, $29.95. . The 
first no-iron sheets, with matching pil- 
low cases, are here. Theyre made in 
flat and fitted types, in heavy-duty mus- 
lin, regular muslin, combed _percale. 
Called Pequot “E-Z Care,” they re made 
by Indian Head Mills, . . . Singer’s But- 
tonholer is more versatile than ever, for 
a new template makes it possible to 
turn out tiny round eyelets. $9.95 with 
five templates. . . . Westinghouse’s “all 
new eye-saving white bulb” gives a 
soft, glareless light and is said to be 
the best bulb for seeing ever developed. 
. .» Marvalon’s Patrician Line of decora- 
tive coverings make it easy to restvle 
tables, lamp bases, baskets, and other 
furnishings to give them a luxury look. 
The patterns are called Stars ‘n’ Stripes, 
Galaxy, and Stardust. They're available 
in white, turquoise, pink, and vellow. 
From Kimberly-Clark. . . . / A synthetic, 
handwashable felt is especially suitable 
for draperies. The fabric’s bulk shields 
a room from the sun’s glare and 
the material is also sound-absorbing. 
It’s available in a unique design or solid 
colors, Called Feutron 63, it is made by 
the American Felt Company. 


For a luxurious room. 
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... and that’s what we mean! Write us 
a posteard, giving your opinion on any 
subject and criticism of any kind— 
brickbats or orchids, We want to know 
what’s on your mind, Other readers 
do, too. Address Letters Editor Co-ed, 
33 West 42nd St., New York 36, N.Y. 

—The Editors 


Dear Editor: 

1 am a sophomore and am seriously 
considering the career of airline stew- 
ardess. Please tell me where | can get 
information about training schools and 
what requirements | must meet. 

—Trudie Thurston, Ashley, Ohio 


Watch for a forthcoming issue of 
Co-ed which will feature a comprehen- 
sive article on this career.—Ed. 


Dear Editor: 

Here is what I think of your maga- 
zine: 

C—Charming 

O—Original 

E—Exciting 

D—Delightful 

—Judy Elliott, Louisville, Ky. 


Dear Editor: 

I'd say that you publish one of the 
most interesting magazines tor teen- 
agers that | have ever read. Although I 
do not get around to reading all of 
Co-ed right away, eventually I do read 
every story and article and enjoy them 
very much. 

Carolyn Teel, Bremerton, Wash. 


Dear Editor: 

For the benefit of those readers who 
have part of Co-ed’s “Charm 
Course” and other beauty tips, I sug- 
gest that you print all of this material in 
one issue. 


missed 


—Marjorie Feldhamme 
Brooklyn, N.Y. 

We can’t do that, Marjorie, but you 
and other readers will be interested in 
watching for the new feature, Co-cd’s 
“Beauty Book.” Perhaps youll want to 
save all of the chapters for reference. 
It starts on p. 11 of this issue and will 
continue through the May issue.—Ed. 


Dear Editor: 
I love the up-to-date fashions which 
you run in Co-ed. 
—Gail Porter, Oaklawn, Ill. 


Dear Editor: 
This is the first vear I have taken your 
magazine. | have enjoyed it immensely. 


It has been helpful in my home ec 
classes, too, 
—Betty Tilghman 
Cape Girardeau, Mo. 


Dear Editor: 

“The “Here’s How” column teaches 
me so many little things that are handy 
to know. Thanks! 

—Anita B. Levson 


Middletown, Conn. 


Don't thank us, thank our readers. 
Their ideas make it helpful and inter- 
esting. When you read the column, 
which appears on p. 36, please note that 
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we're asking vou to send in your ideas 
on 3¢ post cards.—Ed. 


Dear Editor: 

I have a hearing defect caused by 
polio and those wonderful stories and 
articles which you publish in Co-ed have 
helped me to overcome my handicap. 

—Judie Landon, Seattle, Wash. 


Dear Editor: 

Co-ed has more of what I like in a 
magazine for a lot less ($). Everyone I 
know loves it, too. Keep up the good 
work. 

—Donna Johnson, Mesa, Ariz. 


new! colorful! 


Nestle’s 
64-page cookbook! 


Over 100 tantalizing treats! They're fun to fix . . 
Recipes for cookies, cakes, candies . . . 


. sensational to serve! 
all sorts of exciting things you can 


make with Nestlé’s® Semi-Sweet Chocolate Morsels. Just send 10¢ in coin 
or stamps (to cover costs of handling and mailing) to: The Nestlé Company, 
Inc., P.O. Box 48K, Spring Street Station, New York 12, N. Y. 


IMPORTANT NEWS FOR TEACHERS! 


Show Case #6—the newest in our popular educational series is now available 
for classroom use. The Project Sheets and Recipe Pads are designed to suit your 
modern methods of teaching. Recipe pads contain 50 sheets each; limited one pad 
per teacher. And Nestlé’s original ideas on “Cakes That Lead A Double Life” are 


sure to delight all your students. 


NESTLE'’S MAKES THE VERY BEST CHOCOLATE! 
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when they cook with 


LEA & PERRINS 
WORCESTERSHIRE 


Girls, take it from experts: 
make it a habit to use Lea & 
Perrins Worcestershire in cook- 
ing, wherever you use salt and 
pepper. It will give simple, 
everyday dishes a rich, zesty 
flavor that makes them special 
with men. Lea & Perrins... 
the original, and still unique 
Worcestershire . . . used by 
good cooks for 5 generations. 


Available Free: “Dishes Men 
Like”. ..a profusely illustrated 
64-page book containing 168 
recipes, all easy to make; il- 
lustrated carving instructions; 
suggested go-togethers built 
around meats, chicken, fish, 
and cheese or eggs. 
Write to: 
Lea & Perrins, Inc. 
241 West Street 
Dept. C, New York City 13 
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Sweet Lorraine 
(Continued from page 21) 


Just a summer romance! The words 
gnawed at her so that she couldn't 
concentrate. She refused to believe it 
and brooded miserably out the class- 
room window. She became aware of 
the girl behind nudging her. A folded 
sheet was slipped into her hand. When 
she opened it, she saw a sketch of her- 
self, chin propped on hand, her bubble 
haircut and long lashes exaggerated. 
A caption underneath said, “Why are 
you cruel, oh beautiful one?” It was 
signed, Chuck. 

She had to smile at the caricature 
of herself, but something made her re- 
fuse to turn in Chuck's direction. 

As she left the building that after- 
noon, he was waiting for her. “What's 
the matter? I’m poison or something?” 
he said. 

“Not at all—” She really had nothing 
against Chuck. Was it his fault he 
wasn't Mike? 

“So let me buy you a cherry soda 
and gaze into your deep dark eyes.” 
He gestured towards his car in his ex- 
aggerated manner. 

You're my girl . . . Was it only the 
summer sun and the summer moon 
that had made Mike say that? Was it 
all gone with the first soft hint of 
autumn? Disillusion twisted in her. She 
stepped into Chuck’s car. “May I have 
chocolate instead of cherry?” 

She was aware of herself laughing 
much too much. Could she be hysteri- 
cal? Or was Chuck really so amusing? 
He had changed over the summer. 
More of everything—more freckles, 
more height, more wit, and more of 
something else she couldn't quite figure 
out. But why bother, she thought, as 
Sweet Lorraine played poignantly in 
her head. “I'd like to go home now.” 

His clowning smile dented a little. 
He said, “A year ago Miss Hendrick 
read a composition of yours in class, 
It reached me. I've waited all this time 
to reach vou. I can wait some more.” 

She was stunned. A year—the year 
she was with Allen. Chuck's brown 
eyes studiell her—serious in his puckish 
face. She felt a prod of curiosity about 
him, but rose from the table. 

When she arrived home, there was 
a message for her. “Mike called. He'll 
be here Saturday at eight.” 

She accosted her mother at the stove. 
“What else did he say, Mom?” 

Mrs. Bart wrinkled her brow as 
though trying to remember. “I'm afraid 
not much else. Just hello and how are 
you, Mrs. Bart—and tell Lorraine we 
have a date for Saturday at eight.” 

She whirled rapturously and hugged 
her mother. Mrs. Bart said, “To me it 
doesn’t sound like a message to cause 
such joy.” 


“That's Mike’s way,” she said, “He’s 
fascinatingly unpredictable.” 

“Oh—is that what he is?” said Mrs. 
Bart. 

“Saturday,” she breathed. Then she 
flew to her room to prepare for it. 

As she foraged in her wardrobe for 
just the right dress, her heart ham- 
mered with gladness. How could she 
survive until Saturday! But suddenly 
there wasn’t enough time, for she abso- 
lutely could find nothing to wear. One 
after another she discarded her dresses 
as not sensational enough for a dra- 
matic re-encounter. There was nothing 
to do but make a new one. 

Lorraine flew up to the attic and 
opened a big wooden hope chest in 
which were stored a motley of fabrics, 
flowers, buttons, and ribbons. From its 
depths she extracted some __brass- 
colored velveteen, and then she flew 
downstairs again. Tacked to her bul- 
letin board was a pattern envelope 
which she now removed. She studied 
the sketch on it critically. It would be 
perfect for her if she modified the 
chemise and indicated a slight waist- 
line. Once she would have hesitated 
to make such an alteration, but her 
sewing skill had reached the point 
where she knew she could do it with- 
out too much trouble. Some day she 
hoped to design dresses. She meant to 
study, to find out if she had the talent, 
but one thing she knew for sure—her 
career lay somewhere in dressmaking. 
Happily, she spread the pattern out be- 
fore her... . 

Mike’s tan, his slow smile, his strong, 
sure manner all devastated her again 
the minute they met. How manly he 
was, compared to boys at school! 

He was impeccably polite to her 
parents, then whisked her out to his 
waiting car. “Still my girl?” he said, 
cupping her chin toward him. 

She nodded. “But you're a dog. 
Making me suffer three whole weeks.” 

“Nonsense. Important business. T 
got me a job.” He paused. “Right here 
in Glenhaven. At the Gatehouse Inn. 
It’s reopening next week.” 

She was inarticulate with the won- 
der of it. 

“Every weekend,” he went on. “I'll 
have to drop a late Friday class to 
make it down here, but it’s worth it—” 
he took her hand in his—“to be near 
you.” 

She was moved, and tears misted 
her eyes. Mike’s college was 40 miles 
away—probably three hours up and 
back. 

“You shouldn’t have suffered,” he 
chided. “You have to trust me.” He 
turned the ignition key, and started to 
sing, “Just found joy, I'm as happy as 
a baby boy . . . when I'm with my 


(Continued on page 48) 
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“Charm Center” (formerly “Beauty 
Box”) is planned to help make you 
attractive. if you have special questions 
about your appearance, write: Carol 
Ray, Co-ed Magazine, 33 West 42nd 
St., New York 36, N. Y. 


Q. I don’t weigh very much—110 lbs., 
and I'm 5 feet, 4 inches tall—but I look 
bottom-heavy. How can I make my hips 
look smaller? 

A. A lightweight girdle with side 
panels will help if width is your prob- 
lem. If you are fleshy behind, a girdle 
with a back panel will smooth you 
down. And this exercise will help to 
flatten: sitting erect, with legs out- 
stretched and arms forward at shoulder 
level, “walk” forward and backward on 
your seat, 10 “steps” each way. 


Q. Can the bust be developed? 

A. Development is certain to be grad- 
ual, even with exercise. This one may 
help: sitting with your out- 
stretched to the sides at shoulder level, 
slowly “draw” large circles in the air, 
higher and higher, in a counterclockwise 
direction; relax and repeat 10 times. 
Also, you might wear a lightly padded 
brassiere. Just make sure the bra doesn’t 
exaggerate your bustline out of propor- 
tion to your waist and hip measure- 
ments. 


Q. I lived on the beach last summer 
and my hair is bone dry. What can I 
do? 

A. Stimulate the oil glands by daily 
massage of the scalp and then brush 
the hair with long firm strokes to dis- 
tribute the natural oils. Try one of the 
shampoos especially recommended for 
dry hair. Between shampoos, use a hair 
cream or lotion on the ends to keep hair 
manageable. 


Q. Is there any way to stop nail 
biting? 

A. You might like to try this plan 
used by a professor at The City College 
of New York who tried it on his stu- 
dents. Standing before a mirror, the 
students went through the motions for 
thirty seconds to a minute of biting 
their nails without actually biting them. 
At the same time, they said aloud, 
“This is what I am supposed not to do.” 
After about ten months 50 percent had 
been cured. You might also try a pro- 
fessional manicure or promise yourself 
long nails for a special party or date. 


PETER PAN FOUNDATIONS, 


to make 
the most 
of youth 


The smart start for subteens, 
new teens, true teens is a 
Peter Pan Heaventeen bra. 
Superbly made for 
gentle shaping and perfect fit. 
28-36AA and A-—from 1.50 
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Sweet Lorraine 
(Continued from page 46) 


sweet Lorraine.’ . . . Say, where do you 
go dancing in this town?” 

Mostly they danced at parties and 
proms. Mike was a college man—more 
sophisticated. “The pavilion’s still 
open,” she said. “It’s not much of a 
place—” 

There were a few familiar dancers 
on the large lantern-lit floor, among 
them Amy. Lorraine made a point of 
reaching her. “Amy, I'd like you to meet 
Mike.” Amy’s face pointed like an 
exclamation mark. 


After that little triumph, Lorraine 
gave herself up to the pleasure of 
dancing. Mike danced with the same 
sure competence that characterized 
everything he did. “It’s like old times,” 
she said. 

“It's better.” 

After a while they made their way 
to the little round tables for refresh- 
ments. As they waited for their order, 
she playfully locked hands with Mike 
over the table. Somebody said, “Hello, 
Lorrie.” She felt the slightest twinge 
of discomfort. Only one person called 
her that. She turned and saw Allen at 
the next table. 


Ship’n Shore shirts do such nice things for us. Give a new air 
to everything we wear. These are our favorites...in fine 
combed cotton broadcloth or oxford print ...2.50 to 3.98 


Ship’n Shore! 


He met her eves quite coolly, and 
she could see in a second that he was 
all over it. In fact, he seemed more 
relaxed than she'd ever known him. 
The girl with him was not pretty, but 
very distinctive. “Allen always did go 
for the ones with brains—” she thought. 
He said smoothly, “The summer seems 
to have done us both good, Lorrie.” 

She pondered briefly about Allen as 
she floated in Mike’s arms again. She’d 
thought she could predict Allen exactly, 
but this suave manner was new. Well, 
anyway, he wasn't mooning about her 
any more. Someone tried to cut in then, 
and Mike said, “C’mon, you know too 
many people here. Let’s go for a ride.” 
His azure eyes blazed into hers, and 
he said, with half a smile, “You may 
as well know it. I want you all to my- 
self.” 

It was a thrilling idea. 

And thrilling, too, were the weeks 
that followed. Lorraine had thought 
nothing could match her summer at 
Silver Cove, but this autumh held a 
special glory. The trees seemed to burn 
and glow, surrounding her with ever- 
deepening crimsons and saffron. She 
sloshed happily through fallen leaves, 
sniffed the smoky  chrysanthemum- 
scented air like a healthy bear, and 
flipped the days joyfully from the 
calendar, waiting for the weekends 
with Mike. 

It became a ritual. Mike called her 
the minute he got into town; then he 
came by for her, greeted the family, 
and kidnapped her for the evening. 
They would have dinner at a small 
restaurant, and in their candle-lit booth 
relate the week's events. Then they'd 
drive over to the Gatehouse Inn. Lor- 
raine had a special niche from where 
she could see Mike clearly as he 
played. Now and then his eyes would 
seek her out, and her heart would turn, 
reading their message. 

She soon knew all the songs they 
played, and became a kind of mascot 
of Jeff, the trumpeter, and Marty, the 
drummer. They were both schoolmates 
of Mike. In fact, the Gatehouse Inn 
drew a large college crowd, and once 
someone asked Lorraine to dance, 
claiming he was a fraternity brother 
of Mike’s. She enjoyed dancing, instead 
of just listening, and it was fun to 
chat with someone new, but later 
Mike reprimanded her. “It doesn’t look 
good,” he said. 

“I don’t know why not.” She was 
quite annoyed. 

“You're my girl.” 

“Well, there’s no sign on me, Mike.” 

He pondered that a moment. Then 
he took off his class ring and handed 
it to her. “Now there is.” =e 

She had a fleeting moment of un- 
certainty as the ring glittered before 
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her in his outstretched hand. Why 
didn’t she clutch greedily at it? 

Mike gave her no time to think 
about it. “Allow me.” He opened the 
clasp of her charm bracelet. “This will 
do for now.” He slipped the ring on 
the bracelet where it bulked ostenta- 
tiously. Then he said softly, “I love 
you, Lorraine.” 

She felt a frightened thrill. No one 
had ever said those words to her be- 
fore. Not even Allen who had such a 
serious nature. But why did she feel 
so still inside—as though listening for 
some answer in herself? 

At the piano, Mike was playing 
Sweet Lorraine, and Marty was signal- 
ling grins to her. Immediately the song 
possessed her, and as she watched 
Mike, dreamy and intense with the 
music, she felt again his attraction, and 
her fingers closed tenderly around the 
dangling ring. 

The ring caused comment at the 
breakfast table. “What, again?” said 
her father. 

“It’s only the second one, dear,” she 
smiled back. 

“The fascinatingly 
Mike?” asked Mrs. Bart. 

“But who else?” She reached for the 
cream. 

“Serious this time?” Her mother’s 
eyes probed. 

“Very serious.” 

“Think you'll marry him?” 

“Marry!” She knocked over the 
cream pitcher. 

No one pursued the conversation. 

The ring also caused comment at 
school. 

“Does Winchell know about this?” 
asked Amy. 

“If he didn’t, he will now,” replied 
Lorraine. 

Amy smiled blandly. “Why keep it 
confidential, honey? Owning a ring like 
that gives you status.” 

So it was buzzed around the school. 
At Sonny’s Snack Shop where she 
stopped for a soda later, the girls clus- 
tered around to see. “A college man!” 
one said. And someone else remarked 
“I hear he’s gorgeous!” 

“Who's gorgeous?” said Allen, who 
had just come in with Chuck. “We'll 
want to print it in High Life, won't we, 
Chuck?” 

“Lorraine’s new steady,” Amy sup- 
plied immediately. 

“A real live jazz pianist,” said an- 
other girl. “At the Gatehouse.” 

“Congratulations,” said Allen coolly. 
“He looked like a nice guy. Jazz pianist, 
eh? Maybe we could interview him. 
Chuck, there’s an assignment for you. 
Do a sketch of him, too, at the piano.” 

Chuck's face was stony. “You do it, 
Allen.” 


“Don’t anybody do it,” Lorraine said. 
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“Allen, stop being editor-in-chief all 
over the place.” 

Allen shrugged. “No harm meant. 
C'mon, I'll buy you a soda. Or will 
people talk?” 

“No, it’s safe,” said Chuck. “After 
all, I'm here.” 

Something in Chuck’s tone made 
Allen glance at him, and Lorraine 
could see Allen’s radar working. This 
was what she had liked so much about 
him—this quick perception, the con- 
stantly operating gray matter which 
made him stimulating to talk to, had 
elected him to a dozen school offices, 
and kept him editor of the school 
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“Well, in that case, if you are so 
safe, you buy the soda and I'll move 
along. Got a deadline. "Bye, Lorrie.” 
He playfully pulled one lock of her 
hair, as he’d done a hundred times be- 
fore saying “Bye Lorrie.” The gesture 
touched her, and she had a totally un- 
expected desire that he not leave, that 
he stay and chat with her about the 
myriad things that churned in his ex- 
ceptional mind. But as he walked 
away, she cautioned herself, “What's 
wrong with you? You've had it with 
Allen, you know that.” 

Chuck said, “Anyway, you always 
pick interesting guys.” 

“You're interesting, too,” she said, 
feeling sorry for him. 

“In that case, how about riding out 
to the Fairmount Zoo with me Satur- 
day? I want to do some sketching.” 

She shook her head from side to side. 

“Why not? I've got qualities you'd 
adore.” He took out a pencil, started 
sketching on a napkin. 

“Mike wouldn't like it.” 

“I didn’t ask Mike, I asked you.” 

She didn't reply. To herself she had 
to admit it would be fun. She got a 
quick picture of the cages, the park, 
crackerjacks and balloons. Chuck was 
watching her; she had a feeling he 
could read her thoughts, and she felt 
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embarrassed, also a little guilty. 

He surprised her then. “Dollface, 
I'm not asking you to go steady with 
me or to forsake all others. I’m just 
asking you to spend a fun afternoon. 
Remember that about me. I'm no 
medieval type like your Mike.” 

What an odd thing to say! He really 
had a new twist to him. She was 
tempted. Such a rut she was in week- 
days, waiting for Mike—homework, 
playing records by herself, and the 
endless chatter with girls, girls, girls. 
She looked down at the ring on her 
bracelet. “I’m sorry, Chuck.” 

Chuck nodded. He handed her the 
sketch. There she was, mop-haired 
with wide eyes, and chained to a piano. 
She handed it back to him with no 
comment. ‘ 

“I'll keep waiting,” he said. 

“Sure of yourself, aren't you?” 

He looked at her with disarming ap- . 
peal. “Not really. Just a hunch I have.” 

That night she played Mike’s rec- 
ords—Nat King Cole, Louis Armstrong, 
and a few others he'd lent her. She 
studied the snapshots of him on her 
bulletin board, and relived their happy 
times together. Then she sat down to 
write to him. But ridiculously, there 
was nothing to say. Their day-to-day 
lives seemed so far apart, even though 
they were so close. She tore up the 
letter. She thought of polishing her 
nails. Then she took out a dress that 
needed altering. But even sewing, 
which usually could take her entire 
attention, left her restless. Crazily, 
stupidly, her mind kept running off to 
Allen. 

She felt her cheeks burning. What 
was wrong with her? It was Mike she 
was supposed to be crazy about! .She 
herself had ended things with Allen. 
But she just couldn't control these new 
feelings. 

On an impulse, she put on fresh lip- 
stick, brushed her hair and went out. 
She told herself she was just going 
down to the Canteen. If Allen was 
there, so what? (But, of course, she 
knew he'd be there.) Hadn't he helped 
organize the Canteen for the town’s 
teen-agers? In fact, she had worked 
with him in the drive. It had been a 
superman effort, but worth it, and 
really, even the hardships had been 
fun. 

Allen was sorting records for the 
evening's dancing. His brow went up 
ever so slightly. “Hi—long time no see 
around here.” Then, “This used to be 
your job, remember?” 

She looked around with an odd 
sense of suddenly being in the past. 

“We could use you here,” he said. 

“Really?” She looked deeply in his 
eyes, but there was no response. 

He outlined new plans, and she 
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listened, fascinated as she'd always 
been by his energy and vision. Old 
friends came by to greet her, and she 
felt a pleasant tingle of belonging. She 
had a crazy thought: maybe it was 
Allen she really loved—maybe it had 
been a mistake! 

Later, he asked her to dance. “It’s a 
little like the old days, isn’t it?” he 
said. 

She heard herself reply, “Just a very 
little.” For dancing with Allen she 
realized that things had not changed, 
after all. It was as dead as it had been 
the night she gave him back his ring. 

Why had she kidded herself? The 
question along with others plagued her 
in the next days. Oh, she wished Mike 
would come and everything were se- 
cure again. But the very next moment 
she was afraid to see him. Guilt and 
confusion gnawed in her. 

Friday night Mike looked especially 
attractive in a new tweed jacket. 
“How’s my girl?” he said. He scanned 
her face. “You're looking pale. Any- 
thing wrong?” 

His tenderness touched her, and she 
wound her arm through his. Mike’s 
presence would chase the questions out 
of her mind, she was sure of it. 

At dinner he handed her a small 
velvet box. “What's this?” she said with 
a little press of fear. 

Inside was a thin gold chain. “For 
your ring,” Mike said. 

“It’s lovely,” she said distantly, for, 
absurdly, Chuck's sketch had jumped 
into her mind. 

“Surprise,” Mike said. “I've got the 
night off.” He studied her again. “I 
realize it hasn’t been fair, tucking vou 
off at the Gatehouse Inn. Tonight we're 
going out. Got any favorite places?” 
“How about the Canteen?” she sug- 
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“| just love your Rock ‘n’ Rolls Royce, 
Joey, but will anyone notice my blouse?” 


gested eagerly. “I'd love to show you 
off to the kids—” 

“Uh-uh.” He shook his head. “Kids 
is right. I'm past that high school stuff.” 

“Yes, of course.” But disappointment 
welled in her. 

They went to the fashionable Man- 
sion Room at the Glenhaven Hotel be- 
cause, as Mike said, “Nothing's too 
good for my girl.” 

There were crystal chandeliers, gold 
drapes, and marble columns. There 
were girls in short formals with lac- 
quered hairdos and mask-like faces. 
There were men dancing who looked 
almost as old as her father. After the 
first pleasing impression of splendor 
and sophistication, Lorraine felt baby- 
ish, unkempt, and out of place. 

Being with Mike should have made 
up for the sense of isolation, but it 
didn't. She felt wooden in his arms. 
Her mind fled back to the first night 
they'd danced at the pavilion and 
there were wings on her. Her heart 
panged with an ominous premonition. 
No—it simply couldn't be happening 
again—not with Mike whom she adored. 
She grasped desperately for rescue. “I 
got a crazy idea, Mike. Humor me. 
Let’s ride down to the pier.” 
“Whatever you say—it’s your night.” 
There was a strong breeze on the 
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black water. A narrow moon gave a 
sliver of light. Here and there the dark 
masts of boats rocked and the smallei 
hulls made slight splashing sounds. 

They stared out at the water, and 
Mike said, “Can’t wait for next sum- 
mer. I miss my Sweet Lorraine.” He 
turned and grinned at her. “Double 
meaning, eh?” Then he said, “I can 
just see Silver Cove waiting for us. 1 
can just feel that boat sailing out— 
with just the two of us—” 

It was no use. The pier, the moon, 
the breeze, and even Mike’s lean pro- 
file, couldn’t dislodge what was no long- 
er premonition but knowledge. Yes, she 
could see Silver Cove, too—each bank 
of beige sand, each mossy rock, each 
white-fringed ripple of water. She too, 
could feel the deck of Sweet Lorraine 
under her bare feet and smell the salt 
air as they moved out of a sleepy har- 
bor. But she knew too, each thing they 
would say to each other, each thing 
they would do together, each tiny nuance 


that would pass between them. The ad- | 


venture of being together had ended for 
her, and Mike, Silver Cove, the boat, 
were all a many-told tale. 

Her heart ached as Mike began to 
hum Sweet Lorraine. Even the song had 
lost its poignance, she'd heard it so often. 
Involuntarily she shuddered and Mike 
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said,“ Cold, baby?” and offered his coat. 

But the coldness seemed to be inside 
her, and as the shudder came again, and 
a pain twinged in her temple, she said, 
“Could we go home? I'm tired.” 

At her door Mike said, “Something's 
wrong, isnt it?” 

“It’s nothing. I'm just tired.” 

When he left, she sagged against the 
door. Then she went slowly upstairs, 
and fell fully dressed upon her bed. 

She lay without moving for what 
seemed like a long time as the pain 
throbbed in her head. Then she rose 
and started automatically to undress, 
to brush her hair. In the mirror she 


Let Us Send You 3 Boxes Of New 


noted the pallor of her face. “Sweet 
wont, 
CHRISTMAS CARDS 
And Show You How To Get Them FREE 


Samptes Start § $ 
You Earning 25t 250 in Spare Time 
Delight friends with the Beauty and Greet (———— 
Values of our exciting, new Christmas Card 
samples. Make the easiest money of your life 
taking their orders. No experience needed. You 
make as much as 50c to $1.25 per item on big line 

of fast selling Cards, Stationery and Gifts. For 
money-making samples on approval, FREE Personal Album 
and 90th Anniversary Gift Offer, just send your name to: 
MIDWEST 


CARD CO.,1113 Washington, Dept. St. Louis 1, Me. 


apy 


A Guide to Prayer 
for Young People 


“Youth at Prayer’’ 


compiled by 
Harold and Dorothy Ewing 


“Youth at Prayer”, containing prayers 
written by young people, as well as 
some from the devotional classics 
and from present day writers, is a 
much appreciated aid to one’s spirit- 
ual life. This book helps to develop 
an understanding of prayer, of God, 
and of our relationship with Him. 
An appropriate gift for any occasion. 


Beautifully bound in blue imitation 
leather, with owner's name inscribed 
in gold on front cover. 128 pages. 
3 x 5 inches in size. Send $1.00 for 
each copy, or $10.50 a dozen. Print 
inscription name or names clearly 
when ordering. Address 


The world’s most widely used devotional guide 
1908 Grand Avenue, Nashville, Tenn. 


Lorraine,” she said to her reflection. 
“Falling in and out of love as the sea- 
sons change. Love ‘em and leave ‘em 
Lorraine. Shallow, changeable Lor- 
raine.” What had happened to the great 
love she'd felt—first for Allen, and then 
so surely, so potently for Mike? 

She watched her image as two tears 
rolled slowly down her cheeks. Mike 
had tried so hard tonight. He was ten- 
der, loyal, smart; there wasn’t any- 
thing wrong with Mike—it was she who 
was to blame. 

The sobs wrenched through her, but 
they brought no relief. Shame and self- 
loathing knotted agonizingly inside her, 
and her head banged. She put on a robe 
and went to the bathroom where she 
laved her temples and eyes. As she was 
returning to her room, she suddenly 
rounded the corridor and started up the 
attic stairs. She acted instinctively, from 
an old habit. For it was there, high in 
the cluttered dust-smelling eaves that 
she used to brood out her childhood’s 
despairs or act out her childhood dreams. 

Lorraine lit the small Victorian desk 
lamp her mother had banished ‘when 
they modernized the house. It threw a 
dim rosy light. Outside the wind moved 
in the locust tree, and rhythmically a 
branch tapped on the eaves. The sound 
was oddly soothing like the tick of an 
old family clock. She sat down in a 
brown wicker rocker and moved back 
and forth in time with the ticking branch. 
And as she rocked, and her eyes grew 
used to the half light, familiar objects 
rose from the shadows, and it was as 
though the whole past stood before her. 

There in a corner was the carton with 
her set of toy crockery, the gargantuan 
stuffed panda that had accompanied her 
to bed each night, and a red-cheeked 
doll with real hair. The doll was wear- 
ing the first dress that Lorraine had ever 
sewn. She’d made it all by hand, with a 
row of green cross stitching on the hem. 

And there was the purple satin 
queen’s costume with the cotton dabs 
that were supposed to look like ermine 
from far. “You will do as I command—” 
she had recited stiffly before the gram- 
mar school audience. But in those few 
moments on the stage she had been a 
real queen in every inch of her small 
body, and she had known that some- 
day she would be a great actress. 

When had that ended, Lorraine won- 
dered. When her eye lit on the battered 
little portable typewriter, then she re- 
membered. It had ended when she dis- 
covered that the only thing worth being 
was a dashing brilliant reporter. Lor- 
raine smiled, despite her leaden heart. 
There was the nickel notebook, too, in 
which she’d jotted her scoops and dar- 
ing editorials. 

Somewhere along the line, she'd 
changed direction again. It had been 
too mental and she had swung all the 


way and played tennis every spare mo- 
ment. There, in a discarded fishbowl, 
were a half dozen tennis balls with her 
opponents’ initials inked on them, com- 
memorating special games. And right 
next to them was the dressmaker’s form. 
She looked at it fondly. She had spent 
so many hours sewing with it that it 
was like a friend. She used it rarely 
now, for she had learned how to alter 
patterns for her figure. . . . And there 
was the large Valentine candy box 
Allen had given her last year. .. . 
Lorraine stopped rocking and _ sat 
still as revelation coursed through her. 
Had not her whole past—her: whole | 
growing up—been an exploration of one 
interest and then a moving on to an- 
other? And wasn’t that what made her 
a person, a whole being—that all these - 
enthusiasms, facts, and fantasies had 
fused through the years to form her? 
Slowly she realized that she was 
never really destined to be an actress, a 
reporter, or a tennis champion, and so 
these roles had been played briefly and 
then left behind. Only one had re- 
mained constant—her love for sewing. 
From that first doll’s dress when she 
was eight, until now, that love had en- 
dured and grown wider and deeper. 
Someday, Lorraine told herself, with 
surety and a resurgence of self-esteem, 
someday I'll love a boy that way—en- 
duringly and deeply. It will happen 
without my knowing it maybe, the way 
the sewing had progressed from kid's 
fun to a hobby to a career. But right 
now I'm not ready to stick with any one 
boy. I've got to grow with each person, 
the way I grew with each new interest. 
And now she knew, of course, why she 
had been reattracted to Allen. She 
would like to be friends with Allen, to 
enjoy his good mind, and share his 
fun, as she would like to be friends. 
with Mike, too, and with many others. 
The pain was gone from her head 
now, and inside the knot had uncoiled. 
She sat still for a few minutes more, 
savoring the return of calm and the 
renascence of hope. Then she went back 
to her room where she took the ring 
and chain from around her neck and 
put them in the velvet box... . 
Saturday morning billowed in the 
gauzy curtains and fell in a pool of 
sunshine on her rug. Lorraine looked 
out on garnet maples and honey-colored 
oaks. The mailman was whistling as 
he made his rounds; bikes whooshed 
down the street, a neighbor was round- 
ing up fallen leaves, and Lorraine’s. 
mother was already out snipping purple 
chrysanthemums. It was a noble morn- 
ing, full of hope, calling for energy. 
It was, she suddenly decided, a morn- 
ing for the Fairmount Zoo. 
And with that thought, she allowed 
herself, for the first time to ponder 
Chuck Gorman. Somewhere behind his 
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clowning was an unusual mind, and 
beneath the easy-going surface a well 
of determination, It would be challeng- 
ing to reach and explore, somehow like 
digging for treasure you were sure 
‘ would turn up. “I'm not a medieval 
type like your Mike,” he had said. She 
liked that. But what was the hunch he 
claimed to have about her? 

She dialed his number. Oddly 
enough,. he wasn't surprised to hear 
from her. “That hunch,” she said, 
“what was it?” 

“Oh—just that I knew you wouldn't 
be tied down for long.” 

“How'd you know?” 

“That composition Miss Hendrick 
read long ago—you said, ‘Change is the 
soil in which we grow.’ I remember 
the words.” 

“Why?” 

“Because I feel that way, too. I don’t 
like chains.” 


He was stating his terms. Good. | 


“Neither do I.” 
The phone hummed. 


“Can I have a red balloon at the 
zoo?” she said finally. 
There was a second’s silence. Then 


Chuck said, “And popcorn, too.” 
“But we can’t be late,” he cautioned. 
“Or we'll miss the gnu and the yak.” 
“Oh-—?” 
“Afternoons, they put them back in 
‘the crossword puzzles.” 
“You're crazy.” 


“I told you I had qualities you'd 


” 


adore. . 
She took her red plaid suit from the 
closet. It went with the brilliant day, 
she thought. There was a loose button, 
and as she started to sew it, she found 
herself humming Sweet Lorraine. Mike 
would call this morning to see if she 
was all right, she knew it. When he 
couldn't reach her, he’d get jealous; 
she could predict that, too. His eyes 
would turn darker, and his strong fea- 
tures would look angular. But then he'd 
call tonight again and say, “How’s my 
girl?” And what- would she say—ex- 
actly? 
Regret stirred in Lorraine, and for a 


‘ moment the effulgent morning dimmed | 


. with the dread act that lay ahead.“She 
hoped Mike wouldn't be too proud, 
too hurt. Then maybe she could sal- 
vage a friendship from the summer's 
romance. But deep in her heart, Lor- 
raine knew that it would not be so easy. 
She would have to strain for some spe- 
. cial insight of kindness and under- 
standing to give Mike. And she might 
even fail him. There was nothing to 
do now. All she could hope was that 
she would never fail, or fool, another 
. boy—or herself again. 
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Meet a Real Fashion Designer 
(Continued from page 24) 


reputation for herself as B. Altman & 
Co.’s pet designer of Young Colony 
clothes. Inexperience, she says, caused 
some of her job problems. At one manu- 
facturer’s, though she was hired as a 
designer, the boss wanted to send her 
to secretarial school so she could be his 
private secretary. Jenny cried and cried 
till her mother, who had faith in her 
creative ability, urged her to quit. 

At her last job which was with Bobbie 
Brooks, she feels .she turned out her 


most successful designs—a whole collec- 
tion done in Kenya cottons—bold, color- 
ful copies of native fabrics for dresses 
for the sun. Jenny got the ideas for 
these designs from fabrics which a 
friend brought from Africa. 
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Do Teen-agers Have 


Do teen-agers have enough freedom 
—or too much? That's the question we 
asked you last spring and your answers 
show that you've put some serious 
thought to the subject. You sent us 
your ideas on how often you should be 
allowed to date, what decisions you can 
make for yourselves, and how much 
responsibility you should have. Many 
of you also had good suggestions for 
working this out with your parents. 


Today there are teen-agers with too 
much freedom and teen-agers without 
enough. We don't often think of the 
ones without, because the ones with too 
much are the ones who are talked about 
the most. 

Being out until all times in the morn- 
ing, and smoking and drinking are 
wrong. On the other hand, some teen- 
agers have to stay home all the time and 
even worse problems can result from 
this. 

Responsibility at home, fun with 
other teen-agers (dates, parties, etc.) at 
least two or three nights a week, join- 
ing school activities, and guidance from 
parents should make better teen-agers 
who will grow up to be good citizens. 

Verna C. Foreman 
Hershey (Pa.) H.S. 


given to 
her age, 


I think freedom should be 
a teen-ager not according to 
but according to her ability to face 
problems and act maturely in different 
situations. Boys should be allowed a 
little more freedom than girls simply 
because a lot of freedom for a boy 
doesn’t present the problems it does for 
a girl. 
Colonia Borden 


Woodson H.S. 
Crisfield, Md. 


I think it’s up to the parents to de- 
cide when girls should date. If they 
know the boy the girl would like to go 
out with, they usually will let her go. 
Girls shouldn't be able to go out with 
every Tom, Dick, or Harry who comes 
along. On the other hand, boys are the 
ones who do the asking and can judge 
the girl for themselves. 


Delores Sandoval 
Salt Lake City, Utah 


The teen-ager who has self-respect 
and is trustworthy, the teen-ager who 
knows right from wrong and is depend- 
able, the teen-ager who is from a home 
filled with love and understanding, has 
enough freedom. He or she has certain 
responsibilities which are cheerfully 
carried out. 

As far as dating, Friday and, Satur- 
day nights should be enough, with pos- 
sibly an occasional school event during 
the week. 

I don’t think boys should have any 
more freedom than girls. Both are in 
the process of growing into adults, and 
they certainly want to be treated as 
equals when they are adults. Boys are 
more occupied with paper routes and 
baseball leagues than girls, but I don’t 
call this freedom. They are actively 
engaged in some activity. I feel that 
freedom is just sitting around, running 
around, or standing around on some 
corner with nothing much to do and 
getting bored. This kind of freedom is 
what can cause trouble. 

The teen-ager (or adult) who can find 
something to do when there’s nothing 
to do will always be a _ responsible 
person. 

Vickie C. Underwood 
Portland, Ore. . 


I believe I am given enough respon- 
sibility, but as for freedom I think I 
speak for many others as well as my- 
self. There are many teen-agers who 
are given too much freedom. When 
these boys or girls abuse the privilege, 
they make it hard for the rest of us. 
Every teen-ager is an individual and 
therefore each boy and girl should de- 
cide with his parents on his amount of 
freedom and responsibility. 

Marjorie McGraw 


George Stevens Academy 
Blue Hill, Maine 


I believe that all decisions pertaining 
to the teen-ager should be made by the 
teen-ager. This shows an act of matur- 
ity both chronologically and mentally. ' 
Getting help in making decisions is 
wise. Yet, the final decision should be 
that of the person himself. 

Renee Benkill 
Washington Irving H.S. 
Clarksburg, W. Va. 
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I belong to that group of persons not 
old enough to vote and not young 
enough to get in the show at half price. 
I am a teen-ager, still in the charge of 
my parents, and I feel there should be 
a happy medium in discipline. If I were 
a parent, | would discuss with my child 
what privileges and duties he had. 

a problem came up, I would talk it 
over with him, get his opinion on it, 
and then make a decision which we 
both agreed on. 


Dicky Adams 
Ocala, Fla. 


I think many teen-agers today are not 
given enough freedom. Unfortunately, 
their parents consider it wrong to join 
in parties and dances. They do not un- 
derstand how painful it is to be un- 
known or disliked in school because the 
kids don’t know you personally. 


Kenneth Schoff 
Lemmon, So. Dak. 


If I were a parent the amount of 
freedom’ I would allow my teen-agers 
would depend entirely on them. No law 
has been passed as to how much free- 
dom to give a teen-ager, because no 
two teen-agers are the same. I would 
try to be as close to my children as 
possible, so that they would come to 
me to talk over their problems. 


William 
Newburgh, N. Y 


I think a time schedule would be the 
right thing for every teen-ager. Some 
of the persons who get low marks in 
school are the ones who stay out late 
at night. Some of these teen-agers are 
the ones who give us the bad names 
because they run around and get in 
trouble with the police. A teen-ager’s 
freedom should depend upon his activ- 
ities, abilities, and responsibilities. 

David Doner 
Winona, Minn. 


. Many parents are too strict and say 
“No” before they give enough thought 
to their teen-agers’ requests. They 
should listen and discuss things with 
them. 
John Linken 
Philadelphia, Pa. 


Enough Freedom? 


THE BOYS SOUND OFF... 


If I were the parent of a teen-ager 
I would have a man-to-man talk with 
him every once in a while to see if 
there were any financial or social prob- 
lems on his mind, If he were working, 
I'd permit him to have his own car if 
he really wanted one. I'd put a curfew 
on weekdays, but on weekends, if he 
had a legitimate excuse, he could stay 
out till 1:45. He could select his own 
clothes, and I'd discourage him from 
drinking and smoking. If he was par- 
ticipating in athletics after school, I'd 
give him about four dollars as an allow- 
ance for his dates and gas money. 

Brian Parker 


Topeka, Kans. 


Until he’s 17, a teen-age boy should 
not stay out unchaperoned past 12 un- 
less it’s a special occasion. At 17, he 
should be able to judge for himself. He 
should be able to use the car three times 
a week and receive an allowance. He 
should cut the lawn, wash the car, keep 
his room clean, and help when needed. 


Ray Hunter 
Jacksonville, Fla. 


A teen-age boy’s best friend is the 
family car. He should be able to use it 
for definite occasions—a dance or a 
party. But he should also have a curfew 
to eliminate his “rodding around” plans. 

David Sommer 
Topeka, Kans. 


How a teen-ager conducts himself in 
the outside world depends on his home 
environment. He should be taught to 
respect the Ten Commandments. 


Dave Dickens 
Houston, Tex. 


NEXT “JAM SESSION” TOPIC 


WHAT IS YOUR IDEA OF THE 
IDEAL DATE? What characteris- 
ties do you rate as most important 
in someone you date? A sense of 
humor? Manners? Good looks? 
Intelligence? General popularity? 
What do you consider least impor- 
tant? Why? We want to hear your 
opinion. Send it to Jam Session, 
Co-ed Magazine, 33 W. 42nd St., 
New York 36, N. Y. Your letter 
must be mailed by September 26, 
to be eligible for publication. 


IT’S SO EASY 


PRANG 


PAT OFF 


Dek ALL and 
Textile covors 


Now, a new color craft 
et your fingertips 


A few brush strokes of these 
popular Prang Colors can turn 
inexpensive fabrics and hard- 
surfaced objects into priceless 
and lasting decor. 


Create your own original 
“conversation pieces” for gift 
giving, leisurely living and 
imaginative entertaining with 
these amazing Twin-Color 
Companions. 


—PAINT WITH PRANG 
DEK-ALL COLORS! 
—MAICH WITH PRANG 
TEXTILE COLORS! 
See the complete Prang Kite 
and separate colors om sale 
at your favorite art dealer. 


Write for free “how-to” 
information. Dept PC.8 


THE AMERICAN CRAYON COMPANY 
SANDUSKY OHIO NEW YORK 
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FREE! 


How to be an expert 
with the Johnson’s Wax 


MANUAL of HOME CARE 


How to be an expert 
with the Johnson's Wax 


This illustrated booklet brings 
you the latest information about 
new home care products. In ad- 
dition, it answers many of the 
questions about wax housekeep- 
ing which homemakers ask us. 


Some of the subjects included are: 
How to take care of floors 

How to clean rugs and carpets 
How to remove spots from carpets 
How to take care of furniture 
How to clean cabinets, appliances 
How to take care of marble 
How to retard tarnish on metal 
How to clean Venetian blinds 


JOHNSON'S | WAX 


Racine Wis. 


Fill in name and address, paste cou- 
pon on post card or write direct to 
Consumer Service Department CE-98, 
Johnson’s Wax, Racine, Wisconsin. 


Please send___ free copies of 
Manual of Home Care. 


You'll never be at a loss for words if you 


od ‘Talk 
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Surely, there have 
been times when 
you've likened some- 


one to a cucumbor 
(see 38 Down). As 
you work this fun 
puzzle, other famous 
expressions which 
use foods descrip- 
tively will pop into 


your mind. The 
starred answers give 


you the clues. 

Counting two for 
each word, yov'll 
earn a perfect total 
of 120 points if you 
fill in the 60 defini- 
tions correctly. 


2. A sandwich 


The answers are 
on page 58, but 


don’t look now! 


. This thick porridge also calls to mind 


the overly sentimental. 


. Moisten meat while roasting. 
. When things 


are neat, they are in 
apple 36 Across ar 
walks the street 
displaying two advertising boards, one 
in front, one behind. 

A tree. 

To wild oats 
foolishly in one’s youth. 


is to act 


. Very cold. 
. To spill the 


is a popular 
expression for revealing a secret. 

“ 1 Down cooks spoil the 
broth.” 


. Behold! 

. Southeast (abbr. ). 
2. A Boy Scout knows how to tie this. 
25. To feel one’s 


is to feel and 
act impertant. 


. Northeast (abbr.). 
. Southwest (abbr. ). 
. At sea. 


as molasses. 


. Lieutenant (abbr. ). 
5. Virginia (abbr. ). 
. See 10 Across. 
. This outer part of bread calls to mind 


the insolent behavior of someone. 


. Slippery as an 

. Foxy. 

. Opposite of “inner.” 

. Noah’s boat. 

. This citrus fruit calls to mind some- 


thing undesirable. 


. A successful person is the 


of the town. 


. The noblest persons are the 


of the earth. 


. Remain. 


° 
OM 


° 
toe 


. “Don’t cry over spilt _.___. 
. Bachelor of Arts (abbr. ). 
. Great sorrows. 


See 19 Across. 
You and me. 


. Wound with a pointed weapon. 
. In this place. 


A blessing. 
Makes a mistake. 


. Editor (abbr. ). 


An examination. 


. He who earns a living brings home 


the — 


. Perch on which chickens rest. 


3. “Don’t put all your eggs in 


basket.” 


24. When something is to your taste, it’s 


your cup of 


. Office of Strategic Services (abbr. for 


U. S. wartime spy agency). 


. Pointed tool for making holes in wood 


or leather. 


. European mountain chain. 


. “No matter how you slice it, it’s. 


bologna.” 


. Open to observation. 


. A strutting dance is called the cake 


. Organs of sight. 


as a cucumber. 


. Undersized person or object, 


. Utah (abbr.). 
. Places down. 


. Gait of a horse. 


as duck soup. 


. Master of Arts (abbr. ). 
. Anti-aircraft (abbr. ). 
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Mary Martin 


@ Three cheers for three Co-eds—Mary 
Martin, Carol Ann Houtz, and Gail 
Karnett! They rate because of their out- 
standing homemaking records in high 
school, plus their outside activities 
which put them in a position to win 
some very special honors. 

“Shocked! Surprised! Thrilled!” These 
were Mary Martin’s reactions to being 
chosen 1958 Betty Crocker All-American 
Homemaker of Tomorrow. It happened 
at New York’s glittering Starlight Roof 
of the Waldorf-Astoria Hotel on the 
day before she was to graduate from 
‘New Zion High School in Tylertown, 
Miss. With the title went a $5,000 col- 
lege scholarship. General Mills, sponsor 
of the national homemaking project, 
distributed $100,000 in all in college 
scholarships. Mary was selected from 
an original field of 300,000 senior girls 
in 11,000 schools and from a final group 
of 49 state Homemakers of Tomorrow 
(including the District of Columbia). 
The girls took a written examination on 
homemaking knowledge and attitudes. 

Mary, the daughter of a school super- 
intendent-dairyman, has served as chap- 
ter president, district reporter, and state 
newsletter editor for the Future Home- 
makers of America. She is an active 4-H 
Club member with first place awards in 


Carol Ann Houtz 


FREE weppinG CATALOG 


Everything for the Wedding & Reception! 
Invitations ® Gifts for the bridal party 
Table decorations © Trousseau items 

Unusual, exciting personalized items. 

ELAINE CREATIONS 
Box 824 Dept. E-152 

Chicago 42, Ill, 


Or More Can Be Yours QUICKLY With 


75 Creative CHRISTMAS CARDS [eee 


Just Send Your Name for Samples 
If you want EXTRA MONEY faster, show lovely 
. 21-card Christmas Assortment. 
Make 75c—not 50c—on each $1.25 box; $75 on 100. 
Also 200 newest Boxes of Christmas and Everyday 
Cards: Gift Novelties; FREE Album of 51 Person- 
alized numbers. Large cash profits plus $10 to 
100 in Gift Bonuses. No experience needed 
mples on approval. Novel $1.25 Salt & Pepper 
Set FREE on prompt action offer, Write TODAY on FREE Offer! 


CREATIVE CARDS, 4401 Cermak, Dept. 109-4, Chicago 23, Ill 


Gail Karnett 


yard beautification, food preparation, 
and poultry judging for her county. She 
was class valedictorian, with a scholas- 
tic average of “A.” She'll attend Mis- 
sissippi Southern College in Hattiesburg, 
where she'll study home economics edu- 
cation. Mary says, “I want to teach, be- 
cause there is no more rewarding pro- 
fession.” 

@ Four years of FHA membership and 
four years of homemaking instruction in 
Coraopolis (Penna.) Senior High School 
paid off for Carol Ann Houtz. She was 
elected 1958-59 National President of 
the Future Homemakers of America at 
the national meeting in Kansas City. 
Carol Ann, who is 15, has held many 
offices in FHA, among them State Sec- 
ond Vice-President, District Allegheny 
County President, Chapter County Rep- 
resentative, and Ways and Means Com- 
mittee Chairman. 

“I have participated in TV programs 

on better breakfasts and baby sitting,” 
says Carol Ann. “For two years I was 
a member of a clothing demonstration 
at the Pennsylvania State Farm Show. 
I take an active interest in homemaking 
class by participating in projects.” At 
home, she makes some of her own 
clothes. She also helps with cleaning 
and cooking. 
@ Gail Karnett is another all-around 
girl, who is outstanding in home eco- 
nomics. She has been selected to repre- 
sent “Miss Teen-ager” at the annual 
meeting of the Southern Paint Dealers 
Association in Atlanta this month. Gail 
won a silver thimble in a contest spon- 
sored by the Daughters of the American 
Confederation for the best-made dress 
of all first year girls taking homemaking. 
In her senior year at Decatur High 
School, in Avondale Estates, Georgia, 
she was feature editor of the annual, 
The Indecatur. She was vice-president 
of the Future Homemakers of America 
in Decatur, and secretary of the Spanish 
Club. She worked in the principal's office 
for two years. 


with it? 


The pinching, crimping, hair-splitting 
pressure of old-fashioned bobby pins often 
makes hair unmanageable— grooved and 
kinky beyond repair. That’s why leading 
beauty authorities and more than 90% of 
all professional beauticians use and recom- 
mend Lady Ellen Klippies for a// hair styles. 


Klippies gently bug your curls with a firm, 
uniform tension that only an all spring- 
steel clip can give you. And—Lady Ellen 
Klippies are so fast—open at the merest 
finger-tip touch; glide on and off your curls 
in an instant. 


Don't risk bobby-pinch hair. 


Buy Lady Ellen 
Klippies at your fa- 
vorite variety, drug, 
food, department 
store, beauty shop. 
8 Klippies for 25¢. 
Write for 16-page 
illustrated booklet: 
“How to Set a Pin 
| Curl and Avoid 
| Bobby Pinch Hair” 
| Send 10¢ to: 
LADY ELLEN, 
Dept. CO-910, Los 
Angeles 51, Calif. 


© THE KAYNAR COMPANY, 1956 


KLIPPIES 


pin curl clips 


Co}-ed cheering squad 
This month Co-ed salutes three outstanding teen-agers a i + ill. 
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Now! 

Cuticura helps 
teen-age skin 
faster than ever 


“Full Treatment" Usually For sensational results get the full 


Relieves Pimples Within 5 Days, treatment: 1. Mild, superemollient’ 


Many Doctors Report Cuticura Soap for lather-massage. 
2. Healing, softening Cuticura Oint- 

Never before have blackheads and ment. 3. Fast-acting Cuticura Medi- 
pimples yielded so fast and skin cated Liquid to cleanse antisepti- 
made ever so much love- cally, remove excess oiliness, check 
lier—softer, smoother, blemish-spreading bacteria and 

fresher, more radiant! speed healing. At drug counters. 


Cuticura has said for years —Wishing won't help your skin, Cuticura win: 


SPECIAL 
“GENIE GEMS” 


Need more? 60 for $2 Lustrous, uniform, hand- 
Send 25¢ for extra knotted, simulated pearl 
Super-speed service 

necklace with rhinestone 

Money Back Guaranteed! 

pe set adjustable clasp and 
st send your Pp. 

favorite snapshot or matching earrings. 

portrait (returned [WALLET PHOTO CO 


Box C-18., Hillside, N. J. 


ri You 
"Feature" Assortment of 
CHRISTMAS CARDS 


ON APPROVAL AND 4 LINES OF PERSONAL 
CHRISTMAS CARDS 


and Show You How to Make | 
$75 to$S00 inYourSpareTime 
Rush coupon for sensational fast-sell- 
ing 21 -Card “‘Feature”’ Christmas 
Ass't. on approval and FREE Sam- 
- @ ples Personal Christmas Cards. 76 
ss’ts. (Velvet Sperkle, Royal Parch- + 
ment, Religious, ete.) Everyday Card Ass’ts. BOTH for only $1 .00 postpaid 
for birthdays, etc. Also Stationery, Noveity Gites, Friends, 
neighbors order on sight. Keep up te SOc of every $1 you 
take in. No experience needed. Last year thousands of folks 
made $75 to $500 this easy way. Send coupon below TODAY! 
WALLACE BROWN, 11 East 26th St., 5-43, Wew York 10, H.Y. “GENIE GEMS,” Box 3629, Cranston, R. I. 


inc., Dept. J-4 | 
11 East 26th St. New You 
Rush 2)-Card *‘Feature’’ Christm: approv: 
EREE Samples of Personal 
FREE Catalog. 


Please send me special offer(s) 
Enclosed is $1.00 for each set of necklace 
and earrings. 


Name 


Address 


| Address 


| 
| 
|_citv.. om State. 


Strictly for Sitters 
(Answers to quiz on page 22) 


1. False. Don't let anybody in except 
members of the family. 


2. False. Don’t wake up baby for feed- 
ing. A baby doesn’t crave food according | 
to the alarm clock. He sometimes wakes an 
hour earlier or later and cries for his bot- 
tle, which should be given to him. 


8. False. He may be suffering from gas 
cramps, known as colic. Call his parents 
and do what you can to make him com- 
fortable. A drink of warm water may be 
of temporary help. 


4. True. When in doubt about strange 
noises, always call the police. 


5. False. It’s your responsibility to check 
on baby every half hour. The bed coverings 
may have become disarranged, the teddy 
bear may be sitting on Jr.’s head, or baby 
may be in a cramped position. ; 


6. True. To call the fire department in 
a large city or a small town, dial “O” for 
operator and tell her that you want to re- 
port a fire. She will connect you with a 
nearby telegraph office of the fire depart- 
ment. You will be asked for your address. 


7. False. Don’t give a child a sharp toy 
or one which he can swallow no matter 
what its seeming advantages. ; 


8. False. Never, even for an instant, leave 
a baby in water, unattended. He may -try 
to climb out of the tub and fall, or he may 
try to duck his head in water. Let the 
phone ring. Finish giving baby his bath. 
It the parents were trying to contact you, 
they'll call soon again. 


9. True. Jr.'s parents may be trying to 
reach you. Besides you're probably neglect- 
ing your charge and you definitely are run- 
ning up your employers’ phone bill which 
they won't appreciate. If the child is asleep 
and you're bored, read a book or do your 
homework. . 


10. False. If you must leave the house, 
take the child along with you. Leave a 
note of explanation with the suggestion 
that someone come and pick him up at 
your house. 


Answers to Crossword Puzzle (p. 56) 
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BRAS... . conform to your exact cup size 
MAGIC OVAL PANTIE .. . can’t ride up ever! 


No one else is exactly like you, darling—so ‘“‘Permaslift’’* creates these jaunty 
juniors to fit you as perfectly and individually as your own personality — 

and to flatter your endearing young charms. Try ‘Date Mates” today— 
your happiest discovery since you first found out about boys! 


@ Left 420—“‘Self-Fitting” cups adjust to @ Right #22—Contour strapless with @ Right #4017—Bubble-light garter belt 
your exact size as your figure changes “Neveride” band fills out your lovely will never slip or slide. In pretty cot- 
and “Neveride” Band keeps your bra in ' young curves. Cotton, $3. * ton, $2. 
place always. Cotton, $2. @Center #3817— Magic Oval Pantie— @ Look for the cute, easy-tote “Date 

@Center ¢21—Self-Fitting contour bra. . CAN’T RIDE UP—EVER! Snug, cud- Mate’”’ Package, pictured above, in your 
*‘Neveride”’ Band flatters your bustline, dlesome N ylon Power net fits you, shapes favorite Young Figure Shop or Corset 
Soft cotton, $2.50. you, like a dream. $3.95. Department. 
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QUADRIGA CLOTH 
with the famous ‘“‘NEEDLEIZED"”’ finish 


There’s a difference between QUADRIGA CLOTH and other cottons. 

That’s its exclusive ‘“‘_NEEDLEIZED” finish. You can see the difference! 
QUADRIGA CLOTH has a silky sheen and stays crisp and fresh, wash after 
wash. You can feel the difference! It has a body that makes it easier to cut, to 
sew, to wash and iron. At your favorite store or write us, we'll tell you where. 


“versatile is the word for QUADRIGA CLOTH” 


Also at better stores: E&W Quadriga Shirts, Spring-Bak Shorts, Pajamas and Gilbrae Fabrics 


- Burlington "Guerentecd by” CERTIHED 2) 
Good Housekeeping } 
ELY & WALKER PL : 


St. Louis 3, Mo. 
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